BUSINESS SHOW REVIEW NUMBER. 


Witt she 12% ca the Grer 


MAGAZINE 


FSunded by GEO.H.PA/ 4" Niged/red by EVAN JOHNSON 





OCTOBER, 1909. 


Office Appliance Co., 303 Dearborn St. Chicago, Ill., Publishers Subscription Price. 6) ae 0 veer ee ee es oe * 

















ae / 
Ree : 


Ask any of these men what Burroughs Service is, 
and what it means to be a Burroughs Man~— They’II tell you! 





We are learning more about the adding machine business every into their territories better able to help men to do business easier as 
day. With a business comprising ninety per cent of the total adding quicker and with less worr: 
machine business of the world, and an organization larger than the They weren't taught how to impre the prospective buyer wit 
combined organizations of all other makers of adding and listing ‘talking points,’ the value of pink instead of white correction key 
machines, we must find time to study the future, near and distant, or how much more an artistic goldleaf transfer on the front of the case 
demands of our field, and learn what the users of adding machine helped to get the work done, or some equally important ‘“‘talking point 
will want tomorrow and the day after They were tanght how to apply the Burroughs to the best system 

The men in the picture are Burroughs Sales Managers, a few cut of business practice and why it was th the Burroughs Service wi 
out of the total of 65 in the United States, who attended the Augu possible only with a perfect piece of mechanism like the Burrough 
convention at the Burroughs factory These men came to Detroit out They went away full of enthusiasm and confidence in this highe 
of territories as far as Virginia and Texas, to learn how tol greater type of adding and listing machines 
service to the past, present and future uset iding machine This little instance, of the workings: : ne part of the large 
They have learned that service means proht adding machine organization in the world vs how thorough is the 

These men spent a week at the factory studying three new busines attention to every detail of efficient education, how serious the effort 
systems, and the latest improvements In the long lin ff Burrough to practice for the users’ benefit, how insistent the requirements for 

‘ta lark, and these men went back the sales force to realize all that the most exacting can require 


M ichine It wasn ta acation, tm 
[~ es) Weare always looking for Good Salesmen, and 


the quality of the Burroughs Service demands 
that we secure the best in the whole field. 


Burroughs Adding Machine Company 


39 Burroughs Block 
Detroit, Michigan, U. S. A. 





65 High Holborn, London, W. C., England. 


European Address: 
Ros.1443 


787A 
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First of All— 
























Why? 


When you can supply 
a demand for any 
standard make of type- 
writer at a price much 
less than the original 
cost— 


When you can really 
increase that demand 
because of your abil- 


ity to supply it— 


When you have your 
trade happy because 
you give them what 
they want— 


When after each sale 
you have left a good 
margin of profit for 
y ourself— 


When you can handle 
the Ramer Remanu- 
factured Typewriter 
and find it profitable, 
why not 


Do It? 








What? 


The Ramer is not a 
re-placed, re-jointed or 
re-set, or even a re- 
built machine. 


It is remanufactured 
in an especially de- 
signed and fully equip- 
ped factory by a force 
of experienced type- 
writer workmen. 


The same process is 
employed for this 
work as is used by 
the original manufac- 
turer. 


Bear in mind that no 
machine is remanu- 
factured unless mark- 
ed in this way: 

















Who? 


The man who wants 
a typewriter which 
will give nim back its 
full cost in  satisfac- 
tory service —- that’s 
the man who wants 
the Ramer. 


He isn’t hard to find 
because he is every- 
where in the business 
world. There's a 
Ramer for every type- 
writer requirement, 
one to fill the wants 
of every business man. 


Quite a field for Ra- 
mer dealers. What's 
more, Ramer service- 
ability makes satisfied 
customers—hence_re- 
peat orders. 


There's money in 
them for 


You 














W. W. RAMER, President 





Wholesale Typewriter Company 





108-110 Duane Street, New York 


London Office: The Sanctuary, cor. Little George Street 


(Parliament square), Westmiaster 
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THE PRINTOGRAPH 


THE DIFFERENCE BETWEEN PRICE AND COST 
EVERY ADVERTISING MAN IS A POT HUNTER. The letter machine is his gun, letters are 


his ammunition and orders are his game. A poor gun will waste ammunition; it will waste 
time, energy and opportunity. 


Therefore, the price paid for the gun is not the cost. 


Let us illustrate. Suppose you have mailed fifty thousand process letters the last 
season. It cost you $2,000.00 cash to do this, but because of poor mechanical execution 
(short lines heavier than long lines, etc.) you got no returns. Did not the machine cost 
you $2,000.00 plus the purchase price? 


The purchase price of a machine like the Printograph is only a small percentage of its 
cost. The worth of a letter machine depends entirely upon its ability to produce letters 
that will be accepted by the average business man as being typewritten. 


Printograph letters are produced by the same mechanical action and process, and 
consequently cannot be distinguished from typewriter. The Printograph is the first and 
only real invention in the art of typewriter printing. 


The Printograph idea may be illustrated upon an ordinary typewriter. Press down a 
key slowly, and it will take several pounds pressure to print a single character. Tap the 
key quickly and lightly and a two ounce blow will give a better result. 


The Printograph prints by means of impact or vibration. All other so-called multiple 
letter machines print by pressure, the same as a printing press. In fact all other multiple 
letter machines are nothing more than toy printing presses, some being patterned after the 
obsolete ‘“‘Army Press’’ with flat bed and roller, while others are miniature cylinder presses 
of comparatively flimsy construction. 


Printers buy Printographs, and over 80% of our sales are made to concerns that have 
other letter machines on hand. 


We manufacture two models of Printographs 
—the No. 5 power machine, capacity two to four 
thousand per hour, which sells for $200.00; the 
No. 4 hand machine, capacity fifteen hundred per 
hour, which sells for $125.00. Both these models 
are ready for immediate delivery. We have 
recently increased our manufacturing facilities, 
and we now have a capacity of twenty-five ma- 
chines per day. 


nna BCH 

































No, 4. PRINTOGRAPH 


The Printograph is an easy seller and a hard com- 
petitor. Our dealers tell us they have never lost a 
competitive sale. A dealer’s contract for your territory 
would be a valuable asset. 


Write us for further information and sample Printograph letters. 


U. S. PRINTOGRAPH COMPANY 


CORN EXCHANGE BUILDING 
MINNEAPOLIS, MINN., U. S. A. 

















FACTORY, LA CROSSE, WIS 
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Removable and _Inter- 
changeable Platens 


Reversible Tabulator 
Rack 


A single motion is quicker to make 
than two. 

Only one motion is needed to 
make any character desired on the 
complete, straight-line, key-for- 
every-character keyboard of the 


ieht ruming Model 10 


Ball Bearing Carriage 


Complete Control from 


Keyboard 
Simple Stencil Cutting 
Device 
Drop Forged Type Bars 
Perfect Line Lock 
Bichrome Ribbon 
Uniform Touch 
Ball Bearing Type Bar 


Column Finder and 
Paragrapher 


Decimal Tabulator 
Perfect Erasing Facilities 


Interchangeable 
Carriages 


Right and Left Carriage 


Release Levers 
Swinging Marginal Rack 
Visible Writing 
Protected Ribbon 
Gear Driven Carriages The Smith Premier Typewriter Co., Inc. 
ih on Contsallie’d teous Syracuse, N. Y. Branches everywhere 

Keyboard ie 


af ai 
Variable and Universal Pm 
Line Spacer a4 , i nm 


Perfect Dust Guard 
Back Space Lever 












Write for information to 








Carriage Retarder 


Improved Marginal 
Stops 


Escapement, Speediest 
Ever Devised 


Complete, Straight 
Line Keyboard 


A Key for Every 
Character 
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PLANOTYPE 
An Office Type-duplicator 


The Planotype, as the name indicates, is a type-duplicating machine, printing 
through a ribbon, constructed on the principle of setting type vertically on a 
level surface, or plane—hence the name. It is a flat-bed machine, reproducing 
quickly and economically at a speed of 1500 to 2000 per hour, letters, 
forms, blanks, cuts and impressions from stereotypes and _ electroplates, 
7*”x 123", on paper 82” x 14” or smaller, having the well-known appearance 


of ribbon work of the typewriter. 








The machine is operated by hand crank or electric motor, has few parts, is practically indestructible, simple, light 
running, and noiseless, yet automatic in operation. It is readily understood by any ordinary office employee, 
and effects a saving in time and printers’ bills deserving the consideration of any business concern. Any novice 
can do good work with a few hours’ practice. The type are set with a guide, as in a groove. Being of the 
same width, they fill out exactly each line in the chase, requiring no locking, thus dispensing with tightening 
devices, and locks in the form. Lifting, sliding or transferring of type from “‘hand-stick’’ is avoided. The 
printed sheets are counted and delivered neatly in a metal receptacle. ‘Type cases are supplied, arranged either 
to follow as printers have it, or the key-board of 
any standard typewriter. Type are furnished 
either PICA or ELITE to match different type- 
writers. A combination cabinet is fumished, 


made of tubular steel and hardwood. 


ITS LEADING ORIGINAL PRINCIPLES ARE 
A LEVER GIVING POSITIVE CONTROL OF 
ANY DEGREE OF PRESSURE DOWN TO !/,,,, 
OF AN INCH, AND THE CHASE WITH THE 
TYPE RESTING IN A DIAGONAL POSITION, 
AVOIDING -BRUISING AND BREAKING OF 
TYPE AND CUTTING-UP THE RIBBON. IT 
INSURES EVEN AND PERFECT WORK—PRO- 
DUCING ACTUAL TYPEWRITER EFFECT. 


Write today for further information and 
prices to 


A. B. DICK COMPANY 


736-738 W. Jackson Blvd., CHICAGO, ILL. 
15 Murray Street, NEW YORK CITY 
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$3; 


to do com- Mar 
bined GUS 
writing 
and adding 
is On a 
combined 
writing 
and adding 


machine 


The 


‘The Logical ay 








Remington Typewriter 


with Wahl Adding and Subtracting Attachment is the only 
general writing machine which adds. It is the only adding 
and subtracting machine which writes. It is the only machine 
which affords the maximum of labor-saving in combined 


writing and adding work. 


Remington Typewriter Company 


( Incorporated) 


New York and Everywhere 
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POSTAGE INSURANCE 


is what you get with a 


SIMPLEX STAMP AFFIXER © 


“THE ACME OF OFFICE APPLIANCES” 





The machine is 
guaranteed against 
mechanical defects 
for one year. 


No trouble with 
the simplex as there 
are no complicated 
parts to get out of 
order. The only 
Portable Automatic 
Stamp Affixer in the 
world. Rapidity is 
governed by the ac- 
tivity of the opera- 
tor. The action of 
moistening, cutting 
off and affixing is 
automatic. 


The world has been 
waiting for it and 
Uncle Samhas made 
it possible by print- 
ing stamps in rolls. 


This handy little 
device will take a 
roll of 500 stamps 
and affix them to 
your mail—securely 
—ten times faster 
than the old way, 
and guard your 
postage account 
while it is doing the 
work. You put a 
roll of stamps in the 
machine, depress the 
handle, and it cuts 
off a stamp and 
affixes it to the en- 
velope. 


Any postmaster will 
furnish, upon appli- 
cation, stamps in 
rolls of 500 to fit 


our stamp affixer. 





Protected by U.S. Patent, Oct. 27th, 1908. Others pending 
, Trade Marks Registered U. S. Patent Office. 5 yy 
All infringers vigorously prosecu ted. 


TRADE MARK REG. U. S. PATENT OFFICE. 
WEIGHT, 1} LBS. 


SAVES TIME SAVES POSTAGE 


THE DRUMMOND-LUDLOW CO. 


Sole Distributors for U. S. and Dependencies 116 Liberty Street New York, N. Y. 
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“THE BEST 
POLICY 
WRITER” 


GET THIS FACT 


Thoroughly in mind--THE UNDERWOOD is ALWAYS 
AHEAD in progressive, time and labor saving office devices, 


We originated Writing-in-Sight Construction, Tabulating and Bookkeeping 
methods, but. our POLICY TYPEWRITER —well—is absolutely the best and 
newest thing made. 

We’re not in line with other makers at all. WE ORIGINATE. So we 
built a special new frame to bear the larger carriage and left ‘interchangeable 
parts’ to others. We don’t put a big carriage on a small frame nor a regular 
carriage on a big frame. We make each machine separate and perfect. 

We don’t offer any argument for the POLICY TYPEWRITER. It’ssimply 
a beautiful necessity not only for Insurance offices but in any tabulating department. 


Wonderful accuracy of Paper Perfect control by the operator, 

| C bi Feed, Spacing and Line Tura Wi h Ample space for largest sheets, 
t om ines . 1g Simplicity, Reduction of it Speedy carriage return, Adapt- 
Nois2, Beauty of Coastruction ibility to correspondence, and 


Time and labor. Cost of In Action and Alignment, in 


It Saves Maintenance, Desk om [g Perfect — subitey of printing Poin 


and Freedom from Vibration. 


REALLY MARVELOUS. It takes paper 20 inches wide and writes a 
line 18 inches long—of 180 characters, Pica type and 210 characters, Elite type. 
Contains all the improvements of “The Machine You Will Eventually Buy.” 


UNDER WOOD Standard Typewriters 


THE OLD WAY 
A NECESSITY IN THE UNDERWOOD 


INSURANCE OFFICES. TYPEWRITER 


A BOON IN ANY COMPANY, Inc. 
OFFICE. ANYWHERE 
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WANTED 





SOME $5000 A YEAR SALESMEN 


FIRST GRASP THIS FACT 


That the modern duplicating machine actually ranks with the 
standard typewriter, the adding machine, the cash register, the 
addressing machine, etc., and that while only a few years on the 
market it is now in use by more than 10,000 leading business 
houses, and that no other office appliance has a greater future. 

Its usefulness, money-earning, time-saving, business-produc 
ing qualities are beyond question. The more its advantages are 
demonstrated and appreciated, the faster and easier it will sell. 
Wherever there is much use for a typewriter there is also a 
legitimate place for the duplicating machine. 

When you think of the millions of dollars and the enormous 
industries produced by the typewriter, the cash. register, the 
adding machine, etc., think what it would mean to you to secure 
the exclusive right to sell the best duplicating machine in any 
one of the big cities 

Suppose you sell but 200 machines a year—and that is but 
small business compared with the average sales of a dozen type- 
writers and other similar kinds of goods—your gross profits on 
even that volume of business would run to $7,500 or more. 
Remember that many typewriter agencies in large cities sell over 
10,000 machines per year, and that the best duplicating machine 
made—THE MULTI-COPY TYPEWRITER—with cabinet 
and a complete equipment, sells at about the same price as a 
standard typewriter with an ordinary desk. 


THE MULTI-COPY TYPEWRITER 


Has proven its right to the very first place among modern 
duplicating machines. It has been introduced all over the world, 
and on its behalf we challenge comparison with any and all com: 
peting machines in quantity and quality of work; in constant 
operation; in freedom from breakages and getting out of ad- 
justment; in simplicity of construction; in ease of learning and 
operation, and in price. 


IT NEVER FAILS TO MAKE GOOD 


It will do anything that any other machine will do, will do 
grades and kinds of work impossible to some, and the salesman 
who handles it never has to apologize for shortcomings and bad 
work. Once sold it stays sold. Salesmen have no annoying 
calls for repairs, or adjustments, and every buyer is a willing 
and helpful reference 


THE PRICE ADVANTAGE 


The MULTI-COPY TYPEWRITER sells at only $75, with- 
out equipment. With a complete outfit, consisting of a well-built 
oak cabinet containing three full-sized type cases and a large 
drawer, also about 10,000 pieces of type, etc., and a very full 
supply of other accessories, the total cost only amounts to 
about $125.00 

Compared with its chief competitors, one of which sells at 
from $325 to $500, another at about $200, and two others at 
about $175, our price is exceedingly low, and a great advantage 
from the buyer's as well as the salesman’s standpoint 


OPEN TERRITORY 


Although we have several large cities disposed of, we yet 
have Chicago, Boston, St. Louis, Buffalo, Cleveland, Cincinnati, 
Detroit, Milwaukee, St. Paul, Minneapolis, Omaha, Kansas City, 
Denver, San Francisco, Portland, Los Angeles, San Antonio, 
New Orleans, Louisville, Indianapolis and many other cities of 
50,000 to 100,000 population Besides this, we have most of 
the large cities of foreign countries yet open 


OUR POLICY AND TERMS 


We do not employ salesmen on salary or pay commissions 
on sales. We contract with our representatives about as fol- 
lows: We sell them the machines and equipment at our regu- 
lar list prices, from which we give a trade discount. We give 


our representatives exclusive control of their own cities, and 
also permit selling elsewhere under certain fair restrictions. The 
representative is not required to carry in stock anything more 
than a sample outfit for demonstration. We, however, advis« 
that a few outfits on hand will greatly facilitate sales. When 
desired, we fill our agents’ orders for them, shipping direct 
from the factory to the buyer. We furnish gratis an ample sup 
ply of circulars, price lists and printed matter. 


NO GREAT CAPITAL NEEDED 


It will be quickly seen that no large amount of cash capital is 
needed. A few hundred dollars, combined with hard work, are 
enough. While experience is always a good asset some of our 
most successful representatives have had very little previous 
training in similar lines. The principal thing is to grasp the 
bigness, the possibility of the business, to feel that around you 
on all sides are firms and concerns who ought to own a MULTI 
COPY TYPEWRITER and in whose daily work it would be of 
infinite value. The opportunity is ten-fold greater than the 
most optimistic man dares to say, and the amount of money 
which a salesman can make would dazzle the most ambitious 


A YOUNG WOMAN’S SUCCESS 


One of our most successful representatives is a young woman 
who has been a top-notch stenographer, but who has had but 
little other business experience. She is bright, a willing worker, 
has mastered the MULTI-COPY TYPEWRITER and can 
demonstrate it as well as any man. She has been making fr 
quent sales right through the hot summer months and nobody 
could induce her to go back to stenography at five times her 
former salary. 


AN INSURANCE MAN WINS 


Around the middle of July we closed a contract with an insu: 
ance man who became very enthusiastic over the MULTI 
COPY TYPEWRITER. He spent a couple of weeks learning 
how to use the machine, then he turned loose and went after 
orders. Within a month he has done about $1,000 worth of 
business, and now has made a new contract with us for ex 
clusive control of his entire state He has optimism and 
thusiasm enough to warrant the guess that $1,000 a month will 
look like small change to him a year hence. 


SOME CONVINCING TESTIMONY 


We have just printed a booklet containing a number of testi 
monial letters—scme honest, sincere words of commendation 
from actual users. We also give names and addresses of many 
other buyers, most of whom have not even been asked to give 
an opinion about the machine. We will gladly send you this 
list of names so that you can verify our statements in your ow! 
way. Surely so many disinterested witnesses ought to cart 
weight and establish facts. 


NATIONAL PROSPERITY ASSURED 
Everyone concedes that an era of phenomenal prosperity is as 
sured 3usiness in all lines will expand and selling such a 
machine as the MULTI-COPY TYPEWRITER will be easy 
Summer is over arid nine months of active work are ahead 
Vow is the time to start your campaign. 


WILL YOU JOIN US? 

“Opportunity knocks once at every man’s door’—many times 
we think. Yet rarely does such a chance as this come any man’ 
way the second time. Write us to-day for our printed matter, 
samples of work done on the MULTI-COPY TYPEWRITER, 
and put in your application for the territory you want. Tell us 
state your plans and financial condition and 
Character, a good record, energy and 
value than family pedigree 


your ¢ xperi nce, 
mention some references 
willingness to work are of more 
financial resources 


THE MULTI-COPY TYPEWRITER COMPANY 


1349 PENN. AVENUE 


WASHINGTON, D. C. 
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VISIBLE TYPEWRITER 


A Business Builder for You 


Sixty-five dollars for a standard visible typewriter looks 
too good to be true—doesn't it ? 
The Royal Standard Visible Typewriter is in every re- 
spect the equal and in many respects the superior of any 
$100 machine on the market. In material, workmanship 
and mechanical correctness it has no superior. 

Simple of mechanism simple of operation, durable and com- 


pact. For steady hih grade work, at low cost of mainte- 
nance, compare it with any machine, no matter what the price. 


If you re a dealer, you wont sidestep this opportunity. 
You know that if you can geta standard typewriter that 
you can sell for $65 you can doa bigger typewriter busi- 
ness than you ve ever done before. 


WRITE TODAY. 


ROYAL TYPEWRITER CO. 


253 Broadway, New York City 








LEE STITT 
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THE 
ROGERS 





Save Time, Labor and Money 








ADDRESSER By Using 
“aaa The Rogers Addresser 
at least expense. 
It saves labor 
@ Its use means creation of new trade—closer touch with old trade 


while getting best 
results. 





@ THE ROGERS ADDRESSER Increases Business—Lessens Expense 

q Addressing, Heading, Filling in of all kinds, mcluding Circular 
Letters—AT ONE-FIFTIETH OF TYPEWRITER COST. 

@ The Rogers Addresser is MORE than an Addressing Machine. It 
cuts down Typewriter and Printing Expense. Let us tell 

you how 




















of both plates and matter to 





@ The machine with automatic feed 
be printed 





rk 





@ The machine which combines accuracy and perfection of w 
with greatest speed. 






@ The machine which occupies least space and is noiseless 





@ Simple and cheap to operate. Quick and certain in results 
no Repair Bills—a complete Card Index System 


; . —. \ @ The use of the Rogers Addresser will stimulate your business, lessen your ex- 


pense and increase your profit. 


An exact reproduction of best typewriter work from clean, The Rogers Addresser Co. 


durable rubber type. Individual metal type, ribbon printed, if 4 
desired. Compact, noiseless, cheap to operate. No repair bills. 10-12 North Desplaines Street 


Work always out on time. the machine is its own best argument. 


The Rogers Addresser is the Machine of Merit. Chicago U S A 
. , >. . . 











































ROTEX PATENTr LETTERCOPIER 






NO CHEMICALS 
PURE WATER 
ANY PAPER 
ANY RIBBON 
ANY INK 

ALL CLIMATES 


First Class Dealers Wanted Everywhere! 


U.S. A. Dealers, 
Please Wait Until September! 


SIMPLE STRONG 
EFFECTIVE 
ORIGINAL 

RAPID RELIABLE fr 

No 2 Model: Easy Feed and Cut-off (mm 

Automatic Delivery. Paper 8} in. wide . 


No. 4 Model: Automatic Feed; Auto- 
matic Delivery; Automatic Cut-off. Paper 
134 in. wide 

— 
European Continental Distributing Agent: ; 
R. HUPPERTSBERG, 
Klausstrasse 46, ZURICH V, Switzerland 





Telegrams and Cables 
**Rotexical, Londor 


© ROTEX= 


’ _o an 
Model 4iph* 


Manef'd by Rotex Manufacturing Co., Ltd., Engineers 


Albert Works, Chatsworth Road, Maryland Point, Stratford, Londo® E. 
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The Best Place to Buy 
The Best Goods to Sell— 


Rebuilt [Typewriters 





Suggestions to Typewriter 
Dealers 


Suggestion 1. Don’t be satisfied with believing you are getting the best 
service, prove it. We solicit comparison of prices, quality and character 
of general rebuilt typewriters with the product of others. Investigation and 
comparison is the mother of profit. 


’ 


Suggestion 2. Be ‘‘eternally vigilant.’’ Success is the reward. Base 
your dealings, buying and selling, on present conditions of demand. The 
telephone is worth more than the tin horn which called a neighbor fifty 
years ago. If you were a second-hand dealer yesterday, be a rebuilt merchant 
today, the times demand it. 


Suggestion 3. Do not depend on the ‘“‘Hind-sight” of past experience, 
be ‘‘Clear-sighted” on present conditrons and “‘Far-sighted”’ for opportu- 
nity. ‘‘Hind-sight’’ is sorrow, ‘‘Clear-sight ’’(today) is faith-foundation, 
while ‘‘Far-sight”’ is hope-begotten activity certain of reward. 
We began rebuilding two years ago. We have booked more orders in September 
than in the entire first year. 


Try a few samples, get our quotations, and you will have the reason why. 





General Typewriter Exchange 


W. H BEARDSLEY, Mgr. 21 Murray St., New York, U.S. A. 
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MORE BILLS!- 


NOT THOSE THE OTHER FELLOW SENDS 
YOU, BUT THOSE YOU SEND HIM 





Now that business is good you have more bills to make, but the 
more bills you make the better you are satisfied. 


Your billing department is satisfied too if it ‘‘makes toil easier’’ 
with Elliott-Fisher, the real billing machine. 


The Elliott-Fisher will acknowledge receipt of the order, enter 
the order, make departmental copies at the same time the bill is made, 
and add the items on the bill and add the total of all billing, all or part 
at one operation, as you wish, and without any extra effort. 


Elliott-Fisher makes bills quickly so they can go out promptly. 
Bills that go out promptly bring’the money back quickest. 


The butcher, baker and candlestick maker, large commercial 
institutions, banks, railroads, anybody, everybody, anywhere, every- 


where can use the 


ELLIOTT-FISHER 
Standard Writing-Adding Machines 


Thousands do now—in your line too. 


Costs nothing for “‘make toil easy” particulars and a list of 
satisfied users (the best reference) in your line, doing work just 


like yours. 


SUPPOSE YOU WRITE TODAY? 


Elliott- Fisher Company 


102 CEDAR STREET - dies HARRISBURG, PA. 
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The Uneek Cabinet 


keeps your letter heads, bill heads, envelopes, in fact everything re- 
quired for correspondence, where they can always be had without a 
seconds delay. 


Think of the saving of time to your stenographer to be able to 
get any kind of paper or envelope needed without having to look 
around the office for it every time. 


Every office can use from one to a dozen Uneek Cabinets to 
good advantage. The more used the more time is saved. 


LIVE DEALERS will see the advantages of the Uneek Cabinet 
and write for our wholesale prices. No office appliance is easier to 
sell. Every sale means a pleased customer and a booster for the Uneek. 


Don’t wait until your competitor stocks them. Get a stock new. 
We supply attractive, sales producing advertising matter free. 


The Uneek Cabinet retails at $2.50 in the following sizes: No. 1, 
9} inches wide, 203 inches long and 3} inches deep. No. 2 94 inches 
wide, 207 inches long and 3} inches deep. Delivered free anywhere 
in the United States. Quotations on special sizes on application. 





Make checks payable to the company. 


The} Bliss - Heinke Mfg. Co. 
10 Wall Street, New York. 
M.E. BAIRD, General Agent 
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It’s Almost Human!—The Meacham Addressing Machine. 
Prints sharp, clear, typewritten addresses at the rate of Meacham Combi- 


3,000 TO 5000 ADDRESSES PER HOUR nation Addressor. 


Envelopes, postal cards, statements, wrappers, shipping tags and order blanks (all or No. 3 
sizes) accurately and plainly addressed 2% 

Our No. 3 machine prints the address and cuts wrappers of any size from 8” Machine 
to 16”. Will cut and address 75,000 wrappers per day—especially suited for news 
papers and periodicals. Lists of names printed quickly . 

Stencils made on the Meacham Stencil Typewriter are practically indestruc 
tible, 25,000 impressions have been made from a single stencil. Cost of addressing 
is from 3c to 5c per 1,000, depending on the salary of the boy orgirl. The cards form 


A PERFECT CARD INDEX SYSTEM 
If preferred we will do your addressing and mailing at lowest possible cost, and 
SAVE YOU MONEY 
We manufacture our own machines, our own stencils, and own the patents in thi: 
and foreign countries. 
WE WANT AGENTS ALL OVER THE WORLD 


Write today for booklet ‘‘ A Mailing System—How to Make It Pay 
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180 Broadway, New York. 


iis ts an exact reproduction of the stencil as made; costing 1-5 m oF @ cout caca. 
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If there were a position open for 
the managership of every 
single typewriter company 


Combined into one big high-salaried job—you would 
have your application on file in a hurry, wouldn’t you? 


@ If you knew that a certain business 
man in your city was in the market for 
a machine and that he had his heart set 
on any one particular make, and being 
manager of this composite typewriter 
company, you knew you could call on 
him and put in his office any Rebuilt 
machine that he wanted—you wouldn’t 
spend much time trying to talk him into 
something he didn’t want, would your 


@ You would follow the path of least 
resistance, make your sale as quickly as 
possible, give your customer complete 
satisfaction, and get out—in time to make 
several more sales that day on the same 
basis, wouldn’t youP 


We sell wholesale and retail. Write today for catalogue and dealers’ proposition 


@ Well, that’s just the basis on which 
our dealers work. They handle All 
makes of Rebuilt Typewriters — don’t 
have to try to hand a customer some- 
thing he doesn’t want, but supply his 
need exactly, quickly, and then pass on 
to the next without wasting a minute in 
futile efforts to boost anybody’s else 
game but their own. 


@ We will sell you any or all machines— 
““Rebuilt’”—“‘Ready to Use,” and “In 
the Rough.”’ 


@ Grade for grade and machine for ma- 
chine, we offer a quality standard un- 
equalled—a line of Rebuilt machines 
that you will take pride in handling— 
money makers, too, that mean better 
returns for your efforts. 








American Writing Machine Co. 


345 Broadway, New York, U.S. A. 
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office 


Large Printing Surface 


THE UNDERWOOD TYPEWRITER CO. Inc., 


y ow 
- 
oS 
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YOU SAVE 


at the 


START 


me | 5 OUR PRICE 
~ OTHERS COST a | 5 ( 








You keep the difference when you buy the 


UNDERWOOD 
REVOLVING DUPLICATOR 


of any Duplicator on the market 


the equal 
boy. No ‘‘License Restrictions get your supplies where 


It is to your ad\ ierwood Duplicator 


antage to know 


It cuts down operating expenses, reduces waste to a minimum and can be operated by your 
you lik 


Unitorm Impression 


‘No silk sheets required. Cut stencil paper to any size you wish. 
Perfect Registration 


points of superiority. Drop us a postal to-day. 


Dept. “A,” Park Place, NEW YORK 























What OFFICE APPLIANCES Will Do for You 


As a Subscriber 


vith the conditions 


@ It will keep you in touch 
field 


directly or indirectly 


existing in your —conditions which affect you 
either 


g It will 


vour business bigger and better 


give you ideas that will help you make 


q It will put youin the way of making niore profits 
on your old lines and point out new “‘green pas 
tures’ for you. 


ind enthusiasm in 


i 


@ It will create added interest 
your selling organization and 


efforts 


inspire you to greater 


As an Advertiser 


q@ It will put your proposition before more men 
who make their living buying and “‘reselling’’ office 
appliances than any other paper on earth. 

@ It will put that proposition before them through 
a medium in which they have confidence—for they 
pay It will often in a single month bring 
enough business to pay your advertising expense 
in it for a whole year. 

€ It willcall upon more prospective customers each 
month than you can reach for the same amount in 
any other way. It will live at least 30 days after 
eaching destination, and often 60, 90 or a year, 
which you can't say of circulars. 


to get it 











@ It will keep vou in close touch with the men and ¢ It will ate a wider and deeper interest in all 
‘ ‘ ‘ . office devices cause itc 2 iSCUSSsj ; 
concerns who make the things you are looking fos ffice devices, because it creates discussion, and in 
this wider interest you are bound to share. 
q It will enable you to find almost instantly any € It will sell goods for you at a lower cost than 
article you are looking for, if it is an office appliance any other plan you can put into effect. 

‘Office Appliances”’ can help 1 in all these ways, and its publishers ar vays glad to co-operate in this direction. 
Office Appliance Dealers: Are you dissatisfied with any of your present lines? Do you want to secure others that 
vill produce for you ‘‘dollars’’ where you now make ‘‘cents’’? Isn’t there some good office appliance that you could handle 
in addition to your present line, without any more selling cost, that would in ise your dividends? 

“Office Appliances’”’ can help you in all the nd it lishers are always glad to co-operate in this direction. 
Salesmen: Are you ‘‘working a territory’’ that does not pay you properly for your effort in behalf of your house? Is there 
ome means s by which you can double your earning capacity and by secure a larger ‘‘commission account’’? Is there 
iny otl ne of selling that appeals to you more strongly’ | 

“Othe ‘Asolinihess” a in help ill these ways, and it iys glad to co-operate in this direction. 
OFFICE APPLIANCES. - 303 Geaaaal Street, Chicago 
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The Emerson Typewriter at $50.00 


has set a new standard in price and excellence. It will do as much and last as long as any 
machine on the market. It is equipped with all the special attachments for varied work. 
It is made to fullfil the demands of the higher price machine and it 


Has Come To Stay 


A demonstration of the Emerson means an order in every instance. A machine up-to- 
date in every respect that can be bought for half the old price leaves no room for argument. 


It is An Opportunity 


for good men. Those who are securing the agency are laying a foundation fcr a business 
that means more profit—less work and no competition. 


Write Today 
Emerson Typewriter Co. 


General Offices: Marquette Bldg., Chicago. Factory, Momence, Ill. 
New York Office, 309 Broadway, N. Y. 
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‘Keep your record Clean, and if 
later you get on the shoals your 


past will stand you in good stead 
Col. Wm. C. Hunter. 
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World Wants Men of Nerve. 


AIL to the man who accepts his re 
sponsibilities! He is the fellow who 
takes what is coming to him with as 
muster and tries 


They say that 


good grace as he can 


learn by his own mistakes. 


he who fights and runs away, will live to 
fight another day. ‘I were better to say 
that he who fights and runs away will live 


The habit of running 
as bad as opium or al 
cohol- fact, for it 
streak of yellow that is harder to root out 
and eradicate than any drug-made habit the 


to run another day 
is insidious. It is 


worse, in indicates a 


devil ever fathered 


When 


tive 


loyer hits figura 
wallop the 
If he fires you, try again—prove 
? 

ut 


your emp you a 


between eyes, take your 
medicine 
that his judgment was at fault. when 
he criticizes, remember that is one form of 
a compliment. If there wasn’t something 
in you worth developing, do you suppose a 
sound judgment would bother to 
When you were a raw and un 
developed lad, remember _ that 
father used to spend a good many hours 
trying to certain things which 
are now perfectly obvious to you. Your 
father had a good excuse—he bore you the 
parent. It is different 
You hold your job by vir- 
—let us hope it is a fact 


man of 
teach you? 
you your 


teach you 


affection of a with 
your employer. 
tue of the fact 
that there is something you can do just 
little 
have some talent, some faculty, some re 
source, if your position carries any respon 
that to the 


better than somebody else; you must 


commends 
whose name adorns 


sibility at all, you 


confidence of the man 
your pay check. 
Fortunately for the world, only the raré¢ 


and occasional man is a genius. Genius 


anything except hard work is an un 
It is likely to fly up like 


to do damage as to 


for 
stable quantity 


spark and just as likely 
do something useful 
the average man ever gets 

working for it, 
longer he works, the better 


a point that 


The only way 


anything is by and the 


harder and the 
Here is may 


he develops 


bear a little thought The hard worker is 
the fellow who is least likely to develop 

yellow streak in an emergency. Work de 
velops character. The man who shirks—or 


the woman either—when the employer’s 
back is turned, is the one whose character 
is not founded upon the principle of effort 
There 


is a weak spot somewhere, for work 
work’s sake. To build 


ought to be done for 


Chap With a Streak of Yellow a Dangerous 
Friend and an Untrustworthy 
Supporter. 


By H. W. Martin. 
something grow; to try 


a little better 
bitter 


something; to see 
to make present performance 
past performance; to take the 
with the to 
over the perversity of things in general, but 


than 
sweet; swear a little, perhaps, 
to keep trying; and finally, when one has 
done as well as one can, to sleep the sound 


and unworried sleep of the clear conscience 


those are the things which build up that 
quality of nerve energy which somehow 
brings things out right in the end 

It isn’t learning; it isn’t creed; it isn’t 
sympathy; it isn’t even mere honesty in the 
narrow sense, that gets the best work 
done. Learning is desirable; creed is im- 
material; sympathy is praiseworthy; all 


honesty is necessary; but what is of prime 
importance is that a man must be broadly 
honest as well as narrowly so. Merely be- 
cause a man won't steal your purse doesn’t 
prove him to be absolutely an honest man. 
To be reliable, a man must be honest with 
himself. As old 


gave his son, Laertes, his parting advice: 


Polonius said, when he 


“To thine own self be true; 
And it shall follow as the night the day, 


Thou canst not then be false to any man.” 


Danger of Unreliability. 


No business is so stable that a sudden 
emergency may not at some time or other 
involve the risk of serious loss. But the 


the danger of loss 
the 


whose 


risk lies not so much in 


through mistakes of initiative, but in 


shirking of responsibility by those 
duty it is to assume it. I don’t remember 


who it was who first prayed to be delivered 


from his friends, because he could take 
care of his enemies. It was somebody, 
though, who had picked up a lot of vali 
able experience. 

Here is a story that bears all the ear 
marks of truth. Soon after the Chicago 
fire a big firm in the dry goods business 
was offered a ten year lease on one of the 
most prominent down-town corners It 


was a place they needed the develop- 


ment of their business and the agent of the 
property made out a lease on favorable 
terms and took it to one of the 


for the firm’s signature. It happened that 


partners 


the other partner handled the real estate 
matters and the lease was therefore sent 
down to him. He said he’d be blanked if 
he’d sign any such lease, and back it went 
to the senior partner. The senior partner 
sent it back, and the junior returned it 
again. By this time the agent was getting 
tired. He pocketed the lease and began to 
think. Down the street a little way was a 
firm that was hard hit by the fire. They 
had a good reputation and hardly a dollar 
with which to back it up. The agent went 
to the head of this firm. He pulled out his 
lease and said, “Mr. Blank, here’s a chance 
for you to make some money. This lease is 
worth a hundred thousand dollars to So 
and So up the street. Will you sign it.” 
Mr. Blank took the lease, read it, and im- 
meditaely affixed his firm’s signature and 
his own. To have been compelled to take 
over the property under the lease would 
have wiped the firm out of existence unless 
something could be done with it within a 
short time. Very soon, however, some in- 
quiries began to be started by the house up 
the street. The agent was approached, but 
he said the premises had already been 
leased, thank you, and he had nothing more 
to do with the matter. “By whom? Oh, 
Mr. Blank.” Mr. Blank was cautiously ap- 
proached. “Would he sell his lease?” “Yes; 
certainly.” “How much?” “One hundred 
thousand dollars.” 

There was a cataclysm in the firm up the 
street. The junior partner got out and the 
senior partner took control of the business. 
Incidentally he also paid Mr. Blank a hun- 
dred thousand dollars and took over the 
lease. 

The hundred thousand dollars put Mr. 
Blank’s firm on its feet and to-day they 
are one of the strongest houses in Chi- 
cago, all because, if you please, Mr. Blank 
did not have a yellow streak and knew 
when to take a chance. 

Every man ought to do his best and go 
ahead. He should think as much as he 
can, but go ahead. He should weigh his 
acts as carefully as he can, but go ahead. 
Everywhere and always it is the character- 
istic of the man who gets there that he 
goes ahead. Sometimes he goes ahead 
wrong; but if he uses fair average judg- 
ment, he has more than a gambler’s chance 
of going ahead right times enough to out- 
weigh his mistakes and bring him some- 
where near the top of the heap in the end. 
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PANORAMIC VIEW OF BUSINESS SHOW AT MADISON SQUARE GARDEN, NEW YORK CITY, SHOWING AEROPLANE 


HE Eleventh Annual Business Show 
opened its doors on Saturday, Sep 
29th, 1909, at Madison 
As the band played the 
National Anthem, everything seemed in 
fairly good order for a first night. The 
filled with booths, 
with one 


tember 
Square Garden. 


whole of the arena was 
all the being occupied 
single exception. There were quite as many 
exhibitors as in former years, though the 
number of spaces taken by the individual 
exhibitors was smaller. 

The Garden was very tastefully decorated 
with the Hudson-Fulton colors, blue, white 
and orange, and the general effect was very 
The booths were uniformly dec 


spaces 


pleasing. 
orated with railings and posts of white on 
which were signs and electric lights. One 
exception that of the Elliott 
[ypewriter Company, which had rustic rail 


was Fisher 
ings, with a sign similarly decorated. 

The most of the show 
was that of the Underwood Typewriter C 
Fourth 


striking exhibit 


which occupied the avenue end of 


the hall as in previous years. A huge 


bearing the word 
first 


each visitor’s eyes as he entered the garden 


rounded electric 


“Underwood,” was the 


Sign, 


thing to greet 


Below this sign, on the right and left, were 
other electric signs, and the whole front 
the booth 


handsome 


was brilliantly illuminated wit 


lamps and glittering chandeliers 


of glass he display room of this exhibit 


was on the ground floor, while a stairway 


led to a reception room above, with a bal 
The wh 


with ever 


cony looking out over the hall 
booth was beautifully decorated 
greens, and: appropriate colors 


The 


phasized most the importance of duplicat 


Statuary, 


show on the whole, perhaps, em 


ing machines, as there were quite a variety 
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AIRSHIP DISPLAY IN THE GALLERY. 
By Frank Rutherford. 


of these devices on exhibition, all of them 
having substantial claims to attention. 
Perhaps the greatest novelty of the ex 
Underwood Automatic 
which after 


hibition was the 
Typewriter Operator, 
hour wrote form letters, inserting different 


hour 


names and addresses in each letter, all done 
automatically and at a high speed. Another 


novelty was the Flexotype, a duplicating 


machine, which offered many advantazes, 
and will be favorably heard of in the near 
future. The great made by the 
Multigraph Company in the line of dupli- 
also clearly demonstrated in 


strides 


cating were 

their fine display. The work these ma- 
chines produced for an office machine were 
marvelous. The Underwood Company 


showed a clever adaptation of the electric- 
ally controlled duplicator, which included 
an automatic paper feed and a fine inking 
The A. B. Dick Co. had a new 
duplicator worthy of attention. The U. S$ 


Printograph ‘Co. made a fine display with 


device. 


their electric and hand duplicators. Then 
there was the Writerpress, which had a 
clever device for inserting names and ad 


dresses in form letters. They also display 


ed a motor driven self-feeding and delive1 


ing machine, which, when fully completed, 
vill be a wonder in its way Another 
luplicator which attracted much favorable 


Multi 


stencil ma 


notice for ease of was the 


working 
py Typewriter. Among the 
chines was the Interstate Duplicator—a ma 
chine with many advantages all its own. 
Envelope sealers and stamping machines 
evidence, and mailing 
machinery that should fill 
the bill in this line for many years to come 


were very much in 


was displayed 





THE BUSINESS: 'SHOW 


The Rotex Co., of London, England, in 
troduced their most excellent letter copying 
machines to the American public for the 
first time. The business man will now have 
the opportunity to copy his letters in three 
ways, by the water process, as represented 
by the Rotex, by the dry process, as ex- 
emplified by the Roneo Co., and by ordi 


nary carbon sheets 


Steel cabinets and steel furniture are 
coming very much to the front Now 
that the dies for stamping out these de 


vices are completed, the prices have been 
much reduced and they are now as cheap, 
than A great 


steel 


or cheaper wood. future 


lies before the furniture industry if 


the fine examples and specimens shown at 


this show are any criterion. 
The Underwood Company showed an 
other novelty in the line of a new type 


writer carriage return. This device re- 


turns the carriage to the beginning of t 


I 
new line, or to any portion of the line by 


the touching of a key. It is operated by ar 
electric motor and it is stated that it 
will increase the efficiency of the operator 
from 25‘ » 50%. Many were interested in 
it 

The Elliott-Fisher Company displayed 
their electrically controlled adding typ« 
writer as used by large corps ns. It 
worked beautifully, and added 
umns of figures. Another electrically 
ated invention was the Millionaire Calculat 
ing Machine, which adds and _ subtracts 


in a weird, uncanny manner, but with an 


accuracy and rapidity, which were marve 
lous 
Fewer Complimentary Tickets. 
The non-distribution of the usual quan 
tity of complimentary tickets, and the 








side attractions f the Hudson-Fult 
celebration undoubtedly tended to make the 
attendance not quite up to the averag 
previous years. At the same time the class 
of those attending was higher. They wet 
im the main earnest enquirers. There was 
not the rough, unwieldly crowd of othe 
years. These people paid for admissio1 
because they wanted to investigate Tl 


result was be fore the week was over. the 


erstwhile disgruntled exhibitor was please 
with the volum I isiness and inquir 
that had come to his booth 


[he typewriter contests, as usual, dré 
rowds. and attracted much att 


good < 


ies were received for th 


tion. J arge ent! 
amateur and other events, and the result 
were surprisingly close Miss Fritz, th 


unconquered, maintained her supremacy by 
writing at the wonderful rate of 95 words 


per minute on Underwood typewriter 
She excelled her previous record by eight 
This is going 


Appliances 


words per minute. som 
She holds the Office 
pionship Cup for another year. 

A further novelty in the line of contests 


Edison Commercial 


Cham 


was offered by the 
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Phonograph Company, v eld a 
yr those who could op the ype 
writer in connection wit! the Edison 
P] 84 pn The ent S g : 
speed of 43 \ ds per 1 e was i 
lhe galler es 1 the (yal we ‘ 
ed by models of flying s. The 
endancs ff Wilbur Wright and Glen 
{ I make aeri flights New \Y 
ced the managem levote tl re 
y space T aeronatut d splays | 
xhibit was interesting ct y 
t THi¢ 
Another feature of imterest was the ex 
hibit of the actual clothes, worn by Dr 
Cook on his discovery of the Nor Pole 


[They were on view opposite the Under 


wood exhibit. 


On the whole, the 1909 Business SI! 


will go down in history as a successful 


show in obstacles, which 
Presi 


labored 


spite of many 
tended to interfere with its success. 
co-workers 


dent Fierlein and his 


hard and energetically. They were deserv 
ing of success, for they left no stone un 


turned to earn it. 
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NOTES OF THE SHOW. 

F. M. Dillon and J. P. Simms of the 
Durham Typewriter Exchange, Durham, N. 
C., were visitors at the show. They are 
state dealers for the Monarch Typewriter 
and went from New York to Syracuse to 
visit the factory. 

* * > 

C. A. Smith of the Chas. E. Pless Co.., 
Winston-Salem, N. C., spent part of the 
week at the show. His firm handles L. C 
Smith & Bros. Typewriter. 

* * * 

Thomas D. Warburton, of Warburton & 
Dover Co., Fall River, Mass., paid a flying 
visit to the show, and managed to arrange 
for a few good agencies. 

* > 7 

J. S. Dunn, manager of the Ottawa Type- 
writer Co., Ltd., Ottawa, Ont., was one 
of several Canadians who took in the show. 

e @:8 

O. F. Ramseyer, proprietor of the City 
Brook Store, Lima, Ohio, was among the 
out of town dealers who called at the booth 
of Office Appliances. Mr. Ramseyer turned 
a nice little trick during the week of the 





UNDERWOOD COMPANY’S EXHIBIT AT NEW YORK BUSINESS SHOW. 
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ink attachment 


Hudson-Fulton Celebration. He brought pages: over 
along a shipment of flags and bunting and the covet 
- . lings 
made a nice profit out of some contracts age 
which he obtained for decorating for the \ 
celebration not 
* * * dentally 
in 5S 
’ ‘ "¢ et 
J. A. Farnum, a well known dealer of aye 
Worcester, Mass.. called on a number of mont} 
: charee 
his friends who were exhibiting in the 
(; . 
sarden Cleveland, 
* * * attrac 
. . _ ae stantl 
C. H. Downey, of Brown & Stainton, To matic 
ronto, spent the week at the show 
mercial 


‘ * * lly 


John R. Rembert and I. B. Tower, o 


Conn., were visitors to the show and went —'- 

home with the agency for some of the new : 
versa 

devices exhibited. in 127 


THE EXHIBITS. 


ADDING MACHINES SALES CoO., 319 Broad 


way, New York, exhibited the Mercantil 
Adding Machine This machine adds, sub 
tracts, multiplies and divides with absolute cer- 
tainty It has nine columns and is operated 
by keys with a very light, uniform touch for 
all keys If an error is made ft can be elim 
inated by aid of the error keys It also has a 


counting attachment, which counts the num 
ber of items added There is also a repeating 
device Oniy one key can be depressed in a 
column at a time, thus obviating errors The 
locking device controls the positive stroke of 
the operating lever so that the next item can- 
not be registered until the full stroke of the 
handle is completed. The machine weighs only 
ten pounds This firm also had on exhibition 
the improved Gem Adding machine, 1910 model 





corners a 


160 


AMERICAN MULTIGRAPH 


tive 


grade 


ill kinds 
f on printing 
Gammetet! 


John R. Rembert & Co., New Haven, folders 


printed and 


fold 
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re ar requisition ord¢ forms and a variety o er 
nd purposes i } ilso manufacture ery ex 
paper has sively looss forms, manifold boo 
pages ead ledge lders and binders, specin 
Automatic Ink which, with many others, were on 
made of irm was esta shed in 1883 by James C. § 
it will and the Autographi Register Compal 
act idopted t) name Shouperior as rt l 
is made mark 
showed a 
be filed BECK DUPLICATOR CO., 491 Br 
of the New Yor l unique display mad 
was in the boxes t Beck Duplicator in t 
ibody of the fro f a house, with doors and 
dows. Beck's ¢ impion Duplicator is now 
SALES CO of a cloth ro which will not tear, and wil 
with many peel The boxes are made of solid oak j 
vds con the duplicator is fitted with a rocking 
Auto causing natura tension The rolls 1 
printers wardly thus rreventing water getting to 
com them There is a spring inside the roll 
practi which allows e roll to be instantly sna; l 
will do into plac: During the show they distributed 
be done samples of the cloth from which the dupli yI 
was the is made, and Iso checks for key rings 
lets and 
This machine will print an eight-page BENNETT TYPEWRITER CO., 331 Broad- 
7 Speci way, New York, showed the Bennett Portabl 
booklets Typewriter It has a simplified standa ke 
the Uni board and a direct stroke It prints through 
papel a ribbon, and does very nice work It has 384 
from 7,000 characters, and will write one original and two 
carbon copies [The writing is always in sight 
and the machine is small, compact, and 
table. Every night during the Show they re 
sented a typewriter to the person who held the 


coupon drawn as a winning number The booth 


was in charge of Aug. Gordon 


BROWN & BIGELOW, St. Paul, Min: ind 
39 East 28th Street, New York, showed a larg 
variety of beautiful calendars, blotters, mailing 


cards, nand colored goods, illustrated fat and 
engraved = stationery They also had m 
leather goods novelties The boot! Ww in 
charge of Martin Anderson, Manage! nd 
Charl H. Corry, representative 

BURR STAMPING AND SEALING VA - 


CHINE CO., Norwich, N. Y. This is a1 
vice for stamping and sealing envelopes ; 
the sealing or the stamping can be operated 
! 


dependent! as may be desired. It is sn 
compact, easily operated and practically 1 

less in operation It can be operated by hand 
or power, and readily moved from place to 
place It will stamp and seal from 10,000 to 
14,000 envelopes per hour. The envelopes are 





retailed at $25 This machine is put out in 

a handsome oak case, making it dust proof 

when not in use The booth was in charge of 

Abram I. Gancher, assisted by several of his 

staff BENNETT 


THE ADDRESSOGRAPH CoO., 232 West Van 
Buren Street, Chicago, had a very handsome 
booth At each entrance were lofty pillars sur- 


mounted with electric lights in colored lamps tigraph 
They exhibited their well known Card Index tion 


Addressograph driven by electric motor, also 





PORTABLE TYPEWRITER The flap of the envelope is opened up through 
oOo 


to 8,000 


in finding new and additional uses for the Mul- 
tigraph i the end 


the bottom 


placed in a box with an orifice in 
the bottom of the box by a steel finger, a mois 
tened sponge passes up against it, and an alu 
minum shaft with rollers passes the enve 


regular Mul along to rubber coated rolls, which seal the 
opera - flap. Before entering these rolls the flap f 
been made the envelope is turned back by two teethed 


wheels. The envelope is then gripped by four 
rubber rolls, which effectually seal it 


the Office Graphotype, a machine which 
stamped addresses on metal plates used in is not assist- 
connection with their metal Card Index Address- ants in constantly busy ALVAH BUSHNELL COMPANY, 942 Mar 
ograph., This company has a very complete during ket street, Philadelphia, Pa., had a well a1 
line of machines and cabinets in connection ranged booth full of their well known and poy 
therewith, and their booth attracted a good ADJUSTABLE street, ular line of Bushnell’s paperoid flat wallets and 
deal of attention from interested visitors New York Seal. This expanding wallets. There were also mailing 
machine the impression of “al in the velopes, vertical fil holders, filing pocket 
ADVERTISING & SELLING, 253 Broadway exact with- and many other useful articles made from t 
New York, a magazine devoted to advertising out folding, rolling or creasing the paper. The paperoid material They also displayed 
and selling press i a small Perfection Binding straps, which have or to 
crank protected by a be once used to be appreciated. The boot! is 
AMERICAN BUSINESS SUPPLIES COM ock, and interchangeable in charge of W. Hunter and W. K. Fol s 
PANY, 147 Congress Street, Boston, Mass., dis sisted by Tom Moore 
played celluloid tip guides, metal tip guides ALU" TOGRAPHIC REGISTER COMPANY, Ho- 
zenith loose leaf stenographers note books *‘boken " automatic reg- BUSINESS MEN’S PUBLISHING CO.. pub- 
Fitz’ automatic inkwells and a general line of ister to any iishers of THE BOOKEEPER, Detroit lich.. 
filing supplies. The note book is a copy holder; business, are used and 1170 Broadway, New York A magazine of 
it lies absolutely flat: there ire no flopping for bill receipts, business for business men. 


BOOTH OF HI-LO DESK COMPANY. 














EXHIBIT OF DICTAPHONE COMPANY. 





OFFICE APPLIANCES 




















-ROTE UFACTURING CO. LONDON 

















AMERICAN BUSINESS SUPPLIES CO. BOSTON 

















one 


ASABE AL FIR 








GENERAL FIREPROOFING CO. YOUNGSTOWN PROUDFIT LOOSE LEAF CO. GRAND RAPIDS 



































il: a ELLIOT FISHER CO. HARRISBURGH — 




















26 





CALCULATING CO., 50 Church street, New 


York. This company makes a specialty of 
figurin inventories by the use of calculating 


and adding machines operated by experts un 


der the supervision of one who is a specialist 
in inventory work. They can number some of 


the largest firms in the country as their clients 
They also do all kinds of statistical work re 


quiring a great deal of figuring, the extending 
and checking of invoices during rush periods 
or seasons, thereby eliminating the system of 


maintaining a large staff to handle this work 


The booth was in charge of V. R. Shattuck and 


W. E. Stanly. 


CANTON ART METAL CO.; 66 Cortlandt 


street, New York, showed a very complete lin« 


of metal office furniture, vertical files, steel 


desks, card index cases, document files, stee! 


lockers, book trucks, etc They are also spe 
cialists in construction work for trust com 
panies, banks and public buildings The ex 
hibit was in charge of J. A. Houston, assisted 
by H. C. Clifton, W. M. Robertson and T. FE 
Abrahams 


W. H. CHAMBERLIN & CO., 150 Nassau 


etreet, New York, displayed Dick's steel safé 
cabinets; also a very fine line of Caster exten 


sion bookcases. They also had filing cahinets 


ind supplies of all kinds. The steel safe cab 


inet is large and roomy, the interior shelves 


being loose they can be arranged in any way 
desired at any time. The booth was in charge 
of W. H, Chamberlin and others. 


CHICAGO SHIPPING 
AND RECEIPT BOOK 
COMPANY, 497 West Kinzie 
street, Chicago, had a very 
full, complete and excellent 
line of high grade loose leaf 
devices. A leading feature 
in the display was their 
steel back Ledger de Luxe. 
The exhibit was in charge 
of I P. Denison, eastern 
manager of the company 


COMMERICAL COMPUT- 
ING MACHINE CoO., New 


Haven, Conn., and 296 
Broadway, New York, 
showed the Commercial 


Adding, Listing and Book- 
keeping machine. This is a 
new machine and the prin- 
cipal features are that they 
have a simplified keyboard 
of only 9 keys to operate. 
Ciphers are inserted auto- 
matically, All items are vis- 
ible before printing as well 
as after including the total. 
The machine subtracts by 
the direct method. It also 
inserts words and dates at 
the same time the amount 
is inserted. It has a capac- 
ity of 24 words. The car- 
riage varies from 11” to 
18%” for tabulating work. It 
can be operated by hand, 
foot power or electricity 
Credits are printed in red 
ink with a minus sign after 





them. The machine _ will BOOTH OF WHOLESALE TYPEWRITER COMPANY, THE FIRST 
print the amounts of pay EXHIBIT OF REMANUFACTURED TYPEWRITERS TO BE 
DISPLAYED AT A BUSINESS SHOW. 


roll envelopes and at the 

same time print a duplicate 

list of the amounts, thus proving the pay roll 
with one operation. Four different models of 
this machine are made, ranging from 7 to 11 
columns. They also had on exhibition a pay 
roll machine. The booth was in charge of H 
G. Wells. 


THADDEUS DAVIDS CO, New York, dis 
played a beautifully made show case which 
was used by this firm to show their goods at 
the Centennial Exposition, Philadelphia, in 1876 
This firm has been 84 years in existence, and 
they exhibited a very fine and extensive line 
of inks, mucilage, sealing wax and paste 


FELIX F. DAUS DUPLICATOR CO., Daus 
Building, 111 John street, New York, showed 
the Daus Tip Top Duplicator; also the latest 
improved Dausgraph Duplicator Carbon paper 
which dispenses with the use of hektograph 
ribbons. It is a very strong carbon paper and 
will produce a large number of copies Dut 
ing the exhibition this firm dispensed som: 
very attractive advertising matter. The booth 
was in charge of Felix F. Daus, assisted by 
Leonard W. Daus and Milton Jackson. 


THE A. B. DICK CO, 736-738 West Jackson 
boulevard, Chicago; 15 Murray street, New 
York City, had a fine exhibit of their No. 76 
Rotary Mimeograph, their well known Auto 
matic Circular Letter Folding machine, and 
their Planetary Pencil Sharpener They also 
had on exhibition the Planotype, a new type 
duplicator, printing from steel type through a 
ribbon. The chase in this machine is set on 
an angle, thus preventing wear on the type, and 
keeping the work uniform throughout The 
type is not locked in the chase, it is loose at 
all times and in making corrections one car 
lift the type out with the fingers On one sid« 
of the machine are two equalizers, which take 
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following gripper, 


DICTAPHONE 


teresting exhibit 


conversational 
simplified, and 


ance, and is a most useful office appliance 
a. 
demonstrators 


clever machine for handling and assorting « 
denominations 
the top of the 


large hopper at 








counted and placed into packages 
machine is equal 
is guaranteed. t 
machine automatically counts any — 
being done by small counting machines attached 


high as $1,000 and shows the amount in dollars 


booth was in charge of W. J. Holt, the man- 


DOUBLEDAY, 


plex Stamp Affixer. 


postage account at the same time. 


round objects, at the rate ef 


is now equipped to run by 


It has created quite an in- 
banking houses, insurance com 
panies as well as stationers and office appliance 
insurance companies are using 
names of agents on pencils 
exhibited the Automatic Card Print 


which they are now the New 
This remarkable little machine 
ecards per hour by hand It is 


corporations and large industrial 


it for writing postal cards 


ictory tickets, et 


sSUSINESS PHONOGRAPH CO 


exhibited the Edison Busi 


equipped with corrective sys 
machine is available both for dic 
subscribing, and wherever used 


satisfaction This phono 
with the new universal me 


all electric lighting currents 
attractively decorated, and was 
center of an interested crowd of 
booth was ih charge of M. C 
sales manager Edison Busi 
Co.; H. Seely, president Seely 
ance ‘o., New York agents of the 
ess Phonograph Co., and O. Brush 
manager 


FISHER COMPANY, Harrisburg 


a splendid exhibit of their well known 
Machines The booth was sur 


rounded by rustic railings in 
natural wood, and the sign 
above was prepared in a 
similar manner. The effect 
was unique and pleasing. C. 
H. Hunter, the advertising 
manager, is to be congratu- 
lated on his originality for 
this and the little souvenir, 
which was distributed 
through the week, This con- 
sisted of a little blank book 
with brown paper covers. In 
the front cover was inserted 
a tooth pick—a piece of the 
North Pole, and below was 
a statement that the book 
contained all the information 
that Cook or Peary could 
tell us about the North Pole. 
The joke was a good one, 
and Mr Hunter received 
many commendations of 
praise for his originality. 
Within the booth was dis- 
played the new electric El- 
liott-Fisher Writing-Adding 
machine actuated by elec- 
tricity. It was fitted with 16 
adders and an 18-inch car- 
riage. These machines are 
made to write and add on a 
24-inch sheet of paper and 
with as many as 32 columns, 
The electric control of the 
machine seemed perfect. 
They also exhibited book- 
keeping outfits on metal 
stands, some of them high 
enough so that the book- 
keeper can stand at his desk 
and make out the monthly 
statements at the same time 
that he posts his ledger. As 
this machine proves its 


goes along, there is no hunt- 


baiance at the end of the 
as the last item is posted 


the statements are ready for 
earlier statements are sent out 
collections can be made They also 
improved railroad freight and way 
The paper comes in a continuous length 
the operator writes each bill, he simply 
him and detaches a set of 
quadruple forms completely written. All copies 
from inked ribbons, no carbons are 


look to be originals. The 


machine is also used by commercial houses for 
new uniform bill of lading. 
They also exhibited a check protecting machine 
writes the name of the payee, 
amount and the written amount 
perforated type 
into the fibre of the paper. A 
of carbon paper is placed underneath the 
amount is written on the back 
well as the front This gives 
protection. 


through an indelible ribbon 


VIBRATOR CO., 1269 Broadway 
demonstrated the Eureka Vibrator 
circulation of the blood 


WARDROBE COMPANY, 43 Ex 


York, displayed a very use 


wardrobe for fitting into places where 
no permanent wardrobe It is portable 
and effectually protects gar 


making them easily acces- 
wardrobe can be folded up 


and placed in a trunk. The booth was in charge 
*hesebrough, 


RECORDING CO., 675 Hud 


York City. exhibited the Fol 
Recorder and Automatic Time Stamps 
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for the use of almost any office. The time 
stamp will print-automatically the year, month 
day, heur and minute, A. M. or P. M., the ex- 
act time the lever is pressed. Another new 
feature they had on show was the Follett Au- 
tomatic Decimal clock, which prints the tenth 
of an hour instead of the minute, being of great 
assistance to the cost keeper or bookkeeper in 
charge of a clock of this kind. The booth was 
in charge of George H. Lane, assisted by 
Charles Ruff. 


FRANCIS TAPE SEALING MACHINE, 1 
Madison avenue, New York. This machine is 
small, compact,:and consists of a metal reel 
on a wooden base to hold the tape. The tape 
runs from this reel over a moistened roll com- 
posed of a sponge and felt, thus dispensing with 
a water bath. Above the reel is a small knife, 
which cuts the tape on the plain side at any 
desired length. The teeth of the knife can not 
get coated with gum. The moistened roll is 
easily lifted from its socket, should it become 
coated with gum. Immersed in water, it is 
again ready for another day’s work. The tape 
can be used for a variety of purposes, for seal- 
ing packages, etc. This little machine should 
prove a very useful side line for stationers and 
supply men. The booth was in charge of F. 
E. Francis and C. W. Kjelgaard. 


GATE CITY FILTER CoO., 216-218 East 42nd 
street, New York, showed the Gate City Stone 
Filter, which removes from ordinary water all 
foreign matter, even typhoid germs. It is made 
entirely of natural stone, and is cleansed in a 
few moments by means of a brush. 


FIREPROOFING CO., Youngs- 
50 Franklin street, New York. 
Considerable interest was centered in _ this 
booth, as it clearly showed what remarkable 
progress has been made in the metal furniture 
business during the st few years. They dis- 
ft the a very complete line of the ‘“Alisteel’’ 
»orizontal and upright steel filing cabinets, and 
their new line of ‘‘Un-ettes,” which are also 
made of steel. These Un-ettes open up a new 
field in steel lines. This line is composed of 37 
»ieces, which practically cover all the office needs. 
hese Unettes are made in sections, which 
may be readily amalgamated. Shortly no doubt 
they will be standardized as the wood filing 
business is at present. They also showed metal 
desks, wardrobes, lockers, card index cabinets, 
omnibus or book trucks, and samples of spe- 
cially made to order vault equipment. They 
also displayed samples of steel in the various 
processes of manufacture as _ regards finish, 
showing how the mahogany grain is applied to 
the steel, and the various processes employed. 
The panels in imitation of different woods that 
they had on view were remarkably true to na- 
ture. An unique feature of the exhibit was a 
desk built up from 25” Un-ette sections. It had 
vertical letter files, drawers in the pedestals 
and shelves. The top was of metal, and any 
combination of filing devices or units desired 
can be arranged in this desk. The booth was in 
charge of S. M. Child, the New York manager 
of stock goods; A. J. Abernethy, sales manager 
from the factory, and W. Carpenter, the 
eastern travelling representative, and others. 


GENERAL 
town, O., and 


GREGG PUBLISHING CO., 1123 Broadway, 
New York, showed their text books on the 
Gregg system of shorthand and touch typewrit- 
ing. The booth was decorated with blue prints 
of the shorthand alphabet showing the sim- 
plicity of the system. From time to time dem- 
onstrations of rapid .writing were given on a 
blackboard by Charles Swem, a little boy of 
16, who did some remarkably rapid work. The 
booth was in charge of Rupert SoRelle and 
Guy Fry. 


HAMMOND TYPEWRITER CoO., 171 Broad- 
way, New York, has a very handsome exhibit 
of the well known Hammond Typewriter. They 
eccupied the same corner as in previous years, 
which they found in the past drew the crowds. 
They displayed a full line of the Hammond 
machines, including a mathematical machine, 
and others for writing in foreign languages. 
One of their newest machines is the Display 
machine for writing labels and wrappers re- 
quiring large type. The type is about half an 
inch high. During the Show this company had 
a drawing for a Hammond Typewriter in a 
leather case valued at $115. The coupons for 
the contest were given free to visitors and the 
drawing took place on the last evening of the 
Show. The booth was tastefully decorated with 
ferns and cut flowers. C. O. Gardner, the New 
York manager, was in charge of the booth, and 
he was assisted by a number of salesmen and 
operators. 


P. HANO & CO., 806 Greenwich street, New 
York, exhibited their well known Manifold 
Billing Schemes, manifolding books, blanks 


and rolls, duplicate and triplicate counter sales 
slips for retail trades, loose leaf order systems, 
binders and holders of all descriptions; printed 
and numbered rolls. 
full and 
prominence, 
tion. 


The exhibit was very 
complete It occupied a position of 
and attracted considerable atten- 
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HI-LO DESK COMPANY, 154 Nassau street, 
New York, exhibited their useful attachment 
for roll top desks called the Hi-Lo Desk At- 
tachment. This device is made to fit any desk, 
and is attached without screws, nails or bolts. 
It makes an ordinary desk into a high or book- 
keeper’s desk in a moment, so that it may be 
used when standing or sitting, at the discre- 
tion of the user. It provides an extra writ- 
ing surface without taking any extra floor 
space, and as the papers on the desk below are 
in no way disarranged when the upper one is 
in use, it is especially serviceable. It slides 
back into its case quite readily, but is always 
available when needed. Even the roll curtains 
or the pigeon holes of desks are not interfered 
with, and the top of the enclosing case offers a 
very convenient base upon which books or filing 
cabinets can be placed. This attachment, which 
attracted a great deal of attention and favor- 
able comment, is the invention of J. Scott 
McComb of Dobbs Ferry, N. Y., one of the 
most prominent Kennel owners in America. 


INTERNATIONAL CORRESPONDENCE 
SCHOOLS, 160 Nassau _ street, New York, 
showed hand books on all trades, and gave full 
information as to their correspondence classes. 


INTERNATIONAL OFFICE EQUIPMENT 
BOURSE, corner of Broadway and Warren 


street, New York, displayed the work and fa- 
cilities.of the Bourse for creating a market for 
all classes of office appliances. They also dem- 
onstrated its usefulness to manufacturers and 
dealers. Every day of the Show they distrib- 
uted striking circulars as to the progress of 
the Bourse. They also showed details of the 
“Buvyers’ Guide,’’ which they intend to issue 
quarterly. The booth was in charge of John 
F. Sobey and H. S. McCormack, assisted by a 
staff of workers. 


INTERSTATE COMMERCE COMPANY, 1269 
Broadway, New York, had a fine exhibit of the 
Interstate Standard Duplicator, which has been 
already described in the columns of this pa- 
per. The work turned out by this machine was 
first class in every respect, and each opera- 
tion was fully demonstrated by those in charge. 
It attracted considerable attention. The Peer- 
Eh geen Whittler was also shown at this 
booth. 


KEB-LOX MANUFACTURING CO., 87 Nas- 
sau street, New York, exhibited their well 
known carbon paper, ribbons and typewriter 
supplies of all kinds. The booth was in charge 
of John H. Becker, the manager. 


KOLLER & SMITH, 
New York, had a very 
vertical filing cabinets in oak. They displayed 
about every kind of cabinet known to the 
trade, all of them being fitted with roller bear- 
ings. Their line of card index cabinets was 
very full, and as this firm is stated to be the 
only card index manufacturers with a complete 
factory in New York City, their list of index 
ecards was exceptionally large. 


DAVID KRAMER, of 43 Broad street, New 
York City, displayed a fine line of office, bank 
and library furniture; also partition railings 
and office tables and chairs. The booth was in 
charge of A. C. Haberer. 


BROTHERS of 8&6 Fulton 
complete and 
card systems, 


INC., 298 Broadway. 
handsome exhibit of 


LANDSBERG 
street, New York, had a very 
handsome exhibit of bookcases, 
filing .devices, and office systems. The book- 
cases and filing cabinets were of the well 
known Macev make, and the systems and other 
specialties shown by this company were made 
by themselves. 


J. M. LITCHFIELD, 118 Beekman street, New 
York, displayed the Perry Time Stamp, a small, 
compact, light and portable time stamp. 


LOWE ELECTRIC CoO., 54 VESEY street, 
New York, exhibited electric heating appliances 
of every description, interior telephones, elec- 
tric torches and electric light show case fix- 
tures. They also had three different kinds of 
desk lamps. 


Cc. J. LUNDSTROM MFG. CoO., Little Falls, N 
Y., displaved a full line of sectional bookcases 
and filing cabinets, desks and office furniture in 
oak and mahogany. They also showed a com- 
plete line of their steel cabinets. An unique 
feature of this exhibit was a light forest green 
flap top sanitary desk with brass trimmings. 
It was very handsome in appearance and mod- 
erate in price. 


MAIL-OM-ETER COMPANY, Detroit, Mich., 
had a very attractive booth in which they dis- 
played the Mailometer Sealer, an ingenious ma- 
chine which seals and counts mail at the rate 
of 250 pieces per minute. The Mailometer, a 
stamper and sealer, seals, stamps and counts 
mail at the rate of 250 pieces per minute. It 
is entirely automatic in action and no pads or 
sponges are used. It is operated by electricity, 
They also showed the Mailometer Junior, a 
hand stamp affixer, which affiixes and counts 
stamps at a high rate of speed. A light pres- 
sure of the handle feeds the stamp, severs, 
moistens and affixes the stamp. The stamps 


are locked in the device, so they cannot be 
tampered with. The Mailometer Midget, also 
on exhibition, is a handy and convenient re- 
ceptacle for postage stamps. It moistens and 
affixes the stamps in a rapid and sanitary 
manner. It can also be used as an envelope 
sealer without in any way affecting the stamps. 


MARTINDALE MERCANTILE AGENCY, 395 
Broadway, New York, displayed the company’s 


publications in connection with their credit 
agency. 

CHARLES E, MATTHEWS, 275 Canal street 
New York, had a very fine exhibit of his well 
known office furniture, desks, chairs, office 
wardrobes and bookcases. The booth was in 
charge of Charles E. Matthews, assisted by a 


corps of salesmen. 

MAYO MANUFACTURING CO., of Portland, 
Me., exhibited the Fast Mail Envelope Sealer. 
This machine is actuated by electricity, using 
a 1-10 horse power motor. The envelopes are 
inserted at one end of the machine and are 
conveyed by rolls and an endless belt to the 
other end. During their passage the flaps are 
moistened, turned under and sealed. There are 
two sets of sealing rolls, which make the seal- 


ing doubly sure. The regular machine feeds 
envelopes at the rate of 8,000 per hour. It will 
take any width of envelope and adjusts itself 
automatically. Envelopes of different length 
or width may be fed indiscriminately into the 
machine, and it will seal all of them. It is 


noiseless in operation. The booth was in charge 


of M. E. Mayo, manager, assisted by Henry L. 
Chenery and Geo. B. Boutwell. 

MAC LEAN PUBLISHING CO., Toronto, 
Canada, representing twelve Canadian publi- 
cations. More interest was taken in Canadian 


affairs at this Show, more so than at any pre- 
vious Show. 


GEORGE R. MACEY, 96 Fulton street, New 
York, exhibited a very complete line of electric 
clocks. The great feature of this clock is that 
it has no springs, it requires no winding, and 
the power is self contained. When regulated 
it will run with variation of less than 30 sec- 
onds per month. A weighted arm falls a cer- 
tain distance every ten minutes, and is mag- 
netically lifted to its original position, the 
requisite power being supplied by two dry bat- 


tery cells. These cells will last for 18 months 
or two years. 

McLEOD, WARD & CO., 27 Thames street, 
New York City, showed their adjustable desk 
lamps and portable brackets. They were all 
very handsome in design and produced fine 
effects. The Kinsman Desk Lamp has an ad- 


justable eye shade, and glass cylinders, one 
half ground and one half clear, so that any de- 


gree of light required can be obtained. The 
booth was in charge of W. B. Baff, W. E. 
Ward and Geo. Huttinger. 

MERCHANTS ACCOUNT REGISTER, 350 


Broadway, New York. This consists of a du- 
plicate pad. The order is written on the slip, 
the slip is filed away in a drawer under a cus- 
tomer’s name. The amount that a customer 
owes can be seen at a glance on opening the 
drawer, and when he next purchases the bal- 
ance owing is carried forward on the new bill. 
The booth was in charge of Hamilton & Jack- 
son, 


MILLIONAIRE ELECTRIC CALCULATING 
MACHINE, exhibited by W. A. Morschhauser, 
1 Madison Avenue, New York. This machine 
had just arrived from Zurich, Switzerland, and 
was shown in public for the first time. It 
was the center of much interest during the 
show. The machine worked beautifully on all 
kinds of calculations, and is actuated by elec- 
tricity, although it may be used by hand if 
desired. When multiplying with the motor at- 
tachment it is only necessary to touch the 
figure to be multiplied and then press the 
button. The machine does the rest, whether 
it is multiplying or dividing. They also ex- 
hibited the regular Millionaire machine, which 
is well and favorably known. They also showed 
a working model in a glass case of the mechan- 
ism of the machine. It proved to be very in- 
teresting. The booth was in charge of W. A. 
Morschhauser and George F. Morschhauser. 


MONARCH MANIFOLD BOOK CO., 20-22 
Laight street, and 61-63 Varick street, New 
York, showed their very complete line of loose 
leaf binders and manifold goods. They also 
displayed the Monarch Pen and Ink Bill and 
Charge system and the Monarch Billing Ma- 
chine for holding bill and sales sheet in posi- 
tion. By the use of this device an operator 
can write the bill and make entry upon the 
sales sheet at one writing with pen and ink. 


MONTAGUE MAILING MACHINERY CO., 
World Building, New York, had an attractive 
display of the Montague Typograph, the Mon- 
tague Addressor, and the Montague Address 
Plate. These machines and their operation have 
been fully described in the August issue of 
Office Appliances. They also showed the Mon- 
tague Publication Mailer and Montague Wrap- 
per Cutter and Proofer, machines which are 











simply indispensable to the publisher. The sys 
tem of this company is very complete and 
thorough. 

Broad street 


MOUNT & ROBERTSON, 49 


New York, showed a fine line of office parti 

tions, railings and stock quotation boards 
MULTI-COPY TYPEWRITER CO., Was! 

ington, D. C., and 396 Broadway, New York 


showed the Muti-copy typewriter, a machin 


for producing fac-simile typewritten letters 
This machine does very fine, rapid work, and 
received much commendation at the hands of 


all who inspected its operation. It will print 
2,000 copies of any circular in an hour Dur 
ing the Show this company produced daily o1 
the machine a publication called ‘‘Business 


Show Squibs,”” which was distributed free and 
excited much favorable comment. In attend- 
ance at this booth were Albert L. Teele, the 
president, C. E. Ledoux, E. D, Dorsey and Miss 
M. E. Swift. 

NEIDICH PROCESS COMPANY, Burlington 
N. J exhibited their new office duplicating 
machine, the Flexotype. This was a great 
attraction, and drew large interested crowds 
The type are arranged in a _ special holder, 


or reservoir, are placed in at one end and 
are extracted at the other. A special tool 
is provided for taking the type from the reser- 
voir, and this is done with considerable ra 
pidity. The line of type can be composed in 
30 seconds, and distributed very quickly. as it 
forward When the line is full on 
the tool it is placed in a blanket or flexible 
type form, which consists of grooved rods 
bound together. When the type is inserted it 


is spell d 


is flat, but when the letter or form is set up 
it is attached to a round cylinder of the 
printing portion of the apparatus in ten sec- 
onds. The printing is done with printers’ ink 
through a ribbon, which is continuously re- 
inked while running By this means every 
letter is of the same shade. The printing is 
done on a cylinder, and is very rapid It 


will print 3,000 letters with 25 complete changes 
of copy in an hour Curved electrotypes of 
usual thickness backed by a rubber blanket 
will give a perfect impression on this machine. 
The machine created considerable interest, and 
there is no doubt it will have a great future 
The booth was in charge of 8S. A. Neidich, J 
Scott Innes, F. C. Yale, Miss Grace T. Pickett 
and Mrs. H. Kendall. 


NEW YORK COMMERCIAL, 8 Spruce street 
New York, exhibited daily issues of the New 
York Commercial, giving live news of the 
Show and reports on the exhibits. The booth 
was in charge of Pearce and Hagenmiller. 


PACKING CO., 14 & 16 Lis 
York. This company makes 
shipping and packing of 
smail shipments from New York to all parts 
of the country. The advantage to the shipper 
is that the difference in rate between one larg 
shipment and a number of small ones is con 
siderable 


NEW YORK 
penard street, New 
a specialty of the 


POLISH CO., 299 Broadway, New 


NUGGET 
Nugget Polish for shoes. 


York, exhibited the 


OFFICE APPLIANCES, Chicago, had a large 
space for the sale of programs of the Show, 
which were a part of their regular issue, and 
for the reception of their friends and subscrib- 
ers. The booth was the meeting place of many 
out of town dealers and others interested. Pre- 
vious to the Typewriter Contest, the $1,000 
exhibition in this 


Championship Cup was on 
booth. 

A. N. PALMER CoO., Chicago, and 32 Union 
Square, New York, displayed the Palmer method 


writing During the Show model 
held, and boys from the public 
exhibitions of their skill in pen- 
demonstrated on the 


of business 

classes were 

gave 
Experts 


schools 
manship 
blackboard 


also 


PONS’ ATHLETIC SUPPLY CoO., 150 Nassau 
street, New York, exhibited the Pon’s adjusta- 
ble Exerciser, which is 16 machines in one, all 
useful for exercising, and forming a complete 
gymnasium. They also showed the Noiseless 
Vibrating Striking bag, aljustable to different 
heights and different tensions, so that a child 
as well as a grown person can use it without 
danger of injuring themselves. The booth was 
in charge of Profs. Keen and Pons. 


PROUDFIT LOOSE LEAF CoO., 108 Fulton 
street, New York, displayed the products of the 
Proudfoot Loose Leaf Co., comprising loose leaf 
ledger, loose leaf devices, catalogue binders, 
and blue print binders 


PUBLIC RECORD INDEX CO., Kinzie and 
Armour streets, Chicago, showed a line of con- 
tinuous indexing systems for county, state and 
municipal work. These books are so con- 
structed that 200 or more index tabs can be 


carried in one binder without bulging the book 
at the tab edge The 
heen 
has all the 
all the economy, 


Public Record Index has 
termed the Card Index in book form, It 
flexibility of the card index with 
safety and ease of operation 
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of the bound book The booth was in charge of 
( R. Fargo, sales manage! 


REMANUFACTURED TYPEWRIT 
Duane street, New York, had a 
fine display of all makes of remanufactured 
typewriters This included one of each of the 


RAMER 
ER 


2S, 180-110 


visible writers, as well as some of the older 
models All the machines were finished in such 
a style that they could not be distinguished 


experts. This booth 


ones, except by 
educating the public 


was for the purpose of 
to the saving of money to be effected by the 
purchase of remanufactured typewriters No 
retail orders are taken by this firm, but all are 
turned over to the customers of the Whole- 
sale Typewriter Company 


from new 


ADDRESSING MACHINE CO 374- 


RAPID 
7 New Yerk, had a most interest- 


578 Broadway, 


ing exhibit of their rapid addressing ma- 
chine for addressing envelopes and wrap- 
pers Their automatic envelope feed attach- 
ment will address about 300 envelopes per min 
ute They also showed a machine with auto 


matic wrapper cutter addition for printing ad- 


dress, return card and cutting the wrapper. It 
will print at the rate of 250 per minute They 
also exhibited their stencil cutting machine, 


which is an with needle 


points instead of 


ordinary 
type. 


typewriter 


ROGERS ADDRESSER CoO., 10 and 12 North 
Desplaines street, Chicago., had a notable ex- 
hibit of the Rogers Addresser and allied ma- 
wide carriage and 


chines. This machine has a 
will print on paper of almost any width The 
Rogers Addresser has an automatic feed of 


printed, and does 
noiselessly The 
metal plates or 


both plates and matter to be 

its work very rapidly and 

plates are furnished in either 
rubber, and print as an ordinary rubber stamp 
or through a typewriter ribbon. One of the 
machines exhibited is used for filling in circu- 
lar letters. It will fill in from 4,000 to 5,000 
letters or circulars per hour and is noiseless in 
operation, and will print on paper up to 28 
inches. ‘The Standard machine addresses en- 
velopes, postal cards, etc., at the rate of 6,000 
per hour. They also exhibited the Duplicator 
or repeater machine. It will print 6,000 
tal cards per hour. The type is set up in rub- 
ber type and the cards are automatically fed 
into the machine With motor attachment 12,- 
600 copies per hour have been printed 


pos- 


RONEO COMPANY 332 Broadway New 
York, had a very attractive display of the 
well known Roneo Letter Copiers in various 
sizes These machines will copy letters with- 


statements, invoices, etc., 
and returned clean 


out water Letters, 
are automatically copied 
and perfectly dry, so that they may be mailed 
at once and the copies filed They also showed 
a perforating machine for perforating sheets 
ROTEX MANUFACTURING COMPANY, 
London, England, displayed a great novelty in 
the Rotex letter copying machine They had 
three models on view and they attracted con- 
siderable attention and favorable comment. In 
this machine the paper is on a roll at the rear. 
It passes over a water roll, which runs in a 


bath. It then passes between the water roll, 
and a pressure roll, which forces the water 
through the paper. It then passes over a ten- 


sion bar, which stretches the paper, thus allow- 
ing for the natufal increase of size in wet 
paper. It then passes through a pressure roll, 


which regulates the amount of water Some 
inks require more water than others This, 
however, is easily adjusted. Then the paper 


through the printing roll, the pressure 
of which is regulated by a nut Weak copy- 
ing inks require more pressure than strong 
The documents to be copied are fed into an 
automatic feed. They can be fed in bunches, 
or one at a time, it makes no difference, the 
machine will only take one at regular distances. 
They may be arranged as desired The docu- 
ment feeds round the feed roll, takes a grip 
on the copy paper, goes through the pressure 
roll with the copying paper, leaving its im- 
pression behind. It is then discharged into the 
tray provided for the purpose absolutely dry, 
and the copy is cut off the roll automatically 
and hung on a rail below. As all the copies are 
cut and hung they will not offset, nor will the 
original offset. Any class of paper can be used, 
any copying ribbon, any ink fluid copying or 
otherwise will produce good results. Each let- 
ter may be copied from 8 to 30 times accord- 
ing to the strength of the ink used. The booth 
was in charge of Mr. William Stableford, as- 
sisted by Mr. Harris Stableford 


passes 


SANFORD & BENNETT CoO., 51 Maiden 


Lane, New York, exhibited a very cornplete 
line of fountain pens manufactured by them- 
selves Among others were the Auto Pens, 
the Self-filliing pens, the Commercial Stylo 
Gravity and the Commercial Fountain pens 


The booth was in charge of A. Walling and M 


A. Murray. 


SCINTILLATING SIGN & NOVELTY CO 
245 Washington street, Brooklyn, N. Y., showed 
signs of all descriptions, the majority of them 
illuminated; others were of glass and celluloid 
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SCOFIELD & COMPANY, 150 Nassau street, 
New York, displayed the Equipoise Telephone 
Arm, by which the telephone can be placed in 
any convenient position without disturbing pa- 
pers. They also showed Peterson’s Desk Com- 
panion, a very useful device to be used in con- 
nection with roll top desks. 


SIMPLEX MANUFACTURING CO., 90 West 
street, New York, had an attractive booth ex- 
hibiting the well known and popular Simplex 
Sealing machine. This machine will seal from 
6,000 to 8,000 envelopes per hour. The envel- 
cepes may be of all sizes, from 11” long to 5%” 
high; also of any thickness up to half an inch. 
They may be fed into the machine in any or- 
der, and the machine will seal them perfectly. 


SPECIALTY MANUFACTURING CO., Deca- 
tur, LiL, displayed the Handy Pencil sharpener. 
This little instrument has a round base with 
rubber feet. A swinging lever containing a 
knife is attached to the base, and is operated 
like a knife in one’s hand. The lever is guided 
by an incline so that a proper angle is ob- 
tained and either a sharp or a biunt point 
can be obtained. The lead of the _ pencil 
is in sight all the time, so one 
can see what one is doing. The wood is 
cut evenly all around. The blade is adjust- 
able lengthwise, giving a long cutting edge, 
thus making it very durable. The blades can 
be resharpened, and are made of highly tem- 
pered steel. The machine is finished in three 
styles, enamel, oxidized and nickeled. It cer- 


tainly does its work well, and should prove a 
fine seller. The booth was in charge of Carl 
Merris 


SYSTEM, Chicago. A magazine of business. 


E. SCHWARTZ, 53 Avenue D, New York, 
representing Pearson's and a number of other 
magazines. 


U. S. PRINTOGRAPH CoO., La Crosse, Wis., 
displayed the Printograph, a duplicating ma- 
chine. They had a large booth, which was well 
filled from time to time with interested in- 
vestigators of this first class duplicating ap- 
paratus. Many points about this machine were 
novel and attractive. The type is especially 
constructed, each having a shoulder so that it 
cannot fall through the lines of the case. They 
use a line unit case instead of a composing 
stick, which enables any amateur to set type 
quickly. This has the advantage of making 
each line, a unit, a certain line can therefore 
be laid on one side and not distributed. Pach 
line of type is locked into the case and cannot 
fall out. The machine itself is a flat bed print- 
er. The type project through the line unit case, 
so that they align themselves on the bed of the 
machine. The type is perfectly loose, so that 
alterations can be made, and the type picked up 
without loosening the form. The type form is 
laid on the flat bed, the roller passes over it 
from left to right | mye a letter at a time. 
In printing from left to right éach line of type 
gives the impression roller a solid bed of type 
from top to bottom, thus causing less wear on 
the ribbon and the roller. The type prints 
through a ribbon. There are two rollers on an 
endless chain. They pass over the type, and 
then beneath it, each roller as it passes over the 
type making an impression. The paper is laid 
on the ribbon over the form. One of the rollers 
passes over the paper printing it, after which 
a paper carrier automatically takes the paper 
away, depositing it into a basket or other re- 
ceptacle. This operation is very rapid and easy 
and the machine will print from 8,000 to 15, 
circulars or form letters per hour. The ma- 
chine prints with spring pressure and with an 
impact blow, the roller as it passes over the 
form being vibrated. This vibrating motion is 
caused by corrugated rolls on each end of the 
roller running under the impression bars. The 
ribbon spools are so constructed that four rib- 
bons of ordinary length may be used on the 
machine at one time. If long runs of one color 
are desired a 35-yard ribbon may be used. The 
ribbon runs from one spool to another by a 
worm geared mechanism producing a positive 
and uniform movement. 


The hand machine is the No. 4 model and 
the power machine is the No. 5 model. A one- 
sixth horsepower motor drives the latter ma- 
chine and consumes about as much electricity 
as an ordinary lamp. ‘Three -different speeds 
can be arranged on the power machine. This 
machine is also equipped with a throw off roller, 
raising the roller above the form so that it can- 
not touch the ribbon. This lever can be oper- 
ated very quickly, and at the same time throw 
out of gear the counting mechanism. 


The booth was in charge of W. A. one pret: 
dent; F. A. Holbrook, W. J. Ryther, od 
Hawkinson,:-R. Stackpole and others. 


UNIVERSAL BUSINESS INSTITUTE, 27-29 
East 22nd street, New York, had a booth ap- 
propriately decorated with a fine Hudson-Ful- 
ton Medallion, pictures of the Half Moon and 
the Clermont. They exhibited their popular 
and well known course of instruction in Ac- 
countancy, Commercial Law and Cost Account- 
ing. They had a complete library of their in- 
struction books and accountancy courses. Dur- 
ing the Show they distributed free small 1910 
dairies nicely bound in assorted colors. 
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J. ULLRICH & CO., Thames Building, New 
York. This old established firm had a fine dis- 
play of their Vulcan, Independent and Juco 
Stylo pens. The pens are made of lished vul- 
canized rubber with writing points of the 
hardest precious metals known, thus insuring 
durability and long life. These pens can be 
carried upright in the pocket without fear of 
leakage. They also displayed an extensive line 
of fountain pens with various ornamentations 
on the holders. 


UNDERWOOD TYPEWRITER co., 241 
Broadway, New York, had a very striking and 
magnificent exhibit. They apparently spared 
no expense to make their we 4 worthy of the 
occasion, and they succeeded in a manner which 
drew encomiums of praise from all who saw it. 
Above the booth was a huge curved sign bear- 
ing the word ‘‘Underwood.’’ On either side were 
other large electric signs with “Duplicators” 
and “Typewriters."" At night when these 
signs were illuminated, they presented a fine 
appearance. In the center of the curved sign 
on the second floor was a reception room with 


a stairway leading from the lower floor. The 
railings in the front of the reception room 
were decorated with evergreens, amid which 


shone out scores of colored electric lights. Very 
handsome colored lamps hung pendant in front 
of the booth. The exterior of the lower floor 
was very imposing. There were 12 pillars on 
each of which was the bust and face of a 
woman in plaster. Below were railings painted 
white to harmonize with the rest of the booth 
Within the rails from the ceiling hung a num 
ber of large electric chandeliers of crystal 
glass which presented a very beautiful effect. 
The whole booth was a marvel in the art of 
decoration, and reflected great credit on the de 
signer, and on the Underwood Company for 
their enterprise in erecting it. 

Within the booth was exhibited a number 
of the special machines made by the Under- 
wood Company. The greatest attraction was 
the Underwood Automatic Typewriter Operator, 
a marvelous machine that wrote form letters 
filling in the names and addresses differently in 
each letter. <A full description of this inven- 
tion appeared in the September issue of ‘‘Office 
Appliances.’” Without attention except for the 
filling of the shelf with new supplies of paper, 
the machine wrote letter after letter, with a 
speed and accuracy, which drew expressions of 
wonder from all who watched it. L. R. Rob- 
erts, the inventor, was in charge, and should 
feel gratified at the praise that his invention 
received. 

Another novelty in this booth was the Un- 
derwood Revolving Duplicator No. 2. This 
machine was actuated by electricity. and all 
that was necessary to do was to feed it with 
paper. It picked up each sheet, fed it into 
the machine, printed it, and discharged it at 
the other end of the machine. It had its own 
inking arrangement self contained. 

Then there was the Underwood Automatic 
Pay Stations, where one could drop a dime in- 
to the machine and get the use of it for half 
an hour. Of course the regular Underwood 
typewriter was on exhibition. 


A new feature was the Anderson 
Return attached to an Underwood 


Carriage 
typewriter. 


It is actuated by electricity. costing less than 
10c per month to operate. It returns the car- 
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riage to the beginning of the new line, or to 
any portion of the line by simply touching a 
special key. The motor drive is very small and 
complete and the carriage each time is return- 
ed without jar. Operators should be able largely 
to increase their speed by the use of this de- 
vice. 

They also had on exhibition the wide car- 
riage Underwoods writing up to 240 spaces; the 
condensed biller for rendering daily bills; the 
druggists’ special or label writing machine; the 
universal card writer, which will write on the 
extreme top or bottom of a card, without knock- 
ing the card out of place; the railroad machine 
for writing way bills, taking paper up to 20” 
wide, and making as many as 30 copies at one 
time; the check writer with perforating type 
for writing indelible checks; the card cylinder 
special which will hold a very heavy card with- 
out passing the card around the platen; the unit 
billing machine for writing unit orders; it is 

















THE NEW UNDERWOOD DUPLICATOR. 


fitted with a brass platen and will write up to 
10 copies; the statement machine with auto- 
matic tally strip; the policy writing machine 
with 20” carriage for writing policies. 

W. H. Riggs was in charge of the billing ma- 
chine department, assisted by a staff of dem- 
onstrators; Harry Bates explained the Under- 
wood Pay Stations; S. T. Smith looked after 
the interests of the Duplicators; George Crouch, 
the metropolitan manager. was on hand to help 
in the gereral display. and he was assisted by 
a large corps of salesmen. Much of the credit 
for the handsome exhibit was due to the inde- 
fatigable exertions of the advertising manager, 
Nelson A. Miller. 

After Miss Fritz had won for the third time 
the $1,000 Office Appliances International 








Championship Cup it was placed on exhibition 
in the Underwood booth, and Miss Fritz gave 
demonstrations of her skill before admiring au- 
diences. 


UNIT STEEL CABINET CO., 27 William 
street, New York. This company had a very 
interesting exhibit of their unit metal cabinet 
The boxes were so arranged that they formed 
typewriter tables and desks. The entrance to 
the booth was made up of these cabinets in the 
form of an arch. 


UNITED STATES AUTOMATIC VENDING 
COMPANY, 1 Madison avenue, New York, dis- 
played their automatic stamp selling machine. 
This machine, which was a miniature postoffice, 
sold stamps in exchange for coins. Letters 
might also be mailed in the receptacle beneath. 
They also showed a payee fare box for pay-as- 
you-enter cars. Also a new letter sealing and 
stamping machine called the Rapid Letter Seal- 
ing & Stamping Machine, which has already 
been described in these columns, 


TYPEWRITER COMPANY, 
New York. This booth 
exclusive use of type- 
writer dealers and their friends. A stenographer 
was on hand to write letters, and every ac- 
commodation was offered by Mr. W. W. Ramer 
for the comfort and welfare of his customers. 
This booth was in close touch with that of 
the Ramer remanufactured typewriters, and ex- 
hibited celluloid key caps on their remanufae- 


WHOLESALE 
108-110 Duane street, 
was reserved for the 


tured typewriters. 
WIZARD PATENT DEVELOPING COM 
PANY, 129-131 West 3lst street, New York, 


Wizard Pipe, the Wizard Monorafl 
and the Variscope. 


showed the 
Jumping Top, 


THE WRITERPRESS COMPANY, Buffalo 
New York, exhibited their well known Writer- 
press, an office printing machine for producing 
typewritten letters printed from type with 
moveable inked ribbon and rubber platen. The 
booth was always a center of attraction, and 
produced some remarkably fine work. A nov- 
elty was a new device for printing addresses 
on form letters. This was effected by raising 
the ribbon and inserting a slug with the new 
name and address. It took but a moment to do 
this. and the resultant letters were all that 
could be desired For the first time too they 
showed the Power Rotary Writer Press. The 
paper feed in this machine is entirely new and 


it also has an entirely new delivery system 
The sheets are fed into the machin by hand 
or automatically. The register does not de- 


pend upon the skill of the operator. The ma- 
chine picks the paper up in a certain position, 


registers it before it picks it up. and drops 
it absolutely in the same place every time. The 
delivery is self jogging and self registering 
It will print from 3.200 per hour to 5,000. The 


forms are dropped in as in the regular Writer- 
press The paper is gripped at the feed table, 
and carried in over the type by a new mechan- 
ism of rotary and stationary gripper jaws. and 
the same system of feeding the paper is ap- 
plied to the delivery end. The register is so 
complete and perfect that a sheet of paper 
fed into the machine half a dozen times shows 
only one imprint. This machine is the inven- 
tion of Charles E. Adamson of Buffalo. 








All Records Broken in Typewriter Contests. 


REATER interest than ever was 
(; shown in the typewriter contests 

this year, so far as operators are 
concerned, as is demonstrated by the fact 
that the entries for the different events 
were larger than ever before. They were 
held at Madison Square Garden, commenc 
ing on Tuesday, September 25th, under th« 
management of “Office Appliances,” and 
in charge of Prof. J. M. Kimball, of 1358 
3roadway, New York City. The Concert 
Hall was devoted to the purposes of th: 
unfortunately, to the 
Hudson-Fulton 
Tues@ay 
vening was somewhat slim, the hall being 
half filled, but 
tainly manifested considerable interest and 


ontests. Owing, 


many attractions of the 
celebration, the attendance on 


those who did attend cer- 
enthusiasm in the proceedings. 
The previous 


were 
f 


typewriters, as in years, 


arranged on the stage. The question 


light is always a debatable one with a 


typewriter operator, but through the gen 
one of the typewriter companies, 
provided for 


erosity of 


in electric drop light was 

each machine. 
Prof. Kimball 

f the contests, and 


for the 


announced the conditions 
called for contestants 
Twenty-four ladies 
appearance. This 
was open to all except professional! 
Three offered 

gold, silver and bronze medals and the titl 
of Champion Amateur of the United States 
be for 30 minutes fron 


Amateur event 
ind gentlemen put in an 
ontest 
prizes 


/perators were 


rhe writing was to 


manuscript. The matter chosen was fron 
an article by Sir Robert S. Ball on 
Meteors.’ 

Everything passed off as smoothly 


as it is possible to imagine, the work of 


each contestant being passed into the 


hands of the counters just as quickly 
Prof. Kimball 


is was completed 





MISS FLORENCE M. WILSON, WINNER 
AMATEUR AND STUDENTS’ CONTESTS. 


These Events Very Interesting and Suc- 
cessful—Rose Fritz Again Champion. 


had organized a fine corps of experienced 
teachers, who took up the work of counting 





J. N. KIMBALL, STENOGRAPHIC EXPERT, 
TEACHER, ASSOCIATE EDITOR OF PHO- 
NOGRAPHIC WORLD, TO WHOSE ABLE 
SUPERINTENDENCY IS DUE MUCH OF 
THE SUCCESS OF THE CONTESTS. 


considerable vim 
of the 


the typewritten results with 


and energy Owing to several contest 





MISS ROSE L. FRITZ, WINNER OFFICE AP- 
PLIANCES’ TROPHY AND WORLD'S 
CHAMPIONSHIP FOR SPEED AND 

ACCURACY. 


ants writing almost at the same speed, and the 
results being almost identical, it was found 
impossible to announce them on Tuesday eve- 
ning. On Thursday evening, however, they 
were stated to be as follows: 

Amateur, 1909. 
Minutes’ Writing From Manuscript. 


Er- Pen- 
Gross. rors. alty. Net. 
73 


Thirty 


Machine. 


U. Florence E. Wilson. .2429 45 225 

R. Harold H. Smith....2426 61 255 72 
R. Arthur L. Robinson..2408 52 260 71 
U Edith Cullen......... 2489 76 380 70 
R. Ernest G. Wiese..... 2515 85 425 70 
R. Augusta Wolf ....... 2360 55 275 69 


S.P. Alice M. Owen...... 2174 #21 105 869 
U Gus R. Trefzger....2344 60 300 68 


R. Ralph W. McKay...2334 64 320 67 


S.P. Allena Kanka ...... 2321 63 315 67 
R. Lottie E. Betts...... 2320 69 345 66 
m. eee eee fo sinas 2185 43 215 66 
mR; A. wee. Seta cas 2178 42 210 65 
U. Celia Shanrauth..... 2367 84 420 65 
R. Leo. By. ac ans p 00% 2333 87 435 63 
U. Minnie A. Muegge. .2327 95 475 62 
Isabel Schaefer...... 2439 §=121 605 61 
U. Ida Blumenson ..... 1926 35 175 58 
M.. Zan Be. Gee a ns sc 1892 76 380 50 
SP:. Za50E, TOR wi ied 2460 224 1120 44 
S.P. Maud Linker ....... 2298 193 965 44 
U John Sabol .......... 1658 78 390 42 
I Geo. M. Rothaug....2113 196 980 38 


M. Rollin E. Chapman..1729 122 610 38 
The next feature was a new one—a Stu- 
dents Contest and was confined to students 
in actual attendance at school since the 
Fall term of 1908. There were 10 entries, 
and the contest excited considerable inter- 
est as several makes of machines were rep- 
resented. Some of the students competing, 
came from considerable distances, several 
of them being pupils of Prof. Van Sant of 
Omaha, Neb., the author of Van Sant’s 
typewriting charts. Two prizes were of- 
fered—a silver and a bronze medal, and 
the writing was for 15 minutes from 
manuscript. The matter chesen was 


from an article which appears in this 
number of “Office Appliances,” and had 
not then been published. The follow- 
ing were the results: 





MISS MAE HOFFMAN, WINNER SECOND 
PRIZE, STUDENTS’ CONTEST. 








M. L. MINER, MINER’S SCHOOL, BROOK- 
LYN, N. Y., JUDGE. 
Students’ Contest 1909. 
15 Minutes Writing from Dictation 
Net pe! 
Er Pen- min 
Machine Gross. rors. alty. ute 
U. Florence E. Wilson..1193 21 105 7 
U Mae Hoffman 1070 7 35 69 
S.P. Calixta M. Dupont. .1054 24 120 62 
8.P. Emma Kier 1031 41 205 55 
U. Corinne Bourdon 1125 62 310 54 
U. Elise Carlson 101% 19 245 2 
R. Irving Hall 914 15 225 16 
U. Johanna Ronne 829 31 155 1 
S.P. Henrietta Mass 030 86 430 10 
U. Fannie Japkowitz 826 72 360 7 
Miss Florence Wilson, who was an 


nounced as the winner, is a young lady of 
only 15 years of age. She was also success 
ful in winning the Amateur’s Championship 
of America. 

For the preliminary event of the Profes 
sional Contest for speed and accuracy and 
the Championship of the World, there were 
13 entries Prize for this was 
the “Office Appliances” $1,000 Silver 
Trophy, to be held in trust for “Office Ap 


The Grand 


pliances for one year. This cup has been 
won on two previous occasions by Miss 
Rose Fritz, who operated an Underwood 
typewriter. An additional prize of a Gold 


Medal was offered to the winner, and a sil 
ver medal to the winner of the next high 
est record. The matter chosen for the con 
test was “The Study of Latin and Greek as 





ARTHUR C. ROBINSON, WINNER THIRD 
PRIZE, AMATEUR CONTEST. 
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CHARLES H. GORSLINE, GORSLINE 
SCHOOL, NEW YORK, JUDGE. 


a training for practical life,” by Charles R 
Williams, 


The first ten in this contest were qualified 


editor of the Indianapolis News. 


to compete for the final championship event 
to be held on Thursday, September 30th 


The following was the result of the 
Preliminary Contest for Championship Cup, 
1909. 


Fifteen Minutes’ Writing From Manuscript 





Net 

Er- Pen- per 

Machine rors. alty. Min 
U Rose L. Fritz. 20 100 95 
U H, O. Blaisdell 15 75 92 
U L. H. Coombes ....... 17 85 87 
R Arthur L. Robinson... 21 105 75 
Kk. Harold H. Smith.. 19 95 75 
{ Fred Jarrett 16 230 74 
S.P. Alice M. Owen i) 45 73 
R Ernest G. Wiese 49 245 71 
S. P. Allena Kanka ~ 16 6©=. 230 67 
R. Leo D. Kelly 52 260 63 
R A. W. Wagner .. 7 365 55 
U Olga G. Wechslet 63 315 50 
M. L. H. Colsten.... 1061 83 415 43 


Final Contest. 


contest for the Championship 


Che final 
Cup was held in the Concert room at the 
Garden on Thursday September 30th. There 
fine attendance of enthusiastic and 


Professor 


Was a 
deeply interested spectators. 
Kimball had everything in good shape, and 
the ladies and gentlemen who 
counters were on hand to carry out their 
platform the $1,000 


Championship 


acted as 
duties. On the was 
“Office 
filled with beauty roses. 

Under the terms of the contest 
ten operators who competed in the prelim- 
inary on Tuesday evening, were eligible to 
Those who did so, how- 


Appliances” Cup 


the first 


try for the cup. 
ever, would thereupon become professional 
writers. For this reason six who were eligi 
ble to compete decided not to do so, and as 
a consequence four pre- 
themselves for the final 
on time Prof. Kimball started 

For one solid hour the four typewriters 
with considerable rapidity, for the 
world were 
gradually 


only operators 


sented Promptly 


them 


rattled 
four fastest operators in the 
testing their The hall 
filled up and the galleries also presented an 
The hour 


“stop” shouted. 


speed. 


animated appearance. soon 
passed, and the word 
This was a signal for a burst of applause 


The final papers were 


was 


from the audience. 
sent into the counting room, and Prof. 
Kimball announced that while they were 


waiting for the results they would have a 





R. é- KELLS, KELLS’ SCHOOL, NEW YORK, 


JUDGE. 

Surprise contest He asked the f I n 
testants to write for one minute under the 
same conditions as the previous contest 
The four agreed to do this, and the 

which had been already prepared was hand 
ed to them. Miss Rose Fritz was the win 
ner of the minute test. She succeeded in 
writing 115 words in the minute ily 
one error, thus making her net rate 110 


words for the minute Loud applause 


greeted the announcement of this ery 


rapid writing, and Miss Fritz was asked to 


step forward This she did, and Prof 
Kimball thereupon presented her wit 4 
slight reward for her skill in the shap fa 
beautiful boquet of American beauty roses 
The applauding audience asked for a speech 
from Miss Fritz, but had to be content 
with a smiling bow. 
As the results were not yet ready, Pt 

Kimball decided to donate the priz 

the contests already announced. He there 


Miss Wilson to take 


her award for winning the Student’s Con 


upon called Florence 


test. Miss Wilson, who is a petite, sweet 
faced young lady, and only 15 years of 
age, stepped to the platform, and amid a 
great burst of handclapping, Mr. Kimball 


pinned to her breast a silver medal. Miss 





HAROLD H. SMITH, WINNER SECOND 
PRIZE, AMATEUR CONTEST. 








Hoffman next called and was 


Mae 
awarded the bronze medal for second priz: 
3oth these young 


was 


in the Student’s Contest. 
ladies operated the Underwood typewriter, 
and had been studying typewriting less than 


one year. 


The distribution of the prizes for the 
Amateur Contest was next in order, and 
Prof. Kimball again called for Miss Flor 
ence Wilson, who in spite of her youth and 
short experience at typewriting had su 
ceded in defeating writers of several years’ 
experience. She was awarded a gold medal 
A silver medal was handed to Harold H 
Smith and a bronze medal to Arthur | 


Robinson 
Mr. Oden of the Underwood Typewriter 


Co., made a few remarks congratulating 


Miss Wilson on het 


for some 


after which thers 
At length the 
Championship Contest 


skill, 


minutes. 


was a W 
final results of the 
- 

lows 


were announced as fol 


Typewriter Championship of the World. 


One Hour’s Copying From Manuscript 

Er- Pen 
Mach Gross. rors. alty. Net 
Un. Rose Fritz. 6135 84 420 ’ 
Un. H. O. Blaisdell 6084 111 555 ' 
Un. L. H. Coombes 5624 114 570 S 

Un. Fred Jarrett 5055 174 870 
Loud and continuous applause greeted 


the announcement that for the third time 


Miss Fritz had won the Championship Cup 
with the extraordinary speed of 95 words 
per minute continuously for one hour. As 
will be seen. Miss Fritz's records. both 


for this event and for the preliminary were 
identical. H. O. Blaisdell was second, with 
a speed of 92 words per minute, which is 
the same rate as he attained in the prelim 
inary. A gold medal and the holding of the 
Championship Cup, with the title of Type 
writer Champion of the World for one year, 
was awarded to Miss Fritz. A silver medal 


Blaisdell. 


was presented to H. O 


OFFICE APPLIANCES 


have arisen from time to time, but these have 


all been swept away into the abyss of oblivion 


by Mr. Kimball, whose dictum has been ac 
cepted without question “Office Appli 
ances” deeply appreciates all that Prof 


Kimball has done in connection with these 


contests, and the whole typewriting tratet 
him for placing 
the art of typewriting on such a high plane 

Mr. Kimball was ably assisted in his work 
} 


nity are equally indebted to 


of correcting and counting the papers by 
the following judges, all of whom are well 
known educators in New York City and 
Brooklyn Borough. They gave their time 


and services without fee r reward, and the 


way they discharged the duties required 
them is beyond criticism We trust they 
will be able to assist Prof Kimball n 


ke capacity in the futur 


Judges of the Contest. 


R. A. Kells, Kell’s School, 125th St., New 
York 

C. H. Gorsline, Gorsline Schos Lexing 
ton Ave., New York. 

Franklin P. Pratt, Pratt’s School, 42d St 
New York 

M. L. Miner, Miner’s School, Brooklyn 
N:. 


Our grateful thanks are also 


the many ladies and gentlemen, all educa 


ors, who kindly assisted the judges by act 
ing as “counters.” If any names are omitted 


ly 


from this list, it is purely accidental, and 


we shall be happy to give credit in a future 
number 

Walter Richards, 150 Hicks St.. Brook 
lyn 

B. P. Pratt, 140 W. 42d St., New York 

R. A. Huddleston, 72 Washington St., 
New York 

Fred A. Hoffman, 737 E. 4th St., Brook- 
lyn. 
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Augusta Vierengel, 604 Van Buren St., 
3rooklyn. 

Elizabeth C. 
Brooklyn. 
Robert Kunz, 71 Water St., New York. 

Fred. Zwick, 227 E. 46th St., New York. 

Belle Campbell, 273 W. 11th St., New 
York. 

Chas. S. McKay, 3285 Park Ave., New 
York. 


Houley, 775 Madon St., 


F. M. McClintic, 67 W. 104th St., New 
York. 

C. H. Larsh, 956 Greene Ave., Brooklyn. 

Miss T. A. Burgess, 211 Marion St., 


Brooklyn. 

Mr. G. D. Greeley of the National Busi- 
Show Co., rendered assistance which 
highly valuable, and greatly appre- 
ciated. Mr. Greeley has had so much ex- 
perience in arranging for these contests 
that he knows just what is required to make 
everything go smoothly. Nothing was for- 
He made provision for a hundred 
and little details so that everyone, 
judges, counters and contestants had right 
at hand the very thing required. The 
smooth running of the contests was due 
in no little measure to the quiet, unassum- 
ing, yet effective work of the ever reliable 
friend Greeley. 

Badges were supplied for the judges and 
counters, and all who saw the gold, silver 
and bronze medals were high in their 
praise of their beauty of design and excel- 
lence of manufacture. 

It must not be forgotten that to the 
founder of “Office Appliances,” the late 
and long lamented George Patterson, these 
typewriting contests were a source of great 
pride and interest. He raised the large sum 
of money necessary to purchase the In- 
ternational trophy, valued at $1,000, and 
this cup will for many years yet, it is to be 


ness 


was 


gotten. 
one 





The whole credit hoped, be treasured 
for the very success as a momento of his 
ful management of energies and activity. 
these contests is due 
to the indefatigable E. Steiger & Co., 
exertions of Prof @ The impression seems to exist in some quarters that typewriting contests are the Ad-Service Pub- 
J. N. Kimbali. Dur hibiti f thet ta 2 snitaaen ened ieee lishing Company, 
file ik oak tel mere exhibitions of speed; that certain young men and women g which  pubiidies? the 
has spared neither demonstrations of how rapidly they can operate the machines. @ Not so. National _ Stationer, 
_— i zr @ The annual national typewriting contests and the less important events held ~ Sc come 
gain contestants, and ‘ ingston ompany, 
bis geniality, abso between times mean much more than the speed of the contestants. ¢ They were unanimously 
eute fairness and im mean a larger machine output from the operators in every office in the land. elected to member- 
partiality have im , ; ship in the New 

@ They mean according to good St. Elmo, of the radiant countenance and the York. Sasa 


pressed all who have 
come in contact with shining crown 
him. 


one can imagine the 


Hardly any 
vast amount of pre 
liminary work’ en minimum. 
tailed on Mr 
preparation 


Kim 
yall in 
for these contests 
He undertook 
securing 
and the 


whole 
charge of 
the judges 
ladies and gentlemen 





who acted as “coun 
ters.” Little ques 
tions of — difficulty 


“A Better Day’s Work.” 


ants are the pace makers for the typists of the country 


@ More work of a better class 


typewriting——A better day's pay for the typist—All together more accomplished. 
@ Every business school in the country is cultivating speed with accuracy. 
@ Every manufacturer of typewriters should show his interest in the thing that 


is bringing about this great improvement. 


@ The nimble fingered contest- 
@ The contest 
records are an inspiration to operators to strive for the maximum instead of the 
An elevation of the standard of 


Board of Trade at 
the regular meeting 
of the Board of 
Trustees on Sept. 14. 


Since the life of 
business depends 
upon the selling, just 
as the success of the 
battle upon the shots 
that hit, it is remark- 
able what raw speci- 
mens are sometimes 
sent out on the fir- 
ing lines. 

















The Edison Transcribing Contest. 


HERE was a new feature at the Na 
tional Business Show at Madison 
Square Garden on Wednesday, Sep 
tember 28th, in the shape of an Edison 
Transcribing Contest. Three handsome 
medals in gold, and bronze of the 
value of $100 were offered by the 
Business Phonograph Co. for the best three 


silver 
Edison 


records, written on the typewriter, from 
Edison Phonograph dictation. The 
were the same as for the 


judges 


for this contest 


Cup Contest All the records to be tran 
scribed were alike—1,500 words on each, 
and 10 minutes were allowed for writing 


Twenty-four young ladies competed, and 


considerable interest was manifested in the 
proceedings. Mr. J. N. Kimball started the 
young people on their way, and announced 


the result as follows 


Miss Anna D. Day, 43.3 words per min 
ute. 

Miss Bertha Lange, 40.7 words per min 
ute. 

Miss Anna B. McManus, 37.2 words per 
minute ’ 

The conditions of the contest were th: 


same as those governing the ordinary type 
writing contests, five words being deducted 
for each error 

The decision 
ners was greeted with much applause, and 
Prof. Kimball made nice little speeches as 


of the judge as to the win 











Novel Contest for Users of Voice Machines 
at the Business Show. 


he pinned the medal on each winner’s 


breast. Much credit is due to Mr. Nelson 
C. Durand, sales manager of the Edison 
Phonograph Co., for the able manner in 


which the many details of this contest were 
arranged. A number of machines of vari- 
ous makes had to be on hand to meet the 
desires of the The 
matter was dictated into the phonograph 
at the rate of 150 words per minute and 
when we consider that the ordinary dicta- 
tor does not attain near the speed of 150 
which this dictation 
transcrib- 


various contestants. 


words per minute at 
was put on the phonograph for 
ing, it can easily be seen the proportion of 
time that any business man can save in giv- 
ing his dictation to the 
nothing of the convenience of never having 


machine, to say 


to wait. 
The 


advantage of being able to write from the 


Edison Transcriber has the great 
phonograph fully 50% faster than she could 
write from stenographic notes with greater 
convenience and effort. The 
fact that she does not have to take stenog- 
raphic notes easily saves half of her time 


mental 


less 


thus she. ts constantly in 


letter 


and employed 


productive writing 


The modern, Edison Business Phono 








MRS. ANNA D. DAY, WINNER EDISON BUSINESS PHONOGRAPH CONTEST 


graph has been so perfected that all of 
this The 
Universal type that operate on any electric 
al current, either direct or alternating, and 
the dictator has the advantage of making 
additions to his dictation at 


is possible. motors are of the 


corrections or 


any time, so that there is no penalty for 


adopting this modern secretary. 





GOLD MEDAL, FIRST PRIZE IN EDISON 
TRANSCRIBING CONTEST 


With the aluminum hearing tubes of very 
and the 
of the dictator’s voice the 


lightest loud clear repro 


duction 


pattern 
stenogra 
more easy and 


J pleasant 


finds it 
from the 


pher now 


to typewrite phonograph than 


from her shorthand notes 

The accuracy with which this transcrit 
ing was done is shown by the highest score 
that of Mrs. Day, who had only 3 per cent 
errors When it is considered that this 


dictation came to the transcribers at the 


rate of 150 words per minute and that the 
started, stopped an 


phonograph was 


peated at intervals in the writing of 


strange matter the feat is remarkable 
It is a pleasant sight to witness the spirit 
of these ambitious employes with nothing 
to gain but honor in showing their ability 
to operate the Edison Business Phon 


ograph. The contest was a commentary 
on the spirit of the times with its grow 
ing need for every appliance that will mak« 
work easier and_ dispose f it more 


quickly 


The pessimist and hard luck are inseparabl 
companions. As a business proposition, optim 
ism is the surest, safest and best-paying i1 
optimism—hb« 


Therefore, cultivate 


not gloomy, and you'll 


vestment 
cheerful. he surpris ad 


what 00d old world this is to liv 
People who borrow trouble are always ready 


to lend advice 








An Improved Addressing Machine. 


N ADDRESSING machine which 
will print addresses interchangeably 
by means of rubber type or metal 

facsimile typewriter type, either by a di 

rect through 

and which will address envelopes, cards o1 

wrappers of any width or thickness at the 


rate of ten thousand to twelve thousand an 


inking process or 


hour—a machine, withal, that is operated 
with such ease by means of a crank that 
any office boy or girl stenographer can 
operate it without fatigue—such is the ma- 
chine which will soon appear upon the 
market backed by the name and the guar 
antee of the Rogers Addresser Company 


of Chicago 


models of the Rogers Addressers 


, 
Earlier 


those whose business 


1 + 
Known 








MODEL 5 AT WORK. 
has led them to investigate the addressing 
machine proposition. The ease of opera- 
tion, the crank mechanism, the speed and 
accuracy with which the work is turned 
out are characteristics of the earlier as well 
as the latest mods 


[The new machings known as Model N« 
herewith 
the 


The special 


iews of it shown 


5 The two 


vill give the reader a good idea of 


machine’s general appearance. 


herewith enumerated, with the ex- 
to all the 


features 
last, 


the 


addressing 


ception of are common 


Rogers machines. 


Characteristics of Machine. 
Che address plates and the matter to bs 
both fed into the 
and with absolute precision. 
as they come from the 


addressed are machine 
automatically 
The same plates, 
feeding tube and automatically ar- 
ranged in the plate boxes in the same order 
as they came from the machine may be 


the feeding tube and the 


are 


returned again to 


a ribbon, 


Chicago Company About to Produce a Ma- 
chine which Created Widespread In- 
terest at the Recent New York 
Business Show. 


same matter may be run through the ma 


chine again, and the addresses will register 


one upon another within less than one 
thirty-second part of an inch. This auto- 
matic feed of matter and address plates 


and the precision of registry are unique 
f Addressetr 


arrangement ol 


characteristics of the Rogers 


By means of the clever 
the automatic feed, the printing can be put 
n any desired place and always in the same 
The Plates are 


direct from the plate drawer t 


place Address transferred 


the maga 


zine, are run through the machine and au 


tomatically returned in their original orde: 
the drawer without any handling what 
ever 


By reason of its compactness and sn 


ze, the machine is adapted for use in 
the smallest offices. It weighs but for 
five pounds and can be placed for use on 


any small table or box. In consequence, 


may be readily moved about and operat 
d anywhere at will. Its operation is pra 
tically without noise and will not disturb 
ordinary conversation nor tl routine of 
office work. 

A feature of this machine which 
command it especially to users is its 
permanency An office investment, to be 


economical, should not be of transient 


merit or easily put out of commission 
The Rogers machine will last It is 1 iC 
of comparatively few and simple part nd 
of the finest materials It does not wear 
out nor get out of order, hence the re 


bills are reduced to an inappreciable min 
imum. 
With 


nishes plate drawers made of 


each machine the company 
metal for the 
Thess 
drawers into the 


fed 


Sale 


of the name plates. 


the 


iccommodation 


re fed from 


achine and are back into the 


‘ 
drawers in the order Being 


] 


ysely iled in the arawer&rs, any 


replaced in 


additions to the 


plate be removed and 


stantly, 


may 


and changes and 


list can be readily and quickly made. These 


drawers are provided with subdividing tabs 


yr guides which can be arranged to suit 
individual needs. Card index cabinets in 
whatever finish desired are furnished at 


varying prices. 


Each name plate has space specially 
reserved for an index card. This card has 
room for notations as to credit, terms, 


and can be fur 
different 
blank or 


rates, correspondence, etc 
nished in different 
classifications. It is 
in ruled and printed form. As it is entirely 
separate from the the 

dress die, it can be easily changed without 
affecting the rest of the plate. The 
inets and the name plates together furnish 


colors tor 


furnished in 
and ad- 


name card 


cab 


a complete and easily kept up Card Index 
System at no additional cost. 


Leading Features of New Model. 

The leading features of the Model No. 5 
Rogers Addressing Machine, aside from the 
above, include an improved inking device, 
a simplified and extended feed, and the ad- 
dition of various dials, plainly marked and 
simple in their operation for use in set- 
ting the machine for any width or thick- 
ness of matter to be printed. The machine 
is gauged absolutely according to the in- 
dications on the dials and there is no 
guesswork or uncertainty. The placing or 
location of the address is controlled by a 
dial, which places the printing anywhere 
wanted on sheet or envelope. 

















SIDE VIEW OF MODEL 5. 


One of the most interesting features of 
the new machine—a feature that has excit- 
ed the greatest interest—is the interchange- 
ability of rubber types and metal types 
for name plates, and the printing either by 
direct inking or through a ribbon in direct 
imitation of actual typewritten work. Reg- 
ular metal type faces are provided match- 
ing any typewriter type face and ribbons 
may be used to match the color of that on 
any typewriting machine. The same ma- 
chine may be adapted for either or both 
forms of printing. The company furnishes 
the type, and typesetting and distributing 
machines so that the owner of the machine 
may take care of the changes and addi- 
tions in his list. Plates for the individual 
metal type will not be ready for delivery 
before January Ist. 

The company is just moving into its 
own three-story and basement factory, at 
10-12 North Desplaines street, where both 
the factory and the general offices will be 
completely installed by November Ist. 








British Office Appliances Progress. 


HE remarkable change which in re- 

I cent years has come over American 
office organizations and equipments 

is being very faithfully reflected on this 
side of the Atlantic. The British business 
man is undoubtedly conservative and hard 
to move. The speed of change is there- 
fore slow in old established businesses. It 
is the new foundations that sweep in the 
new office devices without any argument. 
There are plenty of prominent firms espe- 
cially in the legal profession who will still 
have nothing to do even with that now 
devices—the 


most old-fashioned of new 
typewriter. 
Always and ever however, it is found 


that those businesses which do the most 
advertising are the most fortunately equip- 
ped and have the most modern office instal- 
lations. Probably the finest single count- 
ing house in this country is that of Lever’s 
at Port Sunlight, near Liverpool, and there 
are few things more advertised than Sun- 
light soap. 

Taking business men generally however, 
it is very astonishing how difficult it has 
been to convince them of the advantage 
and the money saving character of such 
things as vertical filing, card indexing, 
rapid circular duplication, in fac-simile or 
off typewriting type, letter copying for 
filing, the use of the voice recording ma- 
chine for saving dictation, the adding and 
calculating machines for speeding up the 
bookkeeping and invoicing departments, 


and of the other mechanical devices for 
rapidly addressing and sealing up en- 
velopes. 


As we have said big advertisers, and 
specially big advertising mail order firms 
will be found to have the most up-to-date 
equipments of any. From this the level of 
progressiveness shades away right down 
to the business man, (and by no means 
the small business man) who considers 
that if he has gone so far as to install a 
typewriter, there is nothing further to be 
done in the way of improving his internal 
office arrangements. 

With this the amount of propagandist 
work put in by the many firms engaged in 
selling modern office equipments is re- 
markable and energetic in the highest de- 
gree, although the amount of advertising 
does not strike the observer as commen- 
surate with the business which might be 
done. There is a little paradox in this 
—such a one for example as strikes one 
in connection with certain business maga- 
issued across here whose motto is 
“system before all things” but 
of publication are irregular 


zines 
necessarily 
whose dates 


and uncertain, 

Largest Development in Duplicators. 

Amongst the biggest 
done in this country at present is in connec- 
tion with duplicating machines 
national 
Gammeter has a 


businesses being 
The Inter- 
Multigraph Company selling the 


vigorous British branch 





Conservatism of British Business Men 
Breaking Down. 
Exclusive Correspondence to “Office 


Appliances.” 


under the control of J. A. Stafford who, at 
the moment of writing is not in England 
but is expected back here from America 
within a week or so. While Mr. Stafford 
is away, the business is under the control 
of Mr. Osborne, who after beginning his 


business career with typewriters came 
across here seven years ago to interest 
the British public in follow-up systems, 


and eventually joined the Gammeter or- 
ganization. He finds English people are 
dificult to convert to modern methods and 
American devices but the way has been 
paved a good deal by the typewriter mak- 
ers, whom he asserts to have spent easily 
one million dollars in this country in break- 
ing down British and build- 
ing up their business, 


conservatism 
The Gammeter over here meets with a 
ready sale amongst firms who circularise 
to the extent of 2,000 and upwards. Self- 
ridges, Warings, Harrods, and similar big 
stores, and members of the stock exchange 
over here use the Gammeter machine. 


In consequence: of the new English pat- 
ent law the machine is now being manu- 
factured for the company by an English 
firm in Birmingham, the expense of build- 
ing a factory and laying down plant sim- 
ply for building these machines not being 
worth while. It is curious to note that 
promptly upon the act being passed the 


Gammeter people, like other American 
concerns over here, were deluged with 
offers from manufacturers to build for 
them. 


The headquarters of the machine over 
here are in Queen street, London, close to 
the Guildhall, the Mansion House, the 
Bank of England, and the Stock Exchange. 

One of the most widely sold duplicators 
here is the Roneo. The profits of the busi- 
ness are hardly as good as were expected 
when the public company was formed at 
the beginning of last year but increasing 
sales are now being shown, about £55,000 
a month being taken by the company. The 
report just published shows a trading profit 
for the last 12 months of £118,500 and 
after allowing for depreciation, debenture 
interest and other items there is a net 
profit of £86,000. A dividend of 10% is 
paid to the ordinary shareholders and fair 
amounts carried forward into the current 
year’s account. 

William E. Smedley, the 
speaking on the company’s business said 
that looking forward Roneo,, Limited, 
might be practically certain to see a large 
increase in its sales and the profit would 
be of a satisfactory nature. Comparing 
the last two months of trade with the cor- 
months of the previous 


chairman, 


responding two 


year, the increased amount of profit has 
not been less than close on 10,000 dollars 
per month. The company is issuing £250,- 
000 of additional shares for the purpose of 
extending the business, 

Mr. Klaber, who is the inventor of the 
Roneo, is already at work in Europe, Asia, 
Africa and Australia, but hitherto he has 
been personally restricted from doing any 
trade in America. Under an agreement 
made 12 years ago a stipulation was in- 
serted that he should leave the American 
duplicator business to the United States 
Company. This agreement has now come 
to an end so that the English company 
can work the whole of the American con- 
tinent with the exception of the United 
States. Thus the copier is already being 
sold in New York under the management 
of Klaber’s son (Emil Klaber). 

The leading line of this company is now 
the “Roneotype,” a British invention which 
prints through a ribbon or off a pad a full 
fairly long letter in one second. This ma- 
chine has a unique method of type-setting 
by gravity, no handling of types being 
necessary. Some of the leading users here 
of Roneo types are the “Daily Mail,” Mel- 
lins Food Company, Waring & Gillow (the 
well-known furnishers) and Kearley & 
Tonge, the big wholesale tea merchants. 

Phonographs Make Haste Slowly. 

Voice-recording machines are very slow 
in making any headway although years ago 
various business men and the well known 
author, Guy Boothby, used private adapta- 
tions of the phonograph to lighten theit 
dictation. The biggest business of this 
kind over here is being done in Edison 
Business Phonographs, which were intro- 
duced here about 4 years ago and achieving 
gratifying success. 

The plan they have followed is to ad- 
vertise in business papers, secure inquiries, 
and then follow up by letting the pros- 
pective buyer try the machine. The 
English company contemplates approach- 
ing Hansard and other big reporting firms 
to secure the use of the Edison business 
phonograph for parliamentary reporting 
just as it is already used in Congress. The 
company proposes also to cover the coun- 
try with a network of local agencies and 
a very effective selling staff is being grad- 
ually organized. 

Big 
Bryant & May’s, the matchmakers; 
Ratcliff & Gretton (Burton-on-Trent) the 


business users over here include 


Bass, 


famous brewing house; and Messrs. Ed- 
ward Cook & Co., the well-known soap- 
makers of Stratford, whose “Primrose 


Bars” go everywhere. 

The Dictaphone of the Columbia Grapho- 
phone Company does not appear to be 
making much headway just now. The com- 
pany have closed their retail branch in Ox- 
ford street and have handed over the sell- 
ing of the machines to a firm of advertising 


agents. The company, however, - still 





makes the machines at Wandsworth 
Messrs. 
light Soap, installed dictaphones for a tim« 
but have discontinued their use. 
Proprietors of typewriting and shorthand 
not like 


it jars their shorthand 


bureaus across here do voice 
recording machines; 
dignity 


Adding Machines In Favor. 


Calculating machines are being pushed 
from several centres over here, especially 
the Burroughs which does an increasing 
The North of England is cov 


a network of co-operative dis 


business 
ered with 
societies who are practically oust- 


trader from th« 


tributive 
ing the ordinary private 
These 
ties are large users of the 

In London 191 are in 


retail business. cooperative socie- 


Jurrouchs. 


Bank 


use in the 


ers’ Clearing House and 57 in the Bank of 
England. Others are installed in the Ge 
eral Post Office and in various govern- 
ment departments, such as the Admiralty 


Revenue. 3ovril, Brown 


& May, Burroughs 


and the Inland 
& Poulson, Bryant 


Wellcome & Co., The Onoto Pen, Har- 
rods Stores, Lever Bros., (Sunlight Soap), 
Michelin Tyre Company, National Tele 
phone Company, Selfridges, Whiteley’s, 
and scores of other big prominent firms 


Burroughs and are 


Altogether 


have introduced the 
adding to their first equipment. 
85,000 have been sold here, 

A large 
Calculators are being 
Grimme, Natalis & Com- 
A difficulty 


number of Brunsviga Standard 
sold also, a machine 
which is made by 
Brunswick, 


pany of Germany. 


in the way of the use of calculating ma- 
chines here is found in the character of 
the English coinage which is not decimal 
The Brunsviga is getting an especially 


sale in the cotton 
Manchester and there is a special 


requirements of the 


good industry in and 
around 
model to meet the 
textile business. 


Mr. Stacey, the London representative of 


the company, is a strong believer in plenty 
of personal canvassing and declares that 
his firm employs this country over 200 


commercial travelers. The head offices are 


situated at Liverpool and there are branch- 
es in London, Manchester and other big 
cities France has also been entered by 
the company and some success is being 
met with in Part 

To more fully meet the Burroughs’ com- 


petition one model of the Brunsviga has 
with a printing attach- 
The 


used in the 


now been put out 

ment. This is called the Arithmetype 

standard model is. being 

statistical departments of the Inland Reve- 
= 


Customs, Sir H. W. 


Board of 


Prim- 
Inland 
rsonally inspected and 


nue and the 
rose, chairman of the 
Revenue, having p 
approved the machine. 
Read newspapers with judgment. Read 
them to keep up with the solid events of 
the times and skip the murders and the 
Have some solid reading to do 
every day. Take the novel as you take your 


dessert—only after the meal has been dis- 


scandals. 


posed of. 
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Lever Brothers the makers of Sex S@CUNING an Effective Office Force. 


By David Kassel. 


COOPERATIVE and 


torce 


effective office 
is admittedly indispensibl t 


the success of any commercial enter 


prise requiring office clerks. With a force 
of office men, many of whom are incon 
petent or untrustworthy, working against 


each other in particular and the house in 
common, no business can succeed. The of 
fice is the source, clearing-house and des 


tination of the entire business, and if the 


1 


machinery there is bad it will necessarily 


react upon the whole organization 

It will 
tive office force cannot be 
rd. There 
who plan and study and bring about better 
and better 


be readily conceded that an effec 
sec ured haphaz 
head or he ads 


must be some 


working material in the office. 
For the acquisition of a good office force, 
ree requisites present themselves. 


1. Procuring the right material 


2. Training the material 
3. Treating the employes properly 
For the sake of clearness, let us take up 


these divisions of the subject separately 
1. Great judgment is necessary in the se- 
difficult 


lection of employes. It would be 


to over-estimate the importance of securing 
clerks that are trustworthy, capable and 
willing. 

There are many employers, who, though 
knowing the importance of securing the 
proper men for the higher positions, con- 


that the 
comparatively slight moment 


sider filling of minor places is of 


This is un 


questionably a mistaken idea, for even the 


lowest clerk can do the house great harm if 


untrustworthy or incompetent. Besides, 


good material is desirable for the minor po- 


sitions, for from such should come with 


time men for the higher places, and thus the 


better positions will be largely occupied by 
employes who have been with the house 
many years,—men who have proven trust 


worthy and efficient, and who are thorough- 


ly familiar with the methods, system and 


pre cedents of the busine ss 


2. No matter what position a clerk 
upies, he should become familiar with the 
work of at least one or two other desks 


Clerks frequently have spare time, and in- 


stead of allowing them remain idle 


which in itself is undesirable, they should be 
other 


those occupying higher positions, and given 


turned over to employes, preferably 


opportunity to become familiar with the 


PI 
work By this means they are not only 
given a good training and preparation for 
promotion, and promotion is justly due 
every deserving man, but, in the event of 
absence of employes from sickness and va 
cations, or as a result of resignations or dis- 
charges, other clerks are on hand who are 
familiar with the work and all goes merrily 
on 

Another point: 
ing taught the work of higher desks, for 


Employes appreciate be- 


they know if they get the higher desks per- 
manently, it means a better salary, and 
knowing promotion of employes to be the 
rule of the house, the clerks feel they are 
with a good firm and stay with it, whereas if 
the employes were not deservedly promoted 
and outside men were employed for the 
higher positions, the clerks would lose faith 
in the firm and seek other places. This 
would mean that the old trained clerks 
would leave and new men, unfamiliar with 
the methods, system and precedents of the 
house, would come in, which is bad for any 
office organization. Competent and trust- 
worthy men, who have been trained by the 
house, who have been weighed in many 
balances and not found wanting,—old stand- 
bys—are a valuable asset of any business. 

3. Without proper treatment, clerks will 
be dissatisfied, take no interest and proba- 
bly seek other positions. It is wise policy 
to deal with the force liberally and courte- 
ously. By all means they should be dealt 
with as gentlemen and ladies and not as 
mere hired hands. If it is necessary to cor- 
rect them, it should be done with consider- 
ation for their feelings. If a severe repri- 
mand becomes necessary, the erring one 
should be taken into the private office, there 
to be either properly reprimanded and ad- 
vised, or discharged, according to the mer- 
its or demerits of the particular case. If a 
clerk requires continual correction, the best 
procedure is to discharge him; if only an 
occasional reprimand is necessary, it should 
be administered with consideration for his 
feelings. 

Clerks should neither be overworked nor 
underworked. If the former, they will be- 
come dissatisfied; if the latter, they will be 
spoiled. All the work they can comfortably 
perform during office hours should be the 
rule wherever possible. 

Of course employes should be paid all 
their services are worth, and not, as is often 
the case, the least they will work for. If 
they are not paid all they are worth they 
will simply hold the position as a tide-over 
until a better place with another firm can be 
secured. 

With proper treatment, and promotion as 
it is deserved, clerks will remain with a 
house and do their best work, and if good 
judgment has been used in selecting the em- 
ployes and they have been properly trained, 
the incapable or untrustworthy having been 
weeded out, an effective office force will be 
the result. 





Eliminate every habit that holds you 
back; every practice that unfits you for 
progress; every person who depresses you; 
every move that is not necessary; every 
footless idea that crowds your brain.—Col. 
William C. Hunter. 





Business Men 


Something like twenty centuries ago 
a wise old Roman pronounced a phrase 
which is the keynote of success. Trans 
lated literally it reads: “A mind 
Perhaps nowher« 


sound 


in a sound body.” 


outside of Rome—nowhere in all the 
world two thousand years ago—was the 
general understanding of the phrase 


From hard-handed, vig 
toil, the 


so necessary. 


orous, clean, honest men of 
Romans as a nation had degenerated 
during the thousand or more years of 
the existence of the government from a 
republic to an absolute monarchy—none 
the less absolute, indeed, because gov 
erned by a Caesar with the surviving 


Filled 


with the wealth of robbery and conquest, 


remnants of republican forms. 
the last days of the Roman Empire were 
a vast orgy of all that was cruel, un- 
clean and disreputable. The man or the 


woman with a sound mind in a sound 
body was the exception and not the rule. 
We are told that in “Quo Vadis” the 
author has given us a true image of the 
state of the times and the morals of the 
people. 

The disintegration of public morals 
followed the debauchery of the ruling 
Rome from the top 


Gallic and Ger- 


rotted 
and the 
manic tribes, which had not forgotten 
the milhtary lessons taught by their ear- 
Roman conquerors, invaded the 
famous City of the Seven Hills, they 


classes 


down, when 


ler 


found its young men too weak and dis- 
organized in every sense, to offer effec- 
tive resistance. It is only the rare and 
exceptional character that can be a per- 
fumed dillettante and a good soldier at 


the same time. 
Personal Habits Improving. 


\ few ago 
some from Chicago and others 


weeks several business 
men, 
from different cities, were gathered in 
the smoking compartment of a sleeping 
car bound east. Pretty nearly every- 
thing from the crops to the tariff and 
the condition of the stock market were 
One man had recently come 
from Peoria, IIl., and the 
statement as curious that the govern- 


ment was sending officers through the 


discussed. 
mentioned 


country to determine why the receipts 


of the internal revenue department were 
falling off. Now a major part of these 





Take Heed to Personal Morals. 


This Article Was Used as Copy for the 
Students’ Event in the Typewriter 
Contest Held at the Recent New 
York Business Show. 


receipts come from the internal revenue 
taxes upon whiskey, beer and other alco- 
manufactured in this 


holic beverages 


country. The investigations of the gov 
ernment were to determine whether less 
liquor is being consumed, or if the short- 
age in the receipts is due to illicit dis- 
tilling and if so to detect and punish the 
offenders. 

One man entertained the opinion that 
the wave of prohibition in the South had 
cut down the amount of liquor actually) 
consumed in that the 
same time had stimulated the production 


section and at 
of illicit distilleries, pointing out that 
dull times in the Illinois district might 
lessened demand from 
Ge irgia, the 
Peoria stills is sold all over the country 
When a man actually wants liquor he 
will find a way to get it, even if he has 
product. 


result from a 


because product of the 


to patronize the. “moonshine” 
But other and they were in the 


majority—were of the opinion that the 


men 


per capita consumption of liquor is de- 
creasing ; that while outright prohibition 
may be a factor, a greater factor still in 
the lessoning use of strong drink lies in 
a growing popular sentiment against the 
man who drinks. the moderate 
drinker, so called, is viewed with suspi- 


Even 
cion. Firms and corporations employ- 
ing large numbers of men discourage the 
use of liquor among the employes by 
every means of moral suasion in their 
power. Some firms must know posi- 
tively that none of their men holding 
positions even of minor responsibility 
are addicted even to the moderate use of 
liquor habitually. Physicians have come 
to the front and pointed out the folly of 
taking liquor into the system, many lead- 
ing men in the profession questioning 
whether it ever has any value, even in a 
medical sense, or performs any function 
that cannot be better performed by 
some other drug. 

This discussion led up to the habits— 
or supposed habits—of the old-time trav- 
eling salesman. Not more than a decade 
ago the drummer who didn’t drink was 
1 very rare bird. One of the time-tried 
methods of socializing with a customer 


was to drink with him first and get his 
order afterward. Salesmen used to tell 
what a big order So-and-so signed when 
he was drunk, and add with satisfaction 
that he was too game to be a “welcher”’ 
when he got sober, but took the goods 
and paid the bill., 
Decency Growing Factor in Business. 
It was pointed out that nowadays the 
salesman, even if he does drink once in 
a while, isn't inclined to boast of it; that 
there are many who don’t drink at all, 
and many who, if they do take a drink 
occasionally, don’t take it with them on 
their trips as used to be the almost in 
The bottle is going the 


six-shooter, and the hip 


variable rule. 


way of the 
pocket of the present contains nothing 
more deadly than the pocket handker 
chief. 
It is 
sally, that whether a man drinks little 


now conceded, almost univer 
or much, by whatever amount his blood 
contains alcohol, by just so much is he 
handicapped and prevented from doing 
his best work. Among business men of 
all lines we now expect temperance and 
realize that they have a right to insist 
upon it in their employes. Fifty years 
ago the black bottle and the little brown 
jug were the necessary accompaniments 
of any social gathering among men. It 
would have been an unheard-of-thing for 
a President of the United States to have 
turned down his glass at a dinner in 
token of 

But it is not in respect to the use of 
liquor alone that conditions in the busi 
The 


whatever 


a refusal of wine. 


ness world are improving. world 
demands that its 


degree shall possess sound health. 


workers of 
(Jne 
of the schools of scientific salesmanship 
makes the maxim, “A sound mind in a 
healthy body,” the guiding principle of 
its work. It students the 
value of health and the necessity for 
the 


teaches its 


clear-headedness. It teaches them 
positive necessity for pure air and exer 
cise, for pure water and proper diet. It 
teaches them, in short, that no man can 
be mentally at his best unless his brain, 
which holds more blood than any other 
part of his system, is fed by blood free 
from the self-created poisons which it is 
the business of other organs of the body 


to eliminate. It teaches decent living as 








a necessary concomitant to the propet 
care of the body and of the mind. Ther 
have been geniuses who were sick; great 
men who were dissipated; but, in the 
frst place, it is logical to assuny iat 
they would have been greater well than 
they were sick—greater decent and clean 
than they were when the doors of re 
spectability closed in their faces. The path 
And 
just the same by the 


of a genius is a hard one to travel. 
the world wags on 
careful man, who 


work of the average, 


applies all of the brains he has to the 


task ahead of him. In this connection, 
there are living in our generation two 


men, at least, whom the world regards 
Each 


of them exemplifies in his own life what 


as geniuses—Edison and Marconi. 

man of extraordinary natural ability 
may accomplish by a clean life and hard 
work. Edison, now verging on three 
and ten, is vigorous and industri- 
ous and productive. A while ago he an- 
nounced that he had made all the money 
he would ever want and that hereafter 


His friends had 


Score 


he was going to play. 
visions of Edison playing golf, or fish- 
ing, or perhaps touring the world. Edison 
had other visions. A reporter found him 
one day in his laboratory intensely study- 
ing a complicated piece of electrical ap- 

“Mr. said, “I 
you had quit work and were 
going to have a good time.” “I have,” 
said Edison, “and I’m having the time 
of my life. For a good many years I 
had to ask myself about the commercial 
work I turned out. I 
couldn’t to do anything that 
wouldn’t yield money so I could carry 
on more work. Now I can do as I please 
and I’m following out some ideas and 
experiments I have noted down from 
time to time and never before had the 


paratus Edison,” he 


thought 


value of the 


afford 


leisure to get at.” 


Had Mir. Edison been one of the un- 
stable geniuses given to strong drink 
and dissipation he would have left the 
world a heritage of perhaps one or two 
inventions—then he would have died in 
early middle age and the world would 
have had to await the coming of some 
ther man to develop the possibilities of 
the electrical industry. 

It pays to work hard, to live simply 
and to be respectable. It pays in friends, 

the record of work done, in valuable 
accomplishment, in health, in long life 
now and hereafter. 


and a 


happiness 


OFFICE APPLIANCES 


39 


Money to be Made in Eucalypti. 


From the Sunset Magazine. 


A yield of 100,000 feet per acre fo 
a ten-years’ growth is conservative. 
A cost of $2.50 per thousand feet to 
the planter is liberal. It is safe to say 
that the trees will not stand the owner, 
at ten years of age, more than forty 
cents each, all told. Determine value 
by comparison. Today timber buy 
ers are purchasing vast tracts of pine 
timber, inaccessible, remote from 
transportation, timber which they can 
not log for perhaps ten years, timber 
that will cut from 10,000 to 40,000 feet 
per acre, and paying for it in golden 
eagles at the rate of from $1.00 to 
$5.00 per thousand feet. And this for 
timber producing lumber to retail in 
this market at $20.00 to $40.00 per 
thousand feet. Hardwood retails at 
from $75.00 to $150.00 per thousand 
feet, and the best remaining hardwood 
timber is therefore worth many times 
the best pine timber. 

The average of all hardwood timber 
cut in the United States today is prob- 
ably less than twelve inches; enor- 
mous quantities are cut six inches and 
less in diameter. Demand, and a grow- 
ing tendency to cut small timber, will 
undoubtedly cause the cutting and 
manufacture of commercial eucalyp- 
tus forests at not more than seven 
years of age and even less. Demand 
creates custom, and custom is its own 
law. 


The Fast-Going Forests. 


Considering every wooded acre in 
the United States, in public and pri- 
vate ownership, the nation holds 700,- 
000,000 acres of timber lands. Every 
working day 100,000 acres of forests 
are cut over, 3,000,000 acres each year. 
Cut out the bewildering ciphers and 
it is immediately seen that twenty- 
three and one-third years will see the 
last timber cut. The end is in sight. 

Of hardwood timber standing the 
United States had in 1905 barely 400,- 
000,000,000 feet. The annual cut is 
25,000,000,000; again eliminating the 
ciphers and it is seen that in 1905 our 
hardwood supply was equal to sixteen 
years of the present demand. But the 
demand is increasing, and today we 
have thirteen years’ supply remaining. 
The much ridiculed timber famine is 
creeping upon us, and when the speed 
of the famine is measured over the re- 
mainder of the trail it must be ack- 


nowledged that the grim specter is 
perilously near. 

The value of a tree is necessarily de- 
pendent on the use to which it is put. 
it requires 


but a few varieties of 


quick-growing eucalypts to furnish 
magnificent material for the follow- 
ing purposes: Fuel, posts, poles, pil- 
ing, mine timbers, railroad ties, bridge 
timbers, car material, paving blocks, 
implements, vehicles, handles, and 
small manufactures, cooperage, ship 
building, furniture, fine finish, cabinet 
work, and veneers. 


Bridges, Mines and Ties. 


For fuel only it will pay handsome- 
ly. For posts and poles the value 
would run many dollars per tree. Tel- 
ephone and telegraph poles range in 
value from $3.00 to $25.00 each, and a 
better material for poles has never yet 
been grown. For piling the red gum 
is unapproached. It is worth more 
than the best of any other species. 
Millions of trees not yet sprouted 
from the seed will be serving as piles 
in our harbors before another twenty 
years have passed. For mine timbers 
it is very superior, possessing the 
strength, hardness, and durability so 
essential for such work. Many will be 
surprised to learn that each year about 
2,500,000,000 feet of timber are used 
for mine purposes. Railroad ties for 
1906 cost an average of forty-eight and 
one-half cents each at point of produc- 
tion, the cost varying widely in differ- 
ent sections. In the Southwest a first- 
class tie ready for use is worth close 
to one dollar. Upwards of 100,000,000 
ties are used annually. No better wood 
for bridge timbers, car construction 
and other railroad uses, grows in 
America, and for such railroad pur- 
poses ten and one-half billion feet were 
used in 1997. 

For all manner of construction that 
comes in contact with salt water the 
red gum will in time be deemed indis- 
pensable. Scores of millions of great 
piles are used annually, only to be re- 
placed in from three to seven years 
with others. The cost of the new pil- 
ing for replacing the old is not com- 
parable to the cost of labor in effect- 
ing repairs—labor and resource that 
should be applied in other directions. 


A supply of hardwood for imple- 
ment and vehicle manufacture is a dis- 
tressing problem of the hardwood 
world. Nearly two billion feet of hard- 
wood are used annually for this work. 
In 1906 the manufacture of cooperage 
of all classes consumed the enormous 
total of six and one-quarter billion 
feet, almost all hardwood. Eucalyp- 
tus has been—and is being used in 
Australia for cooperage work, and it 
can be and will be used here. 








Public Men Save Time and Labor by Office Appliances. 


HE use of modern business aids and 
office appliances by the public men 
of the 
Naturally conservative, not to say 


nation is growing tremend 
ously. 
hidebound, the 


ficials have been much slower than the en 


republic’s highest-paid of 


ergetic men of the business world in adopt 


ing the marvelous latter-day inventions for 


saving time and labor in office administra 


tion. However, once the advantages of 


$$$ 
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these mechanical assistants has come to be 


recognized there has been a literal stam 


pede for their introduction and their adop 


tion has been almost universal. Incidently, 
it may be remarked that, now that he is 
aroused to their value, there is no better 
customer than Uncle Sam in the office 


equipment market 


For one thing Uncle Sam is a liberal 
buyer not only as regards quantity but as 
concerns quality as well. Once convinced 


that a piece of apparatus possesses advan 
tages for the work, it is expected to per 


do 


Furthermore, 


form the government officials not have 


to quibble about the 


price 


activities of the government are expanding 


far more rapidly than those of any private 


firm or corporation and this means a con- 
tinual stream of requisitions for new 
office supplies and equipment Finally 
the Federal purchasing agents are never 
close-fisted in renewing office appliances 
that have outlived their highest degree of 


business man 


Your 


and then delude himself with th 


usefulness average 
now 


that he is 


may 


idea Saving money by worrying 


along with a wornout piece of equipment; 


Uncle Sam never believes in that sort of 
economy. 
So universal is the appreciation on the 


part of manufacturers and jobbers of office 


supplies and equipment of the fact that 
Uncle Sam can, with cultivation, be mad 
pre-eminently the best customer in_ the 
field, that most of these firms now main 


tain at the national capital branch offices or 


resident representatives whose sole duty 


is to follow the trail of government busi 
ness in the line each represents. This plan 
is all but necessary for any house that is 
ambitious to secure a considerable slice of 
the Federal business for not only is m 





By Waldon Fawcett. 


petition keen (and constantly growing 


keener as other firms wake up to the pos 
sibilities), but all government contracts are 
made following a formal opening of com- 


petitive bids and it really needs a man on 


the spot to keep tab on these openings 
which are of almost daily occurrance in one 
department or another. Then too, the resi 
dent representative, if he does not land 
a contract himself, must make careful note 
of all the details of the bid of the fellow 
who did capture the business so that he 


will be prepared for the next competition 


It is not too much to say that almost 


every desk device and office appliance 


which is on the American market today is 


either in use to a greater or less extent in 


the Federal business establishment or 
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been tried out with a view to determining 
its fitness for governmental practic In 
deed a revelation as to the wide e of 
Uncle Sam's office equipment is in store for 
any person who will attend one of those 
periodical auction sales at Washington at 
which is knocked down to the highest bid 
ders the accumulation of Federal mce 
furnishings, displaced because worn out or 
discarded because not adapted to th: work 
in hand Probably the most ‘uni versally 
used of all office equipment in the Federal 
service are the familiar modern filing and 
record-keeping devices, notably the card 
index and the vertical file In some 


government specia nstai- 


for 


branches of the 
had to be 


} 


the 


lations made to order, as, 
instance 
in the War Department and gigantic 
ers in the Navy Department for filing 


plans, charts and blue prints, but f 


enormous map filing cabinets 
draw- 
flat, 
the 


most part the systems of this class are de 
pendent upon the stock products of the 
manufacturers in the trade 


One of the most efficient as well as most 


interesting filing systems in the country 1s 


that which covers the Presidential busi 
ness at the White House, where, | the 
way, the incoming mail often exceeds a 
thousand letters a day. A “cross index 
system is used in filing letters a the 
communi ys. Each missive is indexed 
alphabetically under the name of tl vrite! 
and also under the subject treated A sim! 
larly comprehensive system is employed for 
the recording of commissions and Con 
gressional measures signed by the Pres 
dent [The card index system is likewise 
utilized for keeping the great socia sts 
at the Presidential Mansion vhicl ire 


drawn upon in sending out the invitations 


for receptions and other state functions. A 


most ingenious use of the card index and 
vertical file is that by the United States 
Secret Service which keeps in tl n 
pact form its records of all the cranks and 
criminals investigated by the secret police 
Uncle Sam a Ready Letter Writer. 
Not only is Uncle Sam up-to-date in the 
matter of filing and indexing utilit but 
he is decidedly progressive in the 1 ds 
of handling correspondence In so 9 
ernment offices there is now in force rule 
that every letter or communication must 
be insw 1 the same day is received 
Mucl the vernmental corres] 
is now dictated to business phor phs 
and these talking machines are als n 
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ployed at the U. S 


S. Capitol in comy nga 
record ot 


pern the proce dings 
branches of Congress. Uncle Sar Ss very 
broad-minded on the subject of typewriters 
and all the standard makes of ma ire 
in use to greater or less extent I t 
the operators in the offices of the nation’s 
high officials are young men and some of 
them are exceptionally proficient in high 








work. The government has in its 


speed 
employ a number of telegraphers who use 
transcribing messages as 
At the White House 


typewriters in 
they are clicked off 


the are coming in at a 


greater rate than the telegraphers can han- 


when massages 


dle them direct, the excess business is re 
corded by means of graphophones and is 
then typed by the operators at their leisure. 

A class of business aids upon which our 
government officials have come to place 
great dependence is that embracing. re 
productive and duplicating machines, ap 


simulating typewriting, et 


paratus tor 


These machines such, as the mimeograpl 
neostyle, multigraph, writerpress, the print 
ograph, multiple typewriter, etc., are em 
ployed to print the daily and weekly state 
ments, bulletins, announcements, press n 


issued in 


all of t 


tices, et which are regularly 
] ibers from 
ts. 


aps the most novel 


greater or iess nun 


government departmen 


Perl use of equipment 


of this class is that at the Government Crop 


Reporting Bure i branch of the Depart 
ment of Agricu e whose forecasts regard 
ing the crops are awaited with the most 
intense interest not only by farmers but by 
stock brokers, merchants, manufacturers 
and the country at large. The monthly 
crop reports are prepared in secret by a 
board experts who are virtual prisoners, 
for the time being so as to prevent any 
possible “leak” of advance information 
Closeted with these experts in their locked 
and closely guarded room are two young 


men and a multigraph. As the experts reach 


conclusion the findings are in 


Thus copies of the 


their put 


type on the machine 
official report are ready practically as soon 
the has its 
the doors are opened at 


the 


board concluded delibera 


as 


tions and when 
the issuance of 


to hand 


the appointed hour for 


there ready printed 


report 


are 
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ents and others wl have been waiting t: 
communicate the verdict to the country 
Taking the U. S. Census. 
Che most spectacular illustration, to date, 
of how business devices help our officials 
n their most arduous tasks will be afforded 
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that of a young woman, who, sitting be- 
fore a keyboard with 240 keys, depresses 
the keys corresponding to the holes to be 
punched. Completing the work of this new 
card punch is the semi-automatic electric 
tabulator which, when the punched cards 
run through it registers a count of the 


are 
holes in the different locations on each 
card and thus furnishes at the end of a 


“run” totals that convey the various forms 
information desired in the census. 
Large Variety of Appliances Used. 
Our public men make most extensive use 
local and long-distance. 


of 


telephone 


of the 











Copyright, 1909, by Waldon Fawcett 

CARD INDEX IN SECRET SERVICE. 
be done on the card index an with an 
individual card for every man woman and 
child in the country—ninety dd million 
cards in al Entries be made on 
the cards by pen or typew cording 
t rdinary pra ( I S les 1 
be punched in the cards posit S 
of thes« h es n the ifferent ines in 
spaces, ruled on each card ynvey the 
desired nrort tion | is s I ca d in 
le has lately made ap ance in the 
business world, but t punching of holes 
has been done by a small hand power ma- 
chine. Uncle Sam will do the trick much 
more rapidly by means of a newly invented 


electric machine, which fee 
matically and after they have 
removes them one by one 
the rear Che nly Iman 


been 


pun 


} 


ts cards aut 





IN STATISTICAL BUREAU. 





ADDRESSING 


Every government building of any impor- 
has its private branch exchange and 


tance 

there is one at the White House—com- 
bined with the President’s private tele- 
graph office—that is a model for the whole 
world. Various forms of the _ printing 
telegraph are also coming into use for 


transmitting bulletins or orders simultane- 
ously to various points within a reasonable 
radius. 

In the matter of the minor appointments 
that go to make for perfection of office 
equipment our public officials are not be- 
hind the republic’s busiest professional men 
or captains of industry. Swinging stands 
for typewriters, wall files for maps, adjust- 
able telephone arms, desk trays, special 
desk lamps, memorandum calendar pads, 
rubber stamp racks, blotter holders, and all 
the other hundred and one things that go 
to save time and promote comfort are much 
in evidence in the personal workshop of 
the high-salaried public servant. One of- 
fice adjunct that is more frequently found 
at the headquarters of a public man than 
in a business office, and yet is of frequent 
service, is a globe. Admiral Dewey has in 
his private office an especially fine globe 
and pronounces it vastly more serviceable, 
and more economical of time than the most 
admirable atlas. Most of our public men 
have adopted the flat-top desk. A few still 
cling to the roll-top variety, and George 
Meyer, who was a well known busi- 
ness man ere he entered the President’s 
Cabinet, uses a “stand up” desk that he has 


had for years. 


von L. 
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business man or manufacturer to hold back from the exertion of his’ best 

energy and his entire resources in pushing forward his business with the 
highest hope of handsome profits and ultimate, if not immediate, success. Seldon 
have the business men of the United States looked out upon a more cheertu! 
GREAT YEAR Ptospect. or been given a better opportunity than exists this 

FOR fall, and, we hope, for many months to come, of securins 
BUSINESS MEN profitable returns upon wise investments 


¥ THIS, the fall of the year of Grace, 1909, there is no excuse for the American 


The business world spent part of 1907 and all of 1908 in recovering trot 
a purely imaginary panic. Somebody said ‘“‘Wolf’’ and all the chattering denizens 
of the jungle scrambled instantly to the topmost branches of the tallest trees 
Now that everybody knows the ‘‘Wolf’’ was nothing worse than a taxidermist 
dummy, we are beginning to realize that it takes something more than a flurry 
in stocks seriously to affect the prosperity of these United States 

We look about us and discover that the railroads of the United Stat 
great as are their resources, are figuring desperately to find enough cars wit! 
which to remove the crops that nature has poured so bountifully into the bin 
of the farmers. There was a fair corn crop in 1908, but reliable estimates of the 
crop this year indicate that last year’s figures will be increased by 200,000,000 
bushels. Wheat is almost a bumper crop, but the increase is not quite so larg 
as that of thecorncrop. A published report credits Frank A. Vanderlip, president 
of the National City Bank of New York, and one of the most quoted conservative 
financial authorities in the country as saying, “I look forward to the greatest 
year in the history of the country. I am sure it is safe to say that the Easte1 
manufacturers are very generally satisfied.’’ The other day the writer met a1 
who is in rather close touch with several of the largest automobile manufacturi 
concerns of the United States. He expressed the view—and said that his opinio1 
was conservative—that the number of machines which would be manutfacturt 
in 1909 will be at least 50 per cent greater than in 1908. Nearly every one of thi 
leading factories is behind on its orders and many of them have improvements 


and extensions under way which will very considerably increase their outpu 


Manufacturers of agricultural machinery never were busier than they a1 
to-day. Orders from the south, southwest, west and northwest are keeping the 
shops and factories busy every moment. Records of the importing trade seen 
to indicate that prosperity and confidence have overridden the hesitation brought 
on by the new tariff, and indications are that more goods will be imported this 
year than in any previous year in the history of the country. 


Population is constantly pressing westward and filling up new land whic! 
a decade ago was regarded as hopelessly barren and unprofitable. Government 
enterprise and private capital are performing miracles in the storage of wate: 
and in its diversion into irrigating systems which are fertilizing millions of acres 
hitherto unworked by the plow. Where once the Indian hunted alone across 
sage bush flats and along river bottoms clothed with the willow and cottonwood, 
now are grain fields and apple orchards. Grapes are ripening on the vines where 
only a few years ago prairie schooners passed under the convoy of government 


tror ps 


We, of this day, do not realize how great are the victories of peact 
Under our eyes wonders are being done which are making this the greatest 
nation, and we, composite though we are, the greatest people under the sun 


Elsewhere in this number of the magazine, the editor of Office 
Appliances expresses his opinion of the Business Show. We believe that this 
THE Annual Expositian should be the largest enterprise of the kind in the 
BUSINESS United States. We arrive at our beliefs from the expression of 
SHOW interest we receive during the year from all sections of the country. 
The great community of interest through which the diversified lines which go to 
make up the office appliance industry are allied, should inspire the manufacturers 
to get together as a unit in the exposition enterprise 
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The Future of the Business Show. 


[he Business Show, or Office Appliance Exposition, which 
is its proper name, should be made the largest and most popu- 
lar exhibition of the kind. It should be more than a mere dis- 
play. It should be an office appliance institute where standard 
lines of machinery, devices and supplies are shown, where 
new inventions are exploited and where user, dealer and manu- 
facturer may meet for demonstration of all that is best, new- 
est and most desirable, in modern office equipment. 

Think of it! Office devices, machinery and supplies. Not 
luxuries, which only the favored’few can afford, but the every 
day essentials for the conduct of business in which every busi- 
ness man and woman is interested. Not only interested, but 
must have. The great diversity of the articles used in the 
equipment of an office affords a wide range of display that 
creates an interest greater than may be had in an exhibition of 
a specific line. 

Notwithstanding the diversity of the product, however, 
there is no field in which the lines are more interwoven than 
in this imperial industry of “Office Appliances.” The type- 
writer and the loose leaf books go hand in hand in the record 
keeping department of business. The machine that seals let- 
ters or affixes stamps increases the value of the typewriter,— 
is indeed a supplement to the writing machine. The desk man- 
ufacturer is allied, through his customer, with the manufac- 
turer of filing cabinets of steel and wood. The manufacturer 
of paper for commercial correspondence is looking to the same 
buyer for his order as the typewriter builder. The manufac- 
turer of the duplicating machine, and the manufacturer of rib- 
bons and carbons are working hand and glove. The pencil, 
the ink, and the safe, float into use through the same purchas- 
ing channel. The adding machine, the chair, and the hundred 
and one articles used in the modern office find their entry 
through the same door. 

Many dealers handle machines, devices and supplies. All 
dealers handle a large portion of the great general line. 

There is a community of interest between user, dealer and 
manufacturer that should make the “show” the great annual 
market place. 

What is Needed. 


The principal thing needed to make the exposition the 
largest event of the kind in the country is co-operative en- 
thusiasm on the part of the manufacturer. With the proper 
amount of these essential qualities the show can be made a 
big success for every exhibitor. There should be a committee 
of exhibitors to take up with the show management all ques- 
tions of dispute, such as “music”—ticket distribution, etc. In 
the past petitions have been circultaed to stop the music—and 
petitions to start it again. Complaints have been made that 
tickets were “too liberally distributed,” and complaints that 
“too few” tickets were furnished. All such questions can be 
easily settled by a committee three months before the opening 
date 


Putting on the “Show” is an expensive proposition. It 
means months of hard work with scant encouragement in the 
outset. Assuming great obligations before returns begin to 
come in. But if properly supported by the interest of the 
manufacturers, it can be made an institution of general inter- 
est and profitable to every concern who shares in it. 


The Next Show. 


When some of the exhibitors at the New York Show called 
at the office of the Show Co. to sign contracts for next year 
they were informed that it had not been decided to hold an- 
other show. This has led to the erroneous report that the 
Madison Square exhibition was the last, but no such announce- 
ment has been made by the National Business Show Co. Nor 
should there be cause for such announcement. President Fier- 
lein should take the matter up with the manufacturer during 
the next few months and endeavor to make some co-operative 
arrangement, in event of the decision of the show company not 
to handle the enterprise. Mr. Fierlein is well qualified to make 
the exhibition a success. With the proper support on the part 
of the exhibitors, every corner of the exhibition structure can 
be filled with exhibits and the building packed to the doors 
with business men and women desirous of examining what 
the market affords for facilitating the handling of their busi- 
ness. 

Office Appliances is of the opinion that it is desir- 
able to hold the annual show in Madison Square Garden. 
While New York is not the territorial center, there are certain 
attractions there not to be had elsewhere (we say this with no 
disloyalty to our own good old Chicago) and an Autumn Show 
would draw buyers from all over the country. There should 
be an exposition in New York next fall. Practically all the 
space should be sold four months before the date of opening. 
The spaces should be uniformly decorated and the cost for 
decoration should be included in the price of the space. Every 
exhibitor should be entitled to a percentage of the earnings of 
the show in proportion to the amount of his space. With each 
contract should go a small number of tickets in accordance 
with the size of the space and tickets in larger quantities should 
be sold to the exhibitors at a special price, these to be fur- 
nished to just such concerns as the exhibitors care to invite to 
the Show. Six months before the show opens, manufacturers 
should use stickers on all the envelopes that go out of their 
place announcing the fact that they will exhibit at the next 
show. Printed matter should be prepared also for enclosures 
to manufacturers. 

Such an exposition backed by the proper amount of en- 
thusiasm and the requisite amount of energy would be made a 
great office appliance fair and the receipts of the box office to- 
gether with the sale of space would no doubt reach a sum 
that would pay a substantial return to the exhibitors, thus 
enabling them to have their display at the minimum cost. 





Profitable Advertising. 


6c. HEARD the other day a bit of the 

] inside history of a Philadelphia 

manufacturing concern which has 

grown to be very successful,” said Mr. Fris- 
bie. 

“During its early days the business had 
its ups and downs—more downs than ups. 
But the ‘old man’ was a hard-headed Quak- 
er and had a policy. His business was se- 
cured through the medium of solicitors. 
When it happened to be good, he put on 
salesmen to take care of the trade. When 
it was bad, he put on more salesmen. And 
he succeeded beyond the fondest expecta- 
tions of his more timid associates who 
lacked his length of vision. 

“The advertising problem as it applies to 
the American manufacturer has a similar 
solution. Not that it is necessary to accept 
the theory that ‘all advertising,’ as someone 
has said of whisky, ‘is good—but some is 
better,’ for not all advertising is good and 
some is worse. But as a general premise 
all times are good times to advertise. That 
is particularly the case with the manufac- 
turer whose product is suited to general 
use or consumption, for, with a wide distri- 
bution, it should be possible, through proper 
advertising, to maintain that continuous, 
even demand that is the joy of the factory 
manager and that enables him to produce 
most economically. 

Must Avoid Advertising Reefs. 


“Of course, the producer for a world- 
market has an advantage over him whose 
selling field is limited, for in times of finan- 
cia] dullness in one locality, it is possible 
for him to push sales elsewhere in a way to 
maintain the balance. But if, in doing this, 
he works the temporarily more profitable 
territory entirely at the expense of the one 
that is temporarily unprofitable, his short- 
sightedness will be demonstrated when he 
finds himself supplanted in the neglected 
territory by the rival who has taken ad- 
vantage of his absence. ‘A generation arose 
which knew not Joseph’ is a word of warn- 
ing from a very ancient book of wisdom 
that applies to his case. 

“The object and purpose of advertising is 
primarily, secondarily and lastly to sell 
goods. So it is well to be chary about ac- 
cepting too fully the theory that advertising 
should merely consist in ‘Keeping the name 
before the public.’ This paragraph clipped 
from a bright little house organ a short 
time ago seems to hit the nail on the head: 

“‘Tt’s far more profitable to convince ten 
readers that what you have to sell is the 
thing they should have, and make them 
come to you to buy, than to have 10,000 
people see the name of your commodity and 
pass on without buying.’ 

“Even the soap people have lately come 
to see the wisdom of telling the public why 
they should ‘Use ’s soap’ for their 
morning bath. 

“In all successful advertising there must 





M. T. Frisbie, Advertising Manager of the 
L. C. Smith & Bros. Typewriter Co., 
in the New York Commercial. 
be an appeal to the interest of the possible 
purchaser. Unfortunately human nature is 
so variably constituted that the same line 
of appeal will not fit all classes. When the 
unfortunate, who, on his way to Jericho, 





M. T. FRISBIE. 


had fallen among thieves, issued his ‘Help 
Wanted’ advertisement, it was responded to 
by only 33% per cent of those who saw it. 
His ‘display’ of blood and wounds appealed 
only to the Samaritan, who, possibly, had 
sometime been in similar case. The ‘ad’ 
proved a puller for Samaritans, but worth- 
less among a less worthy constituency. 
Appeal Varies With Audience. 

“So the appeal must vary with the audi- 
ence. But, in any event, the advertising, to 
be successful, must in some way reach the 
real man—it must get under the skin. Con- 
venience, economy, time-saving, labor-sav- 
ing, pleasure-giving, the gratification of van- 
ity, are all strong lines of appeal. They 
may all be made to help sell goods. 

“I do not believe in merely ‘pretty pic- 
ture’ advertising. A series recently running 
in the monthly magazines, from the stand- 
point of illustration and layout, has been ab- 
impeccable, but it contained no 
competing con- 


solutely 
convincing argument. A 
cern with similar space crammed full of rea- 
sons why, in small type and inartistic lay- 
out, has sold more goods. If the copy pro- 
ducers for those two concerns could be em- 
ployed at team work, what a killing they 
could make! 

“Tllustration to attract, argument to con- 
vince, with just enough genuine appeal to 
draw, there is the secret. 


“The choice of advertising mediums may 
be one of the most perplexing of questions, 
but a careful canvass of actual sales even in 
a small territory, with leading questions as 
to the influences which caused purchasers 
to buy, can be made to give a line on even 
that hard problem. 

“When the kind of people desired to be 
reached is once determined, which will also 
aid in deciding the nature of the appeal, a 
large part of the difficulty is over. It is fre- 
quently helpful to obtain from a publisher 
his mailing list for a town with which the 
advertiser is familiar. Such a list is a very 
good index of the character of circulation. 
Information with regard to circulation is 
less difficult to secure than it used to be as 
publishers are coming more to realize the 
value of frankness with their advertisers; 
and there are fewer advertising agents who 
attempt to fost worthless mediums upon 
their clients 

“Don’t Try One Insertion.” 

“So, having determined, with the advice 
of a reputable advertising agency, on a 
medium, be it newspaper, magazine or both, 
general or class circulation, that medium 
should be used long enough to justify an 
Don’t ‘try it out 
list, | “ 


opinion as to its worth. 
with insertion.” The 
ever, needs revision from time to tim¢ 
keep it at highest efficiency. 

“Having, with the greatest care and best 
judgment of which he is capable, made his 
list and prepared his argument, it is vital 
that the advertiser shall make his 
live up to what is claimed for them in the 
‘copy.’ Or, put it the other way about, no 
assertion must be made in the copy that the 
goods will not substantiate. 

“Truthful copy is ever convincing copy 

“Quality in the article advertised is a 
more desirable asset for the advertising de- 
partment than a genius as a copy writer 
Goods of unstandard quality, or even dam- 
aged goods, may be made to give satisfac- 
tion if they are advertised and sold as such 
3ut, what- 


one best 


goods 


with a reason in the price mark. 
ever the circumstances, the advertiser who 
expects to continue successfully in one line 
of business must be absolutely honest with 


his public.” 





RETURNS TO TYPEWRITER FIELD. 


E. L. Geldert, who resigned his position 
with the Dodge Company, of Syracuse, to 
become secretary of a mining company, has 
re-entered the office appliances field and is 
now a valued member of the selling staff 
of the Smith-Premier Typewriter Company, 
at Syracuse, N. Y. He will control half the 
city sales in Syracuse on Smith-Premier 
typewriters and will be credited with his 
due proportion of the supplies he personally 
sells. Mr. Geldert is an experienced man 
in the field of office supplies and will “make 
good” in his new position beyond a doubt. 











What It Means to be an Adding Machine Salesman. 


Tis TIME has come when the add- 
ing machine salesman must be more 
than a seller of adding machines; 
must know more than the adding machine 
business before he will be able to get a 
look-in with many of the big firms who are 
using or ought to use adding machines in 
their business. This is the unqualified opin- 
ion of Joseph F. Gillen, who ought to know, 
because he is an old adding machine man 
and has been at the game here in Chicago 
for the last five years. 

“Once,” said Mr. Gillen, “a good salesman 
who understood adding machine talk could 
and sell adding machines almost 
anywhere in Chicago. Only a very few 
years ago any live specialty man could post 
himself up with the points and go out and 
this business. 
speak of 


go out 


handsome living at 


competition to 


make a 
There 

and there were very few adding machines 
Business men were waiting for just 


was no 


in use. 

such a device as the straight adding ma- 
chine to lighten their toil. While we 
couldn’t do much with the banks or the 


railroads except to sell an occasional ma- 
chine for the casting up of straight columns, 
that matter was not of so much moment, 
because the whole business world was in- 
terested and we could practically sell an 
adding machine to merchant who 
needed one, the same arguments answering 
for all cases. All the salesman had to have 
was a good address, aggressiveness and 
knowledge of the machine so that he could 
demonstrate it. He could get permission 
to put a machine in on trial, and after that, 
when he had demonstrated its use and 
posted the bookkeeper how to get the most 
out of it, the machine was as good as sold. 
We were working virgin soil. And we con- 
tinued to work it until it became necessary 
to adopt the principle of intensification. I 
believe there is not a city in the United 
States that is so worked on the 
adding machine proposition as Chicago. 


any 


closely 


Big business houses are tired of hearing- 


the hackneyed story of the adding machine 
salesman. Furthermore, it became evident 
that there was a large field that the adding 
machine, perfect as it was then thought to 
be, did not cover. 


Bright Man Brings About Change. 


our salesmen a man who 
had spent a number of years in bank work 
and was familiar with all the phases of the 
accounting departments of banks. The 
company decided that it would be a good 
plan to get up a machine especially for the 
use of banks, and accordingly this man was 
sent to the factory, where, with the mechan- 
ical experts, a machine was built. It was 
found that a man who understood the re- 
quirements of bank work could sell these 
machines, once he understood what they 
could do, but that the old line salesman was 
helpless. We went ahead and perfected 
machines for various purposes in 


One of was 


other 


Points Brought Out in a Recent Interview 
With Joseph S. Gillen, Chicago Man- 
ager, Burroughs Adding Machine 
Company. 


banks, but the right men had to be on hand 
Either the old salesmen had 
banking, or we 
know about 


to sell them. 
to learn something about 
had to find a man 
banking and make a salesman out of him 
It was no trouble to sell the machines when 
the right man got hold of the proposition 
demonstrate in the 
conditions banker 
every day. Our success with the banks has 
been due, therefore, to the fact that we 
have machines suitable for banks and men 
who know the bankers how 
to get the most out of the machines. The 
old line salesman who will not learn these 
new ideas is a hopeless back number, no 
matter how good a general salesman he 


who did 


—the man who could 


actual confronting the 


how to show 


may be. 

Indifference of Railroads Overcome. 

We found that while the 
would use an occasional machine, they were 
generally indifferent. A railroad is a hard 
proposition. Let a good go to 
the officers of a road and try to talk adding 
machine—in ten minutes they'll have him 
sewed up, unless, mind you, he has a ma- 
chine that.is adapted to railroad work and 
knows enough about the work for which 
the machine is adapted to prove it. Rail- 
roads don’t pick out men who have a soft 
streak in them for auditors and purchasing 


railroads 


salesman 


agents. 

But we have upset this condition of things 
just as we overcome the indifference of 
the banks. We studied the requirements 
of railroad work; one of our best men who 


had spent some years with the roads, 
helped to build a railroad machine. Then 
he went out and made his attack. He knew 


their work and he knew the machine. No 
longer could they tangle up the salesman— 
at any rate, not that salesman. They 
bought the machine. have sev- 
eral different machines suitable to the vari- 
ous railroad accounting departments; we 
have men selling them who understood the 
work to be done and how to prove that the 
The result is that we 
are selling railroad machines and that they 
promise to become before long one of the 
most important factors of our work. 


¢ 
N OW we 


machines can do it. 


“I believe you will find this applies to 
all lines. It seems, indeed, as though it 
should apply with peculiar force to office 
appliances of all kinds. The sugar 
man be a joke as a salesman for 
filing cabinets understood the 


sales- 
would 
unless he 
needs of his prospective customers and 
would 
fill the requirements better than something 


else. 


could demonstrate how his goods 


Once a man could sell all manner of 


office goods because the business world 


had a notion that it wanted system and 
would buy pretty nearly anything that 
promised to help along toward that end. 
Now the business man is so full of system 
that he fairly exudes it from his pores. A 
thousand men with a thousand different 
schemes and short cuts have talked him to 
a standstill. He’s from Missouri, now, and 
any man who can seil him a line of goods 
has got to be smart enough and straight 
enough to back every argument with proof 
and demonstration. But this doesn’t mean 
that there is any less room than there ever 
was for good devices. The man with a 
good machine has a better field than ever, 
but he must know not only his own busi- 
ness but his customers’ business too. 

“We have special machines for tanneries, 
for glass works, for lumbermen; in fact, 
there is hardly an industry of importance 
that is not covered, and our men are being 
trained to sell these machines through 
specialized, knowledge of the industries to 
which they apply. The modern adding ma- 
chine salesman is a specialist, and he is 
coming to be more and more a specialist 
every day.” 





THE WHOLESALE TYPEWRITER 
CO.’S OUTING. 

The Wholesale Typewriter Company of 
108 Duane street, New York, held their 
annual outing at Eldorado Park and Hotel, 
Glendale, Long Island, on Saturday, Sep- 
tember 4th. Under the chairmanship of W. 
W. Ramer, the president of the Wholesale 
Typewriter Company, about 200 of the em- 
ployes and their friends sat down to dinner. 
The repast was first class in every respect, 
and was much enjoyed. Mr. Ramer made 
a speech expressing his pleasure in meet- 
ing them and hoped they would have many 
such festive gatherings in the future. Fred 
Larsen, Mr. Ramer’s popular right hand 
man, ably assisted in making the proceed- 
ings enjoyable to all. He was, to quote the 
words of a visitor, “all there with his 
speech, and his vest.” 

In the afternoon athletic sports were in- 
dulged in with the following results: 

One hundred yard dash: A. Larsen, Ist; 
H. Thomas, 2nd; record, 11 sec. 

Standing Broad Jump: A. Larsen, Ist; 
H. Thomas, 2nd; record, 8 ft. 11 ins. 

Running Broad Jump: Davenport, Ist; 
Berryman, 2nd; record, 15 ft. 6 ins. 

Running High Jump: H. Thomas, Ist; 
A. Anderson, 2nd; record, 44 ins. 

Hop, Step & Pump: A. Larsen, Ist; Dav- 
enport, 2nd; record, 33 ft. 10 ins. 

Putting 12 Ib. Shot: A. Anderson, Ist; H. 
Thomas, 2nd; record, 3434. 

The ball game which drew the crowd 
resulted as follows: 

Yanigans 10000000 0—1 
Reine St. See 2000000002 

The party did not break up until the 
small hours of the morning and a most en- 
joyable time was spent by everyone. 











Making Typewriter Ribbons and Carbon Paper. 


HE truth of the old saying “there is 
nothing the 
often been questioned by observers 


new under sun” has 


of modern business methods. It is cer- 
tainly something new to find a concern 
with reticence and innate modesty enough 


to refuse to have its business exploited in 


the one firmly believing 


in advertising. It 
the 


press, especially 
the ap 


to the 


would seem that 


quotation was put 
of 


story 


plication of 
the writer in en 


the plant 


experience the 
deavoring to of 
system of the big Boston carbon paper and 
typewriter ribbon manufacturing firm of F 
S. Webster Co. On dur 
ing the the 
the subject of a story dealing with the fa 
making the 


test In 


get a and 


several occasions 


past year, writer has broached 


cilities and system used in 

goods they produce, to the general man- 
ager of the Webster Co., but has always 
been advised that they were not seeking 


publicity of this na 
The reason ad 


ture 

vanced was that 
stories of this kind 
had i been ‘ over 
done,” and that con- 
cerns with facilities 
for turning out but 
a fraction of the 


Webster Company’s 
had some- 





output 
times 
ed in a manner that 


been exploit- 
would convey to the 
the idea that 
they we many 


public 
re 


times larger than a 





visit to their plant 
would show. It was 
not until the writer 
had made a hurried 
BIRTHPLACE 
trip through the 
Webster plant and 


expressed surprise at the magnitude of it 
that he received consent to publish a story 
of it. The general manager insisted that 
no interior views of the plant, which would 
convey but an inadequate idea of its capac 
ity, be and that the facts telling of 
their equipment be stated without any “col 
” With this understanding, the writer 


used 


oring. 
was given permission to make a thorough 
inspection of the big Webster plant. 

The growth of the Webster Company’s 
business has been most remarkable, and 
affords a striking illustration of the won 
derful development of the business in type- 
writers and supplies during recent years 
rhe first goods manufactured by the Web 


ster Company were made in the basement 


of a little house in the town of Malden, 
Mass. This was in 1892. To-day the out- 
put of the company, which goes all over 
the civilized world, requires two 6-story 


buildings with a floor space of about 100 
000 square feet. 

The trip through the factory began with 
a visit to the laboratory on the sixth floor 


A Trip Through the Plant of F. S. Webster 


Co., Boston. By Frank E. Tupper. 


and chemi 
kept, SO 


“standards” of all colors 


manufacturing 


Here 
cals used in are 
that every new batch received can be tested 
before using. Any colors or chemicals not 
to the 
An expert chemist is in charge of the labo 
ratory and the firm also employs a profes 
sional chemist for consultation when neces 


All ribbons and carbons made in the 


up required standard are rejected. 


sary 
factory, as well as many made by other 
concerns, are tested in the _ laboratory. 


Various makes of duplicating machines and 
typewriters are kept in the laboratory, for 
testing out the different inks, ribbons and 
carbon paper made by the company. On 
the same floor as the laboratory is a large 
room devoted to grinding and mixing col- 
Some thirty grinding ma- 


ors for inks 
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AND PRESENT HOME OF THE F. S. WEBSTER COMPANY 


us< d 


chines and eight mixing baths are 
Back of the grinding and mixing room, 
there is a room in which three machines 


for coating carbon paper are installed. In 


another room on the same floor special 
machinery for treating typewriter ribbon 
cloth is located. This cloth is imported 


direct by the Company, and taken just as 
it comes from the loom and put through a 
series of 
large stock room on the sixth floor where 
cloth for ribbons and paper for carbon are 
kept. Here also a large stock of raw ma- 
terials such as colors, chemicals, oils, acids, 
etc., is carried. The ink as finally prepared, 
ready for use on paper and cloth, is also 
kept in the stock room on the sixth floor. 
Where Carbon Paper is Made. 

The main carbon coating room is on the 
fifth floor. Several big machines are oper- 
ated, and an interesting feature noted was 


special treatments. There is a 


the utmost care used throughout the car 
bon paper pu 
through the coating machine must be of a 
The standard is so fine 


department Each run 


certain weight 


that a few words written on a p 

paper can be detected by their method 
Three big cutting machines are installed 
on the fifth floor, when an order for car 
bon paper comes in, the man in charge of 
the stock room decides what it can best be 
cut from and makes out a plan for cutting 
He has a printed form bearing the plan 
number, date, time received, order 


ber, who for, stock taken from, where st 
cut by. tims 


Che itt 


is located in stock room, wh 


ind 
illustrated 


wanted time finished 
uttine m 


the brand 


the 
delivered 


plan is From 


chine the to 


paper ts 


ing where each _ sheet 


stamped, then folded in packages 


department 
ind 
packing room to be boxed 

stock of 


‘ wrders, 


to the 
An 
ready for rush 


likely to be 


immense carbon pap 
all sizes 


the fifth 


including 


wanted, 1s carried on 


floor. A large stock of flat carbon ready to 
cut into vario. 
sizes is ilso. kept 
here 
The factory omee 
. ire on the hfth 
N floor Here is kept 
a most complete Svs 
1 tem of reports 
nished daily by eacl 
department head 
\ccurate records 
: stock, costs, etc., are 
” Pry kept and it in be 
i wl told at a moment 
notice exactly now 
— 2 much of any LW 
4 a ; material or finished 
“ply “. stock is on hand 
— Each department 
head reports daily 
showing the balance 
on hand at the start 
of the day, stock 
used, and balance on hand at end the 
day Printed forms are used for showing 


the daily balance. When a new lot of stock 
is received in any department, the old bal 
ince is checked off and must tally with th« 


are furnished 


report on file. These 
by the grinding department, singeing de 
department, car 


reports 
partment, carbon machin« 
stock, carbon cutting, carbon 
tion, printing, cloth packing 
ind stock departments 


bon inspes 
ribbon inking, 


invoicing, 


A cost system is maintained which tells 
exactly what each operation through which 
ribbons, carbons, etc., go, is costing, also 
the cost of carbon paper per thousand for 
coating, cutting and inspecting, as well as 
the total cost per thousand and gross of 
carbons and ribbons. 

The carbon inspecting department cu 
pies a large space on the fifth floor. Her 
every precaution is taken to see that noth 
ing but perfect goods are sent out In 
the same room, the brand mark is stamped 
on each sheet of carbon paper. The girls 


stamp and count the sheets at the same 
time 

The advertising department is also on 
the fifth floor. It is equipped with a first 


class printing plant in which all the firm’s 

printing is done. A stock of all printed 

matter used is kept in this department 
The Making of Inked Ribbons. 


The woven edge cloth department is on 


the fourth floor. Here girls inspect and 
measure the cloth ready for the ribbon 
room. Records of the different kinds of 


cloths used are kept here. Other depart- 
ments on the fourth floor are the ribbon 
testing department, branding de 
partment, ribbon inking department, ribbon 
stock room, invoice department, and 
packing room. Test sheets showing tests 
made of different runs of ribbons and car- 
bons for several years back are filed away 
in a department on this floor. The com- 
position of each run of the test sheets kept 
is recorded so that when any particular run 
is ordered duplicated, the record of just 
how it was made is easily obtained. A 
record of all orders and sales ever made by 
the company is kept to enable the heads of 
departments to get an idea of the quantities 
necessary to keep in stock of various kinds. 
Typewriter ribbons are tested on the actual 
make of machine for which they are made. 
Every ribbon sold is tested and passed 
upon by an inspector, then branded, and 
packed ready for the market. 

Forty different machines are used in the 
different processes through which a type- 
writer ribbon is put. Some of these ma- 
chines require the constant attention of 
three or four men 

A large space on the fourth floor is given 
over to the packing of goods, and every 
thing that goes out of the factory must 
pass through this department. 

General Features of the Factory. 

On the third floor there is a room in 
which is kept the surplus stock of paper, 
boxes goods. All spools for 
Underwood ribbons are made on this floor 
A large space on the third floor is devoted 
manufacture of the firm’s pencil 
sharpener, a part of which is utilized for 
nickel plating and Japanning. There is an 
interesting exhibit on this fleor in the shape 
first carbon coating machine ever 
by the Webster Company. It is a 
crude looking affair compared with a car 
bon coating machine which was being as- 
sembled in the machine shop on the third 
floor. This machine shop, by the way, is 
especially equipped for the requirements of 
the company’s business. One room on the 
third floor is not accessible to visitors. It 


ribbon 


box 


and similar 


to the 


of the 


used 


contains a specially built machine for cut- 
ting and weaving the edge of typewriter 
ribbon cloth 


A large part of the second floor is used 
for stock of ribbons and carbons ready for 
A shipping department, gen 


offices, are located on 


the market. 


eral, and financial 
this floor 

[he vaults in which are kept the original 
“standard” ribbons are located on the first 
floor 


There is also a room here in which 


OFFICE APPLIANCES 


is stored all the old records of the com 


pany. The engine room is also on the first 
floor. Two engines and two boilers which 
are interchangeable are available in case of 
accident to one or the other. A 150 horse 
power dynamo furnishes light for the build 
An automatic fire alarm system con 
floor Boston fire de 


ings. 
nects every with the 
partment. 
The system in the office, as in the factory 
has been worked out in careful detail so as 
save time and labor wherever possible 
and give the concern facility for 
handling its business promptly and without 
The 


opened and 


every 


annoying errors creeping in mail 
goes to the mail clerk to be 
distributed to the various departments. All 
orders go to the head of the order depart- 
ment, shipping ticket is made out 


from which the order blank for the factory 


and a 


is obtained. 

There seems to be a particularly strong 
co-operative spirit Webster 
Company employes and it is not to be won- 
dered at, for the firm has made it a point 
to provide everything possible to add to 
the comfort and convenience of those re 
sponsible for the product turned out of the 
factory. They have thoughtfully provided 
a system by which both office and factory 
employes can borrow umbrellas, and rub- 


among the 


bers should occasion arise for their use. 
There is a lunch room for the girls em- 
ployed in the factory as well as a rest 


room and a room equipped for accidents. 
small laundry towels, 
overalls, etc., are washed for the employes. 
The firm also provides a special hand soap 
made in the factory for use of employes in 


There is a where 


removing ink and colors. 

Naturally to market the product of such 
an extensive plant as is operated by the 
Webster Company, it requires a large and 
selling organization The firm 
maintains branches in New York, Chicago, 
Philadelphia, Pittsburg, London, Paris, 
serlin and Vienna. A corps of salesmen is 
kept constantly on the road and there are 
Webster 


efficient 


few places in the world where 


products are not used 
The salesmen of the Webster Company 
Boston 


and formulate 


meet at the head office in once a 


year to discuss conditions 
plans for the furthering of the interests of 
the firm. The convention this year 
held August 5th, 6th, and 7th, and brought 


as likely a looking lot of intelli- 


was 


together 
gent, hustling salesmen as any successful 
firm could boast of. All the Webster sales- 
men are enthusiastic and well may they be 
so, for with the firm and factory back of 
them they feel able to meet any demand 
supplies, with goods that 
have been made in as fine a plant as money 


for typewriter 
and experience can provide 


WANTS ADDING MACHINE AGENCY. 

Herbert T. Parish, of “Redington,” Boun- 
dary street, Croydon, a Wes 
wants to hear from an adding machine com 
pany whose product can be handled by him 


Sydney, 


in his territory and which is suitable for 


computations in terms of English money 
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BANKERS’ ASSOCIATION MEETS. 

The American Bankers’ Association met 
at the Auditorium in Chicago about the 
middle of September. Considerable im- 
portant work was accomplished and sev- 
eral men prominent in the office appliances 
field were present at the convention. Sev- 
eral of the well known adding machine and 
typewriter companies had exhibits. The 
Elliott-Fisher exhibit was in charge of 
Oscar L. Gagg of Harrisburg, assisted by 
F. R. Anderberg, R. L. Walker, W. F. 
Arndt, and E. Engelhardt, all of the Chi- 
cago office. The company showed its check 
writing machine, remittance letter writing 
machine, and statement writing machine. 

The Adding Typewriter Company of 
Poplar Bluff, Mo., had an interesting ex- 
hibit of four Dalton Adding Machines, one 
$200 model being shown, and three of the 
$300 machines. The exhibit was in charge 
of James L. Dalton, president of the com- 
pany, assisted by L. F. Benton, manager 
of the Chicago office, G. A. Merritt, P. N. 
Sea and A. V. Anderson. 

The Burroughs Adding Machine Com- 
pany occupied room 140 showing six ma- 
chines including the new transit special 
which is being used in Chicago banks for 
preparing transit items by the numerical 
The No. 11 date, count, and nor- 
mal machine used in connection with in- 
dividual customers’ statements, the bank 
statement machine used to prepare cor- 
respondence bank statements, etc., an 18- 
inch carriage machine for preparing the 
receiving tellers’ blotter, a duplex machine, 
and a keyboard lock machine especially 
valuable for form work, were among the 
machines shown. The exhibit was ia 
charge of S. H. Dodge, Assistant Sales 
Manager, of Detroit, and local representa- 
tives including J. F. Gillen, Manager of 
the Chicago Office of The Burroughs Add- 
ing Machine Company. E. St. Elmo Lewis, 
Advertising Manager of the company, was 
present at the Bankers’ convention on work 
in connection with the deliberations of the 
association. 

The C. S. & R. B. Company of Chicago 
had a neat display of its loose leaf binders 
and of its Ledger de Luxe on the third 
floor. The Remington Typewriter Com- 
pany had a display of the Remington Wahl 
Machines in the lobby of the 200 floor. This 
display was in charge of a couple of gentle- 
men from the New York office of the com- 
pany. Machines were shown especially 
arranged for writing remittances. Also a 
standard No. 11 machine with Wahl add- 
ing and subtracting attachment arranged 
for writing a plurality of columns. Alto- 
gether four machines were shown equipped 
in different ways, including a special bank 
keyboard machine, standard keyboard ma- 
chine, etc. Throughout the halls and lob- 
bies of the hotel neat framed portraits of 
Miss Remington explaining the model 11 
machine with the Wahl attachment were 
placed at conspicuous points. 

Another exhibitor at the convention was 
the Ely-Morris Safe Company showing a 
line of burglar proof safes. 


system. 
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934,431. 

















933,517. 


—- 934,861. 
No. 934,861. Typewriter Desk, patented Sept. 21, 1909, by Jens Vaaler of Chicago, assignor to the Clemetsen Company of Chi- 
cago, a corporation of Illinois —No. 934,431. Ribbon reversing mechanism on Typewriter. Patented Sept. 21, 1909, by John C. 


Doane of Hartford, Conn., assignor to Underwood Typewriter Company of New York City, a corporation of New Jersey.—No. 
934,770. Temporary Binder, patented Sept. 21, 1909, by Clarence D. Trussell of New York, N. Y., assignor to Trussell Manufactur- 
ing Company, New York City, a corporation of New York.—No. 933,755. Filing Cabinet, patented Sept. 14, 1909, by Elias C. 
Holland of Benton Harbor, Mich., assignor to Metal Sectional Furniture Company, of Portland, Me., a corporation.—No. 933,- 
517. Letter Tray, patented Sept. 7, 1909, by William W. Worcester of Canton, O.—No. 934,430. Loose Leaf Binder, patented 
Sept. 21, 1909, by James C. Dawson, of Webster Groves, Mo., assignor to Sieber & Trussell Manufacturing Company, St. Louis, 
a corporation of Missouri. 








928,225—Typewriting Machine. Frank W. 
Sickles, Hartford, Conn., assignor to Un- 
derwood Typewriter Company, New York, 
N. Y., a corporation of New Jersey. 

928,226—Typewriting Machine. Frank W. 
Sickles, Hartford, Conn., assignor to Un- 
derwood Typewriter Company, New York, 
N. Y., a corporation of New Jersey. 

Re. 12,987—Adding Machine. Andrew R. 
Jennings, London, England. 

929,271—Type-Writing Machine. George 
F. Ballou, New York, N. Y., assignor to 
Wyckoff, Seamans & Benedict, Ilion, N. Y., 
a corporation of New York. 

929,344—Envelop Fastener. 
Thollander, Piedmont, Fla, 
929,360—Fountain Pen. 
Wright, West Haven, Conn. 
929,365—Library Table. August Zwies- 
ler, Dayton, Ohio, assignor to The Burk- 
hardt Furniture Co., Dayton, Ohio. 
929,387—Binder for Loose Leaf Books. 
Charles B. Chapman, London, Ont., Canada. 

929,394—Loose Leaf Binder. Charles M. 

Cott, Columbus, Ohio 


John E. A. 


Heaton H, 


929,515—Envelop. Daisy Thomason, 
Portsmouth, Ohio. 

929,516—Envelop Arthur C. Toliver, 
Ainsworth, Neb. 

929,566—Filing Cabinet. Joseph Dann- 
heiser, San Francisco, Cal. 
929,621—Type-Writing Machine. John 


C. McLaughlin, Jersey City, N. J., assignor 
to Underwood Typewriter Company, New 
York, N. Y., a corporation of New Jersey. 
929,664—Type-Writing Machine. Jacob 
Felbel, New York, N. Y., assignor to Union 
Typewriter Company, Jersey City, N. J., a 
corporation of New Jersey. 
929,675—Variable Spacing Mechanism for 
Combined Type-Writing and Calculating 
Machines. Charles F. Laganke, Harrisburg, 
Pa., assignor to Elliott Fischer Company, 
New York, N. Y., a corporation of New 
York. 
929,834—Type-Writing Machine. John J. 
Cooper, London, England, assignor to Un- 
derwood Typewriter Company, New York, 
N. Y., a corporation of New Jersey. 
929,835—Type-Writing Machine. Harry 
Crutchley, Jersey City, N. J., assignor to 
Underwood Typewriter Company, New 
York, N. Y., a corporation of New Jersey. 
929,838—Tabulating Device for Type- 
Writers. George W. Donning, Stamford, 
Conn., assignor to Harry T. Ambrose, Or- 
ange, N. J. 
939,839—Type-Writer. George W. Don- 
ning, Stamford, Conn., assignor to Harry 
T. Ambrose, Orange, N. J. 
939,840—Type-Writer. George W. Don- 


ning, New York, N. Y., assignor to Harry 
T. Ambrose, Orange, N. J. 
939,841—Type-Writing Locking Device. 
George W. Donning, New York, N. Y., as- 
signor to Harry T. Ambrose, Orange, N. J. 
939,843—Fountain Pen. 
lund, New York, N. Y. 


Charles A. Ek- 


Recent Patents. 


Copies of any one of these patents can be 
obtained by sending fifteen cents in stamps 
to E. G. Siggers, patent lawyer, Suite 33, N. 
U. Building, Washington, D. C., by men- 
tioning Office Appliances. 


939,893—Binder. James D. Stow, Spring- 
field, Mass., assignor of one-half to Rollin 
Thompson, Springfield, Mass. 

939,896—Type-Writing Machine. Frank 
J. Tanner and Edwin F. Griffin, Scranton, 
Pa., assignors to International Text Book 
Company, Scranton, Pa., a Corporation of 
Pennsylvania. 

939,933—Type-Writing Machine Carl 
Gabrielson, Syracuse, N. Y., assignor to L. 


C. Smith & Bros. Typewriter Company, 
Syracuse, N. Y., a Corporation of New 
York. 


930,211—Calculating Machine. Alexander 
Monachimoff, Oberhausen, Germany. 
930,400—Envelop Sealing and Stamping 
Machine. John A. Miller, Baltimore, Md., 
assignor by direct and mesne assignments, 
to John A. Miller Co., Washington, D. C., 
a Corporation of the District of Columbia. 
930,415—Attachment for Type-Writer 
Cylinders. George E. Pease, Minneapolis, 
Minn. 
930,499—Type-Writing Machine. Alfred 
F. Smith, Pittsburg, Pa., assignor to Wyc- 
koff, Seamans & Benedict, Ilion, N. Y., a 
Corporation of N. Y. 
930,500—Type-Writing Machine. Andrew 
W. Steiger, New York, N. Y., assignor to 
Wyckoff, Seamans & Benedict, Ilion, N. Y., 
a Corporation of New York. 
930,571—Type-Writing Machine. Herbert 
H. Steele, Syracuse, N. Y., assignor to The 
Monarch Typewriter Company, Syracuse, 
N. Y., a Corporation of New York. 
930,595—Expense Registering & Calculat- 
ing Machine. John G, Ferguson, Jr., Phil- 
adelphia, Pa. 7 
930,625—Type-Writing Machine. Arthur 
W. Smith, New York, N. Y., assignor to 
Yost Writing Machine Company, Ilion, N. 
Y., a Corporation of New York. 
930,642—Type-Writing Machine. Daniel 
Briggs, New York, N. Y., assignor to Wyc- 
koff, Seamans & Benedict, Ilion, N. Y., a 
Corporation of New York. 
930,730—Type-Writing Machine. John J. 
Cooper, London, England, assignor to Un- 
derwood Typewriter Company, New York, 
NN. Os 
930,731—Type-Writing Machine. John J. 
Cooper, London, England, assignor to Un- 
derwood Typewriter Company, New York, 
N. Y., a Corporation of New York. 
930,737—Machine for Sealing & Stamping 
Envelopes. Charles F. Davis, Providence, 
R. I., assignor to Automatic Envelope Seal- 
ing and Stamping Machine Company, a 
Corporation of Rhode Island. 
930,774—Combined Box & Writing Desk. 
Edward P. Lynch, Los Angeles, Cal. 
930,775—Wire Hanger for Magazines, 


Books, etc. Joseph C. Mick, Jersey Shore, 
Pa. 

930,783—Loose Leaf Binder. John L. Mc- 
Millan, Syracuse, N. Y. 

930,837—-Envelope for Filing or Carrying 
Correspondence and the like. Alvah Bush- 
nell, Jr., Philadelphia, Pa. 

930,885—Type-Writer Attachment, Fred- 
erick E,. Riegger, Newark, Ohio. 

930,930—Pen. Werner von Bolton, Char- 
lottenburg, Germany, assignor to Siemens 
& Halske, A. G. Berlin, Germany, a Cor- 
poration of Germany. . 

930,962—Type-Writing Machine. William 
F. Helmond, Hartford, Conn., assignor to 
Underwood Typewriter Co., New York, N. 
Y., a Corporation of New York. 

931,796—Loose-Leaf Book. Samuel D. 
Page and John C. Hedges, Des Moines, 
Iowa. 

931,816—Binder for Loose-Leaf Books. 
Chester G. Van Buren, Provo, Utah. 

931,819—Temporary Binder, File, Loose- 
Leaf Book, and the like. John Walker, Jr., 
London, England. 

931,855—Ribbon-Oscillator for Visible 
Typewriting Machines. William R. Fox, 
Grand Rapids, Mich. 

932,059—Temporary Binder or Loose- 
Sheet Holder. George H. Renworth, Kala- 
mazoo, Mich., assignor, by mesne assign- 
ments, to the Kalamazoo Loose Leaf Binder 
Company, Kalamazoo, Mich. 

932,073—Adding Machine. Jesse G. Vin- 
cent, Detroit, Mich., assignor to Burroughs 
Adding Machine Company, Detroit, Mich., 
a corporation of Michigan. 

932,167—Typewriter. Levi J. Odell, Chi- 
cago, Ill, assignor to Gustave A. Albrecht, 
Chicago, III. 

932,176—Typewriting Machine. Charles 
Roderick, Woodstock, IIl., assignor to the 
Oliver Typewriter Company, Chicago, IIL, 
a corporation of Illinois. 

932,255—Calculating Machine. Armand 
A. A. Dreyfus, Handsworth, near Birming- 
ton, and Alfred H. V. Levy, Edbaston, Bir- 
mingham, England. 

932,307—Typewriting Machine. Lewis C. 
Myers, New York, N. Y., assignor to Royal 
Typewriter Company, Hoboken, N. J., a 
corporation of New Jersey. 

932,331—Mechanical Counting Machine. 
Frederic W. Russell, Redditch, Henry G. 
Atkinson, Handsworth, and Frank E. Baker, 
Northfield, England. 

932,338—Spark Plug. William M. Slea- 
ford, Brighton, Mich. 

932,348—Book- Holder. 
Jr., Callahan, Cal. 

932,365—Minifolding Book. Paul Auscher 
and Charles Dehainault, Paris, France. 

932,425—Mailing Tube. Frank M. Ash- 
ley, New York, N. Y. 

932,431—Mailing Box. George Boden, 
Watertown, Conn., assignor to Oakville 
Company, Waterbury, Conn., a corporation 
of Connecticut. 


Albert F. Stone, 





NE of the handsomest typewrite: 

fices in New York is that of 

C. Smith & Brothers Typewriter 
Co. It is on the ground floor at 311 Broad 
way, and after passing through the nicely 
arranged general offices, one arrives in a 
spacious, well furnished room, lighted from 
the roof. There installed in a comfor 
office chair, before an expansive desk is H 
J. Humphrey, the local manager. A quiet 
undemonstrative, yet keen and bright bus! 
ness man is Friend Humphrey, with a 
vouthful appearance that betokens him u1 
der forty. Although he has not apparently 
is robust a constitution as some other 
typewriter men, his enthusiasm and firm 
faith in the machine he represents fills his 
salesmen with an ardent desire to get out 
and bring in the orders. His acquaintance 
with the typewriter industry began in 189] 
in Peoria, the home town of several other 
well known typewriter men. Here he sold 
the Smith Premier typewriter, and in six 
years built up such a fine business for his 
company that he was promoted to _ take 
charge of the St. Paul office. In 1900 he 
received another recognition of his worth 
by being made manager of the Chicago of 
fice. He remained there until Smith Broth 
ers relinquished their connection with the 


Around New York. 


o take charge ol 


good taste are clearly shown in the 
His organizing abilities are also man asing 
in which he has worked 


f the company in New 


fice Captain Humphrey is an ardent yachts 
He has a fine boat, which he handles 


in a clever manner 


the New York home of the Compt ny minutes for callers. Thi 


Wyeth, the manager, with 
temperament 


At that time he traveled through the 


headquarters at 
Chicago and 





ployers until Jan 
ept da position wit! 


to take charge yf tl N¢ 


g business. Mr. W 

the New York Athlet ( at 
street, and of the C try Cl 
Island. He still treasut pleas 


ries of Chicago, and tl LPPy 


spent there, by retaining 


the Chicago Athletic Clul 


Probably there is no _ better nform«e 


nN t} t é 


typewriter question 
president and general manage 
Typewriter, 317 Broadway, New 
Burridge is a very busy 


ot possible for him usually 


line that the average New \ 


very little about, neverthele hun 


them are made yearly 
loud in their praise 


machine, and of what 


Burridge has a very pleasant personal 


ep dark eyes, which betoken the 
rker. It was in 1883, when Mr 


s in the toy business 





SALESMEN OF COMPTOGRAPH CO. AT RECENT 


CONVENTION AND BANQUET 


IN CHICAGO. J 








began to think that a typewriter, as cheap 
as it could be made and made well, might 
perhaps interest the toy trade and prove 
a profitable article. He thereupon, with a 
man who was with him then, a Mr. Marsh- 
man, together made models of what sub- 
sequently turned out to be the first “Sun” 
typewriter. The first model was market- 
ed at $12, and was an index finger machine 
When they started to market this machine 


they put their first advertisement in the | 


“Century” at a cost of $46.50. Even in 
those days there was a demand for cheap 
typewriters, for this single advertisement 
brought in 600 orders 
° * + 

After that they made a_ great many 
models. “I believe,’ said Mr. Burridge, “I 
have been responsible for something like 25 
different typewriter models, all of which I 
have sold at prices varying from $500 each 
» $100,000.” In 1896 Mr. Burridge started 


in the adding and computing field, believing | 


that there was money in it. He made a 


number of adding and listing machines, | 


one of which was marketed under the name 


of the Numerograph. He found, however, 
that banks were pretty slow to appreciate | 


the advance of the automatic adding ma- 
chines at that time, and he therefore de- 
cided to go back to the typewriter indus- 
try. Before doing so, however, his inven- 


tive genius evolved a cash register, which 


he sold out 
+ * 


In 1899 Mr. Burridge brought out anoth- 
er typewriter, which had one character to 


a key, 84 characters in all. It was a visible | 


writer and had type bars with %-inch 
hangers. There was no type guide, but it 
kept its alignment in first rate style. Some 
features of this machine are now utilized in 
other machines. This typewriter Mr. Bur- 
ridge disposed of. In 1899 Mr. Burridge 
evolved the first model of the present 
“Sun” typewriter. At this time the prin- 
cipal feature he had in view was to make 


a very simple machine with what was obvi- | 


ously going to become a popular style of 
machine, namely, the front stroke’  type- 
writer. The leading feature of this machine 
was the escapement let off by the typebar 


just at the printing point, and made prac- | 
tically of one piece, including the univer- | 





sal bar and escapement. The success of | 
the “Sun” has been phenomenal. It is re- | 


tailed at a low price, but does excellent 
work 
* * * 
Since perfecting the “Sun” typewriter Mr 
Burridge has been devoting his time to the 
marketing of the various models. They are 


now sold practically in every country of | 
the habitable globe. What little spare time | 


Mr. Burridge has is used in assisting others 
to fight patent suits. He is considered an 
expert on all typewriter questions, and his 
vast experience should certainly justify the 


high opinion in which he is held. Mr. Bur- | 


ridge is president of the Aeronautical So- 
ciety, and takes the greatest interest in 
the development of flying machines. 


| 
| 
| 
| 
| 
| 
| 
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S THE GREAT STERLING PRINCIPLE TO 
REMEMBER ALWAYS IS THAT 


IN EVERY LINE 


> The Standard of Value Is Fixed 





ONLY WHAT 


IN OTHER WORDS, YOU GET 
YOU PAY FOR 








IT IS A FALLACY 
TO CONTEND 
THAT AN UP-TO- 
DATE STANDARD 
HOUSE CHARGES 
MORE FOR _ ITS 
GOODS BECAUSE 
IT EMPLOYS 
LEGITIMATE 
MEANS TO EX- 
TEND ITS  BUSI- 
NESS. 





IT IS RIDICULOUS 
TO ASSUME THAT 
ANY _ BUSINESS 
CAN BE RIGHTLY 
CONDUCTED 
WITHOUT CER- 
TAIN FIXED EX- 
PENSES. 


THEREFORE WE CLAIM OUR PRICES 
ARE THE LOWEST CONSIDERING 


Quality, Methods, Policy 


WHICH ARE ALWAYS UNIFORM, 
HONEST, AND CONSISTENT 





Typewriter 
Ribbons and Carbons 


IN THE LARGEST AND MOST COMPLETE FAC- 
TORY IN THE WORLD DEVOTED TO THEIR 
EXCLUSIVE MANUFACTURE. 


EVERY BRAND IS A TOP NOTCHER 
WE HOLD THE “ACE” HAND 


WE MAKE TODAY THE FINEST, MOST COMPLETE 





SEND FOROUR NEW TRADE CATALOG AND AD. MATTER 





MITTAG & VOLGER, Inc. 


PRINCIPAL OFFICE AND FACTORY: PARK RIDGE, N. J., U. S. A. 


BRANCHES: NEW YORK, N. Y., 
CHICAGO, ILL., 


280 BROADWAY 


ST 
LONDON, 7 AND 8 DYERS BLDG., HOLBORN, E. C. 
AGENCIES: ALL OVER THE WORLD. 





Sole Manufacturers 


For The Trade 
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© 
Typewriter 


RADICALLY 
DIFFERENT 
FROM 

ANY OTHER 









ACCOMPLISHES 
WHAT NO OTHER 
BACK SPACE KEY 
HAS ATTEMPTED 


A PERFECTBACK SPACER 


The Back Spacing Device used on the 
Fox Visible Typwriter is radically dif- 
ferent from any back spacer found on 
other typewriters. 

Any back spacer that simply returns 
the carriage to the original printing 

yint, as all other back spacers do, is 

oth foolish and useless as it only adds 
unnecessary parts to the typewriter 
and accomplishes no more than the 
operator could accomplish as easily and 
as nae without it. 

e claim that the back spacing de- 
vice on the Fox Visible Typewriter ac- 
complishes what no other back spacer 
does—viz. makes it possible to insert an 
extra letter in any word without erasing 
the balance of the line. 

This is a very important feature of 
the back spacer and one that is found 
exclusively on the Fox Visible Type- 
writer. 

Write for catalog giving full descrip- 
tion of the new Fox Visible Typewriter 
—the most mechanically perfected type- 
writer on the market. 


DO YOU WANT THE FOX AGENCY? 





Fox Typewriter Company, 
3110-3120 Front Street, 
Grand Rapids, Michigan. 
Dear Sirs: I would like full information 
about your agency proposition as advertised in 
Office Appliances. 


























| 











New Style of Rotary Mimeograph. 


Recent Model of Rotary Stencil Machine 
Has Advantageous Features. 


OTARY Mimeograph No. 76 is the 
R latest improved model of rotary 
stencil machine gotten out by the 
A. B. Dick Company, of Chicago. In its 


general lines, it is similar in outward ap- 
pearance to previous models, but it possess- 
es a number of added features and improve- 
render it adaptable 


ments which for a 


wider variety of work. 

A leading feature of this new machine is 
the automatic self-inking device, which 
does with all “mussiness” in 


away the 


in its proper place without interfering with 
the operation of the machine, and the valve 


releasing the ink cannot be opened until 
the operator wishes to open it to release the 
ink. To do this the operator draws from 
the center of the cylinder an independent 


handle, attached to which is a rod which 
engages the fountain, carry it along on the 
two rods first mentioned, and unlocks the 
ink-valve, thereby permitting the operator 
to ink from the fountain into the 
cylinder. A forward and backward and a 


release 





NO 76 ROTARY 


handling the ink. This device takes care 
of the ink from the time it is poured into 
the fountain until it is exhausted and the 
hands of the operator need not come in 
contact with it at all. 

The cylinder containing the self-inker 
has a brass fountain, attached to the bot- 
tom of which is a metal brush holder and 
inking brush (adjusted from time to time 
by set screws to provide for wear), which 
travels on the rods from one end of cyl- 
inder to the other. This brush carries the 
ink, which is released from the fountain by 
a valve cap. 

The inking attachment is securely locked 





INKING FOUNTAIN AND CRADLE. 


MIMEOGRAPH. 


side to side movement of the handle 
enables the operator to apply the ink to 
any and every part of the diaphragm. 
When through inking, the fountain is re- 
turned to its original position, where it is 
automatically locked, which prevents curi- 
ous or meddlesome people from releasing 
ink into the machine. The cylinder can- 
not be revolved or the machine operated 
while the inking mechanism is in service. 
The operating and the inking mechanism 
are independent of each other and are proof 


against accident by intent or design. 





SHOWING INKING OPERATION. 
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The machine accommodates any size of 
paper up to 8%x 16 inches, including pos- 
tal and other cards, note, letter and legal 
sheets of any quality and weight. 


Its actual printing capacity is 74x14 Dealers: 
, a 


inches and it is, therefore, adapted to all 


gig eid soho of our new adjusting You Ought to See This Box 





device, copy may be raised or lowered on 
the sheet intended to receive the impres The outside indicates the quality of 
sion. the contents, and they are as good as 
The cylinder may be so adjusted that can be made from the best materials. 
the copies may be printed on the impres- In this brand is combined the experi- 
sion sheets in a desired location. This ence gained in 
feature is extremely valuable in that class 40 years making carbon paper, 
of work where accurate registration is re with 15 years selling at retail. 
quired, such as printing in blank spaces Note that we dan" spread one aoumn 
or on forms, and is the only revolving all over the label. We'll put your name 
Mimeograph successfully accomplishing on half of it, so you get the ‘re-orders. 
Oe <hNaS Oe WER, This is much better than a private 
The machine is equipped with a new style brand. 
of feed board, which enables the operator 
to handle long or short sheets with equal ‘‘Treasury” brand will suit at least 75% of your trade. It is the 
facility. It also has an extension tray for nearest thing possible to one kind for all purposes. Our three other 
receiving the copies as they are printed leade1s will take care of 15% or 20% more. They are **Senate’’ 
and discharged. (standard weight), **Congress’”’ (light weight), and ‘Zephyr’ (extra 
The machine occupies about the same thin, ae! making up to 20 copies at once). But, you needn’t lose the 
space as an ordinary typewriter. The ma- 5% or 10% of ‘‘special’’ users and cranks. When you please them 
chine has but few working parts, all of they pay well and stay with you. Don’t try to change their opin- 
the simplest mechanical construction and ions; just take their orders and send to us for what they want. We 


with none that is easily disarranged or MAKE all kinds. 
liable to get out of order. It is handsomely 
finished in nickel and enamel, and protect- 
ed, when not in use, by a strong, neat, 
metal cover. 

Two sizes of stencil paper are made for an ee 
the No. 76, one for long work of the ex- 
treme printing capacity, and the other for 


ordinary letter-size or smaller prints. The RIBBONS in our 


Don't overlook the orders you can get for pen and pencil carbons, 
and carbon rolls for billing machines. 











NOT MEMBER OF COPIR UNION. “Treasury” Boxes 
In a communication to Office Appliances are made from the finest prod- 
under the date of Sept. 21, Henry Weiniger, ucts of the looms of England, Ger- 
manager and director of the Progress many and Switzerland — different 
Typewriter Supply Company, Ltd., 85 Gol- | cloth for different machines, inked 
den Lane and Hatfield street, London, E. | with the finest pigments, ground in a 
C., states that seven years ago he was a suitable mixture of oils. Our cheap- 
member of the firm of Furst & Weiniger, er ribbons are made of cheaper cloth, 
the Copir Union, of Berlin and that he was but the same ink. We don’t claim 
the founder of this firm. When he left the any fabulous processes, liquid air, 
firm seven years ago, he states that by an radium; or North Pole ice in our 
oversight he forgot to arrange that his ribbons. We have found retailers 
name be canceled as a member of that generally intelligent, so we don’t tell 
firm. When he discovered the omission you any such funny stories. 
twelve months ister, it was then too late Our agents get the best there is to be had in high grade goods, 
under the German laws to rectify the error. and don’t pay fancy prices for them, either. 
Mr. Weiniger states that Mr. Furst is 
now the sole proprietor of the Copir Union, Some good territories are open now. If your city is one of them, 
and that he, Mr. Weiniger, has no longer this is your chance to a—e a connection that will be a big asset to 
anything to do with the firm, Copir Union, your business. Write us at once, or, better, send a trial order, 
in any way whatever. and let your customers he ins you decide the question. 


CHANGES FIRM NAME. a : eS 
The firm known as the Grand Rapids 
(Mich.) Typewriting and Addressing Com- 


pany have changed the firm’s name to the + 

Grand Rapids Typewriting and Supply Rogers Manifold & Carbon Paper Co. 
Company, and will continue to do business 
in their same location under the same man- New York, N. Y. 
agement and will carry a complete line of 
typewriters’ supplies—carbon paper, rib- 














bon, etc, 




















Get the 
St. Johns 
Book 

of 







| an Miso ners won un eaue 


OFFICE APPLIANCES 


sa lbces spouse vuouieaci ll a] anus 











St. Johns Office Tables have 
clean, business-like lines—ele- 
gance without frills. They are 
strong, sturdy, rigid, durable, work- 
ative. They are made of perfectly 
seasoned, first-grade stock. The finish 
withstands hard usage. They are 
guaranteed. 


\ “Workative Tables” 


There is absolutely maximum value in this line. 


The St. Johns factory 


2 the largest table producer in America. Its timber is the best Michigan 
¢ stock, mostly sawn in Cadillac's gigantic mills. Its output justifies cost- 
* reducing machinery not practical to smaller plants and the quantities 

4 in which St. Johns popular patterns are made, enable us to 


better the quality in every grade of every day office tables. 
Our catalog shows the patterns, 


of which this No. 40 is 


average—quartered oak, five-ply 1" top, 30 x 48, 
polished, at $11.00. 


Catalog to dealers. 
May we supply 
- you the list? 


St. Johns Table Co. 


Cadillac, Mich. 





If you pl lay the gar 
Original designs epecially selected quartere 
bination that will sell to any busine ss man 
Write at once for our new catalogue and pric« 
sales, if you write to-day. Try it and see 


VALLEY , 
DESK 


Grand Rapids, 








“*592” 


You can’t lose on our ‘*500”’ 


e rign 





. PELTED 


- 


LER 
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: 
line. 
, each desk is a winner 
te oak stock, with any desired finish ake a< 
re a wil ir the roa urge esk 


CITY 
COMPANY 


Mich., U. S.A. 
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EXPOSITION RECOGNIZED BY 


GOVERNMENT. 

The United States Government, throug 
the Department of Commerce and Lab 
has officially sanctioned the coming Berli 
Exposition. The following letter sent out 
to American manufacturers and _ business 
men by Secretary Nagel is to the point 

Department of Commerce and Labor, 
Ott Secretary, Washington 

September 4, 1909 

Dear Si As you are no doubt aware 


an American Exposition will be held in 


Berlin, Germany, from May to July, 1910 
At the head of this exposition is a com 
mittee consisting of representative business 


United States. A committee has 


Serlin, 


men of the 
whose honorary 
Prussia The 


have 


also been tormed in 
Prince Henry of 


the 


president is 


conditions governing exposition 


been examined by the Bureau of Manufa: 
tures and appear to offer a great opportu 
nity to American enterprise 

The central location of the city of Berlit 
not only as the capital of the Germaz 
Empire, but also with respect to a great 
part northern, central, and _ eastern 
Europe, assures a rare opportunity for 


\merican products abroad and for 
trade of the United 


exposition 1s to be cor 


showing 
promoting the export 
States As the 


fined strictly to American products, it be 
comes a matter of national interest to have 
the exhibits thoroughly comprehensive and 
of exceptional merit, so that the exposition 
may serve to strengthen the prestige 
American industries abroad. In view of the 
foregoing, I desire to bring this expositio1 
to your particular attention 

The committee is no doubt prepared t 
answer all inquiries, but Mr. John M. Ca: 
son, Chief of the Bureau of Manufactures 
will be glad to give further information 
whenever it is within his power 


Very respectfully, 
SHAS. NAGEI 
Secretary 


RECORD BREAKING BUSINESS 


The Remington Typewriter Compan 
have just made the announcement that dur 
ing August the sales of Remington typé 
writers exceeded, with one exception only 
any previous month in typewriter history, 
and the total Remington business up t 


September 1 exceeds by many thousands of 
typewriters the for the first 
eight months of any the 
history of the company. 

The record-breaking business done by th 
R mington Typewriter Company during the 
month of August is especially significant bs 
August vacation month, and is 


largest total 


previous year 


cause is the 


usually, in fact almost invariably, the quiet 


est month for business in the entire year 
Such record-breaking business in August 
affords a forecast of what may be expected 
It also affords most gratifying 


vival 


in the fall 
evidence of 
which is now 
line of trade 


the general business re 


being experienced in every 
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THE REMINGTON TYPEWRITER AN- 
NUAL ATHLETIC OUTING. 

The annual athletic outing of the em 
ployes of the New York office of the Rem 
ington Typewriter Company, held at the 
Hawthorne Athletic Club grounds, Brook 
lyn, N. Y., on Saturday, September 18, was 
attended by a large number of the em 
ployes of the New York office of the Rem 
ington and many of their friends. This an 
nual outing is becoming an annual fixtur« 
very much after the order of the Annual 
Remington Field Day at Ilion, and is at 
taining a corresponding popularity among 
the employes of the home office of the 
Remington Typewriter in New York. 

The results of the contests were as fo 
1iOws 

100-Yard Dash (preliminary)—First heat, 
H. A. Hasbrouck, first; T. J. Laden, sec 
ond; time, 1114 seconds. Second heat, Wm 
Moskowitz, first; R. G. Biglow, second; 
time, 12 seconds. Third heat, Henry Beste, 
first; L. L. Sheppard, second; time, 12 sec 
onds 

The 8-pound shot put was won by H. A 
Hasbrouck with a put of 51 feet and 5 
inches. W. I. Beckert was second with a 
put of 51 feet and 2 inches, and T. J. Laden 
was third with a put of 44 feet and 5 inches 

[he final heat of the 100-yard dash was 
won by H. A. Hasbrouck, with T. J. Laden 
second and Henry Beste third. Time, 11% 
seconds 

[The running broad jump was won by A. 
E. McKay, with a jump of 17 feet and 4 
inches. Everett Hanlon, jumping 17 feet, 
was second, and H. H. Smith third with a 
jump of 16 feet and 10 inches. 

The final of the 100-yard three-legged 
race was won by W. I. Beckert and L. L 
Sheppard, with Henry Beste and Rodney 
Murdock second; time, 15% seconds. 

The running high jump was won by A 
E. McKay with a jump of 4 feet and 11 
inches, with R. G. Bigelow second, jumping 
4 feet and 10 inches, and W. I. Beckert 
third, jumping 4 feet and 9 inches. 

The half-mile run was won by F. W. 
Northridge, Wm. Moskowitz second and 
Henry Beste third. Time, 2:18. 

The winners of the first, second and third 
places in all of the events excepting the 
three-legged race received gold, silver and 
bronze medals respectively, while the win 
ners of the three-legged race each received 
a gold medal. In all seven gold medals 
five silver medals and five bronze medals 
were given to the winners and those placed 
in the various events 

In the baseball game which ended the 
events, last year’s result was repeated, the 
Nondescripts, composed of a team of vol- 
unteers from among the Remington em- 
ployes at New York, defeating the regu- 
lar baseball team of the New York office 
of the Remington Typewriter Company by 
the rather one-sided score of 18 to 3. The 
battery for the Nondescripts was G. C. Mc- 
Gibney, pitcher, and Gilbert Gatewood, 
catcher; that for the regulars was P. L 
Waters, J. F. McKenna and Rodney Mur- 
dock, pitchers, and Henry Beste, catcher. 


Results Accomplished Give 


VICTOR 


The Right to Its Name. 


It has won its place in the market by including impor- 
tant devices which afford a large saving in first cost. 

It has won the confidence of its users by meeting their 
requirements in the most satisfactory manner. 

It has forged ahead of its ranks with its new features, 
that help to turn out more work, and better work in the 
shortest space of time. 

Write for a descriptive catalogue that tells you more 
about it. 


SOME GOOD TERRITORY OPEN. 
VICTOR TYPEWRITER COMPANY 


812 and 814 Greenwich St., New York. 











THE ROTARY LINEOGRAPH 


New Model Clean Simple Expeditious 


Weight, complete. 8lbs Prints anything from a postal 
to a foolscap 
The Most Modern, Simple and Rapid 
Duplicating Device on the Market. 
IMPORTANT Lineograph Machines are sold without 
restricting the user to purchase or use 
our supp lies. We make the best and scientifically 
lapted materials, regardless of the great reduction in 
ir selling prices from those which hitherto obtained, 
than the superior excellence of our goods to retain 





and are under no necessity to resort to expe dient ther 
ag Ser 1 for Price Lists and Descriptive Booklet 


Makers of Duplicators and Supplies 


The Lineograph Company, 112 Fulton St. New York, U.S.A. 
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AN IMPROVED MANIFOLDER. NOISELESS TYPEWRITER COMPANY 
ELECT OFFICERS. 


The annual directors’ meeting of the 


The accompanying cut shows an import- 
ant improvement recently made by the Noiseless Typewriter Company was held 
Globe Register Co. of Cincinnati, O., in at the factory of the company, Middletown, 


| their Hand Pull Out Style of Manifolder, Conn., Sept. 25, and was attended by the 


which, it is claimed, is proving an innova- following members of the board Wm. 
tion in the Autographic field. This consists H. Brouse and Samuel J. Moore, of To- 
of a special hinged aligning table “J” in  ronto; Dr. Chas. W. Colby and Col. Jef- 
“4 front of the machine, which is raised when  frey H. Burland, of Montreal; Hon. Hol- 











land S. Duell, Barron G. Collier and Wm. 
togers, of New York City. Hon. Wm 


By a cleverly contrived bit of mechan- A. Rog 
Ely, of Buffalo, and Joseph Merriam 


Middletown. 


it is desired to line up the different forms 





ism this hinged table is so arranged that Caryl 
on being raised it lifts the paper grip “T” and Richard F. Rankine of 


automatical bringing » on , € CC on. Chas Juell, senior patent counse 
Seeetesteee, Comptograph Adding Machine | ut atic lly ging uf o top of : H H. Duell, senior patent counsel 
strating Stand. on our Stand, | thus releasing the tension from the sheets of the company, was also present at the 


IDEAL and permitting the top ones to be pulled up = meeting 
and spread out on the table in exact regis- The following officers were elected: Hon. 
Tubular Stands ter or alignment with the bottom one, the Wm. Caryl Ely, president; Samuel J. 


complete the usefulness and convenience 
of such office appliances as adding ma- 
ohines, typewriters, envelope seal- 
ers, stampers, tetter duplicators, } 
coin counting, changing and as- | 
sorting machines, laundry mark- | 
ers, phonographs, dictation and 
transcribing machines, letter cop- 
lers and other office appliance 
machinery. They are compact, sanitary, 
stronger, lighter, more rigid, and in every 
way superior to any other kind of stand } 
for business office use. ~ ond 

9 They are made of cold-drawn, seam- R 
less, steel tubing, highly finished; trim- a” f 
mings nickel plated and feet are equipped } i | 
with easy revolving casters, that wil not y | i 
mar the floor, or with nickel plated ball 
feet, or rubber tips. 

{ The typewriting demonstrating stand, 
shown, has a coualvinn table top, which 








— 








can be locked in position so as not to re- NI 
volve, permits demonstrator to show all f —— i} | 
sides of machine without moving from y ane y i | 
one position. Every retailer of these de- ° -— 7 


vices should have them on his floor. 

1% you are interested in a stand that f 
will increase the value of your product, | $ 
send us your specifications and we shall 
be pleased to submit sample with quota- 
tions. 

The cuts herewith show but 3 

of a great variety of Styles. 

§ Our stands are used by most of the 
principal adding machine manufacturers 
and manufacturers of other business office 
machinery. 

For further information and 
catalogue write the 


| 
| 
Fowler - Manson - Sherman | 








Cycle Mig. Co. 
Lake and Peoria Sts., Chicago, Ill. 





ae 
IMPROVED GLOBE MANIFOLDER. 
first vice president; Richard F. 


whole process consuming less time than it Moore, 
takes to explain it. Rankine, second vice president and treas- 
To any one familiar with the disadvan- urer; J. Gilmore Drayton, secretary and 
tages of lining up three or four printed auditor; W. Caryl Ely, Samuel J. Moore, 
forms “in midair,” so to speak, the practica- Richard F. Rankine, C. W. Colby, and Jas. 
bility of this “Globe” improvement will H. McGraw, executive committee. 
readily appeal. It is truly the product of The engineering and mechanical §staff 
that ever stern mother, Necessity, and is remains as before: E. L. C. Clark, factory 
the result of many months of experiment- Manager: N. H. Anderson, superintendent, 
ing by Mr. H. Konerman, the efficient fac- and Edward S. McAll, assistant superin- 
tory superintendent, and incidentally the tendent. The visiting directors expressed 
vice-president of The Globe Register Com- themselves as greatly pleased with the 
pany. Mr. Konerman is said to be a born progress of the work and with Middletown 
mechanic, and it is to his creative genius aS an ideal location for the factory. 
the Globe people must ascribe the credit 
for the greater number of their valuable 
patents. Their line of Autographics em- 
Typewriter mounted on our Stand. | braces nearly fifty sizes and styles. 





Be a producer. The man who brings in 
the money is the man whom the firm can’t 
afford to let go of. 




















The Writing Machine 
That’s Ten Years 

Ahead is the Writing 
Machine For You 


The One}Big'Reason Why the New Model 


Every operating device inbuilt where 
it should be—under the operator's 
hand. Shift-key, shift-lock, space- 
bar, tabulator, spacer, back-spacer 
and margin-release—all handy,! con- 
venient, right at your fingers’fends. 
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L. C. Smith & Bros. Typewriter 


ALL THE WRITING ALWAYS IN SIGHT 


has sprung so surely, so rapidly into popular use is the fact that type- 
writer users and typewriter buyers are recognizing, more and more 
every day, the need for a writing machine that measures up at every 
point to the highest scale of modern business needs. All the writing 
always in sight, ball-bearings at every frictional point, a biller inbuilt, 
a quicker automatic ribbon reverse—four only of many equally vital 
advantages that make this machine the first favorite always of the 
person who has to pay for it and the person who has to use it. 
Better work and more of it, greater efficiency through and through, 
the L. C. Smith & Bros. Typewriter is ten years in the lead. The 
writing machine that’s ten years ahead is the writing machine for you. 
Send for the book and read it. 


L. C. SMITH & BROS. TYPEWRITER CO., (Branches in all Large Cities) SYRACUSE, N. Y.,U.S.A. 


Head Office for Europe, Asia and Africa: - - - - 19 Queen Victoria Street, London, E. C. 

















Are You After 
British Trade ? 


If so, advertise in the ‘‘ Stationer 
& Printer’’—the paper read 
by the good class Re- 
tailer and Whole- 
saler. 


Specimen Copy and Rates on Receipt 
of Post Card. 


STATIONER & PRINTER 


160a Fleet Street 
LONDON, ENG. 


Main Pneumatic Typewriter Carriage Return 


8913 Lorain Avenue 








Relieves your skilled operator of the common labor of returning the carriage 
and spacing for the new line. 

If you operate 100 typewriters TEN of your girls are devoting ALL THEIR 
TIME and much energy, to say nothing of the interruption, to the work of 
returning the carriage to a fixed point while the machine is NOT IN 
OPERATION. 

With the large book and billing machines we not only bring the machine back 
for the new line, but we move it on the base in either direction by power. 

If we have not already made a contract with the makers of your machines 
we will deal with you, and if we have, we shall forward your inquiry direct 
to the company. 


The Main Return Company 





Cleveland, Ohio, U.S. A. 
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The Millionaire Calculating Machin | 


YRNYEREN 
es - w\ OYe 


; 








Figures Everything— Adds, Divides, Subtracts, Multiplies. 
Handles Fractions as easily as you can add 2 and 2. 


It is of unmatched utility, for with it you 


Indispensable in offices where much figuring is done. 
idition, Subtraction, Multiplication or 


can work out every possible calculation that can be made in A 
Division. This includes all the needs of modern business, inclu 
Actuarial Work in Life Insurance Companies 
Pro Rating in Railroads and Express Companies 
Cost Systems in Manufacturing Corporations 
Percentages, foreign exchange and interest accounts 
in Banks and Financia! Institutions ° 
Bill Extensions, and in fact, all kinus of Simple and 
Compound calculations. 


In Use by Governments and the Greatest 

Business Institutions in the Universe, 
saving its cost many times over every year. and so increasing the output of results as to literally 
accomplish the work of three days in one 


A bright office boy can accomplish more with it than 
two or three expert accountants can without it. 





Our list of users is our best advertisement Here are some of then 
Standard Oil Co 15 Metropolitan Life Ins. Co 14 
Big Four R.R 22 Southern Pacific R. R 15 
Prudential! [Insurance Co : : Mutua! Life Ins. Co ; 10 
. 8. Government ...... 37 American Smelting & Refining Co 4 
Every machine sold in this country during the past nine years is stall im active service 


You never find a ‘‘Millionaire’’ offered in exchange for another make. 
Get our booklet (free on request) and learn more about the “ Millionaire.’ 


W. A. Mor schhauser, Sole Agent, 
Rooms 4096-4097 1 Madison Ave., New York City 


COPYWRITERS 


You will find this copyholder ideal as an eye- 
strain saver. Youreyes at the end of the day will 
be just as nearly free from ache as possible. The 
reason is that the holder may be placed in such a 
position that your eyes have only a short distance 
to travel from the copy to the line of writing. 
STATIONERS: Copyists are quick to see the merits of the 
Dudley Copyholder. It is unique and they will buy it upon 
sight. Don't miss this opportunity to make a quick turn-over 
on small outlay, by placing an order for Dudley Copyholders. 
Every business house ought to have from one to a dozen at 
least. ; 
Write at once jor terms and dealers’ proposttion 


[ THE DUDLEY MFG. CO., Marion, Ohio, U.S. A. 






































EMERSON GOES TO WOODSTOCK, 
ILL. 

Last month J. D. Donovan and A. K 

Bunker, two of the committee appointed 

to investigate the affairs of the Emerson 


Typewriter Company, with a view to locat 


ing their factory in Woodstock, together 
with A. J. Olson, were called into Chicag 
by the officers of the Emerson Typewrite1 
Company, to discuss a proposition which 
had been submitted by the whole commit 
tee to the company. This proposition was 
that the Emerson company should clear 
itself of whatever financial obligations it 


might be under to the people of Momence 
and pay off any other indebtedness of the 
company. Then the committee proposed t« 
furnish a site and factory buildings 
Woodstock to the amount of $30,000, the 
committee to retain the title thereto for 
three years, and if, at the end of that time 
the company was making and marketing at 
least ten typewriters per day, the site and 
factory would be turned over to it. In con 
sideration of the furnishing of this site and 
factory the Emerson Typewriter Company 
to issue bonds to the amount of $30,000, 
secured on the patents and all other assets 
of said company. The money to buy the 
site and erect the buildings is to be raised 
by popular subscription in Woodstock 
Every one subscribing for $100 is to re 
ceive a bond of said company for $100 and 
in addition one share of the stock of the 
Emerson Typewriter Company, as a bonus, 
of the par value of $100. 

After four or five hours of discussion the 
officers of the company accepted the propo 
sition and have sent a written acceptance 
of it, so that after the necessary legal mat 
ters have been attended to, a committee 
will circulate subscription papers. Undoubt 
edly the $30,000 will be quickly subscribed, 
as the people of Woodstock seem to be 
very enthusiastic in wanting this factory 

A meeting of the Ten Thousand club was 
held on the evening of Sept. 17, when a 
communication was received from the 
Emerson people accepting the proposition 
to move to Woodstock on a bonus of $30, 
000 

Each subscriber received a bond equal to 
the amount subscribed and also stock in the 
company to the same amount. The $30,000 
raised will be spent in a site, factory build 
ing, railway sidings, etc. 

The subscription committee announced 
that $19,000 had been raised Friday evening 
and by Saturday night the full amount 
would be in their hands. 

About 200 men will be employed at the 
start by this factory. The Oliver factory in 
the same city employes about 800 people 





Whether you are buying or selling, try to 
close the deal in your own office. The 
army attacking in the enemy’s country has 
the odds against it. 





Smooth water doesn’t test the strength of 
the boat 
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EDWARD B. HESS. 


Prominent as Inventor in Typewriter 
World. 


HE subject of our frontispiece this 
month, while possibly well known t: 
many in the typewriter trade, is Jit- 


tle known to those outside its immediate 
circles. Edward B. Hess is an example of 
the rare type of combined inventor and all 
around business man, He was for many 
years associated with the Century Machine 
Company and the Mechanical Improve 
ment Company. These companies devel 
oped principally inventions from the fertile 
brain of Mr. Hess, and included models of 
typewriting machines, cash registers, add 
ing machines, sewing machine attachments, 
perforating machines, bank check punching 
machines, and all classes of small, delicat: 


industrial mechanism. The Royal _ type 


writer was developed during Mr. Hess’ 
connection with the Mechanical Improve 
ment Company. In the fall of 1900 Mr 
Hess believed that a typebar machine in a 


small, compact, portable form would be 


well received by the public. He thereupor 
evolved the first model of what is now 
called the Royal typewriter, at that time 
calling it the “Hess This original ma 
chine is still in the best of working con 
dition, and is interesting as an exhibit of 
the permanency of this type of machin 
Combined in this machine are the acceler 
ating typebar action, the frictionless dur 


able roller escapement; the positive driv 


gear carriage; the duplictae system of shift 
release keys; dust protecting devices for 
typebars; the single stop and lock for both 
the margin and tabular stops: the lifting 
scale for convenience of erasure, and many 
other details for the convenience of the 
typewriter peratot \ll of these are the 
invention of Mr. Hess, and combined it 


the patents 
I 


As an authority on patent law Mr. Hess 
is acknowledged to be a leader. He per- 
sonally looks after the whole preparation 
of his own patent applications, and has 
quite a library of patent records. In the 
future he expects to look after all the 
patent work in connection with the Royal 
typewriter \ll the details in connection 
with the mechanism of the Royal type 


writer have been carried out under the 

close individual superintendence of Mr 

Hess and a staff of assistants, and he has 

never had occasion to employ outside as 

sistance 
Mr. H 

and a director of the Royal Typewriter 


Company, and while he has met with very 


ess is one of the vice-presidents 


great success, his unassuming modesty and 
good fellowship make him a general favor- 
ite with all. He is still working, and work 
ing hard for better results, and can gener- 
ally be found in the experimental depart 
ment in the Royal Typewriter Company 
devoting his best energies to the develop- 
ment and further improvement of the ma 


chine 
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“The Unduplicated Duplicator” 


The enthusiasm of the dealers who have investigated the Interstate 
Standard Duplicator is only equaled by that of the purchasers. 


IN EVERY DETAIL 


his machine is a vast improvement over all other types of duplicators on 
he market. 

A novice can produce 75 perfect copies per minute — with a little prac- 
tice 100 copies per minute. 

The Interstate three point feed makes registration absolutely exact, ren- 
dering color printing a simple operation. 

It may be instantly adjusted to meet all printing requirements, from a 
post card to a 16 inch sheet 

The stencil is gripped true by a new device that insures an even tension 
across the entire width and is adjusted in a second. 

The quality of our stencil paper and inks is vastly superior to others, 
being made by an entirely new formula. 

2, OOU copies from each stencil is a conservative statement, and the 
second sheet run through may be considered practically perfect, obviating 


waste of time and stationery 
Model No. 2, $35.00 


The Interstate Standard 
Duplicator is sold absolutely 
free from licensed restrictions. 

And yet, in spite of the su- 
perior features, the prices for 
Interstate Duplicators and sup- 
plies are lower than those of 
other inferior makes, and our 
discount to dealers makes the 
Interstate Standard Duplicator 
the best proposition in the 
field today. 


I 
1 











| Write for details regarding our plan of co-operation for the assistance of the dealer. 


INTERSTATE COMMERCIAL CO. 


Dept. O. Executive Offices: 1265 Broadway, NEW YORK CITY 
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SPOONING Sa Re 
DEATH OF WALTER E. ANDREWS. 


Strong Man in Typewriter World Passes 
Away on Sept. 4. 


T IS with feelings of the most profound 


regret that we announce the death of 
Walter E. Andrews, president of the 
Secor Typewriter Company of Derby 


Conn. Mr. Andrews passed away on Tues 


day evening, Sept. 4, at his home in Shel 
ton, Conn. For some time his health had 
been in a precarious condition, but hopes 


were entertained of his ultimate recovery 
Mr. Andrews was born a little 
years ago at Waitsfield, Vt., 


time ot 


over fifty 


and was 
his death 


Sec Or, 


nine 
in his sixtieth year at the 
He was president not only of the 
but also of the Williams 
and was a man pre-eminently 


Typewriter Com 


pany as well, 

of strong and lovable characteristics. He 
was well known to typewriter men all overt 
the country and wherever known he had 
warm friends. A man prominent in the ad 


vertising field of Chicago said of him the 


“When Mr 


have For 


other day Andrews died I lost 
the best friend I 


was intimately 


more than tw: 


years | associated with him, 


seeing him every day Too much cannot 


be said of the beauty of his character. He 


was a man who never let go of his friends 


He would believe no evil of a man whom he 


called friend, and would stand by his friend 


ships even in the face of ingratitude and 


unworthiness He was a man loyal and 


true. He was big minded and big hearted 
He was courageous, determined, doing what 


few other men could have accomplished.” 


The death of Mr. Andrews revives sor 
rowful memories in the minds of the pub 
lishers of Office Appliances. The founder 


magazine, the late George H. Pat 


about five 


of this 


terson, was for years the leading 


salesman and demonstrator of the Williams 
Typewriter Company. He traveled all over 
the United States in the interests of that 
company, gaining a circle of friends wider 


than that of any other one man 


probably, 
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post card 


strong im 





AT 








lerful n 
senprosstene per hour. 
Hasa roll! pap 


notices, ticket 


of work. Patent impression s 


fountain impression counter 





equipped wit! 
to cards of different thickness a 
without extra onesge. 

adapted for short runs of cards; also for lon 
Guaranteed for one ‘year against defect in manutecture. 
You can learn to operate it in one day. 


:RS CAN MAKE UM AUTOMATIC PRESS and printing and sel! 


ONCE 
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field. Mr. Patterson’s 
his enthusiasm, 
marked in- 


in the typewriter 


high character, his honesty, 
his self-forgetfulness and his 
tellectual ability found their counterpart in 


the character of Mr. Andrews, the president 


of the Williams Company, and the two be- 
came warm friends and remained so until 
death parted them. It was while working 





THE LATE WALTER E. ANDREWS 


for the Wi Company that Mr. Pat 
terson conceived the idea of a magazine of 
confided his plan to 


lliams 


office appliances. He 

Mr. Andrews, who thereafter became his 
most honored adviser and his most stead 
fast supporter. For a time Mr. Patterson 
devoted a few days in the week to his work 
in Derby, Conn., and the remainder of the 
week to his publishing interests in New 
York City, receiving at all times the en 


Let The Buffum Automatic Card 
Press Do Your Work. 


Feeds automatically. Motor set tor 


Not a toy but a printing press specially adapted for stationers, pri 


achine is now ready for the market 


attachment with which it prints direct fr edb rhage els, inserts, envelope dum and re t blanks 

debit and credit slips, bread labels, slot machine tickets, and annou neé ds to size [ 

Prints in One or More colors, and widths up to 53 inches. ! ally stron akes specially 

pression. Has removable chase and tympan Special rapidimpression regulating deviec enables very rapid voor ga 
haft allows change of impression in } minute without changing tympan. Shafts of cast steel. Pres 


Operative 
nd width, from 2 to 10 ply 
ig runs, because automatic 


ich press. 


GOOD MONEY by selling THE BUI 


FOR DEALERS’ 








THE BUFFUM TOOL CO., FrouRTH AND GEORGIA sTs., LOUISIANA, MO., U.S.A 





by hand, motor power, or both. Adjust 
All parte easily accessible, strictly interchange- 


able. High nickel and Japan finish. Complete a to operate press eee type) 
We can furnish flat tor »> type « abinet with doors 112 f 


y 1 make noney, W e you der 


TE RMS AND FULL PARTICULARS. 





thusiastic and cordial co-operation and 
support of Mr. Andrews and the other 
members of the Williams Company. When 
the time came for Mr. Patterson to devote 


his entire time to the publishing business, 


he retained the friendship and support of 


his rormer employers. 


When Mr. Andrews arrived at young 
manhood he went west, locating in the city 
of Des Moines, lIa., making that city his 
home until the early 90’s. From 1872 to 
1877 he published the Daily Lead Des 
Moines, with W. W. and J. W. Witmer as 
partners \ little later all three gentlemen 
founded the Western Newspaper Union, 
whicl s established in 1877. For more 
than ten years Mr. Andrews held the con 
trolling interest in this great business, dis 
posing it finally, however, to George A 
Josly Omaha 

M \ndrews amassed a comfortable for 
tune it of the publishing and advertising 
busines nd was interested in re estate 
in O1 Kansas City, Dalla e1 
wester! ies for years. He was a pioneer 
in the ical equipment of street rail 
ways, at one time owning a contr ng in 
teres the street railway system of one 
oO! st prosperous cities I inois 

itside of Chicago 

In the early 90's Mr. Andrews became 
interested in the typewriter business, buy- 


ing out the Will 
of Derby, Conn., in 


iams Typewriter Company 
1894. He remained un 


til his death the president of that company, 
in the United States and in Europe He 
it was who brought out the Secor type 
writer, which achieved great success and 


which promises still greater conquests in 


the near future 

Mr. Andrews was a most impressive char 
acter. Wherever he went, in whatever he 
made his mark. He proved the 


engaged, he 


value of vigorous mind and a well round 
ed character. He left an army of friends to 
grieve and sympathize with his bereaved 
“ ind three sorrowing daughters 
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REMINGTON WINDOW DISPLAYS 
IN ENGLAND. 
Some of the Remington typewriter of 


fices in England have been attracting wide 


their. recent window depiays. | WHETHER YOU. ARE SITTING LIKE 


their recent window displays. 
One of these was the Remington type- | THIS OR THIS ORTHIS OR THIS OR THIS OR THIS 
writer office at Leicester, which took | sommmmeme ee 
unique advantage of the sensation caused ( 
by the recent flight of M. Bleriot across 
the British Channel. One of the members 
of their staff was fortunate enough to ob- 
tain an actual portion of the Bleriot air- 
ship, aad this was placed on a stand in the 
window with a card underneath it bearing 
the words “Actual Portion of the Bleriot 
Airship, found at Dover after the epoch- 
making flight.” In the same window with 
this trophy was placed one of the new 
models of the Remington typewriter with 
a card inscribed “Two Up-to-Date Ma- 
chines—the Remington Typewriter and the 
Bleriot Monoplane.” ; 
The Sheffield office of the Remington 
Typewriter Company also had a recent 
window exhibit which was equally notable 











OR AT ANY OTHER ANGLE 


McCloud Chair 


Supports your back just where you need it. 





in its way. 

This exhibit consisted of an oil painted 
background representing the Southern Po- 
lar regions, with a foreground representing 
snow. In the center of the window amidst 
the snow was placed a No. 7 Remington to- 
gether with a card bearing the following 


Office Appliance Dealers, 
If you want a line that will sell, put in a 
sample stock of the McCloud Adjustable 
Spring Back Office and Typewriter Chairs. 


Just let the customer try them and 
the deal is closed. 

We make 60 styles, every one of 
them Back Resters. | 


words: 
“The Typewriter That Went Farthest 
South.” 
“All the world knows that Lieutenant 


Write for Catalog 6. 
Shackleton and his gallant companions on 
board the Discovery so nearly solved the 


ee at essa ae The Davis Chair Company 


On this historical and breathlessly adven- Marysville, Ohio 
turous voyage Lieutenant Shackleton took 
with him his Remington—the typewriter 
that can safely be trusted for away from 


the repair shops.” : | Social and 
Both of these are good examples of Engraved Cards Business 


strong typewriter exhibits. The strength 
of a window exhibit depends upon its time- Our new trade price list showing 78 different styles 1S ready for the trade. 


liness. In this respect both of the above . . 

examples were certainly of exceptional in The American Embossing Co., Buffalo, N Y. 
The Remington Typewriter Company has I | L 

just issued a 36-page booklet giving a num- WE OFFER 


ber of excellent half-tone reproductions of TO THE TRADE ONLY 


a complete line of modern 
Directors’ and 
Office Tables 


Made in correct designs from 
which banking rooms and pub- 
lic buildings can be furnished. 
TABLES In STOCK 

Tables of all des for any of- 
fice — Special tables e to 
order; in requesting 

don't fail to mention quantity 
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terest 





photographs showing the very attractive 
Miss Remington explaining the details of 
the new model 11 machine with the Wahl 
adding and subtracting attachment. 

Miss Remington and the machine are 
shown upon each right hand page and the 
explanation which Miss Remington gives 
of the various features of the machine and 





No. 720 
Let Us Tell You 


about our **Bankers’ Suite.’’ 







of the Wahl attachment are given on the Something entirely new. A suite of 11 Pieces. required. 
left hand pages. The book is beautifully Especially adapted for Banks, Insur- Write for Catalogue just 
a. ance Offices or General Offices of all published. 






If information other than that 


printed, the type matter being black on 
contained in catalogue is re- 


kinds. Made in oak or mahogany. 











rhite ( rith < ay tint. - | 

he : ' 7 surrounded han ith a gray tint The de Suite sold entire or each piece separately. quired, write for blue prints. 
tails in the machine and the tones in the 

face of the young lady are perfectly ren- 

dered, making them stand out with a pecu- STOW & DAVIS FURNITURE CO., Dept. 0, GRAND RAPIDS, MICH. 


liarly life-like effect. 
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FOR ‘Simple, Unique Combination Dater. 
UNIVERSAL USE | Philadelphia Inventer Devises Dating Ma- 


chine that Will Do Variety of Work. 


Phe lustration which appears on this “My invention covers any number 
page shows the “Nine in One” dating ma wheels or arms to the stamp made any siz 
hine, which was invented and is being or of any material. Hardly any business 
manufactured by A. S. McGreevy of Phila man or manufacturer has seen the mount 
delphia, a manufacturer of rubber stamp who has not at once told me of some 
indian In this dater the solid rubber special mount that can be used to fit his 
type dates are inserted in the arm of the own line. Indeed, the ‘Nine in On later 
stamp and by turning the wheel any die can b sed to advantage in any |! 
(Received, Answered, etc.) can be placed business 
over the date, thus forming a two-line dat “The wheel, which shows up dark 
ing stamp. When the date alone is wanted photogray is made of cherry, varnished 


the wheel is turned so that the blank spac« 


is opposite the dates. The wheel can be SECOR PREPARING FOR VIGOROUS 





| locked at any space by inserting the lock CAMPAIGN. 
| ing key through arm and wheel -—- 
THE “DICK” STEEL With this dater a record can be kept on It is stated upon good authority 
| an order of when it was received, when de H. Newport, former manager of the Ch 
livered or shipped, when billed, etc., and cago offi f the L. C. Smith & Bros 
| finally when paid The eight daters (2 Typewriter Company, and recently sales 
z CAB | lines) made separate in the usual fashion, manager of the Economy Motor Carriage 
would cost, it is said, from $6 to $24, de Company, has accepted the position of as 
| pending upon the kind of a dater they wer: sistant sales manager of the Secor Type 
| mounted upon writer Company, where he will work i1 
has withstood severe fire Concerning his work with the “Nine in harmony with his former chief, Lee King 
° One” dater thus far, Mr. McGreevy writes ley, who not long ago left his position as 
tests —the contents in “The first stamp I put out was for mai sales manager of the L. C. Smith & Bros 
eachcase being recovered carriers, with the words, ‘Forwarded,’ ‘No organization to become sales manager f 
° od di ° such No.,' ‘Removed,’ ‘Not at,’ ‘Not known the Secor . 
in go condition. and ‘No Answer,’ on the wheel and the car [hese additions to the Secor organizat 
It gives complete security riers name and number on the arm | [ argue a vigorous campaign. To those who 
A ° ‘“ ” have sold a great many and the postoffice know Messrs. Kingsley and Newport, it is 
against fire, theft, “loss ape — 4 
officials to whom I have shown it think it evident that there will be “something d 
or dust. is O. K ing’ very soon in the typewriter world 














A number Fifty-one Safe-Cabinet oc- 
cupies only 36x18 inches of floor 


space. Its capacity is as great as an ——————EEeeeeeee aaa aa 
ordinary safe four times its size, fifteen eo 
times its weight, and from four to six McGREEVY’S Oj in i DATER 


times its cost. 


















: PRICE, $1.00 
. . : . bs cluding 3 ox of Soli 
The interior is adjustable to any : Including a box of Solid Rubber Dates nee for 6 years. 
requirement of the office. , Seam; Specisnens of the 9 Stamps that can be 
Date: are shows below. (Date alone and 8 two line stamps) 





It has compartments which can 
be put together so as to fit ledg- 
ers, letter files, or bank pins 


PAID — CHARGED. 
FEB 25 1910 MAY 80.1912 


RECEIVED DELIVERED ENTERED 
AUG § 22 1924 MAY 28 1923 SEP. 9 1924 


~ ANSWERED BILLED SHIPPED 
AUG 22 1912 MAY 28 1909 SEP 9 1912 





NOV 16 1920 





Here is an ideal method of safe- 
keeping your important card in- 
dexes. Most concerns have card 
lists of customers which are in- 
valuable. Their loss would mean 
agreat hardship to the proper 
conduct of the business. They 
are too bulky to put in a safe— 
ergo, THE “DICK” PATENT 
STEEL SAFE-CABINET IS THE 
PROPER THING. sk jor prices 


DEALERS: Would you like to aa {Ales Bate 


handle this line? Wrtie jor terms. 
haswse ass sot 

































Rei 22 sh 8s Oa OD Me es Tee b 
TOR HOES Se a we 


| 


Manufactured by 


The Safe-Cabinet Company 
Sales Department, Suite 51. Perin Building, 
CINCINNATI, 0O., U. S. A. 

















NINE IN ONE DATER = 
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A VERY LITTLE DIFFERENCE 


in the Quality of the Typewriter Ribbons and Carbon Paper you sell 


MAKES A GREAT DIFFERENCE 


in your sales in the long run 








As sio ‘ t illy goo or: yne customer—a downright ‘beat’ in a 
durabilit t t other—make two good customers—Cu ers can be propagated very rapidly with 
the 1 t 5 t r profit This sort thing kee going right along, and the dealer who realizes that 
he tter tk lis competitor splendid px yn to increase his sales in these lines 

ARE YOUR SALES INCREASING? 
1 Ault & Wiborg products. 
We rry mplete stock Rit ul Carbons at I is convenient cities throughout the country 
PROMPT SERVICE to YOIl write our near Branch House for samp!es and prices 


IF WE ARE NOT FURNISHING 
YOU WITH TYPEWRITER RIBBONS 
AND CARBON PAPERS, WE ARE 
BOTH LOSING MONEY. 


THE AULT & WIBORG COMPANY 


Factory: CINCINNATI, OHIO 


Our Line is Complete—Our Prices are Right- 
Our Products are the Best That Can be Made. 








NEW YORK, Cor. Pearl and Elm Sts PHILADELPHIA, 1217 Cherry St CITY OF MEXICO, Primera Calle de Lopez, Nos. 16-20 
CHICAGO, 383 Dearborn St. MINNEAPOLIS, 729 Fourth St., South BUENOS AIRES, 8. A., 1059 Calle Mejico 

ST. LOUIS, 322 No. Third St. SAN FRANCISCO, 545-547 Mission St. LONDON, E. C., ENGLAND, 4-5 St. Johns Square 
BUFFALO, 145-147 Ellicott St. TORONTO, CANADA, 19-23 Charlotte St PARIS, FRANCE, 82 Quai de Jammapes 


HAVANA, CUBA, Calle Lamparilla 50 




















Per Hour 


SIMPLEX}[ELECTRIC : 
on special tubingjstand 


These People Use The 
simpcex scALER 6,000 Envelopes 
Pennayivania Railroad Compa Sealed and Stacked 


Pennsylvania Raliroad Company 

U. 8. Government Depts., Washington (5) 
1eatly and securely. One operator prepares the 
mail in less time and in better condition than six 


City of New York (6) 
ean do by old methods 


General Electric Company 
Curtis Publishing Company 
Stop and Think 
what a risk you run when you entrust the sealing 

























Hapgoods, Incorporated 
Bell Telephone Companies of Chicago, New 








York, St. Louis and Denver a 
Western Electric Company Y of your valuable mail to thoughtless boys and girls. 
Cluett, Peabody & Company F Can you afford to let your customers, who depend 
R. G. Dun & Company 5 Guoiz { upon you for up-to-date advice about office equip- 
Merganthaler Linotype Compar } sy) uy | ment, to remain in ignorance of the speed, accur- 
Success Magazine a A icy, nheatness and security of this wonderful 
Bank of Montreal Reg. U.S. Pat. Of. machine? 


Parker Pen Company 

The Royal Tailors 

David C. Cook Publishing Company 
National Bank of Commerce 

South Bend Watch Company 
Colgate & Company 

Phelps Publishing Company 
Hartford Fire Insurance Company 
F. W. Woolworth & Company 
Spiegel, May, Stern & Company 
international Textbook Company 
Cosmopolitan Magszine 

New York Edison Company 
Butterick Publishing Company 
Baldwin Locomotive Works Hand-Power 
John Wanamaker a 
Travelers Insurance Company Machine 
Chattanooga Brewing Company 
Joseph Adler & Sons 

Southern Machinery 

The Prest-O-Lite Company 


SOTA ae 


ant at eee 


— 










ad 


Marshall-Wells Hardware Company ° 

[liinois Seed Company Hand or Electric } 
Henry Bosch & Company ; : 
National Life Insurance Company We are pleasing new people with these t 
System Company machines every day and we to add ij 
Albert Dickinson Seed Company you to the list If 5 ything over 


Cleveland Trust Company flord 
mucan anor 


Southern Pacific Railroad Company 





two hundred letters a 








California Fig Syrup Company to have 
National Republican and Democrat dc t iv 
Committees are convinced byatr n yourown! 
Union Pacific Railroad Company : 
Ridgway & Company ing room that IS all WE Cia ‘ 
American Letter Company 
JW. Kidd Company SIMPLEX MFG. CO. | 
and ceveral hundred more 90 West Street 315 Dearborn Street 
Your Customers Will Use — aeemeens oom. i 
It Soon This is the only Automatic Envelope Sealer. One operation does the whole work. 











DEALERS’ LIST 


OF TYPEWRITERS 


REBUILT or “IN THE ROUGH” 


OUR SPECIAL WHOLESALE LIST 


Including L. C. Smiths, Underwoods, 
Olivers, Remingtons, 


Smith Premiers Etc. 
Our ‘Large EStock enables us to make 


PROMPT SHIPMENT 
Get In Touch With Us. PRICES and SERVICE right. 


TYPEWRITER EMPORIUM 


Established 1892 92-94 LAKE STREET, CHICAGO. 


_ We make the best 
carbon papers and type- 
writer ribbons that can 
be made, and we sell onlyt 

dealers. We are the only com- 

pany in the world that does not 

sell either to consumers or to cat- 

alog houses. Think this over and 

decide if this isn’t the sort of house you 
prefer to deal with. 


Carbon Paper and 
Typewriter Ribbon 


**The Pink 
of Perfection’”’ 
Selling these goods means satisfaction for the 
dealer as well as the consumer. We advise buying 
Carnation” but we also make and sell Aurora, Maple 
Leaf, Clover, Diamond and Thin-O Carbon Papers. 
Our typewriter ribbons are made from the best grade of nain- 
sook, in all colors, to fit any machine. They are indelible, Po Pee 
non-filling and give sharp, clear letters always. Y TAVAEL LOE 
Give us the chance to co-operate with you in making y) ‘ao 
your business more profitable. q ae 


Miller - Bryant- Pierce Company ares ores 
Main Office and Factory: AURORA, ILL. + f sss mee OV i 

MILLER-BRYANT-PIERCE 
ER-BRYA Lusae 


- 
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MISS WOOD, CHAMPION SHORT- 
HAND WRITER. 

Until the recent Lake George Shorthand 
Contest no established record on “straight” 
matter composed of judges’ charges, existed 
at speeds from 181 to 219 words per minute. 
Near the middle of this great blank a rec- 
ord has been established and all the records 
to date on this class of matter are as fol- 
lows: 

One hundred and eighty words per min- 


| ute for five minutes, with errors averaging 


one per minute, made by Sidney H. God- 
frey (Isaac Pitman), in 1908. 
Two hundred and seven words, errors av- 


| eraging two and two-fifths per minute, made 


by Willard B. Bottome (Graham), in 1909, 
Two hundred and twenty words, errors 


| averaging five and three-fifths per munute, 
| made by Sidney H. Godfrey (Isaac Pit- 





man), in 1908. 

Two hundred and twenty-five words, er- 
rors averaging nine per minute, made by 
Miss Nellie M. Wood (Isaac Pitman), in 
1907. 





MISS NELLIE M. WOOD. 


Two hundred and thirty-five words, er- 
rors averaging nine and two-fifths per min- 
ute, made by Clifford P. Gehman (Graham), 
in 1907 

Two hundred and forty words, errors av- 
eraging twelve and four-fifths per minute, 
made by Miss Nellie M. Wood (Isaac Pit- 
man), in 1909. 

Miss Wood at a contest held at Provi- 
dence, R. I., attained a speed of 264 words 
a minute. She uses the Isaac Pitman sys- 
tem of shorthand. Miss Wood is a native 
of Massachusetts and began the study of 
the Pitman shorthand system when a stu- 
dent at the high school at Lowell. Her 
first position was as an office stenographer 
at $5 a week. But she continued the study 
of shorthand and two years later became a 
teacher of the art. 

After teaching a while she organized a 
school of her own, afterward becoming a 
general reporter in Lowell. Four years ago 
Miss Wood became official court reporter 
for the County of Plymouth, Mass., coming 
out ahead of twenty-eight other contestants 
for the position. For several years Miss 





Wood has been the official reporter of the 
Northfield Conference. 

The system used by Miss Wood and 
which has been adopted for the correspond- 
ence courses of the American Woman's 
League, was invented by Isaac Pitman, an 
Englishman, whose first work on the sub- 
ject was published in 1837. The Isaac Pit- 
man system of shorthand has, therefore, 
been in use more than seventy years. 


GERMAN-AMERICAN PATENT 
TREATY. 


The American Association of Commerce 
and Trade in Berlin issues the following 
announcement, prepared by Henry Schmidt, 
on the effect of the new patent treaty be- 
tween this country and Germany, says the 
U. S. Consular Reports. 

The new patent treaty between the 
United States and Germany, which went 
into effect on August 1, places American 
citizens on a decidedly better footing in 
regard to the utilization of patent protec- 
tion in Germany, as it frees them from the 
obligation to work their patented inven- 
tions in Germany within 3 years from the 
granting of the German patent. MHereto 
fore any failure to comply with this work- 
ing obligation would, in the case of an 
action for revocation of the patent being 
brought against the patentee, result in the 
loss to him of his German patent. 

This is no longer to be the case with 
the German patents of United States citi- 


zens, as the new treaty provides that the | 


| 


working of a patent in the territory of one 
of the contracting parties shall be con- 
sidered as equivalent to its working in the 
territory of the other party. Hence, an 
American citizens who works his United 
States patent in the United States will no 
longer be required to work his correspond- 
ing German patent in Germany in order to 
avoid loss of his German patent in case 
of an action for revocation being brought 
against him 

The question as to whether the provis- 
ions of the treaty are to apply also to exist- 
ing German patents in regard to which 
the 3-year term allowed for working al- 
ready expired before the date on which the 
treaty went into effect is not decided yet; 
but many persons are of the opinion that 
even such patents will now be entitled to 
the benefits of the treaty, provided that no 
action for revocation was actually entered 





prior to that date. At any rate, it may be | 


assumed that, in addition to all German 


patents applied for after that date, such 


older patents in regard to which the 3- | 


year term extends beyond that date will 
enjoy the benefits of the treaty 


This new treaty, abolishing, as it does, a | 


condition of affairs that has been felt as a 
hardship by American inventors, will no 
doubt induce many American inventors to 
apply for German patents in cases in which 
they would otherwise have abstained from 


So dk ing 


4 


| 
| 
| 


| 


| 
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| Think of the convenience of dictating 
at any hour of the day or night 





think of the advantage of know- 
ing that what you dictate can be 
typewritten without an error by 
any typewriter 





think of the saving of your own time and that of your 
stenographer when she is not necessary for your work 





and you 

are not Ey ere 
necessary ous 

for hers 





ison 
Business Phonograph 


makes all this possible in any office, on any work. 
Its use brings about a system that saves the time of 
dictators and dictatees, makes business letters the 


clear, logical, concise letters they should be, 
distributes the typewriting work among all the 
operators, insures promptness and reduces the pos- 





sibility of errors to a minimum. 
Look into this system. Ask for a free dem- 

onstration in your office. _ If there is no 

Fdison dealer in your city, write us. 


We are appointing dealers in all territory 
not covered. Full particulars on request. 





TRADE MARK 


F3homar Q Ediron 


Edison Business Phonograph Co., 205 Lakeside Ave., Orange, N. J. 
THE EDISON UNIVERSAL MOTOR RUNS ON ANY ELECTRIC {LIGHT CURRENT 





————————eeeoe 
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a 
The Infallible Calculators 








ATMs 











The UNITAS @ TIM 
Calculating Machines 


50% FASTER THAN OTHER MACHINES 


COMPACT — NOISELESS— RAPID—SIMPLE IN OPERATION — 
FIGURES ALWAYS VISIBLE—CANNOT MAKE A 
MISTAKE—ALWAYS ABSOLUTELY 
ACCURATE. 

Calculate—Bill Extensions, Checking of Bills, Percentages, Discounts, 
Dividends, Pay Rolls, Inventories, Pro-tating, Cost of Manu- 
facture, etc. 

Give—Sub-totals and Grand Totals SIMULTANEOUSLY 

Do—The work of three other machines. 

Will—Multiply and divide AT THE SAME TIME, automatically 

checking their own work. 


USED AND ENDORSED BY 


U.S. Steel Corporation Illinois Steel Co. 
American Tobacco Co Oliver Iron & Min 
preowetet US Co American Steel & Wire Ci 
National Tube Co American Lc xcomotive Co 
American Sheet & Tinplate ( Barrett Manufacturing C: 
Carnegie Stee! Co Pittsburg Steel Co 

Frick Coal & Coke Co Bethlehem Steel Co 


The United Steel Corporation are using over 100 of these machines. 
The American Tobacco Co. have purchased over 70 of these Calculators. 


THERE’S A REASON! INVESTIGATE! 
ALL PARTS INTERCHANGEABLE! 


OSCAR MULLER, 30i°,:98' 32 Broadway, NEW YORK 


























ANNOUNCEMENT! 


We beg to announce to the commercial stationery trae, office specialty 


men and agents that we have perfected an entirely new de parture in Arch 
F iles, whereby ps apers, wie n re ady for filing aw: ay for future reference, may 
be transferred from current arch file to permanent binding case without 
taking them off ‘the Original File Posts! 

Those familiar w vith the clumsy aye transferring in use heretofore 
will appreciate the portance pod d of this improvement 


The device will be known as an. “SP IRO” SELF TRANSFERRING 
Arch File and is now included in our line of ‘SPIRO’ ALL STEEL Filing 
Devices 

There is hardly a doubt but th iat this new style will eventually displace 
all ordinary arch files and we advise stationers and specialty men to write 
us about territories NOW 


Sales Department 


SPIRO MFG. CO., 105 E. 13ist St, N. Y. City. 


























WITHCOMB BACK IN CHICAGO. 


Well Known Adding Machine Salesman Re- 
turns to Burroughs Chicago Organ- 
ization as Special Man. 

C. R. Withcomb, for a long time top 
notch salesman of the Chicago Burroughs 
organization, who has been working in the 
East for the past few weeks, has returned 
to Mr. Gillen’s agency as a special sales 

man 

Mr. Withcomb’s record as a _ specialty 
salesman needs no comment He is wel 
known in all parts of the United States as 
an enthusiastic creator and promoter of 
business. He has been an adding machine 


man for about ten years and is one of the 
best known salesmen in this ine in the 
country. He allied himself with the Chi 


cago Burroughs agency about five years 
ago, and has remained there continously 
ever since with the exception of the brief 
interim recently spent on the work of the 
Burroughs Company in the East Hi 
friends will welcome his return to Ch 

USEFUL MACHINE FOR REPAIR 

MEN. 

A very handy little machine of especia 
interest to the repair department of an 
typewriter office, as well as all other office 
selling labor and time saving devices, is the 
Western Star Tool Grinder, a cut of whicl 
will be found in the advertising page 





Geared to a speed of 2,000 revolutions 


minute, this hand-power driven emery 
wheel will put a repair man’s tools in work 
ing order in a very few minutes and wi 
be found useful in grinding parts of 


chines in overhauling and adjusting 

It is manufactured under new principl« 
combining strength and beauty of desig: 
Being compact, it can be fastened to th 
bench and is always on the job 

All parts are interchangeable so that 1 
a part wears out, another can be gotter 
from the factory at small cost. In this way 
the machine should last for years 

The Western Star is manufactured and 
sold by the National Perforating Machine 
Company, of Kansas City 


FALL FISH STORY. 

Frank W. Thompson, St. Louis represet 
tative of the Addressograph Co., who has 
been under a physician’s care for some 
months past for nervous troubles, on re« 
ommendation of his doctor spent some time 
fishing at Eagle River, Wis., last month 
and returned recently much benefited by 
the outing and can tell yarns like an old 
time sport. This is one he tells. He said 
he went fishing with a novice who lost his 
spoon tackle with a big fish and after 
kicking about losing such a good bait and 
fish Thompson said he could catch the 
same fish which took his spoon [True to 
his word Thompson on the next cast 
caught the same fish with his partner’s bait 
in his mouth, and still Thompson says he 
always tells the truth 
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EXPENSIVE TYPEWRITER @ 
EDUCATION 








Years ago the dealer had to educate the public into the use of the Typewriter. The 
old pen and ink methods died hard. 





Then he had to educate them into the use of some one make. That was all he had 








to offer. 
And as a “side degree” he had to teach “the $100 idea”. His students hated that 
lesson, but it was part of the course and they had to learn it. 
i all these DEALER'S time and money went to conduct this “cam- 
qaqucation . 


He was the teacher and he likewise paid the tuition. 


But it’s different now THE “GRADY” SCHOOL was founded. 


Our Motto.... "Give the prospect what he wants, not what you want to sell him.’’ 
Our Yell....... “Rebuilt! Rebuilt! As Good as Ever!”’ 
Our Color..... Green” for the profits you make---good U. S. Currency. 


A ‘ | 4 6s 2 \ y L745 N on be rs P a ‘ we ° 
Attend the “GRADY” School— Handle “GRADY” Rebuilts 
No educating necessary. No expense needed in trying to convince a prospect that he wants some 
one make when he prefers another. No expense trying to hold up the one hundred dollar price for the bene- 
fit of someone else. No expensive trial period. Your prospect knows what he wants and you get the order. 
Gra Rebuilts Sell Themselves 
No trouble to get a reasonable price and your profit is more than under the old one hundred dollar plan. 


WRITE US FOR PARTICULARS WE CAN PROVE IT 








E BUILT 222s0e f) 
TVPEWRITER ae 
COMPANY aa 


President 


















THE GRADY REBUILT BUSINESS SPREADS ALL OVER THE WORLD 
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THE INCOMPARABLE 


THE DALTON THIS LIST WITH 


a7 * * TOT: S 
Time? Seconds io” Adding Machine :s:::: 
L) wy 


U 
76 50 







7 65 
3 50 34 50 
4 50 150 00 
13 50 65 00 
1 50 
15 526 O 
185 75 24 50 
4 50 125 60 
3 50 225 75 
150 00 7 50 
250 00 132 50 
35 00 9 75 
350 00 an? 


NNaQ BE 
1009 55 Try this on your Machine 
We challenge the world to produce AN 
INTEREST TABLE that is equivalent to the 


DALTON for finding the interest on any sum 


Try this on your Machine 


of money for a given time. 


Example No. 2. Figure the interest on 
$123.45 for four months and three days at 4%. 


is the only practica) 


rHE DALTON machine for 
MULTIPLICATION 


Example No. 1 U 
Multiply 314563 by 1324 123 45 
0 1235 45 
3145 63 125 45 
3145 63 1254 50 
3145 63 1254 50 
3145 63 12345 00 

pp ~ HE DALTON is more firmly intrench- 15184 
314563 00 ing itself every day in the hearts of v 
314563 00 the financial and commercial world. Our 151 84 
314563 00 most enthusiastic endorsers are our first 1518 40 
3145630 00 purchasers and we have sold the largest 15184 00 
corporations and most discriminating buy- 151840 00 

4164814 12 ers in the world. We haven't a dissatisfied 1 68604 

Above product on THE DAI N in five purchaser. a | 


TRY THIS ON YOUR MACHINE 


seconds 


TRY THIS ON YOUR MACHINE 
Section of tax-book showing crossfooting on the DALTON. 


STATE TAX COUNTY TAX ROAD TAX SCHOOL TAX TOTAL TAX 
12 47 13 41 21 30 7 66 54 84 
Bankers’ daily balance showing sheet crossfooting and subtraction. 
OLD BAL. DEPOSITS CHECKS NEW BAL. 
John H. Smith 2544 14 766 36 E 897 60 2212 90 


is without doubt the simplest, fastest, most perfect has but ten keys and no attention whatever has to 
THE DALTON practical and versatile adding and calculating THE DALTO be paid to the numerical order, the machine per- 
machine ever invented It is in a class by itself. It performs all the work of oy forming automatically this function which has heretofore devolved upon the 
of the old style eighty-one key machines with greater speed aad ease and in addi- operator. 
tion thereto does many things that they cannot do. The instantaneous success of the DALTON is due in part to its speed, visible 
THE DALTON is a modern mechanical marvel that adds, subtracts, printing, small key board, simplicity, ease of operation, etc., etc. A DALTON in 
multiplies, tabulates, figures interest and performs your office is capable of demonstrating its superiority over old style eigh*y-one key 
many other mathematical calculations with such facility, speed and accuracy as to machines, and winning for itself a permanent home. 
make it indispensable in any office where figures are dealt with. Write for further information. 


FACTORY AND MAIN OFFICE: 


ADDING TYPEWRITER COMPANY POPLAR BLUFF, MISSOURI 





BURROUGHS TEAM WINS MANU- 
FACTURERS’ LEAGUE CUP. 

The representing the Burroughs 
Adding Machine Company in the Manufac 
turers’ Baseball League of Detroit has won 
the championship of that league and there- 


team 





handsome 


with a 
to the league 


fore will be presented 
silver loving cup, presented 
by A. G. Spalding and brother. 

The Burroughs team went to the lead 
early in the season and was never headed, 


winning the pennant with a big lead. 
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MECHANICAL EXPERT PROMOTED. | 


manager of the Smith 
leading technical 


Barr, 


John H 


Premier works and the 


man for the company at Syracuse for the | 


past six years, has been promoted to the 
position of 
Union Typewriter Co., with 
in New York. While the new position may 
eventually make necessary his removal to 
New York Mr. Barr expects to remain in 

Since coming to 
University, where 
Barr 


consulting engineer 


headquarters 


Syracuse for the present 
from Cornell 
he was professor of mechanics, Mr. 
has gained a high position in the business 
He was re- 
the Inter- 


Syracuse 


and public life of Syracuse. 
cently appointed a member of 
cepting Sewer Board. Mr 
engineer, and in 


known as a mechanical 


with the | 


Barr is widely | 


his new position will be called upon to do | 


work along those lines. This will 
include both 
chinery and the improvement of machines. 


While Mr. Barr will be connected with the 


more 
designing of 


typewriter ma- | 


general company he will still be associated | 


with the Smith Premier Co. of Syracuse. 


To the retail dealer and the salesman: 
When you are selling, stand up. The man 
who sits to talk, robs himself of half his 
breath and two-thirds of his force. Force- 
ful talk demands the coordination of pow- 
ers. Muscles tense most often mean a 
mind alert. When you are seated and the 
other fellow is standing he has an advan- 
tage over you. 





ENSDERFER 
Typewriters 

Visible 
Writing 


Light 
Action 


BLIC 





Interchange- 
able Type 


Back- 
Spacer 





NEW No. 8 MODEL 
Equipped with DECIMAL TABULATOR for which no charge is made 


SEND FOR CATALOG THIRTY-TWO 


The Blickensderfer Mfg. Co. 


STAMFORD, CONN. 
































Do your customers represent the cream of the business 
houses in your territory? 

Then you want to know all about our proposition. 

We can place you ina position to bid successfully on the 
biggest office equipment contracts—the kind that mean big 
profits and increased prestige for your business. 

MOON DESKS are made of carefully selected materials prepared by 
highly paid, skilled workmen. The designs possess superior elegance of 
line and contour. 

Here is a product of which the small business man or 
million dollar corporation may be equally proud. 

THIS IS YOUR OPPORTUNITY. BUT IT WILL MEAN NOTHING 
TO YOU UNLESS YOU TRY IT OUT. ACT NOW. 


— 


PAZ 





e 


Catalogue on Request 


MOON DESK CO. 


MUSKEGON, MICH. 
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 Right-In-Sight 
Copy Holder 


A Practical 


Office 
Appliance 










@Solidity insures against vibration and 


Consequent eye strain. @Adjustability 
brings the copy to just the right place. 
@The Line Indicator avoids confusion 
in transcribing. @The Principle pro- 
vides healthful poise of operator. 


BIG PROFITS FOR DEALERS. 
Price, including Line Indicator, $2.50. 
WRITE FOR DISCOUNTS. 

Sole Manufacturing and Distributing Agents: 


MOSSBERG WRENCH CO. 


CENTRAL FALLS, RHODE ISLAND 











TYPEWRITER TABLE No. 115 


Strong and rigid. 
Has largest draw 
capacity of any 
low priced table 
on the market 
Top 18 x 30 
height 25 inches 
Fi nis h Golden 
oak, gloss. 

Packed K. D. four in 
a cratef.o. b. Ellis- 
burg for $8.00. Try a 
sample crate. Your 


customers may want 
just such a table 


The Hudson Cabinet Co. Ellisburg, N. Y. U.S. A. 








WHEN IN DETROIT 


STOP AT 


HOTEL TULLER 


Room and Bath for $1.50 up. 


EUROPEAN PLAN 


No better rooms, cuisine or service 
can be had at double our prices. 


Let us prove it to you. 
M. A. SHAW, Mgr. 
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TAKEN AT SEATTLE. 
The two groups shown in the 
panying cuts were taken recently at 
Alaska-Yukon-Pacific Exposition in Seattle, 
Wash 
The first group is gathered on the steps 
in front of the California building. The 
first gentleman in the front row is Leo E. 


accom- 
the 





ae 
WP ight war 


Alexander of L. & M. Alexander Co., San 
Francisco; the third is Michael Alexander 
of the same firm, and the fourth, or last 
gentleman on the right holding a straw 
hat in his hand, is Paul Divver of Mittag 
& Volger. 

The second picture shows Paul 
and “Mike” Alexander “blowing off” some 
of their friends to “Gin rickies,” but not of 


Divver 


the liquid variety. 


SYRACUSE FIRM IN LARGER QUAR- 
TERS. 

Typewriter Exchange, 
for 


The Chicago 
George R. Stilwell, manager, which 


Pe AI 


more than seven years have been located 


at 115 South Salina street, Syracuse, N. Y., 
has recently removed to much larger and 
more commodious quarters, 217 New 
Rosenbloom building, same city. Mr. Stil- 
well informs us that business with him has 


been very good for the past year and the 











prospects are most bright for an exception- 

ally large business during the year to come. 

This firm makes a specialty of rebuilt ma- 

chines of all kinds. 

CORRECTION REGARDING THE 
MAIL-OM-ETER. 

advertisement in 


In the Mail-om-eter 








our last issue an error occurred, which we 
hasten to correct. It all happened through 
an oversight in omitting to notice that the 
word “samples” had been inserted in the 
second paragraph of the advertisement, in- 
stead of “stamps.” 


The 


manufacture mailing devices and stamp af- 


Mail-om-eter Company of Detroit 


fixers. For these machines stamps must be 
obtained, and these are perforated and coil- 
ed sideways. They can be purchased at 
any postoffice, and this 1s what the adver- 
tisement was intended to convey. Of course 


it is apparent to any one that samples of 





the Mail-om-eter could not be obtained 
at the postoffice, though it is hoped before 
long that the postoffice people throughout 
the country will use them. The advertise- 
have read “Stamps obtain- 
Ask for perforated 


” 


ment should 


able at postoffice. 


stamps coiled sideways. 
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DIETZ DESKS—Sold to Dealai Only 


The qualities that make the Dietz line 
of Desks distinctive are 


Variety of Styles 
Thoroughness of Construction 
Modern Interior Arrangement 
Strong Materials--Durability 


Handsome Finish and 
Appearance. 


The Dietz line includes roll 
tops, flat tops, book-keepers’ 
desks, typewriter desks made 
in hundreds of designs of 
different materials at attract- 
ive prices. 


Write for Catalogue today—Get the benefit of our thirty years of experience. 


J. F. DIETZ & C€O., 309-319 W. Third Street, CINCINNATI, Of10, U.S.A. 














THE NEW LINE 


Carbon Paper and 


Pyramid 


THE NAME OF THE MANUFACTURERS — 


DRAPERS’ LIMITED 


is a guarantee of superiority in materials, workman- 








ship and efficiency. 


AGENTS WRITE TODAY FOR TERRITORY DEALERS | ge 





DRAPERS’ LIMITED 


TWO OFFICES AND FACTORIES 


UNITED STATES Cable Address: REPARD DETROIT CANADA 
Cor. Third and Porter Streets, DETROIT, MICH. Western Union Code . Windsor and Sandwich Sts., WINDSOR, ONT. 
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Grand Rapids Sanitary “ Desks 


carry to your customers the unmistakable earmarks of superiority. Let your 
name always be identified with the best. If you cater to that class of trade 
we want to get into touch with you, and you want to get in touch with us, 
because we manufacture a line that is known and sold the world over. 

This line stands pre-eminently for superiority, consistent design and con- 
scientious cabinet making, characteristic of the recognized center of furniture 





manufacture. 




















om 





q The most important thing for you to consider in order to safeguard your 
own interests after the question of quality in the line has been disposed of, is 


protection. 


Are You Amply Protected by Your Desk Manufacturer ? 


Remember, we sell to dealers only. You need fear no unfair compe- 
tition in our line. You are protected without stint or favor to anyone. 


Send today for our catalogue which will give you a fair idea of the QUALITY 
which enters into all our products. Prices will be interesting to you. 


GRAND RAPIDS DESK COMPANY 


{ MUSKEGON, MICH. 4 




















e U.S. A. 
LEWIS WEEKLY BOARD FILE} 








|THE 








Throw Away Your Spike Spindle Sets. BigProfits for Vealers 

A polished oak, light and dark cherry, mahogany and mission colored Doara, 30x 4 Inches with a Devoe Patent File 
toreach day in the week. Just the thing for sales slips, orders to be filed, engagement reminders, etc. SELLS ON SIGHT. 
Set of 7 on a board, retaiisat $2.75; 6 on a board, $2.50. Shipped anywhere prepaid on receipt of price. ‘ 


DEVOE’S PATENT SPRING SPINDLE FILE 


used on above board is one of the most useful office devices. Replaces the old spike spindle. Eliminates possibility of per- 
forating important words or figures, or danger of seriousaccidental wound from the pointed spike spindle. And the Devoe 
makes the most practical Shorthand Book holder on the market. WRITE FOR OUR LIBERAL RMS TO DEALERS. 


THE A. F. LEWIS MFG. CO., EAST BOSTON, MASS., U. S. A. 














A CLEVER TIME STAMP. 


The “Ruby” Time Recorder, made by the 
Perry Time Recorders Company, New Era 
building, Chicago, is not a very formidable 
affair in size, but it is efficient, convenient 
and always on the job, doing just what it 
is made to do. The accompanying cut 


shows the appearance of this time records 
making a general description superfluous 

The “Ruby” weighs only eight inces 
and has a guaranteed watch mo t 
keeping accurate time. This movement is 





RUBY TIME STAMP. 


so mounted that when the machine is used 
for stamping it is entirely unaffect 


jar. 

In addition to its use as a time stamp, 
showing the day, hour and minute on w h 
letters, bills, orders, telegrams, etc., were 
received, it forms a convenient desk time- 
piece. 


The price of this time stamp complet: 
with dates is $5.00. Extra lettering, plates, 
celluloid knob, etc., for personal or adver 
tising features, the manufacturers offer 
supply at cost. 





WILL SELL REBUILTS. 

The Northwest Typewriter Company of 
Portland, Oregon, is the name of a lively 
new concern which will sell rebuilt type- 
writers and a general line of office sup 
plies. The company is the agent for the 
American Writing Machine Company of 
New York, whose goods it will handle ex 
clusively 

The members of the company came orig- 
inally from Cincinnati, where they were in 
the typewriter business for some years sell- 
ing Blickensderfers and a line of rebuilts. 


What clogs men’s energies and holds 
back nine out of ten from the performance 
of their best work is sheer mental inertia 
and procrastination. The work that you 
get right at in the morning and put through 
is what sets your record of accomplishment. 
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BANK BUYS THIRTY-TWO UNIVER- 
SALS. 


The Chicago office of J. F. Gillen, a well 
known Burroughs man, who is also a Chi- 
cago representative of the Universal Add- 
ing Machine Company of St. Louis, wore 
an air of satisfaction the other day when 
the Commercial National Bank of Chicago 
placed an order for 32 electrically operated 
Universal Adding & Listing Machines. 

This gives the Commercial National 
3ank the largest battery of electrically op- 
erated adding machines, of one type, in the 
world. For some time this bank has been 
one of the strong friends of the Universal 
machine, and Mr. Hoagland, Jr., secretary 
of the Universal Adding Machine Com- 
pany, is now wearing a broad smile of sat- 
isfaction over this renewed expression of 


continued confidence. 

This sale, in addition to being the fourth 
order for Universal Electrics from _ this 
bank, is the largest single order for im- 
mediate delivery that has ever been placed 
for adding machines These Universals 
will be delivered at once. 

It is interesting to know in this connec- 
tion that Mr. Hoagland reports that the 
sale of Universals is steadily increasing in 
several territories, and the prospects are 
very bright for profitable business during 
the fall and winter. 





TYPEWRITER SALESMAN MISSING. 

The Liberty Typewriter Company of 
Philadelphia writes that Otto J. Steffins, 
the company’s floor manager, has been 
missing since the latter part of August. 
Mr. Steffin’s accounts are correct in every 
way, and so far as any of his friends know, 


to 


there was no reason for him voluntarily t 
efface himself. The following clipping 
from a Philadelphia paper of Aug. 24, gives 
a few details: 

Fearing that Otto J. Steffins, who has 
been missing from his home, 1738 N. 15th 
street, since Sunday afternoon, has met 
with foul play, his relatives have appealed 
to the police to find him. When he left 
home he wore considerable jewelry, among 
which were a number of diamonds, and 
these, it is thought, may have been an in- 
centive for highwaymen. 

Steffins is twenty-four years old, unmar- 
ried, and resides with his cousin, Miss Car- 
rie Hauseman About 4 o’clock Sunday | 
afternoon he left the house, saying that he | 
was going to take a walk and that he would 
return in ten minutes. He was well dressed 
in a dark-suit of clothes with a green stripe, 
russet shoes and panama hat. He wore a 
ring set with two diamonds and a blue 
stone, a scarfpin set with a blue stone sur- 
rounded with diamonds, and a gold watch 
and chain with a cigar cutter attached set 
with a diamond. It is thought that he had 
about $18 in money with him. The missing 
man is floor manager of the Liberty Type- 
writer Co., at 911 Walnut st., Philadelphia. 
His sister, Mrs. J. Linnemeyer, lives at 20 | 
Winona ave., Norwood, Pa. 





BOOTH’S 


4-DRAWER GRADE “A” VERTICAL 


Lowest Price High Grade Letter File on the Market 





SEND FOR CATALOGUE NO. 18 


BOOTH MFG. CO. MUSKEGON, MICH. 
















The Taft-Peirce 
Manufacturing 


Company 


Woonsocket, 
R. I. 


@ We develop and manufacture 
high grade mechanical specialties 
on the contract basis. 










@ We have the largest establish- 
ment in the world in our line, con- 
ducted solely on the contract basis. 











A 
Contract 
Figure Means 
An Assured Profit 










g We can handle any sized contract, 
@ Our proposition is particularly 
attractive to new enterprises. 

@Send for our literature before 
building a plant of your own. 













mcpemetyr Peas bate 
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Adding 


Model No. 3, $85.00 . 


pressed at one time. 


It is the perfected result of 
crude ORIGINAL. 

In short, it is the concrete of al 
ing machines, focussed to the point 

Try it yourself, then try 
have the patience to learn t 


Mercantile Adding 














The only LEVER OPERATED adding and calculating machine that 
is faster than the KEY ONLY operated adding and calculating machines. 

Key depression 1/4 inch, very light, as against nearly 1 inch, very 
heavy, on the key only operated machines i 

All keys have the same tension and any number of keys may be de- 


It is the only non-listing adding and calculating machine that does 
not register the wrong amount when the right key is struck. 

It has REPEAT and ERROR keys. 

it Adds, Subtracts, Multiplies and Divides. 


NORWALK, CONN. 


Machine 


*, Capacity, 999,999,999 


over 20 years’ experience—NOT the 


| that is best in Adding and Calculat- 
of real simplicity. 

the other kind and see if you 
© operate the other kind. 


Machine Company, 

















WOMEN AND STENOGRAPHY. 

At the last census there were 85,086 wom 
en stenographers and typewriters in the 
United States. 

From 1890 to 1900 there was an increase 
of 305 per cent in the number of women 
stenographers, while the increase in the to- 
tal number of women wage-earners was 
only 34 per cent. The New Idea Woman's 
Magazine says: 

“Of competent stenographers there never 
has been and never will be an overproduc- 
tion nor a production sufficient to meet the 
demand. Three-fourths of all the 
raphers in the country are women, and in 
no other field where women are generally 
employed are the rewards as generous on 


the whole as they are in stenography.” 


stenog- 


“THE THUNDERER” COMMENDS. 

The “London Times” is a paper that has 
reputation for conservatism. 
It 
without 
Ad- 


especially 


a world-wide 
Good, old, stolid English conservatism. 
condemns nor commends 

That 
Machine 
the 


neither 
is why the Burroughs 
Company 


article 


reason. 


is 


ding 


pleased with in a recent issue 


of that paper giving part of the history of 


the invention and evolution of the Bur- 
roughs Adding and Listing Machine. 

The article briefly tells about the factory 
at Detroit, U. S. A., and gives considerable 


space to a description of the machine itself. 





The employe must do the work he’s paid 
for and then some—’tis the “then some” 
that gets your salary raised. 


| 


MODEL TYPEWRITER PLANT TO 
OPEN. 


The Model Typewriter Company’s plant 


on Cloverly Heights, Harrisburg, Pa., is al- 
ready under roof and will be ready for op 
eration by the first of January, 1910, giving 
employment at the start to 300 skilled 
hands, which number will ultimately be in- 
creased to 500. In the meantime a large 
number of men are employed in the con- 


struction of the plant 
The site for the Model Typewriter Com- 


pany’s plant was donated by the Messrs. 


Calder. Harrisburg capital is back of the 
enterprise 

The brickwork is already up and the 
structure is under roof. The windows have 
not been put in and the basement is still 


to be cemented, but a large force of men 
is at work and the plant will be rushed to 
completion as rapidly as is consistent with 
good workmanship. It will be a substantial 
y 


structure with a pretty cupola surmounting 


one end. It is planned to make the sur- 


roundings ideal. 


Mr. Bertin, who is in charge, hopes to 
have the building finished and the ma- 
chinery, which has been ordered, installed 
and in good running order ready the 
plant to begin operations at the beginning 


of the new year. 


ANOTHER INTERESTING CATALOG. 


The Cincinnati Time Recorder Company 
has sent to the trade a very useful catalog 
of its automatic rotary printing machine 
The machines are shown in the following 
styles: No. 2, No. 2a, No. 3, No. 6, No. 6a 
and the outfit for the No. 6a, and 9a press 
The several different styles of machines 
vary in the number of lines they will print 
per revolution, and they range price 
from $1 to $10. Style No. 2 machine prints 
from a roll of paper which feeds under a 
circular roller carrying the type. The same 


principle obtains in all the machines which 


vary in capacity according to the size of 
the roller. Style No. 9a, will print from 
20 to 25 lines. No. 6a prints 20 to 25 lines 


while No. 6 prints 18 lines. The printing 
surface on the various machines varies 
from 3% inches wide and 6 inches long up 
to 6% inches wide and 8 inches long. The 


type is set in grooves on the rotating cylin- 
der which is actuated by a crank mechan- 
ism. 

These machines, particularly those in the 
higher numbers have given excellent results 
in handling various matters of office print- 
ing for which they are suited. 


TYPEWRITER SPEED CONTEST AT 
SEATTLE. 

A 30-minute speed contest in typewriting 
at the Fine Arts Palace, A.-Y.-P 
tion on Sept. 6 resulted as follows: 

Miss Amie J. Wesgott, who wrote 1,705 
words in thirty minutes from manuscript 
was declared winner. Miss Margaret Jor- 
dan, with 1,578 words, was second, and Miss 
Fannie M. Clarke, with 1,354 words, third. 


Exposi- 











A NEW DEARBORN DESK. 

The illustration given herewith is a pho- 
tographic reproduction of the No. 5 Junior 
desk, a new and interesting piece of office 
furniture made by the Dearborn Desk 
Manufacturing Company of Marion, Ind. 

This is a typewriter desk, of moderate 





NO. 5 JUNIOR, 


size, but of substantial construction. There 
is no room Drawers on either 
side furnish easy and convenient access to 
necessary papérs and supplies. Pigeon 
holes and various recesses are arranged on 
the bed of the desk, all with a view to mak- 
ing it practical for all the purposes for 
which a desk of the kind is required. 


wasted. 





THE ROYAL 65. 

The most recent house organ to make its 
debut in the typewriter field is The Royal 
65, edited by A. McGrew, and published by 
The Royal Typewriter Company of New 
York. The initial number is bound in a 
blue and yellow varnished cover and bears 
as a frontispiece a splendid likeness of Al- 


lan A. Ryan, president of The Royal Type 
writer Company. The little magazine is 
snappy, breezy and interesting, and like 


other organs of similar class contains the 
usual good natured knocks at competitors. 
An amusing feature of the new publica- 











tion is the “Classified Adz.” These are pub- 
lished at the following rates: Three lines | 
or less, free; 4 to 7 lines, gratis; over 7 
lines, no charge. Liberal discounts on long | 
time and large space contracts. 

Among the principal headings are: The 
Doings of The Royal League, an article on 
Collections, some interesting bits of win- 
dow display and letters from Royal dealers 
throughout the country. 

Various other news features are  an- 
announced, interesting to Royal dealers and 
salesmen. 

Royal 65 will be a welcome addition to 
the list of house organs on the various ex- 
change tables. 


Try to get your work done in such a way 
that when you are through with it, it is 


complete. Work is only half done if it en- 


gages the attention and time of others to 
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Multigraph 
Printing 








The 
Gammeter 
Multigraph 


is an office printing machine which 
produces all kinds of printed forms 
for business use at about one-half 
job printer’s prices. 


This Machine Will Pay For Itself in Any Office 


The Multigraph enables a business to do every form of office printing at 
a saving of 50% in costs. With this machine you could have more forms and 
better forms because you could do all manner of jobs that are too big (or too 
little) to give a job printer. The Multigraph handles forms up to 8}x 17 
inches in size, runs with twice the speed of a printing press, and is‘so + 
simple that any boy or girl can operate it. The machine isalsoequipped / 
for multiple typewriting, all work ribbon-printed from typewriter  pusiesn 
type, and as clean and perfect as hand-typed originais. Itis pro- “ . Saltigrap 
vided with an automatic type-setting and distributing device “ 1204 Cave Ave, 
which avoids all touching of type with fingers. A practical, “ — Gloveland. Ohie 
economical, helpful worker for every day use. Please seaid tne eam. 


yA ples of torms printed 
Mail Us Coupon and Let Us Send You Sample on he Da 
Multigraphed typewritten letter addressed to you personally, 








/ 


Multigraphed typewritten 
letter and deseriptive 


together with samples of forms printed on the Gammeter —— 
Multigraph. Simply send us your name, the name of 
your firm and the position you occupy. We willalso vane... cece aes Sig 
send descriptive booklet or catalog. P 

THE AMERICAN MULTIGRAPH SALES COMPANY POMUOR 5. v0csccenesdenengeess sonaaen 
1804 Case Ave., Cleveland,O. Branch Offices Everywhere 

European Selling Agents / Wh a.sactaitrs ochgpccsecesendh deathe a 
TheInternational Multigraph Co., 79 Queen Street, London, E. C. oe 
f Write Address on the Margin 


















correct trifling errors. 





Rhodes Telephone Arm 


Saves Time, Space and Patience 
Makes it easy to answer numerous 
phone calls When not in use, the 

arm removes the phone and holds it in 
an upright position. Saves room on 





Trademarks and Copyrights 





your desk and removes chance of 
phone beirg knocked off and Send your business direct to 
broken. When you want to use it, Washington. Saves time and insures better service. 
a slight pull brings the phone to 
any position or angle desired. Personal Attention Guaranteed 
25 Years’ Active Practice 


See how much more 
Try One convenient and 
handy, how much easier it is 
than reaching out and lifting 
the phone to you every time 
you want to use it. Satisfaction 
guaranteed or money refunded 
any time within 30 days. 


RHODES & CAREY, Corry, Penna. 


Specialty :—Typewriting and Adding Machines 
Address E. G. SIGGERS 


Suite 33, N. U. Bidg., Washington, D° C. 


Money back any 
time withm 30 
days if not per- 
fectly satisfactory 
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of constant prosperous advancement 
can mean only Right Goods and Right 
Methods. 


THE POPULAR 


U. S. 
BRAND 


TYPEWRITER 
RIBBONS, 
CARBON PAPERS, 
ETC. 


always represent 


TOP NOTCH QUALITY. 


























Our Sales are Increasing. Are Yours? 
Let us help you by furnishing 


Your Own Special Lithographed Boxes 
(No Extra Charge) 
Write for our proposition 





Typewriter Ribbons on Regulation Spools 


UNDERWOOD SOLID HUB 
OLIVER (Regulation) 
SMITH-PREMIER VISIBLE (Regulation) 
REMINGTON VISIBLE (Regulation) 


Automatic Reverse Attachments. 


Bi-Chromes and Tri-Chromes 
In all Combinations for 


Adding Machines, Time Clock, Metal 
Dater, Multigraph,Writerpress. Printo- 





graph, myer! and all machines 
requiring inked ribbons. 

Kkkkkkkk kkk 
New Process Carbon Papers 


of class 
in all weights and grades put up under 


Our Brand or Your Brand 


Dealers and Agents Wanted Everywhere 
WRITE TODAY 








U. S. Typewriter 
Ribbon Mfg. Co. 


Sansom & 8th St., Philadelphia, Pa., U.S. A. 
Cable Address, MUSTR. 
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(By Special Correspondence.) 


Albany, N. Y. 

G. L. Macfarlane, who covers the Plattsburgh 
and Northern New York territory for the Rem- 
ington Typewriter Company, has been success- 
ful in selling every school in his territory dur- 
ing the past two months, besides securing a 
large volume of other business. Mr. Macfarlane 
is to be complimented on his excellent showing. 

7 * . 


Manager Malleson, of the Albany office of the 


Remington Typewriter Company, has just re- 
turned from a ten days’ trip including all the 
principal points under his supervision, and re- 


ports Remington business in a very flourishing 
condition. 

«. . > 

P. A. Jones, the Albany city representative of 

the Remington Typewriter Company, has been 
doing excellent work with the Remington-Wahl 
machine for the past few weeks. 

. . . 


G. W. Wilcox, the Troy representative of the 
Remington Typewriter Company, has recently 
had his territory extended into several of the 
outlying counties and is securing a large busi- 
ness in the new field. 

* 


Herbert H. Steele, mechanical expert at the 
works of The Monarch Typewriter Company, 
was a recent caller at the branch office of The 
Monarch Typewriter Company in Albany. 

. 


J. Cross, Jr., manager of The Monarch Type- 
writer Company’s office at Albany, spent a 
couple of days recently at the Executive Offices 
in New York City. 

= 


Vere W. Clemshire, who for some time past 
was acting as supply salesman at The Monarch 
Typewriter Company’s branch office at Albany, 
has recently been appointed city salesman for 
the same company and is doing well in his new 
position. Mr. Clemshire is not only a first-class 
business-getter. but he is also a first-class 
marksman, having. received his D. E. at a 
recent meeting of Troop B at the rifle range 
in Rensselear. Mr. Clemshire is a _ popular 
young man in his troop and has a host of 
friends who wish him the best of success in his 
new field. 

2 . ” 
G. Holmes has recently taken charge 
of the Employment Department of The Mon- 
arch Typewriter Company’s branch at Albany. 
Miss Holmes is a graduate of the Albany Busi- 
ness College and enters upon her new position 
with the best wishes of a large number of 
friends Miss Holmes intends to put the Em- 
ployment Department on a basis that will be 
second to none in this city. 

Atlanta, Ga. 

The extensive publicity being given the Oliver 
typewriter and the announcement that the Oli- 
ver Typewriter Agency is located at 114 N. 
Pryor street, Candler Building, through the 
medium of the Atlanta Georgian, has attracted 
considerable comment. The advertising cam- 
paign being carried on by the Oliver Typewriter 
Agency is in keeping with the well known poli- 
cies of the company. 

« 


Miss G 


> 


Arthur A. Fowler, who has been associated 
with the Swift Specific Company for some four 


years, has joined the forces of the Oliver 
Agency as city salesman. Mr. Fowler has of 
late years been traveling over twenty-five 


states and has had a very extensive selling ex- 
perience. He has the best wishes of his many 
Atlanta friends for his continued success 

. . > 


Marcy is a new recruit in the Oliver 
ranks. He has been managing a large business 
in Tennessee until recently but returns to his 
home town to locate permanently. He joins the 
selling force of the Atlanta Agency with splen- 
did chances of making a marked success. 

« > 


na. € 


room of the Oliver office is a 

very busy place. The wide publicity that is be- 

ing given the employment department through 

various sources has brought excellent results. 
* . 


The pract ice 


representative of the 
Remington Typewriter Company in southwest 
Georgia and later in charge of the Macon 
branch office, has been transferred to Atlanta to 
take charge of a city territory 

> > . 


H. E. Crow, formerly 


J. W. Wilson has recently taken a position 
with the Remington Typewriter Company as 
city salesman in the Atlanta office. Mr. Wilson 


is an experienced and capable typewriter sales- 
man. Although August was very hot in Atlanta 
he rolled in orders to the number of 17. 

> 7 . 


Bias C 3utler, the well-known typewriter 
man, has resigned his position as general trav- 
eling representative for a large typewriter man- 


ufacturing company of Grand Rapids, Mich., to 


accept position as manager of the Atlanta Type- 
writing Exchange, branch of the H. M. Ashe 
Co. 

The Atlanta Typewriter Exchange has offices 


on the ground floor of the Y. M. C. A. building, 
factory for the rebuilding of typewriters in the 


Murphy building. This is the only factory of the 
kind te be found in the south, it is said 

Mr. Butler is considered one of the best in- 
formed typewriter men in the country, having 
been in the typewriting game for over ten 
years. His many friends predict for him much 


his new position. 
Baltimore, Md. 

Nowhere are business conditions more notice- 
able than indicated by the calls on the em- 
ployment departments of large typewriter com- 
panies. The manager of this department at the 
Remington Typewriter Company’s office has 
passed a most strenuous summer endeavoring to 
satisfactorily meet the requests for competent 
stenographers and typewriter operators, and the 
demand continues in spite of the fact that the 
vacation season is about over. 

It is the aim of this department to keep the 
standard of efficiency required high, and to send 
out to prospective employers applicants who 
can measure up to the standard and to the re- 
quirements of the position to be filled. The con- 
tinued activity in this line would seem to indi- 
cate very promising business conditions 

= 


success in 


S. K. Collier, Jr., a successful salesman of 
several years’ experience, has joined the Mon- 
arch sales force in Baltimore. He sees noth- 


ing but ‘‘good times” ahead. 
= * . 


George L. Sholes, the local resident manager 


for The Monarch Typewriter Company, reports 
a good month's business with prospects still 
better for October. He has recently succeeded 


number of Monarchs to the schools 
and vicinity. 

Bass Rocks, Mass. 

President Alexander T. Brown, of the Smith 
Premier Typewriter Company, with Mrs. Brown, 
has been spending some time at The Moorland, 


in selling a 
of Baltimore 


Bass Rocks, Mass. This hotel has grown to be 
almost a Smith Premier headquarters as Gen- 
eral Manager Dyer and his family have been 
guests there for six seasons; in fact, have spent 


eighteen summers on that coast. The Moorland 


uses the Smith Premier typewriter exclusively, 
this machine having been introduced there by 
Mr. Dyer 

Birmingham, Ala. 

J. M. Taul, formerly junior salesman for the 
Remington Typewriter Company, at Montgom- 
ery, Ala., has been promoted to the position of 

South Alabama territery. A. 


salesman in 


Prescott, formerly in the above territory, has 
been made city salesman at Birmingham, suc- 
ceeding Carl Stockin. Another new salesman 
has also been added to the Birmingham city 
territory, C. J. Orrison. Mr. Orrison has been 
for a number of years soliciting freight agent 
of the Seaboard Air Line in this city He has 
been a resident of Birmingham for the past ten 
years. and is of course very well known He 
made good right from the start and is turning 
in orders every day. 
Boston, Mass. 

The local office of the Remington Typewriter 
Company report that the typewriter equipment 
of President Taft’s summer headquarters dur- 
ing his stay in Beverly consisted of five ma- 
chines, all Remingtons. As if to complete the 
showing, the Washington office of the Reming- 
ton Typewriter Company report that they have 
sold a machine to the White House during 
President Taft’s absence. 

From all these items it appears that the 


Remington people are getting the President both 


coming and going 
Brandon, Manitoba. 

The board of education have placed an order 
with J. W. Platts, resident salesman for the 
Remington Typewriter Company, Ltd., of Win- 
nipeg, for a large number of No. 10 Remingtons 
for the new high school. 

Buffalo, N. Y. 

W. O. Milliken and wife, of Jackson, Mich., 
visited the Oliver office here recently. Mr. Mil- 
liken, who travels for the Oliver in southern 
Michigan, reports that the Oliver continues to 
lead in that section in volume of sales 

+ . > 

Miss Eleanor Hahn, for several years con- 
nected with the Oliver office here, resigned re- 
cently to assume matrimonial duties Her co- 
workers in the Oliver office presented her with 
a substantial indication of their regard and 
unanimously wished her a happy matrimonial 
career 

* * * 

H. L. O’Daniel, local agent for the Oliver at 
Ithaca, N. Y., was a recent visitor at the Oliver 
office here Mr. O’Daniel reports conditions 


magnificent 


excellent and every indication of a 
business being transacted. 
. * * 

H. T. Gruver has returned to the Oliver, en- 
tering a country territory under the Buffalo 
office. Within one-half hour after entering his 
territory he wired an order to Buffalo which 
indicates that he has lost none of his old-time 


vigor. 
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E. W. DeFields, manager of the Buffalo office 
of the Smith Premier Typewriter Company 
after an illness of four weeks, has again re- 


turned to his desk and has resumed his duties 
. . > 
Cc. J. Mayer has joined the Oliver here as a 
city salesman 
. * > 
J. B. DeRochie has joined the Oliver, taking 
a country territory out of the Buffalo office 
> o mw 
John Steurnagel, formerly with the Kleinhans 
Company, has taken charge of a city territory 
for the 8S Premier Typewriter Company in 
Buffalo, N. Y 
— > * 
odgett, of the Buffalo office of the 
September business of 
exceeded all previous 


Manager Bl 
Underwood, 
the Buffalo 
records. 


Says tne 
branch has 


Calgary, Canada. 


John Pears, the ¢ representative of the 
Spokane office of the Smith Premier Type 
writer Co reports that the outlook for fall 
business in his territory is very promising. He 
has been very successful in placing a large 
number of No. 10 machines in the Alberta ter- 
ritory. 


‘algary 


Chicago, Ill. 


The local office of the Remington Typewriter 
Company did a great business last month, and 
incidentally made a remarkable record in the 
sale of Remington Billing typewriters. 

* * * 


The Chicago office of the Smith Premier 
Typewriter Company has recently been re-deco 
rated throughout and presents a very attractive 


and business-like appearance. This office re 
ports a splendid business with Model 10, having 
sold and delivered more machines during the 
month of July than in any month since Septem 
ber, 1907 
* > * 

De Witt C. Avory of the Smith Premier Type 
writer Co, in Chicago was in New York during 
the celebration week He spent his vacation 


partly in New York and partly in Monticello 
* > * 

S. W. Crandall, president of the Monarch 
Typewriter Company, recently visited the Chi- 
cago office, and the entire force was much 
pleased to see again his genial smile and glad 
hand. Mr. Crandall was on his way for an ex- 
tended tour of the Monarch office throughout 
the middle west He 
improved throughout the 


reports conditions much 
territory. 
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E. H. Schuneman, assistant manager of the 
Chicago office of the Monarch Typewr Con 
pany, received the appointment of manager ol 
the Minneapolis office, and has taken charge 
there. Mr, Schuneman was one of the best 
salesmen in the Monarch corps in Chicago and 
had made a wide circle of friends throughout 
his territory. The Chicago office will miss his 


work and the Minneapolis office will gain there- 
by Mr. Schuneman’s friends wish him all kinds 
of success in his new position and assure the 
trade in Minneapolis that they will receive 
prompt and courteous treatment at his hands 

* = ? 

G. W. Berrian, auditor of the Monarch Type 
writer Company, visited the Chicago office re- 
cently. Mr. Berrian, as auditor, has been mak- 
ing an extended tour throughout the offices of 
the West 

* : = 

H. M. McKenzie has taken the place of Mr. 
Schuneman as assistant manager of the Chicago 
office of the Monarch Typewriter Company 
Mr. McKenzie has had a wide experience in 
selling Monarchs in Chicago and is well known 
to the trade 

* * _ 

E. J. Goldblatt, who has been taking charge 
of school and newspaper business for the month 
of September for the Chicago office of the Mon- 
arch Typewriter Company, has been doing a 
land-office business. He has installed machines 
in many of the up-to-date schools of Chicago. 

. . * 

B. W. Prince, who recently joined the salea 
force of the Monarch Typewriter Company, has 
landed a number of fine orders during the past 
month in Chicago. He is thoroughly converted 
to the Monarch faith. 

* * 2 

T. O. Triggs, formerly belonging to the Royal 
force, has joined the Monarch ranks at 
Chicago, and is an enthusiastic worker. 

R. S. Smith & Co., of Peoria, Ill., dealers for 
the Monarch, are patting themselves on the back 
for landing a large order of machines from the 
New Model High School of that city 


“aloe 
saies 


> = a 

The sales manager of the Monarch Typewriter 
Company in Chicago has invented a new instru- 
ment that will be highly interesting to the trade. 
He calls it a salesometer. It resembles a ther- 
mometer. It registers automatically (by pulling 
a string) the percentage of sales made by the 
office. This instrument is highly interesting 
and beautiful to look at. On the 23rd day of 


> 


September it registered 375 degrees in the shade 


No More Blurred Letters 
ore Smeary” Erasures 


Dealers every where are fialing the OTTO- 
2x a gd seller because it 
m2ets the requirem2nts of the m»lern typ- 
cleau 







ROTARY era 


ist—does neat, 
smears and blurs. 


INEXPENSIVE ! 


The OTTO-ROTARY eraser is attached 
to a flexible steel shaft permitting erasures 
inywhere on the page; 
dentist’s burrow, just a slight turn of the 
little wheel, a touch of the rubber to the 
paper, and the error has vanished, 

Your trade will appreciate this device. 
Let us send you circulars and terms and 
place a sample machine with you. We want 
responsible representatives everywhere. 


OTTO TYPEWRITER WORKS, 


PRINCETON, IND. 
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Cincinnati, O. 

The Oliver Typewriter Co. has two new men 
added to their iocal organization in the persons 
of H. H. Davidson and J. L. Bowler; the former 
will cover central Ohio and the latter will work 
in Kentucky. 

. ” * 

Miss Mary Wheeler is successfully conduct- 
ing the employment bureau of the Oliver Type- 
writer Co. 

. * * 

John J. Cain is a new city salesman with the 
Oliver Typewriter Co. 

The Remington Typewriter Co. has taken into 
its local fold two old typewriter men of other 
cities. C. W. Major, from ee York City, is 
one, and the other John B. Culpeper, of ch. 
mond, Va., where he has been’ with the Rem- 
ington Typewriter Co. for 27 years. 


Manager Hightower reports a splendid busi- 
ness in Remingtons. The local office has been 
put to much trouble by their inability to fill 
orders. ages 


The Cincinnati Typewriter Exchange is doing 
a lively business in rebuilt typewriters. Space 
is being taken in the daily press and a lar 
canvass sign is temporarily strung over the 
sidewalk advertising the merits of rebuilts. 


E. H. West, from the auditing department of 
the Smith Premier Typewriter Co., Syracuse, 
N. Y., recently spent a half day in the Cin- 
cinnati Smith Premier office en route to one of 
the southern offices. | . 

c. D. Cheslyn, who has successfully covered 
a country territory for the Cincinnati branch 
office of the Smith Premier Typewriter Co., 
will be transferred to the Toledo branch office 
October lst. Mr. Cheslyn formerly sold Smith 
Premiers in the Toledo, territory. 


R. H. Jarrett, manager of the Smith Premier 
Typewriter Co., Indianapolis, Ind., spent Tues- 
day, the 2ist inst., as the guest of Manager 
Zimmerman of the Cincinnati office of the same 
company. Mr. Jarrett reports business boom- 
ing in the Indiana territory. 

Cleveland, O. 

It is said that the August business of the 
Cleveland office of the Smith Premier Type- 
writer Company was the largest month’s busi- 
ness since Manager Pratt took charge of the 
office. = ty hed 

The members of thé Cleveland sales force of 
the Smith-Premier Typewriter Company have 
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2 5/16” width, 250 ft. to 
3 15/32” width, 250 ft. to 

Standard Adding Machine Rolls: 
1° 
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7 
Comptograph 
2 | 


Rolls: 
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FURNISHED EITHER 
PUT UP IN GOOD SU 





KBARNES 


ADDING 


| MACHINE ROLLS 


We especially call your attention to the su- 
periority of our papers. NO LINT or DUST, 
all rolls are carefully inspected and every 


one of them is as perfect as can be made. 


Burroughs and Universal Adding Machine Rolls: 


each roll, will weigh about 70 Ibs. to 100 rolls. 
each roll, will weigh about 110 Ibs. to 100 rolls 


width, 160 ft. to each roll, will weigh about 34 Ibs. to 100 rolls. 
2” width, 160 ft. to each roll, will weigh about 40 Ibs. to 100 rolls. 
/8” width, 160 ft. to each roll, will weigh about 44 Ibs. to 100 rolls. 


2” width, 160 ft. to each roll, will weigh 40 Ibs. to 100 rolls. 
3” width, 160 ft. to each roll, will weigh 45 Ibs. to 100 rolls. 


RULED OR PLAIN AT THE SAME PRICE. 
BSTANTIAL CASES, 100, 50 or 25 EACH. 


We Guarantee each roll FULL LENGTH, and wish to call attention to the fact that a great many other rolls on 
the market are of LESS YARDAGE and consequently much more expensive for the consumer. 


PRICES AND SAMPLES UPON REQUEST. 


ROCKWELL BARNES COMPANY, %9,Baldwin Diag. 














TYPEWRITER RIBBON 


BOXES and SPOOLS 





Decorated or Plain—All Sizes 


Correct Prices — Prompt Delivery 


DECORATED METAL MFG, CO. 


43 Murray St. NEW YORK 
(Only Exclusive Makersof Ribbon Boxes and Spools. ) 
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returned from their vacations, ready and keen 
to meet competition. 
> + 

H. M. Wakeman, resident manager for the 
Remington Typewriter Company at Cleveland, 
recently returned from Atlantic City, where he 
has been spending his vacation. While he was 
away he visited the New York, Boston and 
Philadelphia offices of the company. 

Dallas, Tex. 

Mr. George S. Reid, for some time manager 
of the Smith Premier Sales Company at Dallas, 
has become the manager of the St. Louis office 
of the Smith Premier Typewriter Co. 

> - . 

Frank W. Gipe, for some time foreman of the 
Smith Premier Typewriter Company’s repair 
department in Dallas, has been transferred to 
the office of that company in Birmingham, Ala., 
to serve in that capacity. 

Dayton, Ohio. 

A. W. Schaeffer, who has been connected with 
the National Cash Register Company of Dayton, 
Ohio, for the past sixteen years, has accepted 
the position of manager of the sub-branch of 
the Remington Typewriter Company at Dayton 
under the Cincinnati office. 


Denver, Colo. 

A. W. Eaton, manager of the Underwood 
branch, is wearing a smiling face and says the 
only thing that is troubling him is that he can- 
not get the machines to fill the orders. Sales- 
man Downey and Bode say that there is noth- 
ing to it and it takes all their time to carry in 
the trade-ins 

” > * 

Manager Knapp, of the Smith Premier, has 
returned from his vacation and is busy getting 
the new office into shape. Brother Rowland 
leaves to take charge of the Salt Lake office 
He has only been with the company a few 
months and has sold out his interest in the 
Colorado Springs Business College to take up a 
country territory for the No. 10 His success 
is very gratifying up to the present. 

. +. > 

The Oliver Typewriter Co. have moved their 
office to Court place. Manager Weil is evi- 
dently keeping pace with the times, as the 
business section is slowly moving up town 

* * @ 

Arthur Ames, brother of the Ames of platen 
fame, leaves the repair department of the Un- 
derwood branch to join the sales force of the 
L. C. Smith. We congratulate Manager Nolan 
on this acquisition and wish Mr. Ames every 


success. 
* * * 


The Western Typewriter Sales Company re 
port business on the hum and the only differ 
culty is in the filling of the orders. 

> * > 

Last month was the largest August business 
ever recorded by the Denver office of the Rem- 
ington Typewriter Company. Manager Ander- 
son thought July was big for a summer month 
but it was entirely eclipsed by the sales for 
August both of regular models and machines 
supplied with the Wahl attachment It is a 
significant fact that every user is enthusiasti 
over the Wahl machine, and would be placed at 
serious disadvantage if deprived of its us 

. * > 

Robert J. Craddock, formerly with the Smith 
Premier and Monarch, has adopted the ban- 
ner of the Red Seal as his standard, and will 
be found in future representing the Remington 
Company on the western slope. A. G. Edwards 
has been transferred to his old territory in the 
city of Denver. 

Des Moines, la. 


Miss Luella Nash, secretary of the B. F 
Swanson Co., has just returned from a three 
months’ tour through England, France and 


Italy. 
7 * + 


L. H. Amrine, city manager for the Unde 
wood, reports business moving since his sum 


mer vacation 


r 


* « + 

J. D. Bayless, who handles the Cedar Rapids 
territory for the Underwood, made a visit to 
the Des Moines office last week and reports 
good business prospects. 

> . * 

H. O. Stahly, fermerly traveling in the Bur 
lington territory fot the Remington and later 
soing South for the same company, has re- 
turned to Iowa and is traveling the Cedar Rap- 
ids territory for the Remington again 


* * . 
The Baker Trisler Co., agents for the Mor 
arch typewriter, report the sale of ten new 
model Monarchs at Drake University Man 


irs 


ager Kiesel of the typewriter department ws 
a broad smile in consequence. 
> > . 

H. E. Russell, manager of the B. F 
son Co., is spending his vacation on the uppe 
Des Moines River, hunting and fishing 

* * * 
| 


J. R. Healey, formerly of the Underwood, Is 


swan 


Y 
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now selling the Remington, and reports busi 
ness good for the No. 10 
- @ 2 

H. C. Murphy, wh has been selling insur 
ance out of Des Moines, has joined the ranks of 
the Underwood. Mr. Murphy formerly sold Un 
derwoods in the St. Leuis territory. 

Detroit, Mich, 
On account of increased business, the Detroit 


office of the Monarch Typewriter Company has 
been compelled to move into larger quarters and 
now occupies beautiful quarters at 189-191 Gris- 
wold street 


. ~ > 
>. ma Aldrich, Monarch representative at 
Sterling, lll, paid a visit to the Detroit office 


of the Monarch Typewriter Company recently, 
on his way to the Business Show at New York. 
He had a chance to look over the beautiful city 
and he was very much impressed with it and 
hopes to spend his vacation next year at this 
point 

+ > * 

The Detroit office of the Monarch Typewriter ! 
Company has made several additions to their 
office force: Robert Benson, Miss Thillman and 
Miss Stanton. Things are certainly humming 
now 


* . * 

J. P. Daves, of the executive offices of the 
Monarch Typewriter Company at New York, 
left Detroit last week for a_ business. trip 
through the South. 

* . 

Patrick Madden, late of the Burroughs Ad- 
ding Machine sales organization, has joined the 
ranks of the Monarch selling force at Detroit. 

. oe * 

Among the notable transactions in the past 
month reported by the Detroit office of the 
Remington Typewriter Company is the sale of 
fifty new model Remingtons to the Business 
Institute. 

Dover, Del. 


Sterling Typewriter Co., Dover.— Capital 
$250,000. Incorporators: D. P. MacLawin, J. E 
Simpson, Brooklyn, N. Y.; W. IL. N. Lofland, 
Dover. 

Eau Claire, Wis. 


Ralph E. Herbert, of St. Paul, Minn., has tak- 
en charge of the Remington interests in north- 
western Wisconsin, with headquarters at Eau 
Claire, Wis 

Fond du Lac, Wis. 

A new commercial course has been introduced 
in the high schools at Fond du Lac, Wis., and 
two machines, each of the Underwood, Oliver 
and Remington variety, have been installed. 


Hartford, Conn. 


The Royal factory baseball team has just “A LEADE R FOR YE ARS S AND A LEADER 
closed a very successful season, notwithstanding TO-DAY AS Vi fd Bye 


the fact that they were badly handicapped part 


of the time by illness and accidents to some of ‘ ; 
the best players. Owing to the persistent efforts _ LITTLE’ ~ A 
of Manager Mackay, the field has been put in : 





excellent condition and a grandstand built seat- a synonym for qué ility are re ange 
ing about four hundred. They have the best p a 
private diamond in the city. F in the well-known bran 
M. H. Flynn, foreman of the drafting depart- i 0 we a nis 
ment, has been passing out cigars. ‘‘There’s a : . ‘ 
reason.” It’s a boy. known the world over, wherever Typewriters are 
> > * 


me used, always the same. 
The new segment cutter designed and mad« 


in the factory is proving a decided success, LITTLE'S “SATIN FINISH” AND “GOLD SEAL” RIBBONS 


both as to speed and accuracy. ; F . 
; Always uniform, : fford the highest degree of satisfac- 


‘ ee Sree ee ee . : i tory service under all conditions. 

A tenpin and duck pin league is being agi- 
tated in the factory for the fall and winter sea- A “LITTLE” AGENCY 1s ISABIG BIG BUSINESS ASSET 
son. Some good games were bowled last sea- = - 
son 

on, ¥ A. P. LITTLE 

Edward J. McCoy, who for the past 16 years 
has been connec te d with the Remington Type- Main Office and Factory 
writer Works as resigned his posjtion as 
foremar of the ‘found: y department. He has ROCHESTER, NEW YORK, VU. Ss. A. 
always been most popu lar with the men and an ranch Offices 
excellent workman, and the regret of those un- NEW YORK, PHILADE LPHIA, PITTSBURG, CLEVELAND, 
der him was shown in a substantial way on his W ASHINGTON, D. 
leave-taking 

- Distributing Offices: 
Jacksonville, Fla. For Chicago and the 

The Jacksonville branch of the Smith Pre ROCKWELL-BARNES CO., "CHICAGO. 
mier Typewriter Co. reports unusually good For Lordon ard the Continent: Wm, Hoare & Co., 28 Basinghall 
business for the month of August. Manage! Sireet, London, E. C. 
— ee ge ' — declan ia regardless of the | For Australia: Stott & Hoare, 426 Collins Street, Melbourne. 

eRe The New York Office is a spacious ground floor at 287 Broadwa 

Manager H. D. Land of the Jacksonville, Fla., Cos; Reede St., t largest, finest and best equipped office in t 
branch of the Smith Premier Typewriter Co voted s y to Typewriter Supplies. Dealers, fice in Hs 
is on an ¢ xtended trip through the East. Mr Men Pr irchasing Agents always welcome. 


Land in his rounds paid the home office at 
Syracuse a short visit 











Kansas City, Mo. 
A. O. Yeager, for a considerable time manager 





of the Underwood branch office at Joplin, has 
become Smith Premier salesman for the Smith 
Premier Typewriter Co. in Kansas City. Mr. | . 


Yeager is a very capable, energetic worker and | | 
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The Amfil Platen is 
Factory Grade 


It,is the same quality as the best new platen 
in a new machine. The same perfect 
cylindrical form—the same uniform ends— 
the same perfect service for the user. 
Branch managers and rebuilders will find 
the best results from the Amfil. A repair- 
man can turn out more machines and 
better work—the salesman will have no 
complaints—the operator gets the same 
class of work that comes from the new 


machine. 


WE WORK FOR THE TRADE EXCLUSIVELY 


Our three factories enable us to handle the work 
from any section with the greatest despatch 





Write for “The Heart of the Typewriter’’ Book 


AMES & FILSTEAD 


332 Dearborn Street 108-110 Duane Street 1649 Champa Street 
CHICAGO NEW YORK DENVER 











Figure your expense for distribution of your Advertising Matter last year, then figure with 


THE INTERSTATE DISTRIBUTING CO., 
THE BONDED DISTRIBUTORS, 
who will submit you figures whereby you can save money. No restriction as to territory 


INTERSTATE DISTRIBUTING CO., 
227 Masonic Temple, : - - - ‘ PEORIA, ILL. 








J. E. THOMAS, President A. K. GOODRICH, Secretary 


THE PIONEERS IN THE BUSINESS 
OF REBUILDING TYPEWRITERS 








Mechanic’s Tools and 


Typewriter Parts 
Supplied to the Trade 


Cylinders Recovered 
All Makes 
50c. 





TYPEWRITER INSPECTION CO. 
, 317 BROADWAY, NEW YORK. « 


ESTABLISHED: ---1892. 
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will doubtless sell many Smith Premiers in his 
district. 


. > . 
Frank Smith, of the Smith Premier Type- 
writer Co., whose home is in Kansas City, has 


just returned from quite an extensive trip to 
the Alaska-Yukon Exposition and through Cali- 
fornia, and reports having had a very enjoya- 
ble trip, and as a sample of his luck states that 
while passing through one of the registering 
points he dropped off the train and registered 
for entry in the Flathead Reservation, and then 
continued his trip, and was informed later that 
he drew one of the lucky numbers in the first 
allotment. Some people are said to be able to 
fall into water and come out with their pockets 
full of fish and their clothes not even wet, and 
we believe that Frank Smith is one of them 
* > * 


T. S. Handley, of the local office of the Rem- 
ington Typewriter Company, in addition to his 
splendid all around work in the sale of Rem- 
ington typewriters, is getting to be one of the 
strongest billing salesmen in the Middle West. 

= > . 


Amongst the typewriter firms the Reming 
ton typewriter people are doing an extremely 
large business. The Smith Premier report the 


same, and Manager Brittain is extremely busy 
as * > 
The Underwood Typewriter Company on 


Grand avenue are happy with continued orders 
and business 
* a * 
The Royal Typewriter Company on Ninth 
street, near Main, are going some 


* >: 7. 
The Oliver typewriter people have a fine dis- 
play in their show window of white cotton 
around the machine and remark, ‘‘We sell at 


the North Pole and have all others snowed un- 
der.”’ 
* * = 
The Typewriter Exchange at 817 Wyandotte 
street is very busy getting out good ‘‘rebuilts 
under the able management of W. B. Jenny 


os * * 
The Elliott-Fisher Company in the Kemper 
building, under the management of F. S. Mott, 


report rapidly increasing sales, especially in 
Kansas 
Knoxville, Tenn. 


J. F. Day, formerly manager of the L. C 
Smith Bros. Typewriter Co. at Nashville, Tenn., 
is now in charge of the Underwood Typewrite! 


Co.’s sub-branch at Knoxville, Tenn 
Lincoln, Neb. 

D. H. Knox, formerly traveling salesman in 
the southern part of Nebraska for the Monarch 
Typewriter Company, has taken a position with 
the B. F. Swanson Company, Nebraska dis 
tributors for the L. C. Smith & Bros. Type 
writer Company, and is working from Linc 
office. 


* « + 
Stewart G. Haile, formerly traveling in Iowa 
for the Oliver Typewriter Company, has ai 
cepted a position with the B. F. Swanson Com- 


pany in Lincoln 
London, England. 

The Monarch won the first prize at a con 
test for typists and stenographers held in the 
month of August at Dieppe, France 

> * > 

The Monarch won the gold prize at a con 
test for typists and stenographers held recently 
at Rouen, France. 

Louisville, Ky. 

The local office of the Remington Typewriter 
Company, in addition to good general business 
reported a number of important school sales 

among others forty Remingtons to the Falls 
City Business College, fifty to the New Albany 
and Jeffersonville Business Colleges, and fifty- 
six to the Spencerian Business Colleg« 

Memphis, Tenn. 

Jack P. Huggins and Charles Ford have re 
cently been added to the selling staff f the 
local Oliver office. 30th have caught the Oliver 
spirit and are going after the business with 
vigor. 

. . - 
The employment department of the Oliver, 


under the able management of Miss Anna Grif- 
fin, is busy filling positions. 
* * > 
It is a common occurrence in Memphis to 
see Oliver salesmen carrying their sample ma- 
chines right with them. 


Milwaukee, Wis. 

The Milwaukee office of The Monarch Type- 
writer Company reports that business in the 
upper peninsula of Michigan is booming It 
is also reported that the past month has been 
the record month for John H. Race, dealer for 
the Monarch at Marinette, Wis. 

* > - 

The sale of the Monarck has been very grati- 
fying in the Milwaukee territory, and Septem- 
ber is said to be the banner month for the 
Milwaukee office of The Monarch Typewriter 
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Company so far for the year 1909. Mr. Bothe, 
the manager, is very enthusiastic over the 
situation in his territory, and, owing to the 
rush of business, has deemed it necessary to 
employ another salesman. 

> * = 

Salesmen in the typewriter and other office 
supply lines of Milwaukee were interested in the 
recent convention of the Wisconsin graduates of 
the Sheldon School of Salesmanship which was 
held in Milwaukee. The program included six 
lectures by A. F. Sheldon, founder of the school, 
and a lecture on child education by Mrs. Shel- 
don. ‘There are about 1,200 graduates of the 
Sheldon School in Wisconsin and the attend- 
ance at the Milwaukee convention was large. 

- . * 

A typewriter proved to be the undoing of 
Frank J. Murphy, who was arrested in Mil- 
waukee recently on the charge of stealing a 
machine from the Speich Stove Repair Com- 
pany’s plant. Although Murphy said that he 
was intoxicated at the time and had no inten- 
tion of stealing, he was sentenced to one year 
in the house of correction. While wandering 
about the interior of the building after he had 
broken in, Murphy picked up a typewriter. He 
then started to climb out of the building down 
the fire escape, but fell and smashed the ma 
chine into a thousand pieces. Murphy gathered 
up the scattered pieces and was endeavoring to 
make his escape when he was captured. 

* * * 

“The month of September was the best in the 
history of the Milwaukee office of the Mon- 
arch,”’ said Andreas Bothe, manager. “Owing 
to the rush of business we have been compelled 
to enlarge our sales force once more. There is 
every indication that business will be good for 
the remainder of the year 

* = * 

L. Earl Ransom, formerly with the C. Tries- 
cham Company of Milwaukee, has joined the 
sales forces of the Milwaukee office of the Mon- 
arch. Mr. Ransom will be city salesman. 

+ 7 + 

J. H. Race, representative of the Monarch 
Company at Marinette, Wis., has been meeting 
with an excellent business of late. 

” * * 

J. B. Lanigan, Wisconsin and Upper Michi- 
gan manager of the L. C. Smith & Bros. Type- 
writer Company, was in Madison recently in at- 
tendance at the funeral of his brother-in-law, 
Albert Burdick, a well known business man. 

Minneapolis, Minn. 

The distribution of silver pins to the local 
agents and salesmen of the Oliver Typewriter 
Company, who made their quotas in the North- 
west, was a large one; and it is indeed surpris- 
ing the way in which D. W. Taylor, city sales- 
man for the Oliver, struts around with his em 
blem of victory showing prominently on his left 
coat lapel 

> * > 

B. F. Barber, assistant manager of the Oliver 
at Minneapolis, has been instilling terror into 
the hearts of competition at various points in 
the Dakotas. He reports business exceptionally 
good. 

= . + 

The September business of the Oliver at Min- 
neapolis was reported to be one of the most re- 
markable months of the year. It is truly sur- 
prising how the Oliver is coming to the front 
in this field. 

* * * 

J. E. Draeger, formerly local agent at St 
Hilaire, Minn., has joined the direct sples 
force of the Oliver organization and is now 
looking after increased business in North Da- 
kota 

> . * 

In the individual salesmen’s contest of the 
Oliver in the Northwest in September, travel- 
ers A. J, Ringsrud and C. E. Morris ran neck 
and neck for first honors. Their records were 
large. 

. * * 

The Minneapolis branch of the Smith Premier 
Typewriter Company reports business condi- 
tions in that territory very good. The wheat 
crop, on which that territory is largely depend- 
ent, is above the average and the greatest trou- 
ble that thev are experiencing is getting ma- 
chines fast enough to fill orders. 

Montreal, Canada. 

H. Cockburg, who has been connected with 
the Montreal office of The Monarch Typewriter 
Company since October 14th, 1907, as an office 
boy and assistant repairer, has been promoted 
Harold will take charge of all the inspections 
in Montreal in the future. 

. * > 

At the recent Field Day of the Y. M. C. A. 
in Montreal, George Abrahams, city salesman 
for The Monarch Typewriter Company, came 
out on top, winning the broad jump with 18 ft 
10% inches, and the shot put with a put of 
23 ft. 8 inches, and getting second place in the 
hop, step and jump with 38 ft, 11 inches. In 
the 100-yard dash he was beaten out by a yard 
in a fast race, the winner’s time being 101-5 
seconds. George also won a cup for the aggre- 
gate points in the weekly handicaps held dur- 
ing the summer by the association. 
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CHEER 
UP! 






If you haven’t been getting the results you expected from 
your Ribbon and Carbon Department—let us tell you about 
the qualities and prices of the 


“WORLD” and “TUXEDO” 


BRANDS OF 


RIBBONS and CARBONS 


They mean more money for you and greater satisfaction to 
your customers. | 





The INTERNATIONAL CARBON PAPER CO. 


241 Center Street, NEW YORK, U.S.A. 


THE BOCK CO., Western Agents, First National Bank Building, Chicago 
C. D. JOCELYN & CO., 4! So. 15th St., Philadelphia, Distributing Agents for Pennsylvania 
CENTRAL TYPEWRITER SUPPLY CO.. Kansas City, Mo. 








FOR THE REPAIR MAN 


This handy little tool grinder is just 
what you have been wishing 
for. Fastens on your bench. 
Always ready for use. 2,000 
revolutions a minute. 

Order one to-day. Price only $2.00 Delivered. 
NATIONAL PERFORATING MACHINE CO., Kansas City, U. S. A. 
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We have large assortments of all makes 
of first class machines in the rough. 
All orders promptly filled. 


Write to-day for prices. 


B. D. UNDERWOOD TYPEWRITER EXCHANGE 


S22 te Gelie Street Oohicego, ttt., VU. B.A. 











HE best selling typewriter attachment ever marketed. 


ing agencies granted. 


selling a necessity. 


Opportunity 
for a Fortune 
in this Agenc 


Exclusive sell- 





You can make $10 a day net profit on each 
canvasser while he earns $8 taking orders on new whirlwind plan of 


No samples to carry; unlimited market, monopoly; no 


credit, risks or losses; cash flowing in every day; proven here and elsewhere. 
The device is to typewriters what springs are to buggies. 
Doubles the life of the typewriter. 
Trebles the life of the ribbon. 
Make two boxes of carbon paper go as far as three. 
Softens the touch and saves nerves and strength. 
Increases the speed of the typewriter. 
Absorbs all the drum noise of the desk. 
Saves its cost many times in repairs. 
Automatically attaches the typewriter to the desk. 
Typewriter can be instantly removed from the desk. 


For Agency terms address 


LOUIS E. BALTZLEY 


Suite 54 


31 East Twenty-Seventh Street. - 


New York City 

















A. C. ALBRIGHT, Prop. 
ST. LOUIS T. W. EXCHANGE 
ALBRIGHT BROS. REBUILT T.W. CO. 
801 Holland Bidg., St Louis 


PLATENS RECOVERED—50c 





Bargains for Typewriter Dealers 


No. 4. Underwoods 

No. 2. L.C. Smiths 

No. 6. Remingtons (push button) 
No. 2. Smith Premiers 

No. 5. Olivers 

No. 3. Olivers 


Repaired ready for use and more reliable 


$40.00 
30 00 
20.00 
20.00 
35.00 
20.00 


than 


partly repaired machines sometimes sold by other 
dealers as ‘‘Rebuilts.’’ 








} 
| 
| 











TYPEWRITER NEWS—Continued. 


The Monarch Empleyment Department of the 
Montreal office of the Monarch Typewriter Com- 
pany has again beaten all previous records for 
the month of August The Monarch is proving 
to be very popular in the schools, eight new 
ones having adopted it this year 

* * 

H L. Gladus who attended the summer 
school for inspectors of the Monarch at the 
Monarch Typewriter Works, Syracuse, N. Y., 
has been assigned to the Montreal office of the 
company Mr Gladus is acting as assistant 
salesman in the east side of Montreal With 
his practical knowledge of the machine, fine 
appearance and thorough knowledge of both 
French and English, he should prove a valuable 


to the Monarch force, 
« > . 
number of years has 


acquisition 


W. J. Davis, who for a 
successfully taught commercial work at the 
Montreal Business College, has accepted a po- 


sition with the Monarch Typewriter Company at 


Montreal as traveling salesman in the eastern 
townships. 
« > . 
For the past two weeks fifteen attractive 


stenographers have been busily engaged writing 
dividend checks on the Monarch typewriter at 
the board rooms of the Canadian Pacific Rail- 
way at Windsor Station, Montreal. The young 
ladies, as well as the machines, were supplied 
by the Monarch Typewriter Company, Limited 
Nashville, Tenn. 

McPherson, who has been the local agent 
for the Oliver in Nashville for the past two 
years, has just accepted a traveling position 
with the same company, and has been assigned 
to South Carolina territory. W. A. Green takes 
up the work for the Oliver people in Nash- 
ville, since the promotion of Mr. McPherson 
which means that the Oliver will be well looked 
after in Nashville territory, 


Ww. 


7 ~ * 

Miss Ina Gossett, who has just completed a 
course at the Fall Business College, Nashville, 
has been employed as_ stenographer for the 
Oliver office, No. 13 Arcade. 

New Haven, Conn. 

The Connecticut office of the Remington 
Typewriter Company continues to do a fine 
business and incidentally is making a splendid 


in the sale of the Remington Typewriter 
with the new Wahl adding and sub 
attachment 
New Orleans, La. 
Fred V. Wright, traveling for the Reming- 
ton Typewriter Company in eastern Mississippi 


record 
equipped 
tracting 


carries with him a Remington traveling case 
labeled “‘Wright with the Remington.”’ This 
is very near to the motto “Write with the 
Remington’’ which Mr. Wright advocates 
. > * 

I. I. Cherry, who has represented Schumert 
& Warfield in the Mississippi territory for a 
number of vears, is traveling for the Reming 


in lower Mississippi 


ton Typewriter Company 
Mr. Cherry's former record would indicate that 
he will make good in his new field 

* + 

T. O. Curnick, Remington typewriter sales 
man out of the New Orleans office as 
turned from a two months’ vacation to his ! 
ritory in northern Louisiana and is optimistic 
for a splendid fall business. 

* * * 

The Remington Typewriter show window in 
New Orleans is at present exhibiting the Polar 
Window Exhibit, which has been seen in other 
offices of the Remington Typewriter Co This 
exhibit is peculiarly appropriate at this time 
owing to the excitement over the discovery of 
the North Pole. 

* 2 @ 

The Remington typewriter business in Louisi- 

ana and southern Mississippi has proved to be 


very prosperous during the summer months and 
indications are that a tremendous fall business 
will be done 
2 New York City, N. Y. 

temington Typewriter Company report 
that Frank L. Macy, who formerly represented 
the advertising department of the Paul 
Daily News, will hereafter represent them in ar 


The 


St 


uptown territory They also report that Mr 
Marcy is starting out extremely well 
* 7 . 

One of the new Remington typewriter sales 
men over in Brooklyn is Mr. Merritt, who has 
been selling commercial phonographs fo the 
past nine years. Mr. Merritt will cover the 
northern part of the city 

e > * 

The St Louis office of the Remington T 
writer Company were sorry to lose so good a 
man as J. B. DeGarmo, but circumstances com 
pelled his coming to New York, and he is now 
taking orders every day for new models of the 
Remington typewriter in a territory in the finar 
cial and governmental districts. 

. + o 

It takes a lot of men to handle the demand 
for the new Remington models, and among the 
additions to the sales force of the New York 
city office. is reported the name of Charles 








Carat Yemen E agp 
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TYPEWRITER NEWS—Continued. 


Souvill Mr. Souville has been connected with 
the stationery trade for some time, and there 
is no doubt but that he will succeed in his new 
field. 

> * a 

One of the new men in the Remington typé 

writer office in New York city is Howard K 
Smith, who is selling Remingtons as fast as he 
can get them in an up-town territory. 

> > > 


The new Remington models have done a great 
many things, and not the least achievement is 
the number of experienced typewriter men that 
they have attracted to the banner of the red 
seal One of these salesmen who has been at- 
tached to the New York city office of the Rem- 
ington Typewriter Company is Seymour Cono 
ver. Mr. Conover will handle a territory in the 
financial district. 

+ ” * 

W. E. Bradder, one of the oldest salesmen 
on the Oliver staff, died at his home in Under- 
cliffe, N. J., on September 16, after a brief ill 
ness. Mr. Bradder would have received his 
ten-years’ service badge during the current 
year. 

* * * 

Pedro Fernandez of the Oliver repair force re- 
ceived his ten-years’ service badge on Septem- 
ber 20. G. W. Gaylord of the supplies depart 
ment received his five-years’ badge at the same 
time. Both gentlemen are being congratulated 
by their friends and associates 

. > > 


The Oliver building at 310 Broadway was very 
tastily decorated during the Hudson-Fulton 
celebratior 

7 > * 

Cashier F. M.. Farnsworth of the New York 
Oliver office spent his vacation at his home in 
St. Louis He reports that the Mound City 
still looks good to him—but there is only one 
New York 

* * * 

W. J. Fitchett has recently entered the serv- 
ice of the Oliver Typewriter Company and has 
been assigned to a down-town district. Mr 
Fitchett has had large experience in handling 
specialties and it is believed that he will feel 
at home amongst the activities at 310 Broadway 

a * * 

Superintendent H. A. Greene of the Oliver city 
sales force has been transferred from Jersey 
City to the lower section of Manhattan, west of 
Broadway This splendid field will give Mr 
Greene an opportunity to utilize the talents with 
which his friends know him to be endowed. 

* + * 

Assistant General Manager Ricord Gradwell 
visited New York on September 13, 44 and 15 
He was very much pleased with the splendid 
outlook in New York 

* > . 

Cc. W. Davis, president of the Wellington 
Typewriter Co., was in New York recently. He 
states that the new No. 3 Wellington is getting 
a firm hold of the market, and they intend to 
make very strenuous efforts to get it introduced 
into schools 

> * + 

Emil Trefzger, the well known typewriter op- 
erator, has been sent on a trip to Europe by 
the Underwood Typewriter Co. He left on the 
18th of September and will visit England and 
Germany, where he will give demonstrations of 
his typewriting ability 

* * 

The Monarch Typewriter Co. recently dis 
played in their window a Sholes Glidden type 
writer, bearing a card with the following legend 
“The Clermont of Typewriters, built bv the 
Western Electric Co. 186—."’ In the center of 
the window was a wide carriage Monarch actu 
ated by electricity, demonstrating the auto 
matic ribbon reverse and the action of the 
carriage. On the opposite side was a 30% inch 
wide carriage Monarch, with a card bearing the 
words “‘The Mauretania of Typewriters, the last 
word in typewriter construction, built by the 
Monarch Typewriter Co. in 1909." 

* > > 

Henry H. Schaier of Zurich, Switzerland, for 
merly agent in Switzerland of the Smith Pre 


mier Typewriter Co., is paving a visit to this 
country and was in attendance at the Busi 
ness Show He reports business as very fine 


in Switzerland He recently made a contract 
with the Zurich government for several thou 
sand francs worth of carbon paper and ribbons 


Mr. Schaier is on the lookout for new machines 
and novelties in the office appliance line. and 
no doubt will be successful in securing some 
new lines 
ra » + 

The company playing George Ade’s ‘“‘Just Out 
of College” is using a Smith Premier typewrite 
on ft} stage in connection with the plav and 
has some most attractive posters showing a 


rretty stenographer with a Smith Premier ma 
chine 
. > * 
Among the latest additions to the force of the 
Remington Typewriter Company in New York 
city is Wm. F. Taber, who for a number of 
vears has been representing large transporta 
tion interests in that city 
= * . 
Remington Notes, the official publication of 
the Remington Typewriter Company, received 





TIME 


to write today 
for our 


BEST DEALER’S 
PROPOSITION 
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It will- interest you 
not only because of 
its liberality but be- 
cause the contract 
carries with it the 
agency for a Superior 
line of Ribbons 
and Carbon Pa- 


pers, 








That’s why we want you 
to write at once for 
samples and prices of 
our 


Summit, Apex 
and Cyclo 











brands. They’re 
| winners. 


Write right now to 











| Union Ribbon & Carbon Co. 


| 9th and Thompson Sts., PHILADELPHIA, PA. 
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TYPEWRITER NEWS—Continued. models 10 and 11 Remington and the Wahl add- another typewriter company. All of his friends 
: ing and subtracting attachment accompanied by are glad to see him back in his place again 
quite a compliment recently, namely, a reprint attractive pictures of a young lady demonstrat- i We 
in the Brooklyn Daily Times of practically the ing the different features of the machines ap- The Standard Folding Typewriter Sales Co. 
entire article “Through the Yukon Country, peared under the control of J. A. Whitcomb, as usual 
which was contributed to. the last issue of These two displays in adjoining windows af- continues to sell the product of the Rose Type- 
Remington Notes by E. C. Niles, the Remington forded a most effective contrast between the writer Mfg. Co., which has been introduced all 
manager at Seattle. People who have read this past and the present. over the world. All communications to the com- 
article of Mi Niles describing his recent trip The entire two buildings of the Remington pany should be addressed to Room 1006, No. 309 
through Alaska in the interests of the Reming Typewriter Company at 325 and 327 Broudwas Broadway 
ton Typewriter Company, will agree that it is were tastefully draped with Dutch and Ameri- * * * 
worth reading and worth reprinting as well can flags in honor of the occasion. The general The typewriter trade has taken a boom in 
* 2¢ « verdict was that the Remington office was one earnest. Every company reports such a de- 

The Remington Typewriter Company reports of the most tastefully decorated buildings on mand for machines that they are away behind 
the following additions to the Remington Roll te street in orders. There is no exaggeration about 
of Honor during the past month: * ¢ #8 this. The salesmen are wearing glad smiles, 

Mr. R. S. Zimmerman of Colorado Springs has Empire Typewriter Co., New York; mfg. and -—_ all are read) <0 admit that good times are 
entered the fifteen-year group deal in typewriters, etc.; capital $1,000. Incor- Was Ge onc canton? * * 

Miss L. Treves of Turin and Mr. B. F porators: Leo Weyl, 247 West 114th street; T. The Underwood Typewriter Co. have had 
Leonard of New York have entered the ten- Degenstem, 310 West 114th street, and Leopold larrent onl : : a < 
, , tan oop po tn oa argest sales in the month of September in the 
year group. Weyl, 1559 Madison avenue, New York. bioknre > ethan ee Mr. Neahr } 

Mr. H. Wallenhorst of Buffalo, Miss C. Braw- * * « uistory of tne company. z x. S Cant, wno — 
ley of Boston, Mrs. Lucien Bean of Bradford, . - , . a just returned from an extended trip, reports 
Eng., Miss M. Marvell of Leeds, Eng., and Mr _Van_Neu Manufacturing Co., 170 Broadway, that the prospect for the continuance of or 
Joseph De Bie of Brussels have entered the New York; manufacturing mechanical tools, Cen SE Wpewrnere oF bag en. 
five-year group. particularly typewriters and their equipments; at : ; ' : 

Se @ capital. $100,000 Incorporators: Winfield S. Van The Sun C'ypewriter Co. are in the hap 
Horn, Edward Neumann, Anton Neumann, Jer- predicament of being sold out so far as sup- 

The exhibit in the window of the Remington sey City, N. J.; Thomas A. Hill, 395 Monroe plies of new machines are concerned The 
Typewriter Company on the occasion of the street, Brooklyn, N. Y. factory is working hard in the effort to meet 
Hudson-Fulton celebration attracted wide at * * * the demand 
tention and favorable comment One of the > = Ss 
windows contained a historical exhibit showing Perhaps the most recent addition to the force The Smith Premier Typewriter Co. report 
all the models of the writing machine from the of the New York office of the Remington Type- that business was never better, and the month 
original typewriter, the No. 1 Remington of writer Company is Harry C. Pindar. Mr. Pin- of September has been a banner month for 
1873, down to the present time No. 10 Reming dar has been connected with the Remington them. 
ton. The other window contained an equally before, having been a salesman for their Bos- es 9 
interesting display entitled “The New Reming ton office, which B pe gv he resigned recently The Monarch Typewriter Co., through Mr. 


ton Models’’ in which the various styles of the to become manag of the Philadelphia office of Frank Sholes, says the Monarch is doing a great 








YOUR TRADE DEMANDS A SUBSTANTIAL 
TYPEWRITER CABINET AT A VERY 
[——] MODERATE PRICE | | 











Here is a substantial typewriter cabinet built of selected white oak —top and 

typewriter platform 5-ply built up stock. Hardwood drawer sides. Finished 

in golden oak, dull wax, or weathered. Has fou 

rest, casters and combination lock on drawers. Simple and strong mechanism 
- for center typewriter drop, allowing plenty of knee room. 





irawers and extension arm 


We guarantee this cabinet absolutely to give satisfaction. You may return it at 
our expense if you do not find it exactly as represented. 

At the price quoted below, this desk is a GENU INE BARGAIN. It has to be 
seen to be appreciated. For that reason we w hip you a sample as cheer- 
fully asa dozen. Write us today for at least one of these quick selling cabinets, 
under our guarantee that you may return it at our expense if unsatisfactory 


Center Drop Device, Patented This Desk Only $10.90 Net 


August 22, 1899; July 31, 1900; 
January 8, 1901; June 4, 1901. DEALERS SOLD ONLY. ORDER TODAY. 


0.C.S. OLSEN COMPANY, "ins'Scctions! Book Cassese 2927 Moffat St., CHICAGO 




















YOU CAN FOLD THIS ONE 


A Typewriter of regular standard 
size that folds to 5x7}x10 inches. 





Put it in a suitcase if you wish. 

Weighs less than six pounds instead of thirty. 

Costs $50 instead of $100. 

Visible Writing. 

Is a Type bar machine with Standard Key-board. 

Is as perfect in its operation as any typewriter at any price. 
Traveling men are using it and like it. 


Some territory open for agents. Write now. 


STANDARD FOLDING TYPEWRITER SALES CO. 


309 Broadway, NEW YORK. 





Folded, for Carrying 
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TYPEWRITER NEWS—Continued. 


business. September has been a big month, and 
the prospects for the coming season are of the 
brightest. 

= 7 ” 

The Royal Company states that the demand 
for their machines is so large that Manager 
Camps is at his wits end to get new machines 
to fill the large orders 

_ . . 

The L. C. Smith Brothers Typewriter Co 
have never done a larger month’s business than 
in September, and the prospects for October 
are most encouraging. 

> 7 > 

During the Hudson-Fulton Celebration week 
all the typewriter offices were gaily decorated 
The Remington Co. had an elaborate display, 
and all the others contributed no little to the 
gaiety of the occasion. 

_ > > 


The Yost Typewriter Co. have just added a 
new card attachment to their new machine, 
which enables the operator to write on the ex- 
treme edge of the card 

> ” + 

In harmony with the Hudson-Fulton Celebra- 
tion the Remington Typewriter Co. displayed 
their old machines side by side with the new 
ones, so as to give a fine example of the Rem- 
ington typewriter’s growth since its inception 

> > > 

Alexander C. Campbell, who for many years 
has had charge of the repair shop of the 
American Writing Machine Co., was recently 
presented by his loving wife with a fine boy. 
A short time since the men under him in order 
to show their appreciation of his many kind- 
nesses got together, and presented him with a 
perambulator chair. It was sent to the repair 
room one afternoon, and then Mr. Campbell 
was called in One of the men was spokes- 
man, and as he made the presentation all the 
other men, being armed with small _ horns, 
which imitated a child crying, tooted their in- 
struments to their utmost. Needless to say 
Mr. Campbell was overwhelmed with their 
kindness, and joined heartily in the laughter 
at his own expense. Mr. Garfield, manager of 
the American Writing Machine Co., subsequent- 
ly presented Mr. Campbell with a handsome 
silver mug, which the father gracefully received 
on behalf of his son and heir. 

. e * 

President W. A. Dyer of the Smith Premier 
Typewriter Co. was in New York recently. He 
visited the Business Show, and was particularly 
interested in the typewriter contests in which 
several of the Smith Premier operators took 
part 

* . + 

The Elliott-Fisher Typewriter Co. have had 
an interesting exhibit in their window during 
the celebration week. In one portion of the 
window were the old handwritten account 
books of Schieffelin & Co. of this city dated 
1798, and in the other were the account books 


of the same firm done on the Elliott-Fisher 
typewriter in accordance with the up-to-date 
methods of the present day. 

. e - 

Cc. E. Yetman, inventor of the Yetman type- 
writer, is now connected with the sales forc« 
of the L. C. Smith Brothers’ Typewriter Co. 

* . * 

The Standard Folding Typewriter Sales Co 

have commenced action against the Rose Type- 


writer Co. and the Standard Typewriter Com 
pany to show cause why an order should not 
be granted enjoining the defendants from de- 


livering a folding typewriters to any one ex 
cept the plaintiffs. 
Omaha, Neb. 

The On . office of the Smith Premier Type 
writer Co. reports that the September business 
of this office exceeded that of any month in the 
history of the office with one exception and this 
notwithstanding that the books were closed on 
the 25th of the month Collections were excel 


lent and every indication points to the best of 

promises excellent fall business 
Oakland, Cal. 

Walter Chase, a well known specialty man, 


f 


formerly of Chicago, has gone to Oakland, Cal., 
where he has joined the staff of Smith Bros 
in their rebuilding typewriter department. Mr. 
Chase understands the west and knows its con- 
ditions thoroughly, and will prove himself a 
valuabl rember of Smith Bros.’ staff. 


Oklahoma City, Okla. 

M. E. Reynolds is a new Remington salesman 
under tl Oklahoma City office of the Reming- 
ton Typewriter Company Mr. Reynolds is cov- 
ering Southeastern Oklahoma, and although 
new man in the typewriter business, is wonder- 
fully successful. 


> © > 

Mr. Ben Atwood, who has been covering 
northeastern Oklahoma for the Remington Type- 
writer Company for the past two years, and 
who has been in somewhat ill health for some 
time past. has returned to his home in Ten- 
nessee to recuperate. Ben is a good fellow 
and we are sorry to hear of his indisposition, 
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ANNOUNCEMENT 


We have just erected another factory building 
this time a modern, four floor, fireproof reinforced 
concrete structure. 


This doubles our floor area, and enables us 
to serve our customers better than even before. 








We have no sales organization to speak of but 
our output of carbon papers and typewriter rib- 
bons is enormous. 


Is it not obvious that there must be some great 
advantage in the quality and price of our goods? 


Else why could we grow faster and hold more 
trade than our competitors without even sending 
out a salesman to talk it over. 





You can’t learn of the wonderful quality and 
variety of our goods unless you ask for samples. 


Once you get samples and prices the chances 
of your giving us your orders are exactly propor- 
tional to your ability to judge quality and value in 
merchandise of this class. 





We say this advisedly, because almost all of our 
business is with those large buyers of carbons and 
ribbons, who pay an expert to secure the best 
goods for the least money. 








We will give careful attention to your inquiry, 
or will be glad at any time to show you the most 
up-to-date carbon and ribbon factory in the world. 








Neidich Process Company 


BURLINGTON, N. J., U.S. A. 


Address Continental Inquiries to P. CASTELLI, General Agent, 
82 Boulevard Flandrin, Paris, France : 


= 
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A NEW DECLARATION 
OF INDEPENDENCE 


IS RESULTING IN A STEADY INCREASE 
IN THE NUMBER OF DEALERS 
WHO ARE GETTING 


THE ADVANTAGE OF 
THE REPUBLIC 


LINE OF RIBBONS AND CARBONS 
We manufacture solely for the dealers. 
We have made a specia! study of trade re- 
quirements. We know the conditions and 
have made a line which embodies the es- 
sential quality features at prices that en- 
able dealers to get the business 


COOPERATION WITH US MEANS 
MORE PROFIT FOR YOU. 


WRITE TODAY. 


REPUBLIC CARBON 
& RIBBON MFG. CO. 


OFFICE AND SALESROOM : 
46 WEST BROADWAY, NEW YORK. 


Pots 1 
180-182 CENTER STREET, NEW YORK. 





































If you don’t know, why not find out 
that the 


DUBELLE 


electric equipment 
for typewriting machines is 
“The greatest time and labor-saving 


device applied to typewriters since 
their invention.” 


Stenographers could, 
Operators should, 
Employers would have 
the attachment if they realized 
what it would do. 
It has no equal—a live wire 
for agents and dealers. 
Write to-day for descriptive 
circular to the sole manufac- 
turers. 








DuBelle Company 
Williamsport, Pa. 





@ We make type for all 
the STA ARD 
and most of the other 
TYPEWRITERS 


now on the market. 


@ In our experience of 20 Years 
we have accumulated a large amount 


of Master Tools for Every Style 


of regular and Thousands of special 
type. 
@ Our output for Twenty Years 
has been and now is 
The Largest—The Best— 
The Cheapest 


New York Stencil Works 


Stencils, Steel Dies, Stamps, 
Diesinking and Engraving 


100 Nassau St., New York, U.S. A. 
Established 1868 Incorporated 1882 


Telephone Call, 2262 Beekman. 
Cable Address, “*Proplastic New York" 














NUMBERING MACHINES 
AND DATING STAMPS 
—— Of Every Description—— 


ACCURATE— RELIABLE— DURABLE— EFFICIENT 
TWO LEADERS 


Sold by The Stationery and Hand Stamp Dealers 


NUMBERER 93.00 
12345 
AUTOMATIC 


CONSECUTIVE ---DUPLICATING 
AND REPEAT 


DIAL SETTING 
ENGRAVED WHEEL 
SELF INKING 


NO SOFT 
METAL OR RUBBER 
IN ITS CONSTRUCTION 


THE “UTILITY” 
DATE R 92.00 
AUTOMATIC 
NOV 26 1908 
STYLE 
GOOD FOR 7 YEARS 
SELF-INKING 


PRINTS CLEARLY AND LEGIBLY 
Nd RUBBER 


WM. A. FORCE & CO., inc. 
59 Beekman St., New York and 188 Monroe St., Chicage 























TYPEWRITER NEWS.—Continued. 


but he will surely make the fur fly when he 
gets back to the territory again. 
> . . 

W. OQ. Synnamon, for several years with the 
Smith Premier Typewriter Co. at St. Joe and 
Kansas City, has moved with his family to 
Oklahoma City, where he takes charge of the 
sub-branch there as manager. He reports the 
outlook as excellent, and is taking hold of the 
situation very energetically, and we believe is 
going to make a fine showing. 

Paris, France. 

The local office of the Remington Typewriter 
Company report that within the past few weeks 
they have sold new No. 10 Remingtons to M. 
Bleriot, the aviator who recently crossed the 
British Channel, and to Mr. Farman, who broke 
the long distance record in the recent aero- 
plane congress at Rheims. 

* > * 

Incidentally, it may be mentioned that Wilbur 
Wright had a Remington with him last year 
when he made his sensational long distance 
flights in France. 

Pittsburg, Pa. 

J. E. Byrley, formerly in the employ of the 
Cincinnati oftice of the Smith Premier Type- 
writer Company, has accepted a position under 
the Pittsburg office as manager of the sub- 
office at Wheeling, W. Va. Mr. Byrley has had 
considerable typewriter experience, and the way 
he has taken hold of things from the start in 
his new territory promises much for the fu- 
ture. 4 

7” 7 


The Pittsburg office of the Smith Premier 
Typewriter Company reports more school busi- 
ness during September than was done during 
the entire year of 1908. This was brought about 
largely by the efforts made to place the new 
model in the schools so as to be able to take 
care of the rapidly increasing calls from users 
of the No. 10 which are bound to come. 

+ . . 

H. A. Johnstone, special billing machine rep- 
resentative from the home office, favored Pitts- 
burg with a visit to “‘boost’’ the billing machine 
game last week. He brought with him the new 
model of the No. 10 Carbon Roll Biller, which 
is certainly one that commands attention from 
the buyer and user alike. Mr. Johnstone’s ac- 
tivity in the billing machine department is well 
known and results usually follow his campaign 

Savannah, Ga. 


Oscar L. Thompson has recently been appointed 
district manager of the Remington Typewriter 
Company at Savannah, Ga. Mr. Thompson is 
well and favorably known in Savannah, and has 
many friends who wish him well and have pre- 
dicted for him an excellent success under the 
banner of the red seal. Mr. Thompson is an 
experienced typewriter man and has consider- 
able experience in system and billing work. 

San Francisco, Cal. 

D. J. Lynch, California manager for the Royal 
Typewriter Company with offices in San Fran- 
cisco, spent the last week in September in Los 
Angeles where he is installing J. D. Hoey as 
manager for the southern end of the state 
Mr. Hoey was formerly sales manager for L 
& M. Alexander, agents for the L. C. Smith & 
Bros. typewriter. In his new position he suc- 
ceeds Frank Harvey. The San Francisco of- 
fice of the Royal reports a large business with 
a good increase as the season advances 

* > . 

The report is that R. E. Revalk & Co., Inc 
are figuring on taking the agency for another 
machine Mr. Revalk is now making extensive 
plans for opening a new store on Montgomery 


street near the location occupied by the com- 
pany before the great fire. The location will 
be in a new three-story building and the quar- 


ters secured are well adapted for the needs of 
the typewriter and supply business. When the 
new location is occupied, the house will handle 
a broader and more extensive line of goods. A 
new department for metal furniture will be put 
in. Arrangements are now being made for some 
of the best in this line. 
> o . 

Mr. Frenchein, formerly assistant manager 
for San Francisco of the Smith Premier Type- 
writer Company and later with L. & M. Alex- 
ander & Co., has now accepted a position with 
the Rebuilt Typewriter Company of this place 






The latter company is well located on Mont- 
gomery street. 
* > 7 

E. Darcy is now outside repair man for the 
San Francisco branch of the Royal Typewrite: 
Company. 

* * * 

The extensive and original advertising schemes 
of some of the eastern houses represented by 
the Typewritorium have improved the business 
of that house considerably all along the coast 


This house has also been active on its own ac 
count and has just completed negotiations 
whereby the Stearns machine will be given ac- 
tive representation in the Central American 
states and in Ecuador. A good trade is antic- 
pated in the new 14-inch and 16-inch width 
carriage machines that the Stearns Company 
has just placed on the market. 
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TYPEWRITER NEWS—Continued. 


A big change is noticeable at the office of 
the Typewriter Exchange, the cause being the 
return of Manager G. 1’. Pearson from a vaca- 
tion of several weeks. Mr. Pearson put in most 
of his play time on a deer hunt. He reports 
having bagged the limit and having had a fine 
time rambling over the hills. His looks con- 
firm the statement that he has had a fine, 


healthful time. 
. J * 


The Geo. C. Borneman Company has had a 
particularly heavy demand during’ the past 
month for small machines, especially for the 
Blickensdorfer. Mr. Borneman _ reports. that 
business generally is much better than for sev- 
eral months past. He anticipates a large fall 
business and is laying in a large stock. 

7 + * 

The Wholesale Typewriter Company, located 
at 37 Montgomery street, is now enjoying an in- 
creasing business. The management claims 
that this is due to the quality of the goods 
and of the work. It is still something of a 
trade mystery as to just who is back of this 
house. 

Seattle, Wash. 

The Seattle office of the Smith Premier Type- 
writer Company report the sale of fifty new 
No. 10 machines to the Hyatt-Fowells School. 

Spokane, Wash. 

A. J. Dugan, city salesman for the Smith 
Premier Typewriter in Spokane, has just re- 
turned from an eastern trip, where he has been 
spending an enjoyable vacation. He also made 
a trip to the factory. 

. ~ 

A. B. Crawford of the Spokane office of the 
Smith Premier Company has just returned from 
a trip through eastern Montana and northern 
Wyoming, where he has been successful in 
selling quite a number of machines. 

St. Louis, Mo. 

George Hall, who resigned a Boston territory 
with a typewriter concern to engage in the 
sale of the Monarch in St. Louis, finds things 
to his satisfaction. He is securing some very 
nice business with some of the best houses in 
his territory, and says St. Louis is one of the 
best typewriter fields he has ever visited. 

* i 


Mr. Hart has returned, sunburned and con- 
siderably heavier, to the St. Louis office of the 
Monarch Typewriter Company from his trip to 
Peoria, where he spent his vacation. He re- 
ports fishing good in that vicinity and has 
started out with some nice business for the 
early fall months, ' 

. > * 

Miss Barratt, who was in charge of the Em- 
ployment Department at the St. Louis office of 
the Monarch Typewriter Company, has just re- 
turned from an extended trip through the Brit- 
ish Isles, where she spent a very delightful va- 
cation. While in London she visited the Mon- 
arch office and had a very enjoyable talk with 
Mr. Earle, the manager, on the difference be- 
tween the English and American methods in the 
typewriter business, 

* + . 

Mr. Kurzdorfer, the East St. Louis repre- 
sentative for the Monarch, is very optimistic on 
the outlook for business in his territory, which 
has been a little slow during the last few 
months, owing to the factories having closed 
during the summer months, but all these con- 
cerns are opening up this fall, and Mr. Kurz- 
dorfer has every reason to believe he will se- 
cure his share of the business. 

St. Louis, Mo. 

George D. Bascom, formerly with Hargadine 
McKittrick Dry Goods Company and the West- 
ern Valve Company, has joined the St. Louis 
organization of the Remington Typewriter Com- 
pany and has been given the South Side city 
territory. 

+. * + 

H. D. Lavery, who has been on the Spring- 
field, Ill., territory of the Remington Typewriter 
Company since January 1, has had excellent 
success in installing machines in schools in his 
territory. 

* om * 

W. B. Klipstein, who recently started out on 
the Springfield, Mo., territory of the Remington 
Typewriter Company, was recently called home 
on account on the death of his father. Mr 
Klipstein is just starting in the Remington or- 
ganization, but he seems enthusiastic over the 
prospects for business and will undoubtedly 
make good on this important territory. 

* = . 


The St. Louis office of the Remington Type- 
writer Company did a grand general business 
last month. During the month they also closed 
a number of notable school transactions, among 
them 25 new model machines to the Illinois 
Business College. 

o . 

D. McDade Jones, the billing specialist of the 
Remington Typewriter Company in the St 
Louis territory, is making a fine record in the 
sale of Remington Typewriters with Wahl Add- 
ing and Subtracting Attachment for billing and 
other special uses. Mr. Jones recently sold no 
less than six Remington-Wahl machines to a 
Prominent bank in this territory for a special 
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CARBON PAPER FACTS 


No. 27 


THE NEW HEART LINE 





We have no hesitation in claiming that this 
is the most attractive line of “high finished”’ 


typewriter carbon paper ever offered. 


Write for samples and particulars. 


MANIFOLD SUPPLIES CO. 


188-190 Third Ave. Brooklyn, New York 
A. L. FOSTER, President O. G. DITMARS, Vice-Pres. 
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190 Writerpress Bldg. 
BUFFALO.NY USA 


Mr. Business Man, 
Anywhere. 


Dear Sirt 
2000 actual 
from 1500 to ssi- 
ress produces new method po a 
La vet eteers an hour end by & eases oan be prin 
typewritten fors o° names and addr s run off, assure 
ble only * tn) ne body of the ag names filled 
po og | ot nated and saving cost of 
ing © perte 
in on typewriter. 





@ which oan 
rice printing 
-in the 


By means of The Direct Inking Core 

j se mos 
Priterpres ae 
shed to any one : 

ete ame in your own office wh e Iino * 


bout 
t it and et es 
quantity you wan for you as your 


as suck 11 information 


earn 
oan a you tu 


The Writerpres® —* 
highest paid employes. 48 us 
and samples of ite wore. 


Very truly yours, 
THR WRITERPRESS CO. 








NOISELESS AUTOMATICS EVERYBODY WANTS A FILING CABINET 


System is the watchword of the 
day, and even the small business- 
man and householder wants some 
sort of a systematic way of filing 
letters, catalogs, papers, tax re- 
ceipts, insurance policies, clip- 
pings, etc. 


The SIMMONS CABINET IS 
IDEAL for this purpose, as it al- 
lows of a very large number of 
classifications within a small space 
and at a minimum cost. 


DEALERS: 


Give the typewriter, 

Better Sound, 

Better Touch, 

Better Action, 

Better Appearance, 

Better Wear, 

Better Control, 
And they never wear out. Every typewriter 
cabinet should be fitted with this excellent 
system of attaching and detaching the ma- 
chine. Thoroughly automatic. Cushions are 





invisible, sanitary, permanent The only GET A SIMMONS’ AGENCY 
scientific setting for the typewriter in cab- Our cabinets have a UNIVER 
inet use SAL sale. Write NOW for cat- 





Send for tllustrated booklet | : alogue giving all styles of de- 
vi-ses, and term to dealers. 


Typewriter Economy Co. | [| SIMMONS AGENCY, 408 Cable Bldg., Chicago, III, 






































Tribune Building. - NEW YORK 


We make them with separate clock mechanisms 
or to be run as a system by a master clock. 














IF YOU ARE interested in time recorders, of any 
kind, be sure to write us for information. 


BAIRD 


MANUFACTURING COMPANY 


1576 North Halsted Street 
CHICAGO, ILL. 
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purpose. This and other recent transactions 
Mr. Jones describes as only the first shots in 
the great campaign which he is going to wage 
on behalf of the Remington-Wahl machine 

« . . 





There have been a number of changes in 
the selling force of the St. Louis office of the 
Remington Typewriter Company: Geo R. 
Hutchings, formerly connected with the Chi- 
cago Journ of Chicago; Geo. D. Bascom, for- 
merly with the Western Valve Company; Chas. 
J. Rogers, formerly with the Waters-Pierce Oil 
Co., and W. B. Klipstein, formerly with Wein- 
berg-Dwyer Real Estate Co., have joined the 
selling force of the Remington. 

be > > 


F. H. Merton, formerly of Rochester, N. Y., 
is now employed by the city sales department 
of the Smith Premier Typewriter Co. at St 
Louis, Mo., and is making a very creditable 
showing. 

: . > 

Up to the first of September over three hun- 
dred more typewriters have been sold than 
were sold in all of the year 1908. The new 
models 10 and 11 are surely winners With 
four of the best months of the year to go on 
the indications are for a record breaking year 
for the St. Louis office. 

. . 


Miss Mamie Wodraska, manager of the em 
ployment department of the St. Louis office of 
the Remington Typewriter Company, recently 
took a trip to Mackinac Island on her vacation. 
This department has shown a substantial in 
crease as compared with previous records 

7 * . 


J. H. McCormack, who is the senior sales- 
man for the Remington Typewriter Company in 
their St. Louis office, recently went with his 
wife to Hot Springs, Ark., for his vacation 
His business for the year has shown a substan- 
tial increase 

* * + 

J. McDade Jones, special billing representa 
tive for the Remington Typewriter Company in 
their St. Louis office, recently returned from 
a trip to Asheville, N. C., where he attended a 
convention of the T. P. A., to which he was a 
delegate 

St. Paul, Minn. 

The Smith Premier Typewriter Company at 
St. Paul reports the 28th repeat order for their 
No. 10 model since January 10 to the army of- 
fices at Fort Snelling, Minn. 

* > 7 


F. D. Nolan, salesman for the Smith Premier 
Typewriter Company at St. Paul, has taken 
charge of the Southern Minnesota territory for 
that company Mr. Nolan is very enthusiasti 
over the Smith Premier No. 10 and has een 


making some remarkable sales in the past year 
* . 


C, B. Benham, formerly with the L. C. Smith 
Typewriter Company, has taken charg: f the 
Sioux Falls, S. D., territory for the Smit Pre 
miar Typewriter Company at St. Paul 

Syracuse, N. Y. 

Ss. W Crandall, president of the Monarch 

Typewriter Company, stopped over September 


10th on his return from a trip through the west 
Mr. Crandall is very enthusiastic over the pros 
pects of business this coming fall and reports a 
generally increased business in all the cities he 
visited. 

* : . 


L. C. Marsden of the Underwood organization 
says the Syracuse office would be doing a fine 


business if he was able to secure machines as 
fast as orders are booked 
* *¢ « 
William Woodhouse, who was formerly fore 
man in the automatic screw department at the 


Monarch works, was in town September 26th on 
a short visit 
* = > 
William Out, who has been with the Smith 
Premier Company for many years as an aligner, 
is now with the L. C. Smith Typewriter Com- 
pany. Mr. Out is well known as a local singer, 


and should the L. C, Smith boys ever have a 
glee club, Will is a dandy 
© * * 


Hurlbut W. Smith, of the Smith Bros. Type- 
writer Company, was chosen referee i h 
Syracuse Herald's Sociability Automobile Run 


held September 18th. In Mr. Smith's car were 
two well known undertakers, although there 
was never a more cheerful party. Between gusts 
of wind one of them leaned over and said 


“Bert, this is some fine scenery.” ‘It was,”’ 
was the reply he got as Mr. Smith opened the 


throttle a little wider. After the run was over 
Mr. Smith said it was one of the greatest feats 
ever pulled off in the automobile line in this city 
© + a 
It is expected that a new high water mark will 
be made in the manufacture of typewriters in 
this city At the L. C. Smith & Bro.’s factory 
October ist they will start to manufacture 100 
machines a day. At the Monarch works a big 
volume of business is being done, and over t 
the Smith Premier they are now obliged to work 
nights to keep up with the increased orders 
* * * 
Harold E. Hughes, the only child of George 
Hughes, of the Monarch Typewriter Works, died 


| 
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September 29th. He was eight years old. He 
was sick but a few days, having died from 
pneumonia. 

Utica, N. Y. 

A. H. Gurney, district manager of the Rem- 
ington Typewriter Company’s office at Utica, 
has had several counties added to his territory 
within the past month and is securing a large 
business in the hew field 

Washington, D. C. 

Miss Beulah A. Hardy, who for several years 
was stenographer in the Remington Typewriter 
office in Washington, was recently married to 
Donald E. Clarke also of this city. Miss Hardy 
is an extremely popular young lady in the cap- 
ital and the event was witnessed by a large 
gathering of her friends and relatives. The 
church was beautifully decorated with palms, 
ferns, and clusters of goldenrod and yellow 
daisies. Conspicuously occupying the front row 
of seats in the church was the Remington force 
Miss Hardy was the recipient of many beau- 
tiful presents, and her friends wish her much 
joy and happiness. 

Winnipeg, Manitoba. 

G. R,. Bradley, temington typewriter man- 
ager at Winnipeg, is pleased over an initial 
order of thirty new machines from the Success 
Business College. 

> > > 

W. J. Montgomery has been appointed Rem- 
ington Typewriter representative at Port Ar- 
thur, Ontario, under the Winnipeg office. Mr. 
Montgomery is off to a flying start and looks 
like a winner. 

* + ‘ 

W. E. Elkins, representing the Remington 
Typewriter Company at Regina under the Win- 
nipeg branch, was in Moose Jaw, Sask., re- 
cently with the New Wahl Adding Machine and 
the No. 11 Remington. He sold two with only 
two days’ work. 

* - > 

Messrs. M. A. Doyle and T. A. Weir, th« 
strong pair that cover the city for the Rem- 
ington Typewriter Company, seem to be doing 
a whaie of a business from the appearance of 
their order books. Their only trouble seems to 
be the lack of sufficient machines 

> * -_ 
Washington, D. C. 
The Monarch office at Washington is mourn- 


ing the loss of E. H. Carnes, who has been in 
charge of its Repair Department since its or- 
ganizatior “Pop” has been appointed to an 
important position under the District Govern- 
ment. He has the best wishes of the entire 


typewriter fraternity of Washington for his 
future success, 
* * . 

The Monarch Typewriter Company at Wash- 
ington reports a very substantial increase in 
the number of sales and volume of business for 
the past nine months as compared with all 
previous years. 

« > > 

The Washington office of The Monarch Type- 
writer Company reports the receipt of an order 
for a number of machines from the Washing- 
ton Board of Education Many Monarchs are 
already in use in the Public Schools of Wash- 
ington, this being the third large order re- 
ceived duing the past year. 


REMINGTON FACTORY EXPANSION. 

Announcement is made that plans have 
just been completed for a substantial in- 
crease in the capacity of the Remington 
Typewriter Works at Ilion, N. Y. This in 


crease in factory facilities is rendered neces 





sary by the unparalleled demand which has 
followed the advent of the new Remington 
models. For nearly a year the works have 
been operating day and night, and are still 
considerably behind in their orders. Con 
tracts are now being placed for additional 
tools and machinery to enable the company 
to keep up with the demand. 


There is nothing in money except as a 
means to an end, and that end must be bet- 
ter intellectual development under more and 
more favorable conditions. Great riches are 
a constant temptation to idleness or worse 
To travel occasionally; to read good books; 
to enjoy good plays and good music; to be 
helpful, and to be prepared for illness or 
misfortune—these are the legitimate ends 
of money beyond the immediate require- 
ments of every day. 
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DON’T SPO 


the good service of your Typewriter Supply 
Department and hinder the work of a high-priced 
salesman by handling an inferior line of Ribbons 
and Carbons. From the stand-point of your repu- 
tation, as well as your pocketbook, it pays to 
handle only the best. 


















Ribbons 
and 


Carbon 






Cap the Arch between Dealer and 
Consumer. They are the connecting 
link which binds to you, and you 
alone, the trade which is’ the envy 
and despair of all competitors. 










WRITE TODAY FOR SAMPLES. 

















THE KEYSTONE CARBON PAPER 
MANUFACTURING COMPANY 


Home Office and Factory, FRANKLIN, PA. 
NEW YORK OFFICE rr) tt ts 26 Broadway 








Tell me what make typewriting machines you use 
in your own office, no matter where you are located, 
and the color typewriter ribbons and | will send you 
some Rothschild ribbons, express prepaid, for test. 


When you get them, do this: 

Have your best stenographers put the ribbons on 
their machines and use them HARD for two weeks. 
Have them watch and you do the same. By the end 
of two weeks you will have seen that my ribbons are 
the cleanest, most even, most satisfactory ribbons 
you ever used, IRRESPECTIVE OF PRICE, and they 
will have developed so many “selling points’ that you 
will have convinced yourself that they are a good pur- 


chase. ’ 


Then (and not until then) | will quote my prices— 
which are positively the lowest for all ribbons includ- 
ing Bi-Chromes, Tri-Chromes, and ribbons for the 


Multigraph and Writerpress. And, remember—the 
sample ribbons will be taken from regular stock and 
that all future orders are guaranteed SAME HIGH 


QUALITY. 


My ribbons are fully guaranteed and if they don’t 
please you and your customers in EVERY way, just 
fire them back to me at any time within one year and 
your money will be instantly refunded. 


Now, isn’t that a pretty square deal? You have 
everything to gain and nothing to lose, because if my 
ribbons are not better in every way than | have said, 
| have got to take them back. 


And if THEY ARE 
lot of money. 


then you are going to save a 


Now hadn’t you better let me send you those trial 
ribbons to-day? You will be glad you met me. 


hdl M ROTHSCHILD Typewriter Ribbon Specialist 
e os 5 : — 


Fifth Avenue and Washington Street 
CHICAGO, U. S. A. 
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Special Correspondence.) 


(By 


Albany, N. Y. 
The Albany office of the Burroughs Add- 


| ing Machine Company has moved from 93 


| State street to 123 North 





Pearl street 


Atlanta, Ga. 


J. M. Cunningham has been appointed 
as regular salesman for the Atlanta office 
of the Burroughs Adding Machine Com- 
pany. 


Baltimore, Md. 

E. H. Kahl, formerly office manager un- 
der Sales Manager Woodward of the Balti- 
more Office of the Burroughs Adding Ma- 
chine Company, has been made a junior 
salesman in that territory. 

Boston, Mass. 


A. I. Taber has joined the Boston office 


of the Burroughs Adding Machine Com- 
pany as a salesman. 
Chicago, Ill. 
L. W. Langford, well known as a type- 


writer man, has taken a portion of the 
Chicago territory under the Chicago 
branch of the Burroughs Adding Machine 
Company. Another addition to the selling 
force of the Chicago Burroughs office is 


E. B. Lightfoot, formerly of St. Louis. 
* * * 
The Chicago office of the Burroughs 


Adding Machine Company established a re- 


markable record in September. In one 
week of that month the following sales 
were made: three machines sold to the 
First National Bank, being part of an 


order for twenty additiona! machines re- 


cently given; eleven machines to the Corn 


Exchange Bank; fifteen machines to the 


Continental National Bank; one machine to 


the Illinois Trust & Savings Bank, and 

thirty-two electric Universal adding ma- 

| chines to the Commercial National Bank. 
Cincinnati, O. 

Salesmanager Wilde of the Cincinnati 





office of the Burroughs Adding Machine 
Company has added to his sales force Wm 
S. Todd, 

Cleveland, O. 


W. I. Currie, the Cleveland representa- 
tive of the Dalton Adding Machine Com- 
pany, who, for the past month, has been 
doing some special work for the Poplar 


Bluff office of the company, is now back at 
the Cleveland office making his influence 
felt among the prospective buyers of add- 
ing machines in that important locality. 


* * * 


Currie & Boyer, Ohio sales manager, Dal- 
ton adding machine, with headquarters at 
Cleveland, report a most satisfactory busi- 
ness closed for the past month. 











ADDING MACHINE NEWS—Continued. 


J. L. Dalton, president Adding Typewrit 
er Company, manufacturers of the Dalton 
adding’ machine, paid a visit to the Cleve- 
land agency last month. 

» . * 

B. A. Rheinstrom is now attached to the 
Cleveland office of the Burroughs Adding 
Machine Company as a junior salesman. 

+ x « 

A. S. Burdette, formerly of St. Louis, is 
now connected with the Ohio agency of the 
Dalton adding machine at Cleveland. 

Dallas, Tex. 

F. J. Williams has just taken a position 
as salesman under Sales Agent Watkins 
of the Burroughs Adding Machine Com- 
pany, of St. Louis. 

Denver, Colo. 

C. G. Cotton, formerly representing the 
Burroughs Adding Machine Company, of 
St. Louis, in Minneapolis, has been ap- 
pointed to represent the same company in 
the state of Colorado. His appointment 
becomes effective November Ist. 

* © * 

Roy P. Gholson, formerly with the Den- 
nison-Gohlson Dry Goods Co. of Cairo, 
Ill., and Albert Lederman, an adding ma- 
chine salesman with a record of achieve- 
ment behind him, have opened a sales of- 
fice in Denver, Colo., will push the 
sale of the Dalton adding machine in that 
locality. These gentlemen have been open 
for business but a short time, still they re- 
port that business prospects are most ex- 


and 


cellent. 
Des Moines, Ia. 
E. J. Linde has recently been appointed 
salesman in this office of the Burroughs 
Adding Machine Company, working under 


Sales Manager August Pohl of this ter- 
ritory. 
* * * 
Julius Pohl who has been attached to 


this office of the Burroughs Adding Ma- 
chine Company for some time has been 
placed in Council Bluffs which territory 
he will work for this office 
Hartford, Conn, 

now attached to the 
Burroughs Adding 
salesman under 


Isensee is 
Hartford office of the 
Machine Company 
Sales Manager Pike. 
Jacksonville, Fla. 

The Jacksonville office of the Burroughs 
Adding Machine Company which covers 
the state of Florida is located at 112 West 


Forsyth street, Jacksonville. 
* « x 


a 


as a 


The Adding Machine Com- 
pany opened a new agency for Florida at 
Jacksonville; Arthur J. Doyle and Fred F. 
Doyle have been appointed sales managers 
for the territory. Both were formerly 
salesmen with the Atlanta agency. 

Little Rock, Ark. 
St. Clair T. Cordell who represents the 


surroughs 


Burroughs Adding Machine Company of 
St. Louis in Arkansas has added to his 
force F. J. Morrison who will act as his 
office manager 
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AMERICAN FILES 


BALL BEARING 


48% 44 ®@ 





Sections for Every Office Requirement 








American Files are thoroughly up-to-date hav- 
ing kept pace with the most modern office devices. 
The line is complete with horizontal and vertical 
sections of every kind required by both the oldest 


and newest of office filing systems. 


largest assortment with the smallest investment. 
All sections interchangeable one with the other. 


American Files enable the dealer to furnish a 
complete filing system for any business—large or 
small, of many varied filing requirements ora few 

out of stock and at a minimum of expense. 


Ball Bearing 


All horizontal file drawers are equipped with 
our exclusive ball bearing mechanism. 


American Files never make 


dealer or the user. 


Complete Catalog and Discounts to 


Dealers on Request. 


American Sectional 


Furniture Company 
Minneapolis, Minn. 


517 Ist Ave. N. E., 


trouble 


It affords the 


for the 

















TO STATIONERS 
who handle Typewrit- 
ers or Supplies we want 


ri 
- to send a sample of our 


aa 


ATER SPECHAg>, 
@ 


a “ 

52 west BRonew™ RRub-beRR Type- 
a 

new vo writer Cover. For all 

Machines. Also for 


Adding Machines, Cash 
Registers, etc. RRub- 
beRR stands for all 
that is best in a typewriter cover. Get our prices and 
discounts to the trade. $3 They will please you. 


TYPEWRITER SPECIALTY CO., Inc. 
72 West Broadway New York 
























TYPEWRITER OIL 
The world’s best lubricant for Typewriters, 
ding Machines and all delicate machine 
Chemically pure, gumlecs and colorless.” 
Write to-day for free sample and prices. 
MORTON MFG. CO. 
Louisville, Ky., 
U.S.A. 
Export orders giv- 


en careful atten- 
tion. 

























VOLGER’S 


“NEW DEPARTURE” 
QUICK DRYING INK PAD 


ya 








VOLGERS 
/ New DEPARTURE 
/ QUICK DRYING [NA 
j/ STAMP PAD 


re * 

~ AY FY ¥ > 

XT MOSPRERIC WC , 
ALA. COLORS 


LS ew 


WIL 





Made by the Manufacturer of the well 
known “‘Excelsior Pads" 


Warranted not to injure Stamps. 
Impressions Dry Instantly the very moment the 
stamp is lifted and penetrate the paper or 


material stamped. 


NO OFFSETTING 
RETAIL PRICES OF PADS: 


No. 0 H ba . $0.25 
No 1. 2}x44 35 
No. 2. 3}x6} 50 
No. 3. 4$x7} 1.00 
No. 4. 4x9 1.00 


Trade price list sent on request. 


B.G. VOLGER MFG. CO. 


PASSAIC, N. J 




















Check the Articles that You Use 


and ‘drop in the mail, but be sure to check 
the articles that you use even if they are 
only leased or on trial. 


Adding Machine 5 
Typewriter 
Phonograph 


Autographic 
Register 


Bill-Lading 
Machine 


Card Cabinet (size) 
Telephone 


Dun or Brad- 
Streets Book 





Special Machines 


“*As Convenient as Your Favorite Pen’’ 


My business is to locate your Adding 
Machines and Typewriters, your Tele- 
phones, Bill of Lading Machines, Auto- 
raphic Register Machines and Small Card 
on Cabinets, your Dun and Bradstreets 
Book, etc, where they will do the most 
good. Will you cut out this “ad” and send 
ittome? That’sall I want, but I want 
you to de it now. HENDRICKS. 


Adjustable Table Co. *.°"5""..., 
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ADDING MACHINE NEWS—Continued. 
Memphis, Tenn. 


L. V. Hitch has taken a position as 
salesman under Sales Manager Wymore 
of the Memphis office of the Burroughs 
\dding Machine Company. 

* * * 

Sales Manager Greenfield of the Mem- 
phis office of the Burroughs Adding Ma- 
chine Company has taken on J. P. Gold- 


salesman, 
Milwaukee, Wis. 

That the prospects in the adding machine 
held throughout Wisconsin were never bet- 
ter than at the present time is the opinion 
of E. D. Haven, Milwaukee, Wisconsin, 
and Upper Michigan manager of the Bur- 


smith as a 


roughs., 
“Present business is entirely satisfactory 
things ahead 


and inquiries denote better 


said Mr. Haven. 


x* *« * 

Some good sales in the Wales line are 
reported by E. S. Walker, Milwaukee man- 
ager of The Adder Machine Company, 1212 
Majestic building. 

“The printing 
Wales, which 
more work than on almost any other ma- 


visible feature of the 


enables an operator to do 
chine, is proving a big drawing card for 
Manager Walker. 


oe 


us,” said 


R. W. Kinsey, formerly office manager 


in the Milwaukee office of the Burroughs 
Adding Machine Company, has been ap- 
pointed a salesman for that office with 
headquarters at 12 Waugoo street, Osh 
kosh, Wis 

x * * 

Sales Manager Haven of the Milwaukee 
office of the Burroughs Adding Machine 
Company has employed R. J. Lozon, for- 
merly at the Detroit office, as a junior 


salesman in his office 


* * * 

Miss Eleanor Sauer has been engaged 
as the office manager for the Milwaukee 
office of the Burroughs Adding Machine 


Company. 
+ *« * 
Wara Gavett, 1rom the Burroughs factory 
Detroit, Mich., accompanied by his wife, 


taade a recent visit at the Milwaukee office 
‘ the Burroughs, while on his way to Osh 
osh, Wis., for a visit at the former home 


of his wife. 

Minneapolis, Minn. 
Parrish, formerly sales agent 
Adding Machine -Company 
in Denver, has been appointed 


W. J. for 
the Burroughs 
of St. Louis, 
sales manager for the Burroughs in Min- 
His becomes ef 


November Ist. 


neapolis appointment 


tective 
Nashville, Tenn. 
\l. W. Vestal is now attached to this 
office of the Burroughs Adding Machine 


representing it at Chattanooga 


New York, N. Y. | 
\ new adaptation of the Comptograph 
Adding Machine is a new slanting locked 
column release 


Company, 


keyboard, with individual 
key. By the use of this device the sales- 





the cnoice of 


man can give a customer 

four keyboards, the level, the level locked, 
the slanting automatic and the slanting 
locked \nother new feature is the gold 
letter instructions placed on the machine 
for the convenience of the operator rhe 
new motor attached to the electrically driv 


en machine is practically noiseless, and is 


so constructed that it does not wreck or 
jar the machine. A fuse box is attached to 
the motor, so that the insertion of a new 
plug, if one burns out, takes but a moment 


The drive is constructed by the company 
and has bearings of phosphor bro1 and 
the worm gear is of the same metal All 
the parts are made heavy, thus insuring the 
same long life as the machine has already 
demonstrated. 

*« * * 
The Mercantile Adding Machine ( will 


be represented in this city by the Adding 
Machine Sales Co. of 319 Broadway. This 
firm has previously handled the Automatic 


Adding Machine, and will continue to 
do so, . 3-8 
The Automatic Adding Machine Co. of 


319 Broadway is about to bring out 
well-known model at 
the 


ing machine of their 


ry 
$25. It will be on same principle as 


the machine they have been selling at a 
lower price, but it will be put up in a con 
venient and handsome carrying cas¢ 
* * * 
One of the most recent deals that Mr 
McFarlane of the Wales Adding Machine 
Co. was able to carry through, just pre- 


vious to his leaving Boston, was the sale of 


1 


eleven Wales machines to a_ well-known 
trust company in that city. They were in- 
tended for a new building which the com- 


pany was about to enter, and they have 
just been delivered 
x * x 

Mr. Peters of the Burroughs Adding Ma 
chine Co. is able to get about now ithout 
crutches. He still, however, has to use a 
walking stick 

x * x 

Miss T. C. Rymarczick of the Burroughs 
Adding Machine Co. has just’ returned 
from a trip to Europe. She visited Eng 
land, France, Belgium, Holland, Switzer 
land and Italy 

* * * 

W. J. Wyette of the Comptograph C 
has ji returned from visiting the Comp 
tograph Convention at Chicago 

x * x 

Airway Counting Machine (¢ vew 
York; manufacturing counting 1 hines 
adding machines, etc.; capital, $5,000. In 
corporators: Adolf Hirshfield, N 5 Wes 
141st Street; Arthur Von Barth, N 600 
West 133rd Street; Thomas F. K N 
518 West 145th Street, all of New York 

* * * 

The Millionaire Calculating Machine C 

of No. 1 Madison Avenue, have been in 


the Accountant’s Society of Penn 
sy!vania to exhibit at their Business Show 


their electrically propelled calculating 


vited by 


ma 


chine 
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Stationers, Guster — 











GET THE 


DORNET TE | 
DESK PLAN 


AND INCREASE YOUR EARNINGS 




















a PROPOSITION 


To all stores carrying a line of office supplies and stationery, together with filing 
cases and devices, the J. Dornette & Bro. Co. are in a position to offer a plan for placing 
a money-making proposition within their hands. 

Get into correspondence with us at once. You will find this a stable, sound busi- 
ness Offer, as we are out to extend our domestic trade. 

We are the pioneers in the Desk industry, have large factory and ample capital and 
are in a position to give you a real advantageous business offer. 


THE J. DORNETTE & BRO. CO. 


CINCINNATI, O. 


Solid Comfort 


and Beauty of Design 


are striking sales features in all 


MODERN 


MARBLE 


CHAIRS 

















































OEE ee ae 
Office Appliance Dealers: 


Get in touch with us at once in regard 











to handling this line. 

We can show you that many of the best stationery accounts in the 
country are handling our chairs exclusively and making a big success 
of them. Send for our 1909 Catalog. 





















The B. L. Marble Chair Co. *"):2""° 
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The Ross Patent Ball- 
Bearing Anti-Friction 
Filing Cabinet is the 


finest cabinet you ever saw with 
a patented ball-bearing track 
arrangement added for good 
measure. This exclusive patent 
removes all possibility of fric- 


tion or binding in drawing of 








closing the drawer. 


LOADED TO DOUBLE ITS CAPACITY 


still the drawer cannot stick. It’s a physical impossibility. The drawer 
touches NOTHING but ball bearings, and these balls run on steel tracks 
—so arranged that each ball is limited to its own space, so that whether 
the drawer is in or out the balls are always in place. 








There are six balls and two fiber rollers in each 
drawer. Should the drawer be pushed to one 
side or the other of the drawer opening it will 
return to the middle. This prevents the rubbing 
and friction so common in even the best makes 
of cabinets as the wood will expand or contract 
with the weather conditions. The steel track 
in which the balls run prevents the drawer from 
sagging. Rollers which run on wood soon wear 
and allow the bottom of the drawer to sag and 
the drawer then runs harder than ever. 

We guarantee the drawers of our cabinets 
against binding or running hard, and will gladly 
replace any cabinet which does not do all we 
claim. We manufacture a complete line of filing 
devices of all kinds, and make card, bill and 
legal cap_units to fitin with the regular filing 
cabinets. Our card cabinets have five times the 
capacity per drawer of the old-time card cabi- 
net, and as they run on our patented ball-bear- 
ing slides, they move more evenly than the old- 
fashioned kind. 

DEALERS—the Patent Ball Bearing Anti-Friction 
drawers of the Ross line, overcome the one great defect com- 
mon to all furniture in which drawers are used. Nothing but 
the steel track and ball will do the work. The Ross quality 
plus this great addition, at practically no extra cost, means 
more profit and satisfied customers to you 

We have some territory still open 
Write today tor terms and discounts. 


ROSS MEG. CO.., Muskegon, Mich. 
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Marca de Fabrica—“Princess” 


PRINCESS COVER 


Papers for Catalogues and 


STAR Manifold LINEN 


Add quality and distinction to printed matter. 


We also make Paper for Carbon Manifolding 
in all its branches. 


C. H. DEXTER @ SONS 


Windsor Locks, Conn. 

















ADDING MACHINE NEWS.—Continued. 
Omaha, Neb. 

Victor D. Reynolds, Nebraska represen- 
tative of the Dalton Adding Machine Co., 
with offices in Omaha, Neb., assisted by his 
force of salesmen, demonstrated the Dal- 
ton adding machine to the Nebraska Bank- 
ers’ Association, which met in Omaha on 
September 8th and 9th. Mr, Reynolds re- 
ports that he is more than pleased with 
the results obtained, as a number of sales 
were made outright at the convention and 
a large number of prospective buyers lo- 
cated 

kK « * 

H. W. Spalding, formerly sales manager 
of the Birmingham agency of the Bur- 
roughs Adding Machine Company, has 
been appointed sales manager for the Oma- 
ha agency. 

Peoria, IIl. 

The Peoria office of the Burroughs Add- 
ing Machine Company has engaged H. W. 
Garber as office manager. 

Philadelphia, Pa. 

W. B. Hale is now employed as a regu- 
lar salesman for the Burroughs Adding 
Machine Company at Philadelphia under 
Sales Manager Henrich. 

Phoenix, Ariz. 

The Burroughs Adding Machine Co. of 
St. Louis is now represented in the state 
of Arizona by J. E. Rowlands, formerly of 
Omaha, His appointment became effective 
October Ist. 

Poplar Bluff, Mo. 

James L. Dalton, president of the Dal- 
ton Adding Machine Co., assisted by L. F 
Benton of the Chicago office and W. I. 
Currie of the Cleveland office of the above 
named company, demonstrated the Dalton 
adding machine to the American Bankers’ 
Association at the Auditorium Hotel in 
Chicago during the four days that this 
convention was in session. They report 
that the results obtained during this con- 
vention are very gratifying. 

i 

The Dalton Adding Machine Co. of Pop- 
lar Bluff, Mo., reports September as the 
best month, from a sales standpoint, in the 
history of their business. 

* * * 

The Dalton Adding Machine Co. reports 
that the destructive fire which occurred in 
Poplar Biuff, Mo., on September 4th, did 
not in any way injure their factory, and 
that they are doing business as usual, but 
with a largely increased force of mechan- 
ics, and that the factory turned out more 
machines during the month of September 
than any previous month. 

x * * 

Griff Glover, vice-president of the Dalton 
Adding Machine Co., has been forced to 
take a vacation on account of ill health. He 
is, however, improving rapidly, and the 
time is not far off when he will again be 
at his desk. 

San Antonio, Tex. 

Geo. T. Yonker has been appointed me- 

chanical inspector for the Burroughs Add- 














ADDING MACHINE NEWS.—Continued. 
ing Machine Company of St. Louis, at San 
Antonio, under Sales Agent E. A. Kalk 
hurst. 

* . 7 

Sales Manager Kalkhurst of the Bur 
roughs Adding Machine Company of St 
Louis has added J. J. Murphy to his sales 
force 

San Francisco, Cal. 

Chas. Duguid has given up the agency 
for the Comptometer in San Francisco, 
which he has held for the past five years, 
and will go into business elsewhere. What 
line of business he has not yet made pub 
lic. The new incorporation of F. F. Wright 
& Co. has taken over the agency for the 
Comptometer formerly held by Mr. Du- 
guid 

* * * 

F. F. Wright, formerly California man 
ager for Glass & Prudhomme, has organ- 
ized F. F. Wright & Co., a corporation 
which has arranged to take over the Elliott 
Fisher Company’s business in this terri 
tory. 

* * « 

R. M. Wathen of Fresno, Cal., and J. D 
Newman of Newman & Harris, California 
distributors for the Comptograph Com 
pany, have lately returned from the Comp- 
tograph convention at Chicago. While 
there, they met all the fellows, learned a 
lot and had a fine time. Mr. Newman an- 
nounces that the company’s branch in San 
Francisco has had a very successful month 

Seattle, Wash. 

E. R. Bookwalter is now associated with 
the Seattle office of the Burroughs Adding 
Machine Company as a junior salesman 
under Sales Manager Andrews 

- ” * 

The Dalton Adding Typewriter Company 
has an attractive exhibit at the A.-Y.-I 
Exposition at Portland, where Wilbur P 
Robinson, of Dallas, Tex., is the premier 
demonstrator, as he uses the touch method 
entirely and the crowds are greatly inter- 
ested in the rapidity of his work. 

. 7 * 

V. O. Boone, Washington sales manager 
for the Dalton Adding Machine, reports 
steady increase of business and great inter 
est shown in the Dalton’s exhibit at the A.- 
Y.-P. Exposition. 

St. Louis, Mo. 

C. C. Nott, formerly a salesman for the 
Burroughs Adding Machine Company of 
St. Louis at Philadelphia, has been ap- 
pointed sales manager for the Southern 
Illinois territory of the same company. His 
headquarters are here. 

* *” * 

Hubert Elder, President Duplex Adding 
Machine Company, states that his com- 
pany are rushing things toward the com- 
pletion of their new machines, and hopes 
to have them ready for the market about 
January, 1910, or in the early spring. He 
says he is getting many inquiries in the 
Duplex and a number of parties are writ- 
ing him for agencies. 
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DESKS, TABLES, CHAIRS, ETC. | 





BUY 





. Dealer: 

You who do 
not handle Dearborn 
Desks are missing many 
new talking points and im- 
rovements which our desks 
Pm sSess and no others have. Let 
place one desk in your place 


mselves. 














Dearborn Desk Mfg. Co. 
Marion, Ind. 









usine ss and they will sell 


Manacer. 

















HEADQUARTERS FOR 





Typewriter Ribbons, Typewriter Paper, 
Carbon Paper, for all uses. 
We meee the best line of TYPEWRITER 
PPLIES on the market. 


THE S, T. SMITH COMPANY 


Please send for our Catalogue and samples of want 
Typewriter Linen and Carbon Papers 


Price Lists of same. DISCOUNTS TO THE TRADE 








MR. DEALER: 


are you ;2tting the bene- 
nots others we deriving 
from our large pub- 
Hieity campaign nall 

f current 
magazines: We send 

help custon.ers and 
+x you Ww keep 


The “O. K.” 
Peoee Fastener 
n essential of 
the equipment of ev: business omfice. Made of brass. 
Three sizes. =e i, rass boxes of 100 Fasteners each. 
Order from you er NOW. Send for illustration 
and descript ny? pa tres “O. K.”’ display. 

The O. K. Mfg. Co.., (Dept. 8) Syracuse, N. a; 
L. & C. HARDTMUTH, 12 Golden Lane, London, Eng. 
Sole Agents for Europe. India. Australia 
New Zealand and British Provinces 











W. L. COURTRIGHT. 


Sole Agent U.S_A- 
New York Office 315 Terminal Bldg., West 42d Street 


Special features of 
superiority of arch: 


Points meet perfectly. 


Outwears any other arch 
many times over. 


Quickest action. 


Compressor locks tight. 


Send for circulars show- 
ing full line of Leitz Filing 
Devices. 


711 Sansome St.. San Francisco, Cal. 
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We Manufacture 
| were hae 3 gon Co He ROLLS 


Time Clock and Telephone Rolls 
Ruled, Printed and Plain Rolls 


In fact, anything in the Roll Line 


Cutting Rolls from $ to 100 inches, 
we feel competent of satisfying 
you. Cloth, Crash Cloth, Canvas, 
Asbestos, Lining Papers, Copper 
and Glazed Papers cut and sheet- 
ed in any size or dimension. 





We are the largest roll paper man- 
ufacturers, operating two plants 
and producing 1000 different kinds 
of paper in rolls. 





CAPACITY: 50 TONS PER DAY 
Cable Address: ‘““‘YRREP”’ 


CHARLES E. PERRY COMPANY 


183 and 185 Congress Street - - BOSTON, MASS. 











“HI-LO” 


(Patented) 


Desk Attachment 









surface to any 
_roll-top desk: 









Attaches without 
bolts. screws or nails. 


Allows you to stand 
or sit at your work as 
you choose. 





Disappears when not 


n use. Send for-book- 
i im 


H1-Lo Desk CoMPANY } 
156 Nassau Street, New York 




















ADDING MACHINE NEWS.—Continued. 

Moon-Hopkins Billing Company report 
business in a flourishing condition, and they 
are getting a large amount of orders for 
their billing machines. They have some 
very flattering letters from the users of 
their machines, which indicates that they 
are doing all that is claimed for them 
One bank in St. Louis has 17 machines in 
operation, and they are doing all the work 
of the bank and they keep the daily bal- 
ances also on this wonderful machine 

. * * 

W. A. Treadway has become a member 
of the Burroughs Adding Machine Com- 
pany’s force in this city, under Sales Man- 
ager W. H. Mason. 

Toledo, O. 

Malcolm McCormick, who has been a 
junior salesman for the Burroughs Adding 
Machine Company in the Toledo territory 
for some tyme, has been appointed a regu- 
lar salesman for the same office. 


* * * 


They have found it necessary to ope n an- 
other branch in Toledo, which will be in 
charge of their A. S. Burdette. They fur- 
ther state that they will open a branch in 
Cincinnati at an early date. 

Topeka, Kans. 

The Hall Lithographing Company, To 
peka, state agents for the Dalton adding 
machine, report the sale of several of their 
machines to the Atchison, Topeka & Santa 
Fe Railway Company. To make the initial 
sale, C. J. Nellis, manager of the specialty 
department, went to Chicago and demon- 
strated the machine to the purchasing de- 
partment of the railroad, after which the 
machine was analyzed by the road’s me- 
chanical expert. 

” ~ * 

E. L. McNelly of the Adding Typewriter 
Company, Poplar Bluff, Mo., was in Topeka 
recently making inspection of the machines 
in the Kansas territory for the Hall Lith- 
ographing Company. 

Wichita, Kan. 

The Dalton Adding Machine Company 
had four men in attendance at the recent 
State Bankers’ convention held here. A 
satisfactory number of machines were sold, 
and many future customers are bound to 
result from the work accomplished 





To the young man, work is drudgery; to 
the middle aged, an accepted incident or 
condition of life, and to the old it is a neces- 
sity to keep the mind and body from going 
to pieces 


Col. William C. Hunter says: “Keep in 
personal touch with your creditors; keep 


| your promises; pay on account when you 


can’t pay in full; hustle; be honest; keep 
good company; don’t gamble; don’t be a 
sport. If you practice these virtues, offers 
of aid will come to you rather than flee 


from you.” 





A en mami ee 


eA 








. — — 





(By Special Correspondence.) 


Des Moines, Ia. 

A new sales division for Iowa and Ne- 
braska has been created by the American 
Multigraph Sales Company, to be known 
as Division No. 11%. It has been placed 
in charge of R. W. Cassell, former branch 
manager for the Multigraph in Des Moines. 
Mr. Cassell is a hustler and has done splen- 
did work. He begins his enlarged oppor- 
tunities under the best possible auspices. 


Kansas City, Mo. 


A new division of the American Multi 
graph Sales Company has recently been 
created in Kansas and Western Missouri, 


having its headquarters in Kansas City. J. 
W. Goza, former Kansas City manager of 
the Multigraph, has been made branch man 
ager. Mr. Goza successfully sold Multi- 
graphs in Texas and has been doing good 
work in Kansas City. 
Milwaukee, Wis. 

Parker, manager of the Milwaukee 
Multigraph Sales 


W. A. 
office of the American 
Company, 
ness involving a serious surgical operation. 
Mr. Parker for weeks has been re- 
covering at his home in Danville, IIl., and 
but recently has been able to resume his 
business. His many friends in Milwaukee 
and elsewhere are congratulating him upon 
his recovery. 

New York, N. Y. 
firms have joined the Inter- 
national Office Equipment Bourse. Among 
them are the Montague Addressor, the Mon- 
tague Typograph, Philip Hano & Co. and 
the Writerpress. All of these firms have 


machines or showcases on exhibition. 
x * * 


some 


Several new 


Isaac Upham & Co. have put on a new 
salesman, L. H. Lobenstein, who was with 
them several years ago, to handle the Roneo 
copier, which they are now pushing vigor- 
ously. They say that Mr. Lobenstein is 
one of the most energetic specialty sales- 
men in the business, and he already is ac- 
complishing good results. They also re- 
port quite an increase in the demand for 
the rotary Neostyle. They now have the 
new No. 8 Neostyle with automatic ink feed, 
and are the first to place a machine of this 
kind on the local market. Many of their 
customers have been waiting for it for some 
those who have received them 
are well pleased with their work. The 
largest Romeo sale so far was to the South- 
ern Pacific, which placed its initial order 
recently, and will probably require more of 


the machines in the future. 
* * * 


time, and 


F. C. Metcalf, who has for some time 
been division sales manager for the Ameri- 
can Multigraph Sales Company, has re- 
signed from that position and will leave the 
service of the company August 31. He 
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NO 10-TOP !7 INCH 


More 


Exclusive 


Agents 
Wanted | 


Several valuable territories are not as yet 
fully ay ao for the aromas. Morse line of 
Quality Cabinets and ‘‘Cabinettes.”’ 


This line is one dealers in office appliances 
can handle to profitable advantage in connec- 
tion with other business. 








We offer exclusive arrangements which en- 
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NO.22-6 DRAWER LEGAL BLANK 








has recovered from a recent ill- 





able you 
business. 


and hold it 


QvALIT}. 





Capinet? 


This mean 
business and 





Our terms 
Write to- 
Do this at 


for an agency. 
Don't post 


Write to 





NO.28-CUPBOARD 17 INCH 





NO.15-LOW SANITARY BASE 
17 INCH, 


B-M Quality ‘‘Ca 


lay for our catalogue and particulars of our 
exclusive arrangement 


A postcard with your 1 
catalogue by return mai 


Browne-Morse Co. 


110 Hovey Street - 





to monopolize and control large 


binettes’’ draw new trade 
because of their exclusive features. 


B-M Quality ‘‘Cabi- QuaALi7}. 


nettes”’ are the only 
little sections which 
conform to anystand- 
ard sections and can 
be used to build up 
and down or side-way. 





Capinet? 


s our agents can control a large volume of 
realize big profits. 











NO.16-VERTICAL FILE 26 INCH 


are most liberal. 


once—now—immediately—if you are open 


pone fj yrofit 
» and address will bring our 











Muskegon, Michigan 








NO. 27-CUPBOARD 26 INCH 
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NARROW 
ROLL 
PAPER 





For Adding Machines 
Time Recorders 
Police Registers 
Stock Tickers, etc. 
Drug Rolls 
Galley Proof Rolls 
Ribbon Paper 





§ Special Sizes Made to Order 














Colonial Company, Mechanic Falls, Me. 


Keyboard paper for the Monotype 
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will hereafter be identified with the man- 
agement of a new firm, known as the West 
ern Specialty Company, which is now [fitting 
up offices at 551 Plelan building, and will 
shortly take up a high-class line of office 
In the new venture he will be 
Harris of Newman & 


specialties. 
associated with Mr. 
Harris. It has not yet been announced who 
will take Mr. Metcalf’s place as manager for 
the American Multigraph Sales Company 


* * + 


who has charge of the 


G. H. 


revolving duplicator business of the Under 


Shannon, 
wood Typewriter Company in San Fran 
cisco, is getting good results from his three 
months’ work with this machine, which is 
steadily becoming better known and appre 
ciated. Business is now coming in in good 
shape, and new people are being interested 


every day 


OFFICE APPLIANCES 


New York, N. Y. 
Jones, of the New York office 
American Multigraph Sales Com 
winner of the last monthly 


Fred C 
of the 
pany, is the 
prize to the man selling the largest number 
of machines in the organization. Mr. Jones 
Multigraph Company under 
Adler three years ago, 


was with the 
Manager Arthur A 
but resigned last year to go with the Royal 
Typewriter Co. He returned to his first 
love in June of this year. He holds the 
record for sales in the Multigraph organiza 
tion and says he is determined to keep at 
the top, and as a reward for his good work 
he has been made assistant manager of 
the New York branch. 

The enthusiasm Mr. 
Multigraph and the other products of the 
Multigraph Company is' being. spread 
throughout the New York force and it is 
getting results in excess of all past rec 


Jones feels for the 


ords 


As a special inducement to the men of 


the New York Branch the company has put 
up a prize for the month of October for 
the man making the greatest percentage of 
increase in the business of the month, and 
Assistant Manager Jones says he is going 
to win it, but he will have to go some if 
he does, as he has his men keyed up to a 
high pitch. 


* * * 


Shirlen N. Lovelace, formerly of the Ad- 
dressograph Company, and more 
with the Multigraph Company’s New York 
sales force, has accepted the general sales 
agency for the Multi-Copy typewriter in 
New York City, and will take full 
of the company in the 


metropolitan district. He will have 


recently 


charge 
business of the 
offices 
for the present at 395 Broadway, and will 
at once recruit a strong force of assistants. 
Mr. Lovelace is one of the strongest men 
in office specialty lines in New York. He 





GLOBE 


GLOBE 


NY, 
Riis NI , 


AL Oh 
Hy 





(SRANGH OFPPICES N) 


Facilitate 


"T will pay you to investigate 


For Retail Sales Tickets, Invoicing and Charging, Factory Orders, Time Cards, 
Estimate Blanks, Branch Office Reports, Express Receipts, Delivery Tickets, 
UmroRts BILLS OF LADING, Requisitions, etc. 
MANIFOLDERS economize time, 
the handling of the ve xing details of your business, 
Cut in two the cost of printed supplies, 
Keep your employee’s footsteps in the straight path of SYS 


In fact any form where facsimile copies are desirable. 


There are divers ways in which they will lighten your 
burdens in Store, Office, Factory and Shipping Room. 





Folding Record Register, Size ““A 


and 
TEM. 


Won’t you let us tell you how, 
or send our Salesman? 


We manufacture more styles of Manifolders than any other concern. 





Ask jor Catalogue “C”’ 


descriptive of the “GLOBE SHIPPING SYSTEM.” 





- THE GLOBE REGISTER COMPANY - 


e@ CINCINNATI, OHIO 





PRINCIPAL CIT ins 











Every drawer in constant use. 
Prevents mixing of papers and in- 
sures ACCURATE, SPEEDY 
FILING 


and 





Baskets in use for sorting ond filing. 


HOOKS ON THE HANDLE o 
the Drawer and by a special rein- 
forcement maintains a perfectly 


The Only 
Practical 
Sorter Made 


The Cheapest. 


V & D Sorting Basket 


FOR 


VERTICAL FILES 


VERTICAL FILE 
SORTING BASKET 


VéD 





BiG DISCOUNT TO DEALERS 


and Free IMPRINT Advertising Matter 


VERY VERTICL USER WILL BUY THEM. 


Retail Price 
50c Each 


$5.00 per Doz. 





Baskets nested when not in use. 





MANUFACTURED BY 





horizontal position, so drawer may 
be or closed without inter- 
ference. 





VAN DUSEN & DRAKE 


50 Cadillac Square 
DETROIT, MICH. 


ATTACHED OR DETACHED IN- 
STANTLY. Nests compactly owing 
to the ingenious construction of the 
supporting hook. 
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holds the record of having done the largest 
volume of addressing machine business 
ever cleaned up by one man in a short 
time, having sold upwards ‘of $60,000 worth 
of machines in sixty days. 

Newark, N. J. 

Chas. T. Sharp, formerly an expert in 
the employ of the Addressograph Co., has 
secured the agency for the Multi-Copy 
Typewriter for Newark, N. J., and will be 
gin an active campaign for business at 
once. 

St. Johnsbury, Vt. 

Don. C. Stiles, of St. Johnsbury, Vt., one 
of the most successful and enterprising men 
in the office appliance trade in Vermont, 
has taken the agency for the Multi-Copy 
Typewriter for the entire state of Vermont 
and will wake up the green mountaineers 
with some new stunts in the duplicating 
machine line. 

Philadelphia, Pa. 

‘E. D. Dorsey, generally known as “Ad- 
dressograph Dorsey,” has resigned his posi- 
tion as general sales manager for the Ad- 
dressograph Co., in Philadelphia, and has 
associated himself with the Office Device 


Co., and will make a specialty of handling | 
the Multi-Copy Typewriter. The Office | 
Device Company has been doing a fine | 
business, and with Dorsey in the field, with | 


his characteristic energy and ability, “great 
doings” are likely to follow. 


San Francisco, Cal. 


H. C. Hower, the assistant general sales 
manager of the Gammeter Multigraph Com- 
pany, is temporarily in charge of the San 
Francisco branch of the company, having 
taken up the work on the resignation of F. 
C. Metcalf. He expects to remain in San 
Francisco until after the arrival of Mr. 
Cocherane, the new manager. Mr. Coch- 
erane was formerly with the National Cash 
Register Company. Mr. Bower states that 
all the way out from the main office he 


found the various branches doing a good | 
business and that the office supply busi- | 


ness in general seems to be in a healthy 


state. lela 


J. L. Harrington, who is in charge of the | 
office specialties department of the H. S. 


Crocker Company of this city, reports very 
large sales in Addressographs. He’ finds 
that the total of the Addressograph sales 
since February Ist of this year has now 


reached over $30,000. He is also doing a | 


fine business in Planotypes and in the new 
Edison 76 Rotary Mimeographs. Mr. Har- 
rington is well known in Chicago and other 
points in the Middle West as a specialty 
salesman. Ye. 

Isaac Upham & Co. are now working up 


a very good business in the Roneo Copier | 


Wee Berkshire Mills Paper G. 


and in the new self inking Neostyle. 


Washington, D. C. 


E. D. Dorsey, who was formrely the 
Philadelphia manager of the Addressograph, 
has now joined the force of the Multi-copy 
Typewriter as sales manager. For 13 years 
he was with the Addressograph Company. 


| 
| 
| 
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The Ledger Papers Made at the Above Plant 
in the Heart of the Berkshires are the 
Best Obtainable for the Money. 


BECAUSE we are situated where nature has given us the right kind 
of atmosphere and water for manufacturing High Grade 
Ledger Papers. 


BECAUSE we have deep artesian wells from which we get the pure 
sparkling water so necessary in making clear white paper. The 
natural flow of. these wells—without pumping—is over four 
hundred gallons per minute. 


BECAUSE we have the newest and best machinery obtainable. 
BECAUSE we have a mill that is light, clean and airy. 


BECAUSE we have the KNACK of making paper as it should be 
made. 


We want you to visit our plant so that we may show you these 
things. Butif you are unable to come here we want to send you 
samples of 


BERKSHIRE HILLS LOOSE LEAF LEDGER 
BERKSHIRE HILLS LINEN LEDGER 
CONSTITUTION LEDGER and HOOSAC LEDGER 


A test of the above samples will prove our statements. 
Will you let us give you the proof? 








ADAMS MASS. U.S.A. 








railroad are frequently greater than 

those of the average stationery store, 
and in the case of this company, our last 
semi-annual inventory showed our stock of 
forms, etc., to amount to between twenty 
and twenty-five thousand dollars. 

The consumption of inks, pens, pins, rub- 
ber bands, paper fasteners, etc., is particu- 
larly large. For instance we purchase an- 
nually about six hundred pounds of rubber 
bands, about $700 worth of inks, eight hun- 
dred gross miscellaneous pens, three hun- 
dred thousand paper fasteners, five hundred 
gross of pencils, and in purchasing these 
quantities, we are enabled to buy very close, 
and in most cases direct from the manufac- 


P ssiicosa ae of stationery for a large 


turers. 

A railroad stationer must keep himself 
posted in the stationery trade and watch 
prices, endeavoring to cover his require- 
ments on a low market, particularly such 
articles as rubber bands, twine, paper, etc., 
or he may prove an expensive luxury to his 
company. 

Sometime ago you will doubtless remem- 
ber the price of bands dropped to $1.40 per 
pound, and you can imagine just how chesty 
one feels after making a contract for a year 
to see the price steadily climb to $2.50 per 
pound. 

He must keep in touch with the business 
by subscribing to the best trade journals, to 
enable him to keep up with the latest labor 
saving devices, which is an important factor 
in the reduction of expenses for his com- 
pany. 

I had the pleasure of attending the Busi- 
ness Show in New York last year at Madi- 
son Square Garden, and among other inter- 
esting things saw a machine for’ printing 
circulars, etc., which I succeeded in getting 
hold of on my return. 

This machine, a well known duplicating 
device, has proved an excellent investment 
for us. We have had it busy nearly all the 
time for the past six months, and in addi- 
tion to being able to turn out work very 
rapidly, it effects quite a saving in printing. 
For instance, we printed the other day five 
hundred copies of Specifications for Steel 
Rails, three full pages, size 84x14. We 
set up, printed and distributed the type in 
two days. The boy who runs the machine 
gets $25 per month. The labor cost was 
therefore $1.68; the five hundred sheets of 
ledger paper cost $2.10; ink, say, 5c, making 
a total cost of $3.83. The printer wanted 
$10.50 for the job. Our saving on this one 
item was therefore $6.67. 

I have just made a statement to our sta- 
tistician of the various jobs turned out on 
this machine, which showed we have saved 


Stationery Purchases by Railroads. 


Interesting Discussion of Methods Em- 
ployed by Norfolk & Western Rail- 
way Company. 


By Clarence Denison. 


$123.10 in the past six months, and. the prin- 
cipal benefit has been that we can deliver 
an ordinary job in a few hours. 

Install Other Money Saving Devices. 

Another saving we are now at work on is 
the installation of a patent ink well over 
our entire system, replacing the open glass 
stands which have been in use for years. 
The first cost of the new wells will be in 
the neighborhood of $2,000, and it would 
seem at a glance that an awful quantity of 
ink must be saved in order to make the in- 
vestment pay. The actual use, however, of 
ink from an open glass well is about 25 per 
cent, as against 75 per cent evaporation and 
loss from dust and thickening. 

We have adopted an ink well known to 
stationers all over the country—a very sim- 
ple stand, with a hard rubber top and hav- 
ing no complicated parts to clog and get 
out of order. A trial of ink placed in one 
of these stands and the same quantity in an 
open glass well, both allowed to stand sixty 
days in a vault, free from dust, developed 
the fact that only 20 per cent of the ink in 
the new stand had evaporated, while noth- 
ing remained in the open well except a thick 
black sediment at the bottom. Our first 
move in putting in the patent wells was to 
cut down the ink called for on requisitions 
one half, and as we purchase in the neigh- 
borhood of $700 worth of ink in a year, we 
figure it will not take long to pay for the 
change, particularly as these wells have a 
good heavy glass base, and with ordinary 
care should be almost indestructible and 
should last for a great many years. 

This article is not written to “boost” any 
particular make of goods, but merely to 
show what may be done by adopting new 
inventions and keeping up with the times. 
There are doubtless a hundred other articles 
besides those mentioned on the market and 
advertised in the current periodicals like 
Office Appliances, which would prove to be 
a good investment and which we hope to 
take up later. 

Importance of Preserving Records. 

One thing a railroad stationer should look 
after particularly, is his records in case of 
fire. For years we kept our stationery in a 
frame building (over 2,000 different forms) 
and a recent fire in the stationery depart- 
ment of one of our connecting roads show- 
ed me just what we would be up against in 
case our place burned. We keep a card sys- 
tem showing the various form numbers, 
specifications, prices, etc., as per the two 
sides of the card shown. Since having a 
talk with my fellow stationer regarding the 








recent fire I have procured a large safe in 
which all my card records, order books for 
the past twelve months, inventory books, 
etc., etc., are placed each night, and in ad- 
dition have placed a sample of every form 
in stock in a 19x24 scrap book, on which I 
have marked the printer’s name and quan- 
tity ordered, etc. This book I am not satis- 
fied to keep in my safe, and have stowed it 
away in one of the vaults in our general of- 
fice building, so that in case of fire I can 
open up an office, get hold of my cards and 
samples (which I revise monthly as needed 
by changes and additions), get three or four 
stenographers for a few days and place or- 
ders for my entire requirements in about 
three days. 

Of course, understand, I am not looking 
for any fire to demonstrate the truth of 
this statement, and have already “knocked 
on wood,” hoping I may never have to 
prove it, but just the same, while you may 
not need these precautions often, like the 
pistol in Texas, when you do want it, you 
want it bad. 

In the past few years our officials have 
become firm believers in adequate filing sys- 
tems. We have introduced in the past six 
months between fifteen thousand and twen- 
ty thousand dollars’ worth of steel filing 
cabinets and are gradually replacing all oth- 
er filing devices with the steel lines. The 
cost of these, of course, is materially great- 
er than that of paper or wood, but we be- 
lieve it to be ultimate economy to look at 
the matter from the standpoint of perma- 
nency and security. 

While a railroad stationer does not often 
have to go to cities such as New York or 
Chicago to purchase goods, I cannot recom- 
mend too highly the advantages to be de- 
rived by occasional visits to business shows, 
as the opportunity of being able to see new 
inventions and ideas in actual operation en- 
ables him to. introduce to the attention of 
his officials labor saving devices, etc., etc., 
which he cannot do as intelligently by re- 
maining at home and reading about them, 
even in such an excellent publication as Of- 
fice Appliances. 

Another great help to us is the traveling 
salesman, whom we are always glad to see, 
provided he has the goods and prices, and 
does not take up too much of our time with 
such stereotyped expressions as “The X. Y. 
ZC. BR. R. of N.Y. B. L. & Q., and sev- 
eral others of the largest railroads are us- 
ing our ‘Phoenix Brand’ and say it is the 
finest they have ever used.” Most of our 
stationery departments are heated with hot 
water or steam, and “hot air” does not ap- 
peal to us. 
































Initiative and Originality 


in HE American colonizer before he 


came to our shores was. accus 

tomed to everything centuries old 
All he had to do 
take 


progress being made at the time. He had 


was to use what existed 


and advantage of the considerable 


everything in his favor to make a success 
ful life as 
When he 
lasting monuments accomplished by man 
kind. He 
civilized peoples of different degrees, and 
What development existed 
what the Indian had 
itself had produced 


success was then measured 


came to our shores he found no 


was confronted by savages or un 


by wild beasts. 
through 
achieved, and 
Immediately he had to use his brains and 


was native 


nature 


hands to create a home and make a living 
Initiative was the first requisite. It started 
in America with the colonizer as never be 
fore times in 


other countries it 


exemplified. In previous 
was more a love for con- 
quest by rulers anything else. It 
meant warfare and the armies and common 
passions of kings to 

their chests of valu 
With the 
American colonizer it meant the happy sev 
distasteful to him, to 


than 
people obeying the 

fatten themselves and 
ables and increasing their power. 


erance from things 
start a government and living according to 
the dictates of his conscience, having in 
mind more self-rule and more equal rights 
When his king’s pressure became too hard 
he again rebelled and the toll of the Liber- 
ty Bell sounded the death knell of mon- 
archical government Freedom reigned in 


Initiative was now required more 


It developed most rapidly. It 


stead. 
than ever 
became the parent of progress. In America 
born of the colonizer, necessity made it a 
first factor in achieving success in all 
things, and this grew stronger every gener 
known the world 


the most 


ation until today we are 


over as the country with initia 
Through it nothing seems impossible, 
Americanized. Ini 
that pro 


have to live 


tive. 
and the world is being 
force 
duced everything we see and 
It has made us the greatest 


tiative has been the great 
and enjoy life 
commercial nation on earth, equal in other 
things to the best of them, and not a poor 
second in the remainder. The monuments 
of business industfy erected through initia 
tive are marvelous in their vastness, and a 
great honor to man’s genius. 

Originality is the twin brother of initia 
tive. In the days of small and slow sailing 
vessels, when frequently it required many 
months to few things across 
the ocean, necessity demanded many things 


for na 


transport a 


and so the colonizers looked about 
ture’s products to utilize them for the va 
ried needed purposes. Men had to be orig 
inal in their ideas and in their accomplish 
ments. This necessity developed a faculty 
for self-dependence and originality, and it 
made greater 
period in any 
create 


grew at a rapid pace It 
than 


This 


progress during any 


country. inborn desire to 


things on original lines we have today has 


Article VII. 


By U. G. Case. 


its foundation in the earliest days of our 


country, and as each generation produces 


more original things than the previous 
mes, we wonder what more wonderful 
things Americans will accomplish in suc- 


ceeding generations. This originality has 


developed all the many thousands of in- 


ventions we enjoy today. No nation can 


cope with us in numbers of valuable and 


useful inventions. As a result our wares 


world imitated 


other 


are sold the over, we are 


more than any nation, and we have 


the largest number of inventors and the 


best patent laws. Inventive genius seems to 
have no limit. It is surely a country of sur- 
prises, and frequently the most unexpected 
men invent the greatest things. This genius 
for producing original things gives us man 
ufactured products almost human in results 
When looks into 
many lines of business he sees machinery 
that 
One 


they accomplish. one 


and devices seem the result of some 


divine gift. wonders what our fore- 
fathers would think and say could they re- 
turn and witness the operations. Even in 
have inventions that are 
All these inven- 


almost 


office devices we 
marvels in inventive skill. 
have brought into 
innumerable of business 


originality. 


tions existence 


lines founded on 


This originality we see every- 


where about us aside from business lines. 
We want new things and we want them 
different from what we have been accus- 


tomed to have. We do not want to imitate 
even too much in the things we have out- 
We want to be original 


to show others what we can do. 


side of business. 
One can 
understand this originality in our peoples 
better by reading comparisons with other 
and best, of 


nations, comprehend it the 


course, through observation and investiga- 
tion in traveling in different countries. The 
difference in 


It makes one proud of 


greatest our favor is in our 


business conduct. 
One really never fully under 


half ap- 


our country 


stands his country, nor does he 


preciate it, until he has been to another 
country, and especially labored there for 
a living. I know this from personal ex- 


perience.- The high position of our country 
today is chiefly owing to the initiative and 


originality of its people 
A Man for Every Place. 
What 


cially business-power, mean to the indivi 
No race of 


does this nation-power, and espe- 


dual as his contribution to it? 


people, nor the people of one country, are 


all alike in every more than 


in their physiognomy. It 


respect any 


they are alike 
would be unfortunate if there was an exact 
sameness in individuals just as there would 
all did and had the same things 
own thoughts, 


be if we 
individual has his 
perception 


Each 


ideas, opinions, and general 


in Business. 


mental capacity. It ranges from the lowest 
to the highest, and so we have men to do 
all sorts of necessary things. There is al- 
ways a man for every place and necessity. It 
is the combined effort of all individuals that 
gave us what we have today. The degree of 
initiative and originality must necessarily 
vary in individuals. It requires not only 
desire to take the initiative in many things 
but it requires desire plus to be original in 
most of one’s doings. Initiative does not 
always produce originality in things. It 
simply means that some certain proportion 
of the total masses were successful enough 
in their initiative to produce things on 
original lines, that started all the things 
we have today. Looking about one sees 
the evidence of the immense number of in- 
dividuals that must have had both initia- 
tive and originality. It means that we all 
can try to be among that number, and in 
the trying will become better and more 
successful men. It means the harder we 
try the greater will be the number of in- 
dividuals among the specially fortunate 
ones in due course of time. We all have 
opportunities to improve our mental capac- 
ity and hand dexterity. We can all get ex- 
perience and with a will improve in general 
as the years go by. We make our marks 
according to our own initiative and indus- 
try. We are slaves only when we so will it. 
The opportunity is constantly before us at 
least to gradually climb one step at a time. 
No one prevents us from doing something 
new, or doing an old thing in a new way, 
or doing the same thing in a better way. 
No one prevents us from taking the initia- 
tive and doing things in an original way, if 
we are employers, and no employer will 
prevent the employe from doing the same 
thing if he can show that it is to his best 
interests to have it done. The number of 
employers always must necessarily be much 
less in number than employes, but they are 
employers on account of their initiative as 
a starter. Where there is no initiative there 
can be no employer, and so he remains an 
employe irrespective of other qualifications 
he may have. To produce an original arti- 
cle, or handle a similar one on original 
lines, too, requires initiative. To give 
us the schools, churches, hospitals, libraries, 
etc., means initiative on the part of some 
Unless they are to be 


one or more men. 
built and conducted all alike, originality 
must enter into the problem. 


As to employes in offices, it does not re- 
quire any specially good eyesight or brains 
to see why some remain practically sta- 
tionary in position and salary, others climb 
slowly, others rapidly, and still others get 
to the top, and that now and then you see 
one being promoted over several or more 
employes at a time. It naturally means 
superior ability and thoroughness of work, 
steadiness and reliability, proper spirit and 
interest, has the business at heart and is 
a sticker, but back of it all you will notice 
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he, too, had more initiative than those he 
left behind. He does not work by rote or 
by the clock, he does not do only what he 
is told to do; but he wants to succeed and 
wants his employer to succeed, he wants 
the whole organization to succeed, he takes 
the initiative to find more work, does it 
better than others, he takes the initiative 
to help others, to show where things can 
be improved, he develops himself in every 


OFFICE APPLIANCES 


way possible, and meanwhile he is develop- 
ing executive ability that may land him 
eventually in charge of others, sometimes 
as a member of the firm. There is no prog- 
ress, worth mentioning, as a rule, by sim- 
ply obeying orders. There is competition 
in office employes as there is in the selling 
game. The one that makes himself felt 
through initiative grows, and must grow; 
he will be recognized. The employe that 


Salesmanager and the Loose 


6s HE sales manager of a loose leaf 
factory has got to be a pretty 
thorough exponent of the loose 
leaf proposition,” said the head of the 
concern as he settled back in his swivel 
chair and tilted his cigar at the Uncle Joe 
Cannon angle. “The man who teaches 
others how to sell loose leaf devices must 
be supremely well informed about what is 
required in business houses in almost 
every line. I say he must be, perhaps I 
had better qualify that and say that the 
better informed he is on business forms 
and customers’ short cuts, methods of ac- 
counting and so forth, the greater his suc- 
cess will likely be in disposing of a variety 
of loose leaf lines. No man possesses all 
the information requisite to make the ideal 
loose leaf sales manager. The loose leaf 
business is comparatively young among 
the industries of the country; it is, indeed, 
but little over ten years old. Of the dozen 
or so of active, progressive factories en- 
gaged partly or exclusively in the manufac- 
ture of loose leaf there is hardly one of 
them that has not made marked progress 
in the quality of its goods, the number of 
lines carried and the variety of uses to 
which these lines have been adapted. A 
man who occupies the position of sales 
manager for any one of these concerns is 
forced into growth. He must grow to 
keep up. 

“The sales manager is a general of an 
army; he carries on a campaign bigger 
than all the combined campaigns handled 
by General Grant. He sends men all over 
the country. He must know at a glance 
what Jones is doing in Arkansas, and what 
Smith has done in Oregon; he must tell 
Robinson in Maine how to meet the com- 
petition that has developed, and brace up 
Brown in Texas, and keep him from iag- 
ging because he has a clear field. He must 
be able to tell instantly just the proper 
argument to meet every objection, and 
furthermore, he must be able to impart this 
knowledge to his men, and to fill them with 
enthusiasm for the line they represent. 


Loose Leaf a Great Industry. 


“Loose leaf books, filing devices and so 
forth are comparatively in their infancy. 
New avenues are constantly being devel- 
oped for their application and the records 
of the patent office almost every week 
show something new developed along these 


Some Suggestions by an Old Hand in the 
Loose Leaf Industry. 


lines. Not all of this new matter is of 
value, of course, but very much of it finds 
practical application in some of the loose 
leaf factories. It is idle to believe for a 
moment that a man who knows nothing 
about the business can at once manage the 
selling department of it when it embraces 
technical knowledge. Every loose leaf 
manufacturer in the country has trained, 
educated men at the head of his several 
departments. Some of these men have 
grown up with the business. They have 
lived loose leaf, thought loose leaf, ab- 
sorbed loose leaf, until they think in terms 
of loose leaf, and are as much at home in 
discussing the applications of the loose ieaf 
idea to all systems of business as they are 
at their midday meal. The man who knows 
loose leaf like this is pretty likely to be 
able to plan a better selling campaign than 
one who is not familiar with the technique 
of the industry. Understanding how the 
goods are used and who uses them, he can 
educate his men in all the best selling argu- 
ments. The salesman in turn can inform 
the dealer and help to move the goods, 
once he succeeds in placing an order. 

“The loose leaf sales manager is the main 
spring behind the executive staff of the 
organization. He is the teacher, the pro- 
phet, philosopher and friend of all the 
young men on his staff, and they in turn 
are the private soldiers on the firing line 
who must carry the battle forward, must 
meet emergencies as they arise, and must 
convince the dealers that the line they rep- 
resent possesses merits not found in other 
loose leaf systems. 

“The sales manager should have each 
day, reports from every salesman as to 
what customers he visits. These reports 
should inform him with regard to the pos- 
sibilities for the sale of loose leaf goods 
in each town that he visits. These reports 
should inform him whether the dealers he 
visits are progressive, whether they know 
anything about loose leaf, and if so, how 
much, whether they have ever shown any 
inclination to develop the loose leaf end 
of their business. If these dealers show 
interest in the subject or possess any op- 
portunity for developing the sale of loose 
leaf goods, it is the duty then of the sales 
manager to train his guns upon them at 





has initiative also has originality or he will 
develop it. In his desire to see the com- 
pany succeed, to grow himself, he is ever 
looking for opportunities to create original 
methods or systems or schemes, and when 
he can convince his employer of the wis- 
dom in adopting his ideas, he finds him- 
self in better grace with him and marked 
for some better position, or more powers 
and more salary in his present position. 


Leaf Line. 


long distance by means of catalogs, letters, 
suggestions and explanatory data, and so 
equip them with the information necessary 
to enable them properly to move their 
stock. The sales manager should know 
every inquiry that comes to the house, 
whether from a dealer or a consumer. He 
should be able to show conclusively the 
advantages which arise from the use of 
his goods, what is the proper style of loose 
leaf device to use under a given set of cir- 
cumstances. In other words, he should 
consider the adaptability of his different 
devices to the work required, and figura- 
tively speaking, fit the punishment to the 
crime. 

“The sales manager in the loose leaf line 
must have judgment, experience, knowl- 
edge of human nature, knowledge of his 
goods, supplemented by inexhaustible en- 
ergy and indefatigable cheerfulness and 
determination. 

Note.—The suggestion and ideas for the 
foregoing article were furnished by F. W. 
Risque of the Sieber & Trussell Mfg. Com- 
pany. 


MUCH ADO ABOUT NOTHING. 


An Oklahoma firm rubber 
stamp with a forty-four word inscription, 
recently requested quotations 
houses making rubber stamps. 
one house in Chicago, one in Dallas, Texas, 
one in Oklahoma City, and the fourth at 


desiring a 


from four 
It wrote to 


Topeka, Kansas. Presumably quotations 
were received from all four of these 
houses. The rubber stamp in_ ques- 


tion would cost about fifty cents, eight 
cents were spent in asking quotations from 
various firms throughout the country, 
which, in turn, spent eight cents in reply- 
ing, making sixteen cents expended un- 
necessarily for the reason that the work 
could have been done by the nearest house 
doing a rubber stamp business at very 
nearly the price quoted by the lowest com- 
petitor. 

What mistaken sense of economy induces 
people to take their own time and postage, 
and the time and postage of other people 
dickering around for bids on one fifty cent 
order is beyond comprehension. Economy 
and careful attention to expenses are 
praiseworthy and necessary in every busi- 
ness, but there is a point where economy 
becomes extravagance. 
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Write for It Today 





Golden 

Or 
Weathered 
Oak, 

Birch, 
Mahogany. 


No. 555 
Eitherthe Filing Cabinet or the Desk shown here is 
furnished with the purchaser’s choice of nine kinds of 
drawers for filing index cards and all sizes of business 
papers, electros, legal blanks, etc. 





ye Complete Office on Legs 


The Greatest Desk Success 


Roller 
Bearing 
Drawers. 
Follow 


Blocks 


Sie No. 1220 
four drawer vertical file 
—new addition to the 
line. 

Supplies the demand 
for a low priced high 


Wise Dealers Sell §/- Goods 
New ff ee Catalog Now Ready 





No. 1220 


he only complete line combining all kinds of filing grade cabinet. 

drawers in either an Office Desk or File. _ oh Quartered Oak aoe and top. Sides and back 

No. 42! Drawers made in Letter and Legal Cap Size Width. peautifu lly panelled plain Oak, also Birch Ma- 

Siatet anak few Cabinets supplied in ANY height with ANY com- hogany. 

, + binati f filing drawers. 

F Four Drawer Vestical Letter a a Drawers extend full length from the cabinet. 
ile—capacity 20,000 1 . ° S lid 
Drawers operate easily—without Th kvm M f C upported on Double Roller bearing slide s - 

stickir ng oF bin iin 1g Roller bear- e anu acturing OQ. port. Dull brass label holders and drawer pulls 

ings. Full height drawer sid 
Now Vest ee Monroe, Mich. _ WRITE NOW FOR CATALOG “C” AND 


Dust Proof. Lever Locking ‘Fol 
er pulls . DE NNY » Mer " —Da? . 
(Address Mail to Factory.) DEALERS’ PRICE LIST. 


low Blocks. Oxidized draw 
and label holders 

















is found in the universal sale of the 


I-P Loose Leaf Price Book 


Aside from the special uses for which they were designed, 
the great adaptability fits them for all manner of general 
office forms, w hic h may be a? hao to dz vip er 
indexed and easily accessible 


The Mechanism of the I P Book 


is marvelously simple, effective and durable. The mate- 
rials and binding are of the hig] hest possible standard. Its 
universal adaptability and lendid construction have 
made it the m ost extensively sold of all loose leaf books, 





It is the Favorite of the Dealers 


It is carried in 
eight rulings for each side. 


because it is the favorite of the users. 


stock in all practical sizes, 


Sold Through The Trade Exclusively. 


IRVING-PITT MFG. CO. 


KANSAS CITY, MO. 


Write for Prices 
and Catalog 








Gleanings in the Field. 


EADERS of Office Appliances wi 
perhaps, be interested in the inven 
tions described here, though most of 
them are simple and some of them may be 
leemed a bit freakish. It may not be pos 
sible in every case, to determine the source 
if these inventions without investigating 
Patent Office records. But some of them 
may suggest properly a profitable line of 
thought, leading, perhaps, to improvements 
adaptations of a practical character. We 
lo not claim that these devices are new, 
even, but they may interest some of ou 
readers 
A New Desk Chair. 

\ South Dakota man has devised a com 

bination desk chair which may be 


Some Interesting New Devices Culled from 
Various Sources. 


responsible manufacturers are upon the 
market in this country with practical de 
vices for carriage shifting, using various 
motive powers, from spring recoils to elec 


tricity and compressed air. 


Typewriter in a Trunk. 


\ combination trunk which is a sort of 
portable office is the invention of a lady in 
New York. When closed it looks like an 
ordinary square trunk of substantial con 
struction. When open it reveals a set of 
pigeon holes and a typewriter. The type 
writer is fastened to one side of the trunk, 
which is hinged in the middle and folds 


Holds Pen in Correct Position. 


In penmanship, it is important that the 


writing be accomplished by a wrist 01 
muscular arm movement as contrasted to a 
finger movement. By the finger movement 

is impossible to write easily or with a 
owing hand. An attachment for a pen 
holder has been invented to provide a 
means for so positioning the fingers of the 
writer that all movement used in writing 


must be made from the wrist and arm, and 
cannot be made by the fingers. The at 
tachment consists of two guides, one adja 
cent to the pen, to support the fingers, and 
the other projecting into the crotch of the 
hand. The guides co-operate in preventing 
the writer from bending his fingers and in 

necessitating the use of a free and 


easy swing of the wrist and fore 





handy for use in the home, m small 


schools or in’ confined situations 


where even the smallest desk 
would be impracticable. It con- 
sists of an ordinary straight back- 
ed chair with an adjustable flat 
surface supported on an adjustable 
brace. The flat surface or writing 
table, is fastened to the top of the 
hair and can be widened or con 
The brace, or 
support, sets on the back of the 


structed as desired. 


seat, and can be lengthened or 
shortened. When not in use the 
vriting table can be folded in close 
to the back of the chair, and when 
needed can be fixed at any angle 
required. The writer, of course, 
needs another chair to sit upon, 
but the advantage of the desk 
‘hair is its economy in space 


Shifting Mechanism for Typewrit- 
er Carriage. 


arm 


A Combined Stamper and Sealer. 

This little device designed, it is 
said, by a California man, 1s not so 
formidable as its title implies 
The machine moistens the stamps, 

















feeds them out as they are needed, 





pastes them to the envelope and 














The first typewriter had a shift 
ing mechanism, which was oper- 





ited by the foot. At the end of 
each line when it was necessary to 


bring the carriage back to the 











seals it. The contrivance consists 
of a long handled member with a 
trough in which a strip of stamps 
is placed. Near the lower end ts 
the moistening pad, supplied from 
a water chamber below it. At the 
end is a roller which by its rota 
tion feeds the 
pastes them fast after they have 


stamps out and 
passed over the moistener and 
come out beyond the 
Reaching out from the side of the 
handle is an extension of the roll 


handle 


er, which is used to seal the en 
velopes 
Another Noiseless Typewriter. 
From Vienna, Austria, comes 
the report that a subject of the 
Emperor Franz Josef has invented 








starting point a slight pressure on 
i treadle carried the carriage and 
paper back to the proper place. This de- 
vice never seemed to fill the bill, and the 
handshift was adopted. A man in Havana, 
Cuba, has secured a patent in this country 
m a device for carriage shifting whereby 
the operator does the work with her wrist. 
A large key raised slightly above the level 
of the keyboard occupies a position direct 
When the end of the 
line has been reached it is only necessary 


ly under the wrist. 


to rest the wrist for an instant on this key, 
when the carriage is carried back to the 
start, ready to begin the new line. 

Of course, the reader is well aware that 


outwardly. A drawer part, which is also 
hinged to fold in or out, is divided into 
compartments so that it is equally adapta 
ble for use as a little desk, the compart 
ments forming pigeon-holes, or for holding 
collars, pins, ties, toilet articles, etc. For 
writers or traveling men such a trunk is of 
the greatest convenience. The former can 
flit from spot to spot and whenever they 
find material for their work set up their 
typewriter in their hotel room. The latter 
can always have on hand a supply of letter 
heads, envelopes, etc., and a machine on 
which to make clear and complete records 
of headquarters. 


Informa 
and no 


a noiseless typewriter. 
tion is very meager, however, 
photographs or descriptive matter are yet 
forthcoming 

The inventor claims that in a 
where fifty or more of his typewriters are 
at work, no sound will be heard but the 


room 


typists in cony ersation. 


E. Steiger & Co., the Ad-Service Publish 
ing Company, which publishes the National 
Stationer, and the Edward Kingston Com 
pany, were unanimously elected to member 
ship in the New York Stationers’ Board of 
Trade at the regular meeting of the Board 
of Trustees on Sept. 14. 
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Ten Million Buyers of 
Typewriter Supplies 


will see, all through the year, our adver- 
tisements of Webster’s MultiKopy 
Typewriter Carbons and Star 
Brand Ribbons. 


@ That means the best opportunity you 
ever had to put your typewriter supply 
business on the most profitable, per- 
manent and satisfactory basis. 


@ It also means that MultiKopy will 
be the brand on the buyer’s tongue. 
People will no longer be satisfied with 
unknown carbon paper—they will want 
the brand they have read so much about. 


@ Why not turn to your advantage this 
big and long advertising campaign? 
It costs you nothing, but will make 
money for you. 

@ Write for our plans for trade building. 
They will interest you. 








F. S. Webster Company a ee 






NON- FILLING 






THEWEBSTER 338 Congress Sireet, BOSTON, MASS. 
CrRADE __) oP Philadelphia 
TTA ORY, 133 Dinee a St 67 King William St. Rue tm 10 


New York Chicago 
396 Broadway 211 Madison St 408 Walnut Street 
CARBON a a Berlin, Friedrichstr 60 


























Loose Leaf From the Selling End. 


From an Interview with R. L. Winans, 
Sales Manager of the C. S. & R. B. Co. 


When the associate editor of Office Ap- 
pliances called at the factory of the C. S. 
& R. B. Co., he found everyone too busy to 
talk much, and learned, incidentally, that 
this concern is now operating its entire 
plant nights to get out the orders it has for 
ledgers and binders. He “cornered” Mr. 
Winans, however, and secured an expres- 
sion from him, and an excerpt of the con- 
versation is herewith reproduced. 

“It is impossible, within the scope of an 
ordinary magazine article, to start a school 
of instruction. Anyway, machine-made 
methods are of no more in settling 
any real issue than a dose of paregoric in 
the cure of scarlet fever. Platitudes on 
salesmanship may be indulged in indefinite- 
ly; they signify nothing. Facts count, and 
with reference to this subject, it becomes 
apparent that the salesman of leaf 
must, first, working 
knowledge; he must know his line, and he 
to do under certain con- 


avail 


loose 

possess a_ two-fold 

must know what 

ditions. 
Confidence. 

“Whether a business man be a manufac- 
turer, a wholesale dealer, or a retailer, to 
him public confidence has the seeming of 
a rare jewel in a virgin setting, which the 
sales organization is bending every effort 
to secure. Happy the man or institution 
who can acquire it; happier still, he who 
can retain it and make that confidence the 
way to commercial success. Public confi- 
dence is the ‘Multum in Parvo’—the ‘UI- 
tima Thule’—the ‘Thirty-third Degree’ in 
a career of endeavor, which must, of neces- 
sity, have been a career of ‘square dealing.’ 

“Public confidence is rightly viewed by 
the manufacturer as the most potent factor 
in establishing the ‘good will’ which forms 
such an extensive asset of his business; yet, 
having attained this goal, no concern can 
afford to regard itself as under less than 
civil service a man must 
continue to put forth the same endeavor or 
he will be living, not in the present, but 
upon his past reputation. 


The Man in the Store. 


“One reason why loose leaf has been, to 
a certain extent, neglected by the clerks in 
the stationery stores, is the simple fact that 
the bank book houses (and there are 
very few of them) have, in times past, made 
such a marked difference between the prices 
at which they would supply large and small 
orders, as to make it very advantageous to 
the dealer to buy a quantity order whenever 
he purchased at all. Loose leaf people have 
not been in a position where they could do 
this. A system which was standing on pro- 
bation must necessarily be sold at prices 
consistent with circumstances, whether 
quantities were large or small. 

“Having a room full of blank books nat- 
dealer to instruct his 


restrictions, for 


urally caused the 


salesmen how to dispose of them in the 
shortest possible time, and this branch of 
their working knowledge was that which 


should never be neglected, whether there be 
pressure behind it or not. ‘Full Russia,’ 
‘Ends and Bands,’ ‘Half Bound’ and similar 
terms fall trippingly from the tongue of 
almost any salesmen in a stationery store; 
more even: he is perfectly familiar with 
the stock numbers of the different blank 
book manufacturers, and yet he does not 
even know the names of the different styles 
of loose leaf books he sells, nor what they 
are used for. 

“We admit that 
one for which the manufacturer 
great measure, responsible. Failure to place 
labels in stock goods may have come, in- 
directly, from a request of the dealer that 
such labels be omitted, but wherever this 
is done, the manufacturer should insist that 
the dealer use his own label, instead. The 
C. S. & R. B. line is sold by jobbers under 
imprint, and for this reason it has been 
practically impossible to label the books as 
they should be labeled to create familiarity 
with the different devices. But, on the oth- 
er hand, there has, heretofore, been in evi- 
dence a disposition to ignore the styles and 
stock numbers of loose leaf devices which 
should be corrected by the stationer who 
expects to make his loose leaf department 
show that profit to which he is justly en- 
titled. 

“Care of stock is another item of 
importance in proper sale of loose leaf in 
As opposed to loose leaf, blank 

can be nicely and uniformly 
little danger of damage 
stock. Loose leaf devices, which 
usually have projecting posts that easily 
damage the binding, must be packed in a 


this state of affairs is 
is, in a 


vital 


the store. 
book stock 
packaged, 
while in 


with 


certain way, and very carefully, and the 
average clerk, if he has to take care of 
stock as well, dislikes the trouble such a 


line causes him. 

“It is even more essential that old loose 
leaf stock be always brought to the front, 
and worked off first, than in the case of 
blank books. Most loose leaf lines are so 
made that the books are extremely durable 
in use, but easily damaged in the stock 
package. 

Room for Originality. 

“Originality of the salesman behind the 
counter may be shown just as plainly as by 
the street man. Why is it that some salesmen 
are always ‘good fellows,’ pleasant to meet, 
drawing their customers back to trade with 
them again and again? Why is it that the 
salesman in a cigar store, for instance, or 
in a dry goods store, is frequently sought 
personally by his customers? Is it simply 
because he is a bright, possibly a witty fel- 
low, with whom they like to pass a few 
moments? Very seldom is this the reason. 
Usually this clerk can be depended on to 
tell them when he has a brand of.‘Havanas’ 
thinks adapted to their par- 
or a certain piece of mer- 


which he 
ticular taste, 


chandise that he knows they would be glad 
to buy, taking his judgment of values. In 
other words, the whole subject harks back 
to the question of public or personal con- 
fidence, whichever you chcose to call it. 
But this same confidence cannot be de- 
pended on to produce results if the sales- 
man neglects to properly post himself as 
to the subject. 

“Special goods, sold to care for specific 
forms in a specific way, should be recom- 
mended only after the salesman is in 
session of all the information it is possible 
regarding the use to 


pos- 


for him to secure, 
which the books or devices are to be put. 
For instance: A customer calls at your 
store and asks for a binder to hold about 
200 sheets, signifying that he must have 
a book that will open perfectly flat, and in 
which the sheets may be written up as close 
to the margin as in any other style. Ob- 
viously a ring book is what he has in mind, 
and the salesman gets out a few styles to 
show him, finding out very soon that the 
customer also desires to provide for a cer- 
tain expansion which, of course, could not 
be secured in the ring book. He is there- 
fore back to the starting point, and the cus- 
tomer is losing patience, although the mis- 
understanding might be considered his own 
fault. Best, therefore, to find out the future 
of the device, as well as its current or pres- 
ent use, before deciding what style to rec- 


ommend. 
The Man on the Street. 
“Records of the business done in sta-— 
tionery stores, will show that nine-tenths 


of the sales of loose leaf devices are made 
by the outside or visiting solicitors. Now 
the outside man recognizes that he must 
know his line. With him, it is not only a 
question of talking good logic, but of of- 
fering some satisfactory excuse for 
taking up the time of the busy man he calls 
on. He goes out after the business—he is 
the aggressive order-seeker—he is the sales- 
man of ‘parts’ who must know, and who 
does know man of the 
manner in which he may apply to his busi- 
ness not only loose leaf systems, but other 
labor saving inventions as well. 
“The field man usually is 
reference to business forms and their sev- 


also, 


how to advise a 


posted with 


eral applications; if necessary, he can sit 
down and draw up a satisfactory form, and 
we feel that the value of the 
man would be greatly increased, and his fu- 


would 


inside sales- 


ture more certainly assured, if he 
similarly equip himself. 

“Then again: Because of the great num- 
ber of new concerns who each year walk 
right into the manufacture of leaf, 
and, after a sad experience with undepend- 
able metal parts, turn around and ‘walk 
right out again,’ and the fact that the man 
on the street is the fellow who bumps into 
the little whirlpools this transient competi- 
tion creates, he is the man who becomes 
posted on what his competitors have to 
offer. He is the ‘live wire’ in the sale of 


loose 


























off our hat to him. 
devote the 


loose leaf, and we take 
When the the store 
same amount of time and trouble to mem- 
orizing the stock in this line that they give 
blank books, pencils and other staples, they 


boys in 


have earned the right 
our hat to them also. 

“But we have nothing special to com- 
plain of. We have always held that the 


manufacturer must, first, present the trade 


| 
| 


to ask us to take off | 


a dependable line, and this the C. S. & R 
B. Co. claims to have done. With such 
a line the retail salesmen have made the 


reputation of loose leaf goods a lasting one, 
only remains for us to further 
making the loose leaf depart- 
f consequence in every 
this end, we (and we believe 
every up-to-date manufacturer of this class 
of goods), would be glad to have the dealer 
send us his store salesmen, that they may 
spend a day in our factory. We are sure, 
likewise, that any dealer will gladly spare 
any of his men for a day or two if they 
express a desire to visit the factory, and 
the evidence of this interest on their part 
will cement the bonds which hold them 
growth of the 


and it now 
assist them in 
ment a factor of 
store. To 


closely in touch with the 


business.” 


PENCIL LEADS PAY MORE. 


The board of general appraisers has de- | 


cided disputes regarding the values at which 
pencil leads may enter this country. It is 
held that Breitenfelder & Co. of Nuremberg 
must pay duty on a valuation higher than 
that invoiced. After an investigation, the 
board finds that the action of the New York 
appraiser in raising valuations as a prelimi- 
nary to the assessment of duty is correct 
and should stand. 

Another case involving the appraisal of 
foreign-made leads for pencils stood in the 
name of & Ullman of Fuerth. 
This foreign firm to the values 
placed on their goods by the appraiser of 
the port. General Appraiser Chamberlain, 
who heard the testimony in the case, says 
that the exporter’s values may be accepted. 
He upholds the exporters and denies the 
contention of the government for a duty 


Bechman 
objected 


based on higher valuations. 


FIRST ONE A DOLLAR. 


“What’s the price of this?” asked a cus- 
Richard Harms, 
Stationery 


other day of 


tomer the 
f Poundsford 


president of the 
Company of Cincinnati. 
“One dollar,” replied Mr. Harms. 
“What’s the lowest price you'll make me 
on a dozen?” 


“Nine dollars a dozen,” replied the mer- 


chant. 

“Well,” said the would-be buyer, “I'll 
take one now and get the rest a little 
later.” 


“All right,” replied Mr. Harms, “but the 
first one’ll cost you a dollar, you know.” 
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Let Your Office Grow as it 








will, and should— 


needs. 


When the office is small and space at a. pre- 
mium— JJni files form the nucleous for a growing 


business, 


When expansion comes, more JJni file; 


can be quickly assembled in attractive combina- 
tions to fit the new and larger offices. 


Globe=Wernicke 


[ni files 


include Vertical Files, Card Index Files, Legal 
Blank and Electro Drawers, Pigeonhole Boxes, 
Catalogue Drawers, in endless variety of arrange- 
ment—all easy to handle in everyday work. They 
are made in two styles—Quartered Oak and 


Mahogany. 


Send today for catalogue F-809 of Globe- 
"Wervicke Filing Cabinets in Wood and Steel, and 
circulars describing the full range of Mdnéfiles. 


The Globe“Wernicke Co, Cincinnati, U. S. A. 


New York, 380-382 Broadway. 


Branch Stores: 
Chicago, 224-228 Wabasb Ave. 


—There is always a JJnifile 
or combination of [Jnifiles 
exactly suited to your specific 


—Always a style, a size and a 
finish that will fit into and har- 
monize with the fixtures and 
furniture in your office. 





Boston, 91-93 Federal St. 











SIMPLICITY TIE DEVICE 





WITH ASSORTED COLORS 


OF TAPES 

12 inch, 
80c per 100. 

18 inch, 
90c per 100 

24 inch, 
$1.00 per 100. 

36 inch 


$1.15 per 100. 
48 inch, 

$1.25 per 100. 
60 inch, 

$1.35 per 100. 





CHEAPER THAN RUBBER BANDS 





Patented 





This device consists of a pe- 
culiar shaped brass bu 
from the —= of Tron is 
tape. The 
und the 


e388 
unfastened by a single jon. 
They last forever and will not 


rot. 
The right discount to the 
e. 
Samples on application. 








Mannfactured by 





UNIVERSAL PACKAGE TIE DEVICE CO., Macon, Ga., U. S. A. 














President Bailey has just completed and 
list of standing committees 
the work of the Na 


the end of the As 


announced the 
which will 
tional 


sociation year next October 


carry on 
Association until 
The commit 
made up of the following gentle 


tees are 


men 
Blank Books—Ralph S Chair 

man, R. S. Bauer & Co., Lynn, Mass.; Wil 

liam C. Bardenheuer, Boorum & Pease Co 

New York, N. Y.; Edward R. Morey, Mor 

Seattle, Wash 

Charles N. Bell 


sauer 


ey-Merriam Co., 

Paper and Envelopes 
man, Franklin Printing & 
Toledo, O.; Henry C 
lr. Bainbridge’s 
Henry F. Bliemeister, 
Paper Co., Toledo, O 

Files and Office Furniture—A ley 
Chairman, Schooley Stationery Co., Kansas 
City, Mo.; Charles Slemin, Yawman & Erbe 
Manufacturing Co., Rochester, N. Y.: W 
FE. Milligan, Maverick-Clarke Litho. Co 
San Antonio, Tex : 

Hardware and Glassware 
Whiting, Chairman, 
Buffalo, N. Y.; Samuel E. Hilles, Samuel C 
fatum Co., Cincinnati, O.; William N. Pe 
louze, Pelouze Scale & Manufacturing Co.., 


Bainbridge, Charles 
Brooklyn, N. Y 


Blade 


SONS, 
Printing and 


Scho 


Du Monte A 


Chicago, III. 
Inks and Mucilage 
Clarke & 


George M. 
Chairman, Courts, 
Texas; W 
New York, N. \ 
New Bedford, Mass 
Pens and Pencils 
Chairman, Stevens, Maloney & Co., Chica 
go, Ill.; Harry C. Sharp, Esterbrook Stee 
Pen Manufacturing Co., Camden, N. J.; Ed 
E. Huber, Eberhard Faber, Brooklyn, N. \ 
Loose Leaf Devices—D. S. 
man, Brown, Treacy & Sperry Co., St 
Sieber & 


Henry S 


Charles 


Sperry, Chai 


Minn.; James Dawson, Trussell 




















342 Broadway, Milwaukee, Wis. 





Engraving Co., 


Vosburg-Whiting Co., 


Courts, 
Galveston, 
S. Stafford, S. S. Stafford, Inc., 
Hutchinson, 


\. Stevens, 


Paul, 








Committees Appointed. 


President of National Stationers’ and Manu- 


facturers’ Association Names Com- 


mittees for the Current Year. 


Manufacturing Co., St. Louis, Mo.; A. H 
D. Childs & Co., », Ill. 
Leather Goods and Novelties—William 
H. Brooks, Chairman, William F. Murphy’s 
Philadelphia, Pa.; Millard E. Heise, 
Bros. & Co., Philadelphia, Pa.; 
Henry E. Von Wedelstaedt, Henry E. Von 
Wedelstaedt Co., St. Paul, Minn 

Rubber Stamp Goods—Eugene H. Clarke, 
Chairman, E. H. Clarke & Bro., Memphis, 
renn.; Gus Meyer, Meyer & Wenthe, Chi- 
ago, Ill.; Martin Meyer & Tal 
Baltimore, Md. 

Miscellaneous Items—W. H. 
Chairman, W. H. Kistler Stationery 
Denver, Colo.; Charles S. Cooke, Cooke & 
Cobb Co., Brooklyn, N. Y.; Arthur C. Bain 
bridge, Henry Bainbridge & Co., New York, 


Childs, S. Chicag 


Sons, 


Langfeld 


Meyer, 
heimer, 
Kistler, 


Co.. 


N. Y. 
Convention Committee—Theo. A. Stein 
mueller, Chairman, Lucas Bros., Inc., Balti 


more, Md.; James B. Irving, Irving-Pitt 
Manufacturing Co., Kansas City, Mo.; Wil- 
liam Rodiger, Sanford Manufacturing Co.., 
Chicago, III. 

Year Book Committee—George C. Whit 
temore, Chairman, Thomas Groom & Co., 


Boston, Mass.; Walton N. Peabody, Amer 


can Bus, Supplies Co., Boston, Mass.; Ar 
thur L. Cole, Arthur L. Cole, Lawrence, 
Mass. 

Executive Committee—I rank W. Bailey, 


Chairman, Thorp & Martin Co., 


Mass.; Theo. L. C. Gerry, Gerry & Murray, 
New York, N. Y.; William J. Kennedy, 
William J. Kennedy Stationery Co., St 
Louis, Mo. 


Millington Lock 
Lockwood, 


Resolution Committee 


wood, Chairman, Millington 


MILLER LOOSE LEAF 
TYPEWRITER | 


RECORDS 


Two styles : 
Rod (Spring Lock). Each the 
only known efficient binder 


of its class. 


Stationers Loose Leaf Supply Co. 


“SELLS TO THE TRADE ONLY” 


Boston, 


Automatic (Key Lock), 


Buffalo, N. Y.; Wil 

Dixon Crucible Co., Philadelphia, Pa.; Sai 

uel Ward, Samuel Ward Co., Boston, Mas 
Programme Committee—Lansing G. W 


lam 


more, Chairman, Scranton, Wetmore & | 
Rochester, N. Y Frank B. Towne, N 
tional Blank Book Co., Holyoke, M 
Walter F. Cushing, Adams, Cushing & 
cer, Boston, Mass 

Credentials Committee—\WWm. EF. Smit 
Chairman, L. E. Waterman Co., N« \ 


George W. Tall, Tall Bros., Ba 
more, Md.; L. A. Hawkes, C. Howard H 
Pen Co., Camden, N. J.; W. O. Foote, | 


& Davies Co., Atlanta, 


eae Pe 


Ga.; Charles 


Moyer, Moyer Stationery Co., Omaha, N 

Foreign Relations— Abner K Pra 
Chairman, J. L. Fairbanks & Co., Bostor 
Mass.; David A. Tower, Tower Manuta 
turing and Novelty Co., New York, N. ¥ 
Frank D. Waterman, L. E. Waterman ‘ 
New York, N. Y 


National Catalogue Commission—F let: 
er B. Gibbs, Chairman, Shea Smith & | 
ll.; Robert D. Pattersor 

Stationery Co., St. Louis, M 
Dorsey, Dorsey Printing Co., Da 
\. Stevens, Ste l 
red ¢ Bazely 


Detroit, Micl 


Chicago, 
& Skinner 
James A 
las, Tex.; Charles 
loney & Co., Chicago, III. 
Richmond & Backus Co., 


CEDAR FARMING IN TENNESSEE 


An immense amount of cedar for the lea: 


pencil industry is cut, planed, sawed and 
shipped out of the town of Murfreesbor: 
Tenn., every year. There have been many 
fortunes made in that section out of d 


Cedar trees there are cultivated as 1s 
other crop The groves, conserved as they 
are now by the wise owners, W last 
ever, and will be furnishing the close-gra 


cus 


ed, fine-fibred wood for pen 


trom now 











Exclusive territory con 


tracts will be made with 


a limited number of man 


ufacturers controlling this 
; | 
class of trade. | 
Send for catalog and 


pr 9! ¢ sit 1¢ yn. 











203 Broadway, New York City 
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# NEATLY WRAPPED IN HOLLY PAPER, 
fad THESE (2, RECIPE OUTFITS WILL 
US". == | SELL WIDELY AS HOLIDAY GIFTS. 
Law pei | & STOCK ON HAND MEANS 
Poa MORE BUSINESS FOR YOU! MT, 





























nh aS JLIDAYS are coming! The time when everybody is 
| looking for a neat, inexpensive, yet useful gift. 

€@ Card Index Recipe Outfits have found favor 
among housewives wherever shown. They are compact and 
neat; each contains more valuable recipe and cookery in- 
formation handily classified on cards than was ever found in 
any cook book. 

There’s a recipe to a card. That’s the @ Card Index 
idea; applied here to a household necessity this €@ principle 
is doing the same pioneer work as our Card Record Systems 
have done in commercial houses. 

Our three styles sell at $1.00, $1.50 and $7.00, respec- 
tively. Outfits contain from 125 to 220 recipes, all authori- 
tative, being prepared by Mrs. 
Alice G. Kirk, eminent Domestic 





; Science Expert of Cleveland, O. 
Recipe Outfit No. 28. Oak box. Contains 125 recipes 
and 13 index guides; box is ot oak with cover support 


Retails for $1.50 


eo 


























| Recipe 7 This is one of the 
BRESLAU OF MEAT 
~ MATCeALS f MEASURE | weer CIRECTIONS F actual re ip¢ ( ards 
Veal or} Note handy classi 
1 fication of infor 
mation, making it 
easy and simple t« 
a ea ie i prepare any dish. 
t custard cuy ‘ 
xture into them Perforation at toy 
R g t stand t ‘ = : 
os in it, and bak , : ven tor thirty niente 1 oat ‘ Outfit de Luxe, No. 400. Contains 221 re- 
} thaggt = Foamy dean { the cups onto a heated enables worker t : , . 
Foenat Pegteeg te e, garnished with tri- cipes and 19 index guides. Box is of leather and 
F | angles or hearts of toasted bread and serve hot hang recipe betors lver with silk lining. Anideal gift. Retails $7.00 
vrensis her when in ust 
: Could anvthing bs Write at once for details of our special sample 
- ; ae offer for holiday trade. ““Y and E” Folder No. 
xe | handier in th 9673 illustrates and explains all outfits in de- 
: il. ig fi re for live stationers. 
kitchen? tail. Big field here e 
coureesee aap crprmane gotten 














AWMANAND 


Main Factories and Executive Offices: 


ROCHESTER, N. Y. 


OUR OWN FILING EQUIPMENT STORES 








BUFFALO, 213 Ellicott Square 


Seer ee ae CLEVELAND, 611 Superior Avenue, N. | ST LOUtS tat Leconte 
PHILADELPHIA, 724 Chestnut Street PITTSBURG, 723 Liberty Avenue SAN FRANCISCO, 712-716 Mission Street 
r af - CHICAGO, 140-142 Wabash Avenue LOS ANGELES, 4204 South Broadway 


WASHINGTON, 614 Twelfth Street 
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The fine writing 

surface, snappi- 

hess and good 

printing qualities 
of 


give it that ex- 
pression of cul- 
ture so much 
sought in the bus- 
iness stationery 
of today. 


Years of experience, ma- 
terials of the highest quality 
obtainable and an exception- 
ally well equipped plant com- 
bine to make Bankers Linen 
a paper that makes the re- 
cipient of a letter written on 
it look for the water mark. 
The quality is so good that it 
actually helps the letter talk. 


Dealers 


find it pays them to feature 
Bankers Linen, and can al- 
ways count on it giving satis- 
faction. The more particular 
the customer the better the 
impression created. 


Samples and prices on request. 


Southworth Paper Co. 


MITTINEAGUE, 
MASS. 



























ROMP LADISLAV SREY 

















| 
| 
| 
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| 
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ORDERS FOR HOLIDAY STOCK. 


The Card Index Cooking Recipe Outfits 
manufactured by the Yawman & Erbe Mfg. 
Co., Rochester, N. Y., are meeting with 
greater popularity than ever this season. 
The wide general advertising which the 
“Y and E” people have given these splen- 
did household helps during the last year 
has made them well known among dealers 
everywhere. And the natural result is, of 
course, that holiday orders are being placed 
early so that deliveries will be positive. 

These little outfits the “Y and E” people 





= Sn, | 


Cooking Recipes \\ 














\ 
MRS ALICE GITCHELL KIRK \ 





—— 
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ORIGINAL RECIPE OUTFIT. 













three illustrated on this 
page. The original outfit—‘Y and E” 
Stock No. 25—is nrade up of a blue cloth 
125 recipes and 13 Index 


make in styles, 


covered box, 
guides. The second outfit is “Y and E” 
Stock No. 28, containing same recipes and 
Index Guides as No. 25, but having the 
solid oak box, which may be fitted with lock 
if desired. The most recent addition to the 
line of “Y and E” Recipe Outfits, how- 
ever, is the De Luxe Outfit. 

This outfit not only epitomizes all that is 
best in cookery and recipe information, but 





RECIPE OUTFIT DE LUXE. 


it furnishes this information to the house- 


wife in most commendable shape. The 


recipe cards are of the finest linen card 
stock. Index Guide Tabs are covered with 
celluloid to prevent soiling. The box itself 


is made of rich black leather and is silk 


lined. Hinges and lock are heavily silvered 
In all there are two hundred and twenty 
five recipes in this outfit. 

In all of these “Y and E” outfits each 
recipe is printed on an individual record card 
which may be hung up before the house- 
The Indexing scheme is 
carried out in a novel way, the Index 
Guides printed “Soups,” “Meats,” 
“Vegetables,” etc., the proper recipes being 
filed behind each. 

These outfits find a ready market among 
housewives. All the 


wife while in use. 


being 


twentieth century 
recipes have been prepared personally by 


OAK BOX RECIPE OUTFIT. 


Mrs. Alice Gitchell Kirk, the widely known 
Domestic Science Lecturer and Instructor, 
Cleveland, Ohio. 

The “Y and E” people say that the de 
mand for these outfits as Christmas and 
holiday gifts is going to be extremely heavy 
this year and dealers who desire to ck 


will do well to get their orders in early 


A NEAT PIECE OF PRINTING. 


A beautiful catalog, one of the finest 
pieces of work it has been the pleasur« 

Office Appliances to examine, is the recent 
catalog of stationers’ supplies No. 609, pu 
lished by The Globe-Wernicke Company 
Cincinnati. This is a high class piecs 

work. It is printed on a fine quality 
paper, and the half tone engravings 
typography are of the best grade The 
book contains 132 pages and is bound 
imitation leather 
of the plants of The Globe-Wernicke Con 


embossed covers Tw 


pany are illustrated in the frontispiece. The 
illustrations 
very sharp and clear. 
in neat, clean type, and every 


in the catalog aré 


The descriptions 


r mployed 


printed 
cle is presented with almost as much 

were actually present and « 

No. dealer should 


ness as if it 
be taken up in the hand. 
be 


catalog which may be had on request. 





without a copy of this Globe-Wernicke 
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Profit—"""sii""—that’s the strong 
point of the U.S. Automatic Pencil Sharpener 
You make $1.50 on every Sale—and our 
advertising—assures you of steady demand. 


The economy and satisfaction that our sharpener gives to everyone who 
uses it 1s szve to bring more Sales by recommendation—thus effing 
you open xew accounts — bringing new customers into your shop. 


$24.00 invested in a dozen aise 
nets you—$18.00 Profit— (rs! 


2 extra knives packed with each machine. 























each packed in a separate Slide top 
ek Gee ]2 machines (- oa screws and two per e to 
ATIC 


ae w | the Case, sell to the trade at $24.00 
= net F. O. B. factory. 
Height Been igre 5 inches KNIVES, $1.60 per dozen—NET. 


Occ aol 


To Rated Retail Stationers or Jobbers. 


We send a trial machine ON REQUEST Free of all cost—prepaid, or if kept to be paid 
for at $3.50—unless order is placed for one dozen or more, then the charge will be $2.00. 
Subject to return if not all you expect. 


Get one -at our Expense -on 10 days’ Trial. 
The Best Proof of our claim is TRIAL = 


ADDRESS DEPARTMENT L. 


Automatic Pencil Sharpener Company, Inc. 


Cor. Spring and Crosby Streets, NEW YORK 
P.S. Our advertising is now running in Saturday Evening Post, System, The Bookkeeper, etc. 
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LINDAU, Jr., 54 Duane St. 
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@ A Satisfied Customer 








is a dealer’s best asset 
it’s the reorders you are looking for. 





Carbons to fit every specific requirement 


various combinations. 


Boston "New York 





Carter’s Ideal 
Typewriter Ribbons and Carbon Papers 


“Reorder goods” 


Trade propositions for large and small dealers. Send for booklet 


Points,’’ of interest to all users of ribbons and carbons. 


The Carter’s Ink Co. 


Montreal 


The first sale lays the foundation (or spoils it) but 


Ribbons in all colors and 


‘‘Carbon 





Chicago 








It meetsevery requirement for the 
temporary binding of student's 
and stenographer’s note books, 
and various loose leaves imple, 
strong and neat. Made in three 
sizes. No.1, inches diameter, 
light weight; No. 2, 1} inches di- 
ameter, light weight; No. 2, ly 
inches diameter, heavy. weight. 
Unjointed ring, 14 inches diam- 
eter. 


Open Sidewise B 
rom Atob 







Closes from 
BOA 


A 





Patented Nuy. 44, 1¥uS 


EVERY LOOSE LEAF LIES FLAT WHEN USING 
THE IMPROVED UNIVERSITY BOOK RING 





Patented Feb. 4, 1902 


Write for particulars; also for samples of the new No. 1 heavy ring, a smaller size which is proving a big s 


OTTO KELLNER, JR., 4028 STATE STREET, CH CAGO 








SPUN BRASS CUSPIDORS 








27 Styles and S‘zes. 


business for you. 





— We sell to the trade only. 


THE IRELAND @ MATTHEWS MFG. CO., - DETROIT, MICH. 


Send for new Catalog 
showing new designs and prices. 

We can open the way to a better Cuspidor 
Ask for our special offer 
cn the best leader on the market. 








E-Z? So Easy! 


Only two prongs | 
to bend 


( 











Patent Per IT I 
for samples 





Time, Temper, Fingers 
and Paper will be saved by using the 


Easy Fastener 


for attaching correspondence to file covers, 


- and for attaching 1er 5% 
_ ae papers for any purpose whatsoever. Send 


“Do it now 


together any ther 


Manufactured by E.G. ROBESON, 753 Bedford Ave., Brooklyn, N. Y. 








| 











VETERAN LOOSE LEAF SALESMAN 
The picture which accompanies hi 
sketch is that of Rufus B. Rood, g 
salesman for the loose leaf departme: 
Cameron, Amberg & Coa., Chicago 
Rood has had an interesting exp 
He began almost 


rier 
the loose leaf line 
the loose leaf business was bor: sta 
ten years ago as a salesman 
cago Shipping & Receipt Book Compa 

Mr. Rood has bee 


with Camer 


berg & Co. for the last sev: 
handles number of large a unts 
experience loose leaf lines and his 


curate and extensive knowledg 
ness requirements and how they may 
met by the application of loose leaf 
tems making him one of the strong 
in the loose leaf selling field 

Some of M1 
as a pioneer salesman of loose leaf g¢ 


Rood’s earlier \pe 


were amusing as well as interesting 





his opinion, the very term, “loose leat 
cost loose leaf manufacturers many th 


sands of dollars and has delayed the 1 ' 








RUFUS B. ROOD. 


general adoption of loose leai systems 
years, the mention of anything 
connection with the keeping of a 
was as the waving of a red rag bef 
bull. It required the hardest kind of 
to convince business men that a loos: 
account book didn’t mean the scatt 
of the leaves from Dan to Beersheeba 
But even the banks are now adopting 
loose leaf systems, the First Nationa 
Chicago being now a convert to the 
leaf idea. Mr. Rood recalled an int: 
a number of years ago with Lyn 
Gage, then president of the First Nat 
Bank, in the course of which Mr. Gage 


he hoped the day would never come w 


the First National Bank would toler 
loose leat book But it is said that 
on Mr. Gage modified his opinions reg 


ing loose leaf systems, 














SOMETHING MANUFACTURERS 
MIGHT FOLLOW UP. 
American manufacturing houses whose 
lines touch any of those mentioned below 
might find it profitable to write to the 
Bureau of Manufactures at Washington, D. 
C., and get the names and addresses of the 


> 


. In writing to the Bu 


people referred t 
reau regarding these paragraphs, always 
mention the number, for each number rep 
resents a file and serves to identify the file 
wanted instantly. 

No. 3716. 


in Europe informs an 


Typewriters.—A business man 
American consular 
officer in his city that he desires to secure 
the agency for a low-priced typewriter. He 
believes that if a practical machine could be 
placed on that market at a low price, say 
$30, a very large sale would result. Com 
munications should be in Hungarian or 
German. The consul suggests that this 
may be a possible opening for rebuilt ma- 
chines. 

No. 3851. Paraffine envelopes and paper. 

A New York business man writes to the 
Bureau of Manufactures that he has an in- 
quiry from the Orient for paraffine en- 
velopes and paper; also for envelopes with 
address space cut out and covered with 
such paper. The inquirer desires to pur- 
chase large quantities of the same and 
would like to get in touch with the largest 
manufacturers of this class of goods. Sam- 
ple envelope of the grade desired can be 
obtained by interested firms from the Bu- 
reau of Manufactures. 

No. 3733. Office furniture, computing 


OFFICE APPLIANCES 


machines, typewriters——A business man in 
Belgium states to an American consul that 
he wishes to secure agencies for American 
office furniture, adding machines, type- 


writers, and similar supplies which require 


personal solicitation and advertising He 
wants the sole concession of articles ‘on 
straight commission. Bank and other ref 
erences are given. This party states that 


by means of his own agents the countries 
of Belgium, Holland and France are cov 
ered 
No. 3916 
An American consular officer in the West 


Stationery and office supplies 


Indies reports that a firm in his district 
dealing in stationery and office supplies 
1es to lay in a large stock of blank 
books, ledgers, loose-leaf systems, binders, 
and office specialties of various kinds. He 
is anxious to receive catalogues and price 
lists from manufacturers of these goods in 
the United 

No. 3785 
business man in 


States. 

Store signs, luminous, etc.—A 
3elgium engaged in the 
manufacture of advertising signs writes an 
American consular officer that he desires 
to enter into business relations with manu 
facturers of advertising articles, luminuous 
or nonluminous, for show windows. He is 
interested in everything connected with 


store signs and luminous advertising 





REGULATION OF COMMERCIAL 
TRAVELERS IN NATAL. 

The following information concerning the 

rules and regulations applicable to com 

mercial agents traveling in Natal is fur 


nished by Consul Edwin S. Cunningham of 
Durban: 

Every commercial traveler soliciting or- 
ders must pay a license tax of $48, which 
treated the same as merchandise intended 
‘or consumption. Duty must be paid upon 
samples, but when it has once been paid at 
port of entry, within the Customs Union, 
upon presentation of proper forms giving 
specific description of the samples, so that 
they can be readily identified, they are ad- 

itted free into all of the other colonies 
until they have been withdrawn from the 
territory included in the Customs Union 
Great care should be exercised to obtain 
the proper descriptive blanks and receipts 
for the duty at the original port of entry, 
as this will avoid all difficulty in passing 
from one colony to another. 

Upon re-exportation of samples a re- 
fund may be had of the duty paid. 

Perhaps the most convenient form in 
is good in every part of the colony for the 
year in which it is issued. Every license 
expires on December 31, but those taken 
out after June 30 cost only three-fifths of 
the annual license. 

On the Natal Government Railway com- 
mercial travelers, on the production of cre- 
dentials, are allowed 200 pounds free bag- 
gage to each ticket, which is double the 
amount granted to ordinary passengers, 
and all baggage in excess is charged at half 
parcels rate. This baggage must consist 
of personal effects, or samples intended 
solely for display, and not for selling pur- 


poses. 





PRICES: 
No. 2... $3.00 No. 4 $4.00 
No. 6... $5.00 


° PRICES: No. 2. 


PRICES: No. 2 








are the perfection of nearly seventy years of successful pen-making 
John Holland Gold Pen—recognized as the standard production the world over. 
and sizes and of three types—standard—safety and self-inking. 


EACH UNCONDITIONALLY GUARANTEED AS TO PEN AND HOLDER FOR TWO YEARS. 


$2.00. No. 3 $2.50. No. 52 


$2.00. No. 3....$2.50. No. 4....$3.00. No.5... 


John Holland Fountain and Gold Pens 


Every John Holland Fountain Pen is fitted with a genuine 
Proved by the test of time. Over 300 styles 






TAG MrT ARTS 
; 


This style is made in short length of holder with safety device to shut off flow of ink when pen is not in use. 


E pecially g¢ od for travelers and ladies 


a= 





This style is most handy for salesmen, agents and others who do most of their writing away from their office. 


It can be filled instantly anywhere. 





$3.50. No. 6 


Great ink capacity, largest variety of holders. The best for commercial use. 


estaguste> THE JOHN HOLLAND GOLD PEN COMPANY “"#g2"** 


127-129 E. 4th Street, CINCINNATI 






.$3.00. No. 54... . $4.00. 


$.4.00. Very large No. 7....$5.00. No 8....$6.00. 


~ 


SAFETY 


SELF-INKING 


No. 56... .$5.00. 


STANDARD 
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Ribbons and Carbons 
have created a special de- 
mand for Indeliba quality 
in every locality where 
typewriters and carbon 
paper are used. 


INDELIBA 


Hard finish varieties of 
carbon paper appeal to 
the particular trade. 
Hundreds of dealers have 
built up a paying business 
with our carbon papers 
alone. The favorite car- 
bon paper with the mer- 
chant, banker and busi- 
ness man generally 


INDELIBA 


Bichrome and Trichrome 
ribbons are made in a 
variety which ensures the 
dealers’ order being filled 
every time. We are never 

out’’ of any line. Rib- 
bons for any machine. 
Our specific formula guar- 
antees colors and durabil- 
ity seldom equaled. 


Better get our prices to- 
day. It will mean a big 
increase in prosperity for 
your ribbon and carbon 
department. 





—— 

















§ ook ——— 


Indeliba Mfg. Co. 


ROCHESTER.N.Y. 

















PRESIDENT BAILEY ISSUES PROC- 
LAMATION. 

The following circular, accompanied by 
a blank form of application for member- 
ship in the association has been sent out 
from the secretary’s office of the National 
Association of Stationers and Manufactur- 
ers: 

The National Association of Stationers and 
Manufacturers of the U. S. A. 

After five years of successful work this 
organization has arrived at a_ position 
where it feels justified in making a state- 
ment to the Stationers and Manufacturers 
of the United States for the purpose of 
demonstrating to them the value of this 
Association, and to ask for their support. 

Organized in Chicago, in October, 1904, 
it has done yeoman service in bringing 
together. two elements, one existing only 
because of the other, the stationers and 
manufacturers, who have put their hands to 
the plow and are working as a united body 
for the interests of all. 

The Toledo Convention registered the 
results of five years’ work and proved that 
no merchant can afford to remain out of the 
Association. 

The National Catalog Commission, whose 
work has been published in our Trade 
Papers, was accepted by the Association 
and reappointed, and funds voted to defray 
actual expenses; the members of this com- 
mission give their time for the benefit of 
the conditions of the stationer’s business, 


for the purpose of suggesting a harmony 


of prices that will enable every stationer 
to realize a profit on his work. Who can 
estimate the value of such a standard? 

Bulletin No. 1 was issued August 19. 

It was unanimously voted at Toledo to 
employ a permanent secretary, who will at 
all times be in touch with every member 
of the Association for information, and 
who will spend his time and effort in or- 
ganizing Local Associations for mutual 
benefit; this gives the National Association 
a working unit of unlimited value, and 
gives it a standing as an organization. 

To defray necessary expenses, members 
pay annual dues fixed at $10 each. This 
sum is small compared with the benefit 
that every merchant will receive from the 
work which is being done by the National 
Catalog Commission, the work which will 
be done by a permanent Secretary, and the 
value of ideas which are brought to the at- 
tention of every merchant at Annual Con- 
ventions. 

No young merchant can afford to be 
without this information, and it is the duty 
of every older merchant to contribute to 
the generation which is to follow. 

We ask your hearty co-operation. 

FRANK W. BAILEY, 
President. 
3oston, September 22, 1909. 





Character is of more importance than 
anything else. Character will get credit 
where assets without character must pay in 


advance. 


NORTH AMERICAN INDUSTRY. 
Profitable Competition Begun. 


The following news item from “La Capi 
tal,” the principal newspaper of Rosairo, 
Santa Fe, Argentine Republic, is interest 
ing to Americans: 

The development now going on in 
country in all lines of Yankee trade wil 
soon take on a further impetus through 
the house of Billiet & Co., of Buenos Aires, 
to which has been granted the representa- 
tion of certain important North American 
concerns which are anxious to find for 
themselves a market in the Argentine Re 
public, especially in articles in which the 
industries of that country can compete suc 
cessfully with those of Europe. 

To this end, Sr. Billiet, representative and 
manager of the house mentioned, will soon 
visit our city and the rest of the interior of 
the Republic, to make known those arti 
cles of North American origin for which 
he has been granted the representation, and 
among which especial attention will be 
called to the American automobile, the 
piano organ, the combination desks, graph 
ophones, typewriters exceedingly rapid and 
simple in operation, and many other things 
which show the improvements and refine 
ments in Yankee industry, all of which can- 
not be excelled 

In addition to these conditions of perfec 
tion which increase the value of articles of 
North American manufacture, the system 
of sales adopted by these merchants for 
the easy acquisition of the same by their 
customers, makes us safe in predicting that 
Sr. Billiet will meet with the most com- 
plete success in his mission, which in 
cludes not only the propaganda for the 
Yankee industries, but also the appointing 
of sub-agents and the opening of branch 
houses in such places as in his judgment 
are to be recommended for this purpose. 





WANTS COMPETENT YOUNG MEN. 

The Chicago office of The H. C. Miller 
Company at 140 Dearborn street, desires 
the services of a competent salesman with 
a certain amount of experience in the print 
ing or general stationery business. The 
company contemplates adding to its sales 
force and desires young men with experi 
ence in loose leaf lines. 


“White Satin” is a monthly magazine 
devoted to paper progress. It is the house 
organ of the Champion Coated Paper Com 
pany of Hamilton, O. It is printed on 
paper produced by that company and the 
beautiful half tone and printing work are 
evidence of the high finish and quality of 
the Champion coated papers. The periodi 
cal contains only a few pages, but every 
page is good to look at, and, more too, it 
is interesting to read. “White Satin” com- 
bines solid, interesting information with 
good advertising. 
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You Can Sell 
Wagemakeretts 





‘Stands “Stands Cui New 
for ae 





Dealers will be glad to learn that we have added to our regular Filing Cabinets a line of small 
sections consisting of 16 pieces, satin dull rubbed finish, cast brass hardware, and closed tops and 
bottoms. Most dealers are unable to interest the small business man, professional man or depart- 
ment manager, for the reason that their present line has too great capacity. 


By adding the 
“‘Wagemakeretts”’ 


you will increase 


Remember your sales 50%. 
Our Let us tell you about 
this line. Full roller 
Trade Mark bearings on all verti- 
cal file drawers. Legal 
Stands blank drawers have 
2 two compartments, 

f l , 
or Quality. 9x15” foolscap size. 
Cap size vertical file 
We drawer has full filing 
capacity, and many 
Have the other good features 
which we would like 

Goods to Back to explain. 
Send for dealers’ 
Up Our prices and literature. 
Trade Mark 


Wagemaker Co, 


LTD. 
Grand Rapids, Mich. 


Department H2. 




















Loose 


Round Back 
Ledger Metal 


akon 2 
i a 
ia a 


; 


Oe 


Strong, Light, Handsome 
Lies close to the desk 
Takes least binding margin 
Is not complicated 


ial es 
. 
; 


Lak 


7-= & 





Leaf Metals 


Posts 6 inches The “‘Griffin”’ Sectional 
high Post End Lock Binder 








Light and 
Strong 





Sectional View of Clamping Device 





No small complicated parts to become 
out of order ruining your binder. Buy the “Griffin” and 
avoid repairs and annoyance. 

We also manufacture other style metals. 
descriptive price lists. 

We are not competitors of the bookbinder as we do 
no binding. 


The Tenacity Manufacturing Co. 
Murdock Bldg. Cincinnati, Ohio 


Write for our 











Lif 


Prout Ber 


The P.B. is not alore a device for catalog or 
blue print ure but is an ideal binder for a great 
many other purposes such as 

PRICE LiS18 TRIAL PALANCE 


CaSH BOOKS JUURNALS 
RECORDS TIME BOOKS 
SAMP! ES PHOTOG RAPHS 


SPECIAL RECORDS RFCAP RECORDS 
ETC, 1C 


We can meke it any size from 
34 x 5 to 20 x 40 or even larger. 





Style PB As Catalogue Binder 


WHAT THE “P.B.”’ 
ACCOMPLISHES 
A flat opening book on one inch binding mar- 


gin 
When binder is unlocked sheets may be removed 


from a: y part of it, 

The binder is never any thicker than the sheets 
in it plus the c ver. ; 

It has an expansion of one inch from the minimum 
which may start at any quantity from 1 sheet 
to 350. 


EJEAF G. 
GRAND RAPIDS, MICH. 
2 & 4 Lyon St. nN 




















— 





RIBBONS and CARBON PAPER 
Contracted supplies in large or small quantities 
PLAIN and DECORATED BOXES 
HAVE YOUR OWN IMPRINT BOXES 
SNELLING & SON, “queues 
SO. BROOKLYN, N. Y. 

















BOOK-KEEPERS 


CUT OUT YOUR TRIAL BALANCE of Personal Ac- 
counts, by using our Ledger Balance Proof. It's 
new, and you have not seen it. Write us and we will 
send you testimonials that will make you SIT UP 
AND TAKE NOTICE 


MILLER & HAM, Chattanooga, Tenn. 








GERALD J. CONNOLLY 
ATTORNEY-AT-LAW 
711 Fourth Nat’] Bank Bidg., Cincinnati, Ohio. 
Special representative of Office Appliances in Cin 


cinnat:. Special attention given to Commercial Law 
relating to the Office Appliance field. 
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A Growing Fountain Pen Industry. 


Energetic Concern Helping to Make the 
City of Rockford Famous. 


concern less than a hun 


Chic: 


agi 


HERE 1s a 


dred miles trom that is 


more than a little make 


doing 
this section of the country favorably know 


the rest of the United States, for he 
who carries a good fountain pen advertises 
the place of its origin and swears by th 
goods made _ there The fountain § pen 
rightly made and bought with judgment 


There is more than 


The 


spotless 


is no longer a joke 


me reliable make reliable fountain 


pen 15 leakless, and writes when 


want it to write, not forgetting to stop 


ink ink 1s 


you 


shedding when no longer de 


sired. There are plenty of the other kind 
and woe be to him who buys them! But t 
him who is willing to pay a fair price to 
secure the maximum of use with the mini 
mum of spoiled linen the fountain pen 


proposition sheuld not be a difficult matte 


The J. G. Rider Pen Company of Rock 
ford, Ill, is managed by a man who is 
brim full of the faith that makes things 
go. J. G. Rider himself invented the 
“Rider Perfection” pen several years ago 
He found that it did the work he wanted 
it to do. He organized a company with 
himself at the head’ of it, with a capital of 
$35,000. For some few years the Ridet 


“Perfection” pen has been gradually grow 


ing in the estimation of the trade as its 
good points became better and _ bette 
known. Mr. Rider has given many years 


of study to the fountain pen and claims to 


have produced an article along new lines 


a non-leakable, practical, always ready 


fountain pen, constructed in an_ original 


manner. The pen writes with the slightest 


touch upon the paper, and this characteris 


tic has him to get up and put int 
operation his demonstrating machine f 

window displays, by which “Perfecti 

pens, hour after hour, without pressure 
trace black and red circles upon a circulat 
sheet of pape Fill the pens, sturt the 
motor and the pens do the rest. This dis 
play never fails to catch the eyes of pedes 
trians. Recently one of these Rider dem 
onstrating machines was put into a window 


at the corner of State and Randolph streets 
Chicago, and caused such a congestion 

the crowds in front of it that the police 
were compelled to direct the removal of 
the display On less crowded streets, of 
course, the display would not compel the 


intervention of the police to keep the walk 


clear 

The idea of the inventor of the “Ride: 
Perfection” Pen was to get up an instru 
ment along new lines, to make a practical 


pen without a joint, possessing all other 


features consistent with simplicity and dur 


ability, which should commend it to the 
attention and favor of the trade. 

The mechanism of the pen is unique. A 
long feed bar extends into the penholder, 
coming in contact with wall of same form 
ing a straight, uninterrupted crevice. The 
bar is channeled and fissured nearly the en 
tire length. When the pen is to be filled, 
the bar is slipped part way out and the 


ink placed in the pen with a dropper, the 


feed bar is replaced, the pen is tight and 


snug and ready for use. The upper side of 


the feed bar lying against the inside of the 


barrel brings into application the vital prin 


ciple, capillary attraction in its strongest 


possible form insuring an even, unbroken 





| FOUNTAIN PEN 


*, 





SUPPLY HOUSE 


ie 


PERFECTION” 


THE RIDER PERFECTION 
PON'S ONLINE ALL OTHER 
Mw. Semple oad Govatle haw 0 
det Rotor Poe wo Pactoaga thd 
' 90 Beem © the barce «head wher 
ADDER PCM, APtartCT TIT | 
mn 4 oehamye 


YOU TAKE NO CHANCES 


‘MADE IN ROCKFORDT 


I 





WINDOW DISPLAY SHOWING RIDER DEMONSTRATING MACHINE. 














flow. The pen has no packings, joints, nor 
soft rubber parts 
The Rider pen is sold at a fixed price, 
being the intention of the inventor and 


lis company to produce goods of the high 
est class they can turn out, confident in the 
belief that the American buyer will pay 
the price when he is convinced of the 
juality 


About a year and a half ago the Rider 
Pen Company installed a new factory for 
the exclusive manufacture of their 
fection” pen, with special machinery for 
accurate work. The pen is very carefully 
made, all the parts being subjected to 
micrometrical measurement and_ careful 
test. 

The photograph which is here repro 
juced shows the Rider demonstrating ma 
chine as it appeared recently in the win 
dow of a well known Rockford Stationer. 
[his demonstrating machine is loaned to 
dealers in consideration of the purchase 
f a certain amount of goods. They have 
quite a large number of these demonstra 
tors, and while the demand for them has 
already been exceedingly heavy, they ex- 
pect to be able to cover a large portion 
of this country with this method of dis- 
play before the holiday season closes. 

The officers of the Rider Pen Co. are as 
follows: J. G. Rider, president and man- 
ager, H. A. Merlein, vice-president; E. W. 
Parker, secretary, and A. C. Horton, treas- 
urer. All of these gentlemen are residents 
of Rockford. 


FILLING A LONG FELT WANT. 





The ubiquitous bundle of feathers, the | 


damp rag and the handful of cotton waste 
are no longer the proper thing in the up- 
to-date office. A lady of Little Falls, N. Y., 
with the natural woman’s instinct for clean- 
liness and with an inventive turn of mind 
all her own, has invented and patented 
what she calls a “Dustless Duster,” cut of 


which is shown herewith. 





Used upon office furniture this duster | 


gathers up the dust without sweeping it 
into the air and without defacing the most 


delicately finished surfaces. It may be used 


also for many other purposes, such as clean- | 


ing glass, wall paper, etc. 

This duster is the invention of Miss M. 
A. Lower of Little Falls, N. Y. It will be 
sent prepaid anywhere in the United States 


on receipt of $1.00. Miss Lower is pre- | 


pared to make offers to dealers and agents 
who desire to handle this invention. 


To the young business man: Buy only 
what you can turn and be neither too quick 
nor too slow in paying bills. Be prompt, 
but not over-anxious; be sure; establish 
redit and maintain it. 


| 
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Fortify Your Position 
As a Dealer in Filing Equipment 
By Adding the Berger STEEL Line 


The demand for STEEL Filing 
and Office Equipment is coming 
strong. You should get the Agency 
and get it NOW, for there’s many 
a buyer considering the advantages 
of STEEL Equipment and getting 
ready to act in the matter. You 
should be ready NOW to reap the 
benefit of this growing interest. 
People are realizing as never be- 
fore the inconveniences and defi- 
ciencies of the old time wooden 
equipment and are planning to re- 
place it with the Berger modern 
kind made of STEEL. 


Berger’s Expansible 


STEEL Filing Equipment 


meets the needs of modern offices. There’s nothing about it to burn; it’s fire-resisting 
and protective and it doesn't shrink, swell, stick, crack or come apart. Made in a complete 
line of both Sectional Goods and Vertical Units. Finishes to suit—Oak, Mahogany, 
Olive Green, Maroon, Black, Etc 

If you have not had the new catalog and dealer’s proposition you should write 


for it TODAY 
ASK FOR H-47. 


THE BERGER MFG. CO., : CANTON, OHIO 


New York Philadelphia Boston Chicago Minneapolis St.Louis Sam Francisco Atlanta. 


























THE ACME No. 2 BINDER 


A Popular Binder at a Popular Price 
Like all ACME machines, it is made right and works right 


Meets Holds 
All Fifty 
Demands Staples 
Always 

For 
Th In 
e Position 


Average 


Office 


To 
Use 





Drives a broad, flat staple. Holds the thinnest and penetrates 
the thickest paper. Very convenient for filing letters, binding 
vouchers, fastening pay roll envelopes, packing statements, legal 
documents, etc. 


Leading Jobbers Sell the ACME BINDERS. 
Illustrated List Furnished Dealers on Request. 


ACME STAPLE CO., Ltd., Camden, N. J. 


EUROPEAN AGENTS: Progress Typewriter Supply Co., Ltd., 85 Golden Lane and Hatfield Str., LONDON E. C. 
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One Retail Price 
To All, 
$2.50 to $6.00 
and Upwards 











tracting attention. 
No Man can get away from the Rider Dem« 
look at its work, and to see it work is to want t 
erest window display yet devised to put a stron 
who pass your store. Seeing is believing 
The Rider Perfection Pen, Plan and Equi 


The only fountain pen that has ever given me pe 
b 
; 


blotted paper or fingers nor failed 


Write us for further particulars and terms. 


THE J. G. RIDER PEN CO., 





Get Your Fountain Pen Business in Hand With the Rider Perfection Pen 
and Improved Plan of Direct Advertising to Your Customers. 


The Rider Demonstrating Machine and Selling Plan Surpass all other means of At- 
A live Display for the General Good of your Store. 
Belief makes sales. 


You will sell Rider Pens, and because of them you will sell other goods. 
Satisfactory goods make satisfied customers. Read this testimonial: 


to write at first touch 





mstrating Machine without Stopping to 
he Rider Perfection Pen. It is the Clev- 
g argument before the eyes of the people 


ment will positively make you money. 


FREMONT, NEB. 


riect service In two years use it has never 


It is rightly named “‘Perfection.”’ 


PROP. A. F 


WHITE 





Dept. A, Rockford, Illinois 











Banks, Railroads 
Manufacturing Com- 
panies, aiter trying 
our Packet Ties, are 
sending repeat order 
for larger quantiti 

If they did not like 
them, they would 
ontinue to buy 
As they can 
our device to advar 








tage, why can't you? 

Special proposition 
for stationers and « 
fice app! 


ance houses. 





100 mailed to any U.S. address on receipt of 6% 


Pratt F. Mfg. Co., 117 Point St., Providence, R. I. 











JOHN WALDRON COMPANY 


CARBON PAPER AND RIBBON 


MACHINERY 


Hard Finish Carbon Machinery 


15 years’ experience 





NEW BRUNSWICK, NEW JERSEY 











RETURNABLE ENVELOPE. 


In some forms of business, such as adver 
tising and mail order business, it is impor 
tant that the persons written to reply, and 
therefore to provide them 
such means for reply as makes that action 
practically no trouble. One means is to in- 
close an addressed postal card, but often 
this is expensive when a great many letters 
are sent out and the percentage of replies is 
Again, as is often the case in mail 


essential with 


small. 

















order business, a postal will not always an 
swer the purpose. A California man has 
solved the difficulty by designing a returna 
ble envelope, which may be used both going 
and coming. This envelope has an addi 
tional flap attached to the bottom, and after 
the recipient of the letter has opened it and 
perused its contents he may, if he wishes to 
reply, fold this extra flap over the front and 
have a practically new envelope with a clean 
space for the address and a new flap to 
paste down the back. 


BLIND, BUT A STATIONER. 
Oshkosh, Wis., 


only blind stationer in the 


Arthur L. 
389 


probably the 
United States 
Covey, whose place of business 
\lgoma street. Blind 
always beet 


boasts of 


is at since 


fancy, Mr. Covey has 


greater or less 


pendent upon himself to a 


extent, not only for his livelihood but also 
locomotion. Early in life 


as to means of 

he operated a carpet and rug weaving 
establishment but for several years he has 
been proprietor of the little store wher 


stationery and supplies to school 
He keeps everything from fou 


plac 


he sells 
children 
tain cream cones and his 
of business is always filled with customers 
he been known to 
adept at 


pens to ice 


Never once has make a 


mistake in prices and he is an 


making change 


Beneath each pile of tablets or at any 


one particular kind of goods, Mr. Covey 
has a card marked in the raised alphabet 
and used by the blind. By feeling of this 


is able to readily locate any ar 


card he 

















ticle needed and although his pencils, pens, 
playing cards, postal cards, ink and the 
various other goods handled, are at dif 
ferent parts of the store it only takes him 
a few seconds to wait upon any customer 
He is an expert at making change in which 
he is guided by the sense of touch. Never 


once has he been “taken in” by a counter- 
feit coin. 

Mr. Covey spent six months at the Wis- 
consin state school for the blind at Janes 
ville, Wis., where he learned to read and 
write in the blind alphabet. 


PUBLISHER, STATIONER, POSTMAS- 
TER. 

One of the leading men in the office sup 
ply line at Grant City, Mo., is to be found 
in J. W. S. Dillon, who is the publisher of 
the Grant City Star. In addition to this 
he is the postmaster of that enterprising 
Missouri town, down in the land of the red 
apple; and also handles a large and up-to- 
date line of office supplies and appliances of 
all kinds, including typewriter ribbons, car 
bon paper, and Nichols Pencil Pockets, in 
the newspaper office. The above is a pic 


ture of his building which has both Thx 











STORE OF J. W. S. DILLON AT GRANT 
CITY, MO. 


Star office and the postoffice in one build 
ing. 

Mr. Dillon is a foremost citizen of his 
town and in addition to the above interests 
he owns a fine farm 12 miles southeast of 
Grant City, which has a splendid artesian 
well on it. In front of his residence he 
has a large three-ton glacial granite rock 
which was’ transported from the Arctic 
regions (perhaps from Keewatin) on the 
ice-flow of the glacial period. It was 
moved from a railroad cut in the rear of 
his residence in 1900. Taken all in all Mr. 
Dillon is both a “hustler” and an exem- 
plary citizen as well as a unique character 
and is known all over Southwest Missouri. 
He is of genial appearance and always 
ready with the glad hand to all who visit 
him in either one of his places of business 
or at his residence or farm. 


Since the life of business depends upon 
selling, just as the success of the battle 
upon the shots that hit, it is remarkable 
what raw specimens are sometimes sent out 
on the firing lines. 
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The Most Gom- Carbon Papers, Transfer Papers, Stamp Rib- 
bons, Carbon Rolls, Typewriter Ribbons, Type=- 


\) plete Line..... writer Oil, Numbering Machine Ink. 


Interesting Proposition to Dealers. 


\ J. A. HEALE & CO. 


MANUFACTURERS 












(G 
y 


\ 
94 JOHN STREET : NEW YORK, N.Y. 


"YD CB Ow 
THE ‘‘PEERLESS’’ INKSTAND 


AN INKSTAND EMBODYING ENTIRELY NEW IDEAS 






The mark of quality 






























PRICE 
50 Cents 
By Mail 65 Cents 


SIZE 
4} x 34x14 

















Patent Pending 


The cover is provided with a pen rack and the inkstand may be opened in the act of pick- 
ing up the pen and closed in replacing same, the cover sliding easily to its open or closed 
position. The stand is low on the desk and not easily upset. It is made entirely of glass, 
in two pieces, the base containing the reservoir with the dip in front, which is of the pro- 
per depth, so that the pen cannot get overloaded. The sliding cover opens and closes the 
dip without exposing the main reservoir. 


WRITE FOR TRADE PRICES 


CUSHMAN & DENISON MANUFACTURING CO., NEW YORK 























“AUTO-FEED” 


cS 


Tht RESERVOIR GUARANTEES 
PERFECT FLOW 


Only Williamson Auto-Feed Fountain Pens have this exclusive non-blot feature. That slot in the cross 

section of the pen indicates a reservoir which takes up all excess ink. 

A pen that can't leak, can't blot from the over-heating of the ink barrel, can’t drop ink from the point 

of the pen while it is pointed in the air—that can’t flow too fast for your speed or pressure in writing, 

but always gives as much ink as you can use—that is the Williamson Auto-Feed Fountain Pen—the one 

you have been waiting for all these years. You'll buy it on the first trial. 

DEALER . Williamson Pens are made in 250 different styles. Notwithstanding this large assort- 
* ment, you need carry no dead stock. We will exchange any styles that you find do 

not appeal to your trade. We also furnish plate glass display cases. 

Write today for our proposition to dealers. It is the most liberal ever made by any fountain pen company. 


WILLIAMSON PEN CO. Janesville, Wis 
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Sell 
You 
UN 
Yo 

sat 
Among 


extensively 


UNITED STATES GOVERNMENT at Washington 


All Pens 


UNDERWOOD’S INKS 
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“jo ~ .B, 


SDE See 


Dip; 


“FAMOUS FOR QUALITY” 
your customers Inks you can GUARANTEE 


1 will always have satisfied customers, if you sell 


DERWOOD’S INKS. 


u have OUR GUARANTEE to back you up, and 
isfied customers will surely increase your trade 


thousands of our satisfied customers we are proud to 
mention the following, who have been using UNDERWOOD'S INKS 


for the past Half Century: 


All Departments). 


U. S. COURTS, STATE COURTS AND COUNTY COURTS. 


BRITISH 


GOVERNMENT AND COLONIES. 


—_— CANADIAN DOMINION GOVERNMENT. 























\ ou Ci 


UNDER 








CANADIAN PROVINCIAL GOVERNMENTS. 
CANADIAN PUBLIC SCHOOLS, etc., etc. 


() Fluidity, Permanency, Non-Corrosion of 
g the Pen, Splendid Copying Qualities. 


are the features which have made these 
Inks “FAMOUS FOR QUALITY.” 


in recommend :- 


Writes Jet Black—dries Black 


WOOD'S BRILLIANT CARMINE INK. 


Nill not smooch. Very brilliant 


UNDERWOOD’S FOUNTAIN PEN INK. 


Plows Freel ly Warranted not 


lever mou id $, sours, nor fermen 


You no doubt have had many inquiries 
cality for these Inks, but not having them in stock have 
been unable to supply them. This means that you have 
a point to thoroughly 


lost some trade. We make it 


UNDERWOOD’S COBALT EVE RL pn ING BLACK ate 


Vrites a deep Blue, turns an intense pert 


UNDERWOOD’S EGYPTIAN BLACK WRITING FLUID, 


nent Black 


UNDERWOOD’S EGYPTIAN COMBINED WRITING AND COPYING FLUID. 
Writes Black, copies Black, stays Black 


LON 


mple each district periodically, thereby creating 


demand, which should bring you busines 


in opportunity like this escape 
PI I 


List and terms. 


BOSTON, MASS. 


| JOHN UNDERWOOD & C0., 


30 Vesey St., New York. 

90 Richmond St. E., 120 Queen Victoria St. 
TORONTO, CANADA. LONDON, E. C., ENGLAND. 
19 Pearl Street, 36 Boulevard des Italiens, 

PARIS, FRANCE 








In your lo- 


Do not let 
you Do not let this 
“‘ready made business’’ pass you by. Send for Price 








123456 
NUMBERING MACHINES 
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WAX SEALS CHECKS CORPORATE SEALS POCKET NOTARY 


Oi 


WE ARE NOT uate FOR THESE Goops 





WE MANUFACTURE THEM 


SEALS, STENCILS, STEEL STAMPS, BADGES, 


NAME PLATES, METAL CHECKS, 
RUBBER STAMPS, Etc. 
WRITE FOR CATALOGUE 


MEYER & WENTHE 
92 DEARBORN 8ST. 
CHICAGO 





METAL CHECKS 


a 


RUBBER ee ct SO 





















over the windows, doors, safes 





MACHINE TO IDENTIFY BURGLARS. 


The name of this device is the kley 
graph, and it not only takes a picture 


thief, but accurately registers 
his visit Che Technical World in descril 


ing it Says The room to be protected 


1 


the kleptograph contains a system 


and contacts that are properly distri 


connected with all the objects of valu 


soon as the stranger penetrat 


photographic camera, under the action 


some contact, involuntarily and un 
ciously touched by the person, will dire 
self automatically toward the contact, t 


is, toward the thief, and atter having op¢ 

ed the objective shutter, will ignite the mag 
nesium powder intended to supply the flas! 
light, and again close the objective after 


view has been taken, then exchange 


film, get a new portion of powder ready 
and register the exact hour The whole 
these divers operations is completed 

time than is required to describe it, the 
paratus being immediately ready for taking 
an ther iew as soon as the 1 
touches som ther contact and so 


Like an invisible detective, the kleptograp! 
thus follows any motions of the thief in 
der to prepare a set of authentic and 
futable documents to assist the police 
their search for the criminal. The current 
required for working the apparatus is eith 
half that of an ordinary battery or—ait 
due reduction through proper resistances 
the current derived from the electric mains 
Being enclosed in a box entirely hiddet 
from the burglar, the kleptograph cant 


possibly be harmed by the latter 


CHICAGO A SUMMER RESORT. 


Mr. DeVry, a leading stationer of Evans 
ville, Ind., recently spent a few weeks 
around the shores of Lake Michigan with 
his family. In Chicago one day he met Mel 
Mundell, to whom he expressed his e1 
thusiasm for the summer resort character 
of Chicago’s climate. The latitude 
Evansville is just about far enough towar: 
Dixie, it is said, so that the temperatur: 
during a part of the summer roasts the ear 
in the cornfields. Mr. DeVry says that the 
business prospects for the fall in Evansvill: 


are very encouraging 


KISTLER TO ENLARGE PLANT 


The Kistle 


r Stationery Company has 
tained a permit for building a two-stor 
iddition to its three-story printing 
lishment and stationery store at 1537 
rence street, Denver, Colo The additi 
vill cost about $20,000 and will 


for an extension of the printing 


lepartments of the business 























ENTERPRISING PORTLAND 
HUSTLERS. 


The N. M. Hayter Co. of Portland, Ore., 
just closed a deal to represent the Meilink 
Safe Co. in the states of Oregon, Idaho and 
Washington, and has also recently made a 
Ribbon & 


their 


contract with the Hiram Straus 


Carbon Co. of Cleveland, to act as 
territory, exclusive 
cities in Washingtor 
added t: 


jobbers in the same 
of the larger 
Parker has just 


of a few 
Chas. F 
the company’s sales force and has already 


been 


made a good record. He says the Blick its 
the easiest typewriter of them all to sell 
With all the various business interests 


this city booming, the company has every 


reason to believe that they will get thei 


share of the prosperity 

[The company has just become comfort 
ably settled in enlarged quarters, and feels 
that have one of the best 


positive they 


equipped office appliance stores in the city 


of Portland. 


Messrs. Briggs & Stinger, 317 Hinckley 
block, have recently been appointed as the 
N. M. Hayter Company’s agents in Seat 


tle. Mr. Stinger is a well known typewriter 
man of Indianapolis, and from the out 
look these boys will build up a large and 
properous business 

The O. C. Armstrong Company of Bel 
lingham, local Blickensderfer agents for the 
N. M. Hayter Company, report that bus: 
ness is picking up, and they are expecting 





to make a record sale for the Blick this 
season. 
“Above Board Methods in Box Boards” 


a high grade and handsom«: 
L. LaBoiteaux Com 


is the title of 
catalogue which the C. 
pany of Cincinnati, Chicago, St. Louis and 
Buffalo has its customers 
and friends throughout the 
book is bound in buff covers, and contains 
a complete and interesting account 
of the history of the company, its policies 
various stages of growth through 
yf the C. L. LaBoiteaux 


distributed to 
country. The 


very 


and the 
which the business « 
it reached its pres 

proportions Topics 
the Capacity of the Plant, Direct 
Quality of the Output, 
full and interesting de 
scriptions of the mills at LaFayette, Ko 
komo, Dayton, etc. The book throughout 


is graced half 


Company passed before 
ent large touched 
upon are 


Mill 


etc.. together with 


Connections, 


with elegant tone engray 
ings showing views of the various mills and 
the different processes through which the 
raw stock is put before it emerges in the 
form of the finished product. Some idea 
of the extent of the industry may be found 
in these illustrations alone, for we find that 


1 


drills its own water wells, 


and storage 


the company 


superintends the collection 
the necessary raw materials and does many 
other things to ensure the uniformity and 
The extent of the 
storage bleaching the 
“half stock,” loads of straw awaiting their 
to be hauled to the factories, interior 
mills showing the big 
shown most vividly by 


quality of its product. 
yards, process of 
turn 
views of the several 
machines, are all 


the full page cuts presented. 
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less are worth less. 






UST AS TWO 
NAILS ARE 
BETTER THAN 
ONE in making sure 
that the pickets wi!l 
stay fast,so two grips 
are better than one in 
fastening your documents, 
letters, etc., together. 

The SUPERIOR fastener 
never lets go. Papers fast- 
ened with it are nevi r lost. 
There's no slipping off of the papers, no spread- 
ing of wire; the two fangs once inserted hold the 
papers in a vice like grip for. one or twenty years. 

THAT'S WHAT MAKES THE SUPERIOR 
FASTENER THE BUSINESS MAN'S 
FAVORITE; THAT'S WHAT MAKES IT 
A BIG SELLER WITH THE DEALER. 
Responsible dealers are given terms and prices 
that insure a liberal profit margin. Send for prices, 
etc. todav. ‘ 
G2 Write for Samples and Prices. “J 


SUPERIOR MEG. CO. 
: USA. 


SIDNEY, OHIO : : : 





































PELOUZE 


POSTAL SCALES 


PAY FOR THEMSELVES IN THE POSTAGE SAVINGS THEY EFFECT 


@ The dollars and cents wasted in excess postage cannot be estimated 
where a postal scale is not used or where one is used that is not reliable. 


@ They are made in several styles especially adapted for the large 


Capacity usi - se, fic . d ’ 
‘ational «4 Ibe. business house, office, store and home ® Capacity 
Union - - 241bs. @ They not only give the cost of postage in cents on all classes of | Gommere’l 12 Ibs. 


Columbian ; a mail matter, but also give exact weight by 4 ounces. 
Star - - - ). : 
Crescent 1 1b. @ There is no economy in a cheap postal scale. 


Dealers should write for our new Postal Scale Catalog 


Pelouze Scale & Manufacturing Co., 232-242 E. Ohio St., Chicago 




























U.S. - = 4 Ibs. 
Victor - - 1} Ibs. 






Those that sell for 











HOW MUCH 
DO YOU PAY FOR 
ADDING MACHINE ROLLS? 


Is quality of paper satisfactory? 
Are the rolls full length? 

Are they made in one piece? 
Do they break? 

Does their dust fill your type? 


Unless you 
have tested 
this Brand 
you aren’t 
getting the 
best valuein 
ADDING 

MACHINE 
ROLLS. 





There’s 40 years “‘Know How’’ behind them. 
Ask us for Samples and Prices 


CHARLES BECK PAPER CO., LTD. 


609 Chestnut Street Philadelphia 








Sengbusch Self-Closing 
Inkstand Sells Itself— 





] HIS is without question the most popular inkstand on the market. 
correct scientific principles and delights the customer with its ease and simplicity 
There is absolutely no chance for evaporation of the ink or clogging of the 


of operation 


well and consequent inconvenience to the user. 
a sufficient quantity of ink to fill the pen—no possibility of blots or smudgy fingers. 

We are creating a steady demand for this inkwell by a consistent and persistent 
That means that you don’t 
We will send the customers to your door 
with money in their pockets and their minds made up to buy. 


advertising campaign in the magazines. 


have to do all the pushing. 


And Carries With It a Larger Profit For You, 
Mr. Dealer, Than The Old-Fashioned Kind 


It is built upon 


The pen-dip is perfect and allows only 








WRITE TO-DAY FOR TRADE DISCOUNTS AND CATALOGUE OF OUR COMPLETE LINES 





Sengbusch Self-Closing Inkstand Co. 


320 Montgomery Building, MILWAUKEE, WISCONSIN, U. §. A. 














I22 





OFFICE APPLIANCES 


SWISS FABRIC AND GERMAN COLORS 





BY OUR NEW PROCESS 


make a typewriter ribbon that has lasting qualities and enduring colors 


web and texture of the fabric is such that it absorbs the color best—the ink feeds back 
into the used portion immediately the key is lifted The cloth is tough and cuts less 
quickly 


Throug! 


Perfect distribution of the ink is a 


1 the new process of uniting the color and cloth, the special ‘‘feed”’ is attained 


ssured. The pure German pigments give a brightness 
and clearness to the letter which is pleasing to the eye 

In fact there is an added tone to letters written with DU-RA-BUL ribbons—a clean, 
bright, die-cut impression which almost suggests the engravers’ art, combined with the 
clearness of the lithographing stone and the strength of the embossing-die 


Dealers who appreciate these virtues in typewriter ribbons and have a “‘particular”’ 
trade that they want to supply with the best 


prices. You'll find them right 


THE DODGE COMPANY, 


SYRACUSE, NEW YORK 


should write us at once for samples and 


The superior 











The Stationer and The Salesman 


Both can use 








both are after business—after it hard 


Peerless Patent Book Form Cards 


For the stationer the 
but will hold every customer he gets to use them, and it will get a lot of other lines 


to the best possible purpose cards will not only get business 


besides. The salesman can only put forward his best abilities to secure interviews 
and these cards are the strongest factor he can use in getting interviews where his 
prospect feels impressed by the quality of man who sends in such a card. He feels he is talk- 
ing to a man of ability. Both the stationer and the salesman must “get in.”’ Here 


s the best known means to not 









When card is pate get in, but to create the 
en Ca : 
detached from tab 
all edges are 
smooth 


right impression w hile doing so 


Peerless Patent Book Form Cards 
are the only cards which have 
detach- 


highest 





smooth edges after 
ment. They are the 


e.ComPaNy 


errreseuvreen PA 






and represent the only real 


erenge euneme advance in the production of 


Se. RAR 
cnIcaso 


ence seant 





| example of the engraver’s art, 
' 


business cards for a century 
| Send to-day fora 
APPEARANCE OF CARDS IN CASE 


sample tab 
and see for yourself 








THE JOHN B. WIGGINS COMPANY 


ENGRAVERS DIE EMBOSSERS PLATE PRINTERS 
6-8 East Adams Street, CHICAGO 





A LETTER AND A REPLY. 


By M. Rittelmeyer in “Modern Methods.” 


he manager of a life insurance compan 


recently advertised for a stenographer. H« 


received a letter from an applicant and 
dressed him as follows: 
Dear Sir:—We have your favor, wit] 


ommendation, and in reply would say 


beg to inquire if you are an Oliver op: 


tor? Please state what speed you have 
tained in transcribing. 





In regard to salary will state, we ha 
always paid $50 to $60 per month accordi 


to ability, but this is a fair salary compat 


with the very reasonable living expens 
this place \ single man can live on $15 
a married in, with or without a sn 
family, could live on $40 

You will readily see therefore, that 
is a very desirable place for a man wh 
anxious to save money. 

At foot we give you a memo of duties 
would expect our stenographer to perf 
and trust you to kindly write to us at o1 
giving your age and the above informat 


when we will be pleased to further considet 
your application with others now befor« 


Yours very truly, 


Memo of Duties to Be Performed by 
Stenographer. 


Dictation and transcribing. 

Filing and indexing correspondence 

Operating an oscillating mimeograph ox 
casionally. 

Hitching 
town twice 


pony to cart and driving 
laily with mail. 


Sweeping and dusting office every morn 
ing. * * * 

A few days later the following 
received from the applicant: 

Gentlemen:—Yours of the 8th to hand. 
In answer to your questions will state that 


re ply was 


I am an Oliver operator with a speed of 
100 words. Stenographic speed of 100 t 


170 words per minute. 


Not having given 
you full information as to my capabilities in 
my letter of application, I beg to put them 
before you now 


I am 42 


active business experience, connected with 


years old. Have had 25 years of 
the British embassy at Madagascar and feel 
confident that if you will give me a trial I 
can prove my worth to you. I am not only 


an expert biographer, linguist, expert tele 














graphist and erudite college graduate, but 


have several other accomplishments which 
make me cesirable. 

The light duties which you enumerate i! 
the capacity of stenographer and indexing 
clerk, mimeograph operator, stable boy and 
office porter would not, I am afraid, keep 
me busy and would not be enough to keep 
me from getting homesick. I am an expert 
snow-shoveler, a first-class peanut roaster 
knowledye of 


and have some removing 


superfluous hair and have a medal for recit- 
ing “Curfew shall not ring tonight.” Am 
a skillful chiropodist and a practical farmer; 


crease trous 


can cook, take care of horses 


























ers, open oysters, repair umbrellas, cane 
chairs and am also the champion tobacco 
chewer of Louisiana. My spitting record is 
3814 feet. 

Being possessed of great physical beauty, 
I would not only be useful but ornamental 
as well, lending to the sacred precincts of 
your office the delightful charm that a sat 
suma vase or a stuffed billy goat would. 
My whiskers being extensive and luxurious, 
would be useful as a pen wiper and feather 
duster. I can after office hours take care 
of the children and prepare them for bed 
and having the use of the pony-cart could 
act as public dog catcher on my way to and 
from the postoffice. 

As to salary, I feel that I would be rob- 
bing the widows and orphans if I were to 
take advantage of your munificent offer by 
accepting the fabulous sum of $50 per 
month when my expenses as a married man 
would be but $40 and would be willing, 
therefore, to give my service for $45, there- | 
by giving you an opportunity of not only 


increasing your donation to the church, but 
also enable you to endow a bed in the dog’s | 
home. 

Really, gentlemen, your unheard of boun- | 
ties border on the supernatural and to the | 
unsophisticated must appear like reckless 
extravagance. 

3y the way, I might ask if it would be | 
objectionable if I should practice with my | 
cornet in the office during my leisure mo- 
ments? 

Hoping this will appeal to you, and that 
you will further consider my application, 
I am, Yours truly, 








The Madras government has decided to 
organize a new department to be under an 
officer whose title shall be director of in 


dustries, whose duties are indicated in the 


title of the office. 





There is a field for the sale of American 
safes in Russia, provided they are shipped 
in parts and set up in this country. Other- 
duties would be almost 


wise the customs 
prohibitive 


\ new monthly commercial journal, El 
Comerciante Argentino, published by a 
London firm to promote a better know! 
edge of British manufactures and dissemi 
nate trade news, was inaugurated in Buenos 
Aires in May. This will make the third 
English-owned commercial periodical in 
Buenos Aires 


Every year hundreds of very highly 
trained young Germans—men who can 
speak, read, and write Spanish and English 
when they land in Buenos Aires—come out 
to Argentina to engage in business, and 
nearly all succeed, because their efficient 
and practical training and adaptability to 
local conditions, combined with acuteness 
of mind, render them very valuable to their 
employers, and later give them such self- | 
reliance that they usually succeed when in | 


| 


business for themselves. 











THE SMEAD ADJUSTABLE and 
\. EXPANSIVE BANDLESS FILE 


IS THE IDEAL WAY OF PRESERVING VALUABLE PAPERS 


They last forever—no rubber bands to rot—no tape or stringto break. By a simple 
patented contrivance they are automatically locked without the aid of any perishable 
material. : 

Bankers and business men generally who want to have a permanent and safe way 
of filing mortgages, insurance papers, deeds, assignments, notes, etc., will find the 
Smead Patented Bandless File the one device they have been looking for. 

DEALERS: Write at once for samples and prices. This is one of the small lines 
that carry a big profit, and turn money over 
quickly. You’re money will be working over- 
time for you if you place your order right away 
for these quick sellers. { 
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Smead Manufacturing Co. 
Dept. C. Hastings, Minn., U. S. A. 




















EVERY DEALER 


Should know that Thaddeus Davids Com- 
pany, the oldest ink house in America, 
have not advanced their prices. You 
get as much for Davids Inks as you do for 
any other and they will give your trade en- 
tire satisfaction. There are no better made. 


Write for new catalogue. 


THADDEUS DAVIDS COMPANY 


95-97 Van Dam Street NEW YORK 
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The Navan Order Book 


is being introduced into every territory on the globe. The 
constant influx of orders that we are receiving proves that 


ry 


IT IS A PART OF EVERY ae 


SALESMAN’S OUTFIT } 


One reason why salesmen will have no other when they ha~ used this 
book is because it has 


A SELF-ADJUSTING CARBON 
This means, FIRST, NO LOSS OF TIME 
SECOND, NO SMUTTED FINGERS 
SPECIAL PROPOSITION TO DEALERS 


THE SIMPLE ACCOUNT SALESBOOK COMPANY 


FREMONT, OHIO, U. S. A. 


Sole Manufacturers, also Manufacturers of Account Systems, and Counter Pads for store use, 


























[mperial 


Sectional and Solid 


Card Cabinets 





Top and Three Lower Sections. 
The best value for 
the money. 
Trade Discount. 
Write for Catalog. 





Immediate Deliveries 














This Oak Stationery Rack 

gives tone when on the Finest Desk. 

Will outlast ten of cloth board 
The Price is $3.00 
SPLENDID VALUE 


fmnperial ia! Methods 


236 Mee teat manson sracet DFFIGE 
CHICAGO 


TacKS. 











OFFICE APPLIANCES 





How Banks Figure Interest. 


By Hellis W. Field in Chicago Tribune. 


\s far as the ordinary bank is concerned, 
the mathematician getting up a _ textbook 
on arithmetic might as well leave out that 


‘ted to interest com 


the book devi 


section of 

putations Che schoolboy who may hav: 

ambition to get into a bank career hasn't 

the slightest practical interest in that old 

section of the textbook under the impres 

sive heading, “Interest and Time.” 
Interest All Figured Out. 

Fact is, the modern banker has all the 
interest his bank ever may hope to collect 
figured out to fractions of a cent years int 
the future. Through the medium of inter 
est tables practically any principal sum at 
any rate of interest for any length of tims 


from one day up is figured for him for the 


mere turning to the figures that are al 
ready set down his hand. In the larger 
banks this set of interest tables comprises 
a formidable volume as to size, and always 
it will be found one of the thumbiest look 
ing books that ever happened outside a 
public library building. 

There is interest and there is interest, 
however, in banking. One kind of interest 


little like another kind of in 
grocery bill 
First National 
10,000 population 
a particular style of inter- 
Wall 


set 


may be as 
is unlike another 


bank of som« 


terest as one 


To the 


slow city of 


staid 


down in 
Illinois there is 


in the street 


neighborhood of 
New York, likely to such a 
bank by the ears for a week if it should 
be called upon for the hurried computation 
thirty days 
through 


est 


which is 


of an interest charge for 


loan” which 


accommodates 


the “street 
York 


may be 


Chis is 
the New 
broker who 
one kind or 

This $100, 
and is subject to calling in without no 
this kind 
vhich the 
warning. 
drop 


bank the 


plunging in stocks of 
another. 

street loan” ordinarily is for 
OOO 
occasions when 


tice There are 


f money is demand at 
without 


rate may 


much in 
rise 
the 


$100,000 


interest rate 
suddenly 
The 


the 


may 
Then as Se\ 


eral ponits loan may have 


beet made te 


the month at 3 


1 


broker on the first day 


per cent, but within 
4 or 


demand 
half a di 


5 or 6 per 
When 


zen of these in 


week it may go up to cent 


the 
are 


according to within 


a month there 


changes in most irregular and 
the 


loan 


terest rate 


uncertain sequence arithmetical figure: 


the 


hair in 


if interest on might expect 


lose most of his figuring the inte 
tals 
System Meets the 


some 


est t 
Emergency. 
has brought 


In this emergency one 


for accurate 
with the least expenditure 


While on the 
arbitrary it is 


out a “system” computation 


of the interest 
face of if 


the 


readily 


brain fore 
wholly 
the following 
$100,000 is 


Dec 31 


process 18 
example 
Dec. 1 


In that period 


understood in 


This loan of made on 


and it is paid on 


the rates on vans range from 2% pet 
cent to 4 per cent, with the interest to be 
computed for every day at which this cet 
tain rate holds In tabulated form the 
statement is 
Per 
Date Per cent. Days. cent. Produ 
Dec. 1 to 5 za a 12 
Dec. 5 to 7 24 2x2Y 5.( 
Dec. 7 to 15 wo 8 x 3 24. 
Dec. 15 to 21 ..4 6x 4 24 
Dec. 21 to 26 3! 5x 3Y% 17.5 
Dec. 26 to 31 4 5 x 4 20 
Total product. .102.5 
So far, this table shows the number of 
days at which a certain rate per cent has 
governed, multiplied by the interest rate 


and the product set aside in parallel col 


addition. This product assumes 


umns for 


form of a whole number in each multipli 
cation save in the fifth, where the multipli 
cation of 3% by 5 gives the whole number: 
and decimal 17.5. Making the addition of 
the products the total is seen to be 102.5 


as an abstract number 
Total Becomes Abstract Number. 
process is 


rbitrary take 


total 


Here another 
up. Whatever may be it is set 
for division as an abstract 
ciphers are added to make four 


this 
down number, 
after which 


decimal points fol whole number 


lowing the 


In this case, with the figures 102.5, it is 
necessary to affix only three ciphers, mak 
ing the dividend 102.5000, which then is 
ready for division by the decimal .36, als 


an abstract and arbitrary figure. Dividing 
102.5000 by .36 and pointing off 
decimal places in the quotient according t 


this the 


rules, the result is the compound number 
284.72. So far this quotient naturally 
an abstract number, but at this point the 
dollar mark is set in front of the figures 
and the interest on the $100,000 for the 
thirty-one days at these varying interest 
rates is shown to be $284.72 

Just who evolved this system for month- 


ly computations of call loan interest might 


be hard to discover, but it is accurate to 
literal cent according to the standard in 
terest tables Whatever advantage the 
process has over the interest table scheme 
comes from the fact that most of these 
tables are figured on even rates of interest 
such as 3 or 4 or 5 or 6 per cent. With 
the half cent figures in the interest rate it 
is difficult to get the interest charge. Prob 
ably there is mathematical reason for the 
decimal .36 as a divisor, but after all it is 
no more arbitrary to the banker than are 
the interest figures which he finds made 
for him in his interest tables. 


That average borrower of money in 
round figures of $500 or $1,000 or larger 
amounts at 5 or 6 per cent for one or five 


years finds the figuring of his own interest 














an easy matter. But if he shall have a sav 
ings bank which he is 
money a month or 
occasionally withdrawing a little of it under 
at odd he wouldn’t attempt 


guess of 


account to adding 


; 


once or twice more and 


pressure times, 
what his six months’ 
interest is at 3 per cent. 

Savings Bank Has Several Methods. 

With the savings bank which has to fig 
interest credits at each Jan. 1 and 
are available. One 
which an averag 
of the 
Money deposited before 


to make a 


ure these 
July 1 
of the simplest is 
of the 
is set for addition. 
the 10th of each month draws interest from 
the Ist of that month. In determining this 
balance for the month deposits left 


several methods 
that by 


deposits for each six months 


average 
prior to the 10th are 
taking the 


figured into it. 


In this way, average for each 


month, the figures on the small account 
might run: For January, $150; February, 
$130; March, $140; April, $160; May, $170, 


and June, $180 

In the operation of figuring this interest 
the total of these monthly averages is $930. 
With the interest at 3 per cent on deposits, 
the accountant takes the arbitrary divisor 
of 4, which gives a quotient of 232. Putting 
the dollar mark in front and pointing off 
the interest 
months’ period. 


two decimal halves, shows 


$2.32 for the six 


THE RIGHT WAY. 


This is the title of a little booklet re- 
cently issued by the National Perforating 
Machine Co., to show thkt the “National” 
perforation is the right kind to have and 
that the right way to do it is on a Na 
tional. 

[It is surprising in this day of bette: 
things and ways, how many people there 
are who still insist on having things done 
as they were twenty-five years ago. This 
has been particularly noticeable in the mat 
ter of perforation. It is not only true with 


the printer, but with his customers as well 


The stock perforated on the National 
can be printed just as well after it is per 
forated as before, because there is no burr. 
no swelling in the stock, which lies pet 
fectly flat on the delivery table as it comes 
from the machine. Another saving is in 
the cutting, trimming, crimping and scoring 


which can be done in one operation. 


The customers, banks especially, do not 
realize what a convenience National per- 
foration is until they have tried it; then 


they insist on having it. In listing, sorting 


and the many handlings checks get in a 
bank, the clerks will find those perforated 
on the National handled with greater ease, 
jogged more rapidly; neither do they cut 


The 
the 


the hands. customer's 
looks 


checks present a 
they 


or scratch 
check book 
flat, the 
pearance because 
rough edge. 

While the 
Co. is only 
has placed nearly 
and is one of the 
dustries, the factory 
City. 


better, as leaves lie 
cleaner ap 


ragged or 


and 
have no 


National 
a little 


Perforating Machine 
three years old, it 
three hundred 
progressive Western in- 
located in Kan 


over 


machines 


being 


sas 
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Peas 


THE STANDARD PAPER 
FOR BUSINESS STATIONERY 


y a vi 


A store of any kind soon becomes 
known by the class of goods it 
keeps, and by the character of its custo- 
mers. If you are in a “cheap” locality, 
carrying ‘“‘cheap”’ goods may be the easiest way, 
but it is only a little less than suicidal to offer any 
class of trade goods one whit cheaper than, with a 
little salesmanship, they might be induced to buy and 
ought to buy. 








































If you think your trade ought to buy 


/ Old Hampshire Sond Typewriter Paper 


you are neglecting a double opportunity—of keeping your customers 
satisfied, and of making good profits. Don’t decide that because he 
has refused unknown papers or imitations, he will refuse OLD HAMP- 
SHIRE. There’s a big difference. We are the only concern in the 
country making bond paper exclusively—we are the pioneers in 
scientific paper selling 









A Partial List of Stationers Who Handle It: 





Cleveland 
Chicago 





Geo. E. Damon Co. 


Boston | Forman-Bassett-Hatch Co. 
Francis Doane & Co. 


Boston || Marshall-Jackson Co. 









Thorp & Martin Co. Boston || Stevens, Maloney &Co. . Chicago 
L. H. Biglow & Co. New York | Scranton, Wetmore & Co. . Rochester 
H. K. Brewer & Co. New York | W.H. H. Chamberlin Syiacuse 
Corlie:,M acy & Co. New York || Jobn A. Schlerer Staty.Co., Minn’p’s 
Gerly & Mw rey Dew York || W.B.CarpenterCo., Cincinnati 






Chas. €eribner’s Sons. New York || Kennedy Ptg. &Sta.Co., St.Louis 
Geo.H.Alexarder &Co.Pittsbuig || Wm. Murphy’s Sons Co., Phila. 
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_——_ 
A PROFITABLE 
DIP FOR 


DEALERS 





Just Push the Button and it’s Filled 


The user's appreciation is shown in 
our increasing business. A high grade, 
self-filling Fountain Pen without 
screws, plugs, plungers, etc. Every pen 
guaranteed. Our dealers are meeting 
with big success. Write today for 
special proposition. 


Wm. A. Welty Co., 

































Waterloo, la. 
| © 
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A Pointer 
For You 


That's the title of a mighty interesting folder we want to send you. It 
costs you just one cent for a postal card to get ‘“‘A Pointer for You”’ and 
it will lead to big profits if you act on the suggestions it gives. It 
tells about the only perfect pencil sharpener that sells for $1.00 (enameled) 
or $1.25 (3 finishes, nickel plated or oxidized). 


The “Handy” 
Pencil Sharpener 


for use in the home, school, office or anywhere else that pencils are 
used. Your field is unlimited. The many advantages of the Handy 
can be seen at a glance. Your customers probably know about it 
through reading our advertisements in the magazines. All that is nec- 
essary is to tell them you sell it. We help you with window poster 
and other advertising matter 


Write for Dealer’s Helps 


and our proposition. The retail price is low enough to create a big 
demand, but your profit is good, too. Just say ona postal, ‘Send 
me your Dealer’s Folder,’’ and address it to 


SPECIALTY MFG. CO., 
DECATUR, ILL. 


Box 9 














(By Special Correspondence.) 


Atlanta, Ga. 


Improved sectional sliding glass d 
store fixtures have been installed in the big 
department store of Davison-Paxt 
Stokes Co., by the Fielder & Allen C 
\tlanta. These are very handsome fixtures 
and are said to be the only ones of th 


* * 


The new Arcade Electric Theater has 


purchased 500 new style mahogany and 


steel opera chairs and propose to re-model 
and re-decorate the theater. They have 
awarded the contract to the Fielder & 
Allen Co., Atlanta 
Chipley, Ga. 
The new school auditorium is now com 


1 


plete The building was furnished with 
seating, etc., by the Fielder & Allen Co 
seating and interior furniture contractors, 
Atlanta. The auditorium is equipped with 
very handsome, strong and durable opera 


chairs made of steel and mahogany. They 
are very comfortable and make a pleasing 
appearance. 

Clayton, Ga. 

The new courthouse at Clayton, Georgia, 
is now completely furnished, the contract 
for the furniture and fixtures, seating, etc., 
having been awarded to the Fielder & 
Allen Co., Atlanta, who completed the 
work 

Green Bay, Wis. 

Fire which originated from an over 
heated furnace, recently caused consider 
able damage in the dry kiln at the plant of 
the Automatic File & Index Company at 
Green Bay, Wis. The interior of the build 
ing was damaged and some lumber was 
destroyed. The company has just shipped 
inother consignment of desks and cabinets 
to Spain, the third within a month 

Kaukauna, Wis. 

The Kaukauna Lumber and Manufac- 
turing Company of Kaukauna, Wis., is 
erecting an addition to its plant and will 
install considerable new equipment as a 
result of the company’s growing business 
in the bank, store, office and other fixture 
line. John Anderson of Wausau, Wis., 
with twenty-five years’ of practical ex- 
perience, has assumed the management of 
the company’s manufacturing department 

Madison, Wis. 

The Art Metal Construction Company 
of Jamestown, New York, has been award 
ed the contract for furnishing the fixtures 
for the vaults of the west wing of the new 
Wisconsin state capitol which is being 
erected at Madison, Wis. 

Milwaukee, Wis. 

The Kipp Furniture Company of Mil- 
waukee, Benjamin A. Kipp, president, has 
sold its plant on Center, Clark and Thirty- 



































FURNITURE NEWS—Continued. 


second streets, to the Kiel furniture Com- 
pany of Kiel, Wis., for an amount approxi- 
mating $150,000. The new proprietor will 
enlarge the plant by the addition of a four 
story table factory, 75x 250 feet in dimen- 
sions, and will furnish employment for at 
least 250 additional men. The Kiel Furni- 
ture Company is one of the oldest and best 
known furniture concerns of Wisconsin and 
for several years it has had 150 workmen 
at its Kiel plant. The Kiel establishment 
will be continued. Benjamin A. Kipp, 
president of the Kipp Furniture Company, 
will soon leave Milwaukee for a _ six 
months’ trip on the Pacific coast. He will 
retain stock in his former plant and will 
continue to make Milwaukee his home 
Prior to establishing the B. A. Kipp Furni- 
ture Company, Mr. Kipp was associated 
with Joseph Bub from 1879 to 1892. Their 
plant was destroyed by fire in 1892 and 
thereafter the two manufacturers engaged 
in furniture manufacturing separately. 


San Francisco, Cal. 


At the last meeting of the county super- 
visors of Sonuma County, Cal., the con- 
tract for the furniture for the new court 
house at Santa Rosa, Cal., was awarded 
to the Rucker-Fuller Desk Company of 
San Francisco. There were several other 
bidders but the Rucker-Fuller bid of $64,- 
080 for steel and wood furniture was the 
lowest, all things considered. 

+ * * 

C. K. Henry has completed arrangements 
for the erection of a brick manufacturing 
building at North Portland, Ore., to be 
used as a factory for a line of metal furni- 
ture. 

* * a 

H. S. Crocker & Co. are now arranging 
for one of the most elaborate displays in 
the way of office furniture and supplies to 
be found in the west. A complete series of 
offices, including special rooms for presi- 
dent, secretary, directors and rooms for 
general offices are being fitted up in ac- 
cordance with modern ideas for the needs 
of large corporations. This exhibit will 
be at the company’s new down town store 
on Market street near Battery. 


Springfield, Ga. 


The new courthouse at this place is in- 
stalling the Modern York Vaults for the 
protection of the records of Effingham 
county. Fielder & Allen Co. are the South- 
ern agents for the York safes and vaults 
and have equipped many court-houses with 
same, 

Terre Haute, Ind. 


Terre Haute has been selected as the 
permanent location of the Sullivan Cabinet 
Co., a furniture building concern that now 
operates at Sullivan, Ind. The business 
will be enlarged and new features added 
when the move is made. No arrangements 
have been made for factory space as yet, 
but an official of the company is seeking 
suitable quarters. 
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WE MANUFACTURE GUMMED TAPE 
OF EVERY KIND—EVERY WIDTH 
FOR EVERY PURPOSE 


WE FURNISH IT FOR USE ON ALL SEALING MACHINES. 








Indispensable for Laundries Used by Distillers for sealing 

y Nothing so good for Box Stays. cartons. 
yy Invaluable in a Bindery In use also by Department 
fi Used by Boards of Health, for Stores, Retail Merchants, 
closing crevises while disin- Shoe Stores.Grocers, Florists, 
fecting Banks, Express Companies. 













In Extensive Use by Furniture 
Manufacturers for Special Veneer. 


We Manufacture ALL GRADES including Kraft 


STATIONERS & OFFICE 
APPLIANCE DEALERS 


who are handling our line are getting big results. 
Every user of a Sealing Machine is a regular monthly 
buyer of tne supplies. 


Write for Catalogs Today— 
The Price will Surprise you. 


Thomas Stationery 
Mfg. Gompany 


New York Sales Rooms 537 Pearl St 












GENERAL OFFICES & FACTORIES 
SPRINGFIELO OMNIS 














DEWAR 


PULL OUT 


Vertical File Transfer Cases 

Wood Frame, Walnut Finish, 3-16-inch 
Trunk Board Panels, Cannot Warp 
or Split. 

Each Drawer is strongly braced with 
Steel Braces and has a Brass Handle 
bolted on and Brass Label Holder. 

Capacity—The entire contents of a full 
sized vertical file drawer or ten flat 
sheet letter files. 

Prices talk. Write and get them. 


EDWARD KIMPTON CO., Makers, §.3"" 3v¢ 




















128 


OFFICE APPLIANCES 








THE “Ww. BOLLES” 


SELF-FILLING 
NON-LEAKABLE 


«QUNTAIN PEN... 


“bh Fills tesel ~ 





"ht Fills hscl~ 





IT FILLS ITSELF. 


IT CANNOT LEAK. 


PERPETUAL CLEANLINESS ASSURED. 
BEST OF MATERIAL AND WORKMANSHIP. 


MANUFACTURED AND GUARANTEED BY 


THE WM. BOLLES CO. : 





TOLEDO, Ohio 








Chichester 
Typewriter 
Chairs 


are 
Favorites 
with the 


DEALER 


because 
they please 
the 





Consumer 


They 
please the 
Consumer 
because 


“THEY FIT THE BACK” 


If you sell Typewriter Chairs get our Catalog. Shows 
our Full Line of Patent Adjustable Back Chairs. 


Chichester Bros. Chair Co. 
207 Canal Street, New York 





The DETROIT COIN WRAPPER 





ARE YoU SUPPLIED? 


These famous coin wrappers are quick sellers. 


all firms who handie a volume of coin. 


SIZES TO FIT ALL U. S. AND 
CANADIAN COINS 


won'tslip out Millions soid annually. 
wilido. Pays you larger profit than others. 
you samples and prices. 

never rips. 
and prices. 
Detroit Coin 
Wrapper Co. 









Needed and 
used by bankers, offices and transportation companies and 


Saves half the time wrapping—cannot unroll and coins 
Once used no other 
Let us send 


The Eureka Don’t Rip Coin Bag is the only coin bag that 
‘ 2U sizes, 
Write for sample 


10 Join R. St, 
Detroit, Mich, 








H. B. Smith ‘‘Never-Leak’’ Vest 
POCKET FOUNTAIN PEN 


made in one length (only), # inches long, 
two style Plain or Gold Band on Cap 
Fully guaranteed for five years. Retail at 
$3.00 each, sample by mail to dealers $1.50 


make youacustomer. Get circular and terms. 


H. B. SMITH PEN CO. 


JANESVILLE, 











SAFE— A T— LAST 


If you will let us demonstrate by sample. we will 


WIS, U.5.A 











Saves Disputes 
Saves Money 
Saves Time 
Saves Trouble 





A 60 


‘i 


ELLIS TIME STAMP CO.. 





aR 


Moderate Priced Automatic 





TIME STAMP 


THE ONLY 





Time Stamp on the Market 


0D THING FOR DEALERS TO USE 


FOR DEALERS TO SELL 


Guaranteed for One Year. 


Any Desired Description, Free. 


ORDER-TO-DAY 


87 5ih Av. CHICAGO 











& CARBON 


RIBBON 


PAPER NEWS 


cial Correspondenceé 





Niagara Falls, N. Y. 


Che Peerless Carbon Ribbon Company 
which arranged to open a plant in this 
business in the upper par 


city, has begun 


of the Oliver Hardware Company’s build 
ing on § street 
San Francisco, Cal. 
Th Bushnell Mfg. Company reports that 
it has all the orders that can be conven! 


ently handled, and two new city salesmen 
Eldred Meyer and C. H. Oliver, have bee: 
started within the last Mr. 
representative of the company in the north 
with headquarters in Seattle, is reported as 
for 


week. Cowi 


in large carbons and 
The filled 


big order for ribbons for the largest hard 


sending orders 


ribbons. company has just 


ware firm on the coast 


* * * 


The Klimax Karbon Kompany reports 


that their business is improving, and esp 


cially with the new Karbon-Keeper Port 
folio, of which this company is the sole 
distributor on the Coast. This little Kar 
bon-Keeper is about sixteen inches long 
and nine inches wide. It presents a very 


attractive being made _ of 
rather heavy cardboard and having pock 


ets inside made of specially prepared heavy 


appearance, 


paper so that the carbon paper can not be 


spoiled. It supplies the need for som« 
thing to keep carbon paper from being 
torn and otherwise mutilated, as ts now 
the case in almost every office desk. One 


especially good turn of trade for the com 


pany was the furnishing by them of rib 
bons and carbons to one of the largest 
mercantile houses in the city 

x * 


Business is progressing very favorably i 


the last month in the San Francisco office 
of the Ribbon & Carbon Company of 
North America. S. W. J. Matthew, the 


manager, has recently put on a couple of 
These men are do 
A. Neites, repre 
Seattle, 


new men in this city. 
ing well at the outset. J 
sentative of the company at 
left that city for Portland on business, and 


has 


reports that the outlook in the northwest 
is exceedingly good. His orders of the 
last few days sems to justify this state 
ment. When Mr. Neites returns to Seattle 


in the near future, he will enter into a con 


supply 


tract with the largest typewriter 
house in the north to handle the line of the 
Ribbon & Carbon Company of North 


America exclusively 

es 2 
Strauss & Co., the well 
manufacturers 


Mr. Strauss of 


carbs yn and ribbe¢ mn 


known 


has been in this city looking after the in 
terests of the company. 























RIBBON AND CARBON NEWS—Cont’d. 
[he effective advertising of the F. 5S 
Webster Company of Boston has given a 


7 , . ' 
sreat impetus to the company’s lines here, 


nd the Typewritorium, which looks after | 


the Webster goods here, is now having a 


ish of business on them. 
Kansas City, Mo. 
Mr. Fred. R. Madeira, the “hustling’ 
epresentative of th Neidich Process 
Goods, reports a continual good trade, bet 


er than ever 
BLOOMINGTON STATIONER RODE 
PEARY’S HORSE. 

\lonzo Dolan, of the Pantagraph Print 
ng & Stationery Company, Bloomington, 
[ll., says, according to the Pontagraph, that 
Commander Peary has paid many a livery 


bill for him when they were boys together 


back in Brunswick, Maine. Lon has noth 
ng to back up his statement thus far but 


his unsupported word and couldn’t even 
produce the original horse he used to ride, 
not to mention an: Eskimo or a black man. 
[In all probability Bloomington will soon 
ve hoplessly divided over the question of 
vhether he did or did not ride the horse 
Che following copyrighted interview, se- 
ured at a fabulous price from Mr. Dolan, 


submitted for consideration to a fair- | 


minded public 

“While I was visiting at my old home in 
Brunswick, Maine, a few weeks ago, th« 
announcement came that Commander Peary 


| 


had discovered the north pole. The news , 


fairly set the city on fire, as Brunswick | 


was Peary’s home during his college days, 
is well as my own. He was a few years 
Ider than I, but we saw much of each 
ther, as we lived only a short distance 
remember that Peary while a stu 


apart 
lent at Bowdoin college used to send me 


to the livery stable for a horse and that 


it was always my practice to go for a little 
jaunt of my own before delivering the ani- 
mal to Peary. I would also exercise the 
inimal again before returning him to the 
stable [his continued until Peary finaily 
began wondering why his livery bills were 


so high and asked me if I was bringing the 
horse directly to him from the stable 
\fter that my rides were shorter. I was 
ery sorry that I had to leave Brunswick 
mn this trip before Peary arrived, as I was 
anxious to know whether he recalled this 
incident of our boyhood. When the news 
ame to Brunswick the other day that their 
former townsman had taken the north pole 
the citizens rung the church bells, built 
great bonfires and otherwise disported 
themselves as becomes those intoxicated 
with 1ov-—for Maine is a dry state.” 


\ Square Diehl” is the name of a bright 


ittle house organ published in Columbus, | 


O., by William R. Diehl, an office appliances 
dealer of that place who is making him 
seif felt in the affairs of central Ohio. This 
ittle paper always has something bright and 
sensible, and those who get it will read it- 


just like we did. 
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the safety and perpetuity ot the public records of 
our nation have rested securely on the enduring 
quality of Weston’s Linen Ledger and Record 


Papers. 


In many State, County and Municipal court houses 
the mellow pages of a life-time bear eloquent 
testimony to the sturdy quality in every sheet of 
Weston’s Papers. 


Your books of record and private papers are as 
important to you and your business, as the govern- 
ment archives are to a nation. 


Protect your good name and all the records of your 
transactions today, against the seared yellow page 
of tomorrow, by using Weston’s ‘‘Now and For- 
ever’ Linen Ledger and Record Papers. 


Dealers who furnish Weston’s Papers to their 
customers confirm their reputation for handling 
nothing but ‘‘quality’’ goods. The first step neces- 
sary to enlist you in the great Weston majority, 1s 
that you write for our Sample Book. Why not 
write to-dayr 


BYRON WESTON CO. 


DALTON, MASS. 
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THE ESTERBROOK DUOGRAPH. 


Convenience is the long sought for goal 
with all inventions, and efforts are con- 
stantly being made to add to our ease and 
facility in carrying out our daily duties 
The pen and pencil are indispensable con- 
veniences, and usually are comprised in the 
outfit of every business man. The latest 
device is a combination fountain pen and 
pencil. It has been named the Duograph, 
and consists of a new non-leakable patent 
feed, a No. 4-14 kt. gold pen, of any desired 
point or grade at one end, and at.the other 


OFFICE APPLIANCES 


ORGANIZE YOUR OWN WORK. 

The great successes in business were 
drawn from the ranks of men who learned 
first the necessity of organization in minor 
affairs. They are great organizers—but be 
fore they became organizers of great 
businesses they were thorough organizers 
of their own work. 

They are systematizers of effort—they 
know what business organization means— 
they make every stroke count. That is why 
they are recognized successes 

How about you? 


=== 





THE ESTERBROOK DUOGRAPH. 


an adjustable clutch, which holds a pencil 
The point of the pencil is protected by a 
reversible end, which makes it immediately 
available. Leads of varying diameter may 
be used, and the Duograph is secured from 
loss by a patented clip. The combined pen 
and pencil is being put on the market by 
the Esterbrook Duograph and Specialty 
Company of 97 Nassau street, New York, 
and will be retailed at $2.50. It should 
prove a good seller for dealers, and a use 
ful device for all who have to write. 


Envelope 


made in 
one piece 
is unlike 
any other 


Window 


Envelope 


q The great merit to window envelopes in general is evidenced by the manner in which they are now universally used. The Transo 
possesses every advantage made possible by a transparent face, and being made in one piece with no obstructions inside or out, 
will carry through the mails with a greater degree of safety and permit of a more speedy dispatchment of mail matter. 

q The window in the Transo is effected by means of a chemical treatment of the paper producing a clear and permanent transpar- 
ency, that lies flat on the enclosure, making the address as legible as if it were written on the“outside of an old style envelope. 

q@ Those who have used the two-piece envelope with the tissue covered window, will readily appreciate the superiority of the 
Traaso. Those who have used neither will be quick to distinguish the Transe’s advantages 


Have you made a study of your own 
business organization—the most important 
factor in the success of any man? Is your 
office system running smoothly? Are you 
satisfied? Would you like to get more out 
of life? Do you worry about that unfinished 
work that continually bobs up? 

Get out of the rut. Clean up that desk 
and learn how to systematize your work. 
You can then give your attention to bigger 
things. If you are tied down with detail 
that a $10.00 a week clerk could do, you are 





q Our envelopes are in daily use by such representative firms as these; 


International Harvester Co. 
Standard Oil Co 
Quaker Oats Co. 


Corn Exchange National Bank 
Sears, Roebuck & Co. 
Equitable Life Assn. Co. 


Eastman Kodak Co. 


Sprague, Warner & Co. 
utual Life Ins. Co. of N. Y. 





only worth $10.00 a week to your business. 
—From “A Square Diehl,” by Wm. R. 
Diehl, Columbus, O. 


The Thaddeus Davids Company recently 
purchased an automobile for their New 
York City representative, S. T. Buckham. 
Now when anybody in the trade wants to 
see samples of Davids Inks all they need 
do is call up the firm and Friend Buckham 
loads them into his auto and is there to 
show them almost before the message has 
had time to get cold on the wire. The 
Davids city trade has grown so rapidly of 
late that it was a problem for Mr. Buck 
ham to make his rounds as often as n 
essary. With their usual progressivness 
the firm hit on the automobile as the solu 
tion of Mr. Buckham’s difficulties. This is 
another move that proves the Davids slogan 
“Old in years but young and progressive 
in ideas.” 

The lead-pencil works at Kishiwada, near 
Sakai, Osaka, are being extended, and 
when the new machines are installed, in 
the autumn, the output of pencils will be 
about 50,000 a day, about four times the 


7 


quantity now turned out. The value of 
lead pencils now imported amounts to 
about $500,000 gold a year and the value 
of those manufactured in Japan does not 


exceed $100,000. 


te S OAYS ALTURW Te 


OHN HUVIT 


J 
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_ > Bradner Mig. Co. 
148 W.Ohio St. Chicago 








B. F. Goodrich Co. 
Reid, Murdock & Co. 
Schwarzchild & Sulzburger 


{ Most of these concerns have tried out all types of window envelopes. Their final choice has been the Transe. Write at once for samples. and our exclusive selling plan. 


TRANSO PAPER COMPANY, 729-741 Division Street, CHICAGO 





























Auckland, New Zealand. 


Frank B. Knyvett, formerly manager of | 


the New Zealand Typewriter & Supplies 
Company, has resigned and has started in 
business for himself as sole New Zealand 
agent for Empire typewriters, Ellam’s du- 
plicators, A. B. Dick Company Mimeo- 


graphs and other lines. Mr, Knyvett im- | 
ports typewriter supplies, linen and type- | 


writer papers, pads and ribbons for all 


machines, etc. He is in the market for | 


ribbons, carbons, paper, adding and calcu- 


lating machines and other office supplies. | 


His main store is at 79 Queen street, Auck- 
land, and he has branches at Wellington, 
Christchurch and Dunedin. 

Bordeaux, France. 

John Roger, 52 Rue Ducau, has opened 
an agency for the sale of office appliances 
and supplies and desires to get in touch 
with American manufacturers, 


Griffin, Ga. 


The Mills Printing Company has gone | 


into the office supplies business and will 
carry a full stock of office appliances. 
Manitowoc, Wis. 
The George Bros. Company has just in- 
corporated for $50,000 to do an extensive 


wholesale business in paper, stationery, etc. | 


They will have four salesmen on the road 
and will put out additional specialty men. 
Osaka, Japan. 

P. K. Nakajima of Osaka, Japan, writes 


to Office Appliances under date of Sept. 12 | 


that he has opened a Union Sale Depart- 
ment on the busiest street of Osaka. In 
this store, or department, twenty people 
display their goods and sell them at re- 
tail. The building is sufficiently large so 
that its back room is reserved for club 
meetings, etc. Mr. Nakajima’s address is 
No. 6 Shinsaibashadori, 1 chome, Osaka, 
Japan. 
Ottawa, Canada. 

W. G. Stewart of 476 McLeod street, Ot- 
tawa, Canada, is on the lookout for office 
devices of all kinds for sale in Canada. He 
proposes removing to Toronto very shortly, 
where he will open offices and a store for 
handling office devices of all descriptions. 
He paid the New York Business Show a 
visit, and was much interested in all he 
saw. Manufacturers and dealers who have 
something good to offer would do well to 


communicate at once with Mr. Stewart, | 
who has special facilities for acting as | 


Canadian representative. 
Philadelphia, Pa. 

J. Willis Rommel, formerly an adding 
machine salesman, and more recently an 
advertising solicitor on Philadelphia news- 
papers, desires to represent good devices in 
the Philadelphia field. His address is 4919 
Florence avenue, Philadelphia. He states 
he will present satisfactory references. 
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Every Stationer and Dealer, who 
studies the needs of his customers, 
ought to know more about the 


Mann Yale Lock Ledger 


If they did, there would be little likeli- 
hood of losing the sale of a loose-leaf 
outfit merely because some objected to 
the idea that leaves are usually at the 
mercy of anyone in the office. 

The Mann YALE Lock LEDGER ab- 
solutely overcomes this objection—and 
you should consider it your duty to 
your customer to be equipped to prop- 
erly explain and supply it, if necessary. 








WRITE TO US FOR FULL INFORMATION. 


William Mann Company 


Makers of Loose Leaf Devices, Blank} 
Books, Copying Books and Papers 


S 529 Market Street, - Philadelphia CS 
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States Government with carbons and ribbons for the fiscal 
year dating from July 1, 1909, we have to Sept. 30, 1909, 
received sixty orders from fourteen different departments. 


on we received the award for supplying the United 


The tests made by the United States Government are the 
severest known, and only the carbons and ribbons producing 
the most permanent records, together with the best writing 
and the longest lasting qualities are acceptable. 

We believe every carbon and ribbon manufacturer in 
the United States tendered upon this contract. 

Needless to say we are proud to have been successful in 
obtaining this award, for it confirms our statement that our 
goods are THE BEST. 


To the public we offer the best at very reasonable prices. 


Columbia Ribbon & Carbon Mfg. Co. 


Head Office and Factory, 111-113 West Broadway, New York 


7 , —#+_———BRANCHES: 


610 Baltimore Bldg., 1305 Arch Street, Zurich, 
CHICAGO PHILADELPHIA SWITZERLAND 
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HIGGINS’ 


Strictly Original Goods of the Highest Grade Only. 
Show Cards, Color Cards and Imprinted Matter supplied to the 
Trade. 


Rameaoen, emnaipain yourselves from the use of corrosive and ill- 
smelling inks and adhesives and adopt the Higgins Inks and 
Adhesives. They will be a revelation to you. 


AT DEALERS GENERALLY 


Drawing Inks, Blacks and Colors 
Eternal Writing Ink 
Engrossing Ink 
Taurine Mucilage 
Photo Mounter Paste 
Drawing Board and Library Mucilage 
Office Paste 
Liquid Paste 
\ Vegetable Glue, etc., etc. 











CHAS. M. HIGGINS & CO., peti snd "Adheswe 
Main Office and Factory, Brooklyn, N. Y., U.S.A. 


Originators and Manufacturers 


New York—Chicago—London 

















Ask Your Stationer For 


Nichols Pencil Pocket 


The best made 
pencils, 
temper. 
Inside Spring is the Secret. 
Agents wanted. 


Send 25 cents for sample and 
terms to the manufacturers 


NICHOLS & WILLIS, Worcester, Mass. 


Sells at sight 


fountain 


Sold by leading Stationers. 


ALL SHAPES 


GOLD PENS AND STYLES 


Gold Pens for Jobbers and Fountain Pen 
Saves vour Manufacturers. 
pens “and 


IMPRINT WORK A SPECIALTY 








PROMPT REPAIR SERVICE 


All makes Gold, Fountain, Stylographic Pens, 
Pencil Cases perfectly repaired and returned 
day received. Satisfaction Guaranteed. 


GEO. P. GAYDOUL, 47 Ann Street, NEW YORK 

















ba — 





FOUR _DR 
LETTER 


(ve VAN DORN IRON WORKS COMPANY 


THE 
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TRUE AS STEEL 


and VAN DORN CAN MAKE 


Made on honor for fifteen years—an experience 
which enables us to produce the best. 


STEEL 
Filing Devices, Desks, Lockers, Etc. 


High grade bank, government and corporation 
contract work a specialty. Furniture built to 
meet all requirements. 





Responsible agents solicited in open territory. 

Write to-day for our proposition. It will enable 

you to handle the best office equipment bids in 
' your territory. Let us hear from you at once. 


Metallic Furniture Department 


CLEVELAND, OHIO, U. S.A. 














Chicago. 

On October 1 T. J. Scott becar 
eral superintendent of the C. S. & R 
Company’s machine shop This 
promotion. Mr. Scott has been witl 
C. S. & R. B. Company only a littl 
a year, and when he began work th | 
was practically unfamiliar with the making | 
of loose leaf goods. In his new positi 
Mr. Scott has supervision of near! 0K 
men, 

Green Bay, Wis. 

Fire, caused by an over-heated fu 
broke out the other day in the dry kil: 
the Automatic File & Index Company 
North Pearl street and did damage amount 
ing to about $50. The interior of the build 
ing was damaged and some lumber: 
kiln was destroyed by the flames 

St. Louis, Mo. 

James Dauson, president of the Sieber & 
Trussell Manufacturing Company, has 
been in his usual good spirits the past few 
weeks owing to a painful but not s us 
gathering which manifested itself 
thigh. o oe 

Harry Wright, the well informed order 
clerk of Sieber & Trussell Mfg. Co., has 
tendered his resignation to this firm for 


the purpose of going to San Francisco t 
engage in business with McClure, Kahn & 
Co. It is needless to say that Harry wil! 
do well as he is gifted with that even dis 
position which is so essential to all sta 
tionery men 
* * x 

Wm. E. Patrick, the loose leaf spe 
salesman of Skinner & Kennedy Statior 
Co., 18th with a big 10 
pound bouncing boy. Mr. Patrick is a 
proud father and says he has the prettiest 
be Patrick 
very chesty 

Toronto, Canada. 


was blessed Sept 


and st baby ever born 


Brown & Stainton, wholesale and 


stationers, and dealers in 
the office 
and more 


Toronto, in the center « 


everything for 
recently removed to large: 


"7 DP 


hav e 


4d D« 


commodious premises at 


street, f the whi 


sale district. The progress of this firm has 


been phenomenal During the few year 
I 


they hav have beer 


har 


been in business they 
make three or 


their constantly eat wine 


compelled to four 
to 


trade 


accommodate 
Che f 
anufacturers of loose leaf ledger 
Mr. 


Brown 


rm do printing and embossing 
and are n 
Downey, a memb 
& Steintor 
New Y ork, and 


and devices 
the 


Business Sh 


firm of visit 
Ww in 


visit to the Office Applicances booth. Mr 
Downey is very optimistic regardi: h 
prospects for business during the x 
season, The firm have had a busier sum 


mer than they have ever had before 




















LOOSE LEAF NEWS—Continued. 


all conditions point to a still brighter and 
better season in the fall. Manufacturers in 
all lines are placing large orders for office 


supplies 


TEXAS HOUSE PROGRESSIVE. 

Office Appliances takes pleasure in quot 
ng the following item from The Texas 
tanker, illustrating the energy and up-to- 
dateness of one of the most enterprising 
stationery and printing firms in the State 
of Texas—the Dorsey Printing Company, 
whose president, James A. Dorsey, is one 
of the best known stationers in the coun 
try In connection with the item quoted 
low, The Texas Banker published also a 
ut of the automobile and its occupants: 
“Civilization in the United States owes 


he 


debt of gratitude to the pioneer spirit of 
ourageous men. The conquests of mon 
archs on foreign historic battle-fields have 
been no more heroic nor important in their 
results than the unheralded courage of 
those men and women who, through perils, 
hardships and toil, were the first to open 
ip for settlement territory after territory, 
and state after state, in all the mighty 
country from the Great Lakes westward to 
the Pacific. 

“In a lesser degree, similar qualities of 
foresight, and enterprise deserving to 
be rewarded with success, belong to busi- 
ness men who open up new channels of 
trade 

“The above picture illustrates the ubi 
juitous commercial traveler‘s mode _ of 
utilizing the modern invention of the au- 
tomobile as an adjunct to business, carry 
ng salesmanship to hamlets and towns yet 
remote from railroad communication in 
distant sections of the Texas Panhandle 
ind New Mexico. With samples and cat- 
ilogues of everything supplied by the Dor 
sey Printing Co., of Dallas, from pens and 
stationery to complete bank equipments, 
this house, with its own automobile, is do 
ng pioneer work in territory hitherto de- 
pendent upon tardy mail service only: and 
s probably the first in their line of busi 
ness in the South to adopt this method of 


establishing personal relations with new 
territory. The picture was taken in front 
of a state bank in a small town 100 miles 
from a railroad.” 


BIG COMPANY FORMED. 

Articles of incorporation were filed in 
the County Clerk’s office. Buffalo, N. Y., 
on Sept. 16 by the Addressing Machine 
Company, capitalized at $150,000, with head 
quarters in Buffalo, The incorporators ar¢ 
Welford J. Golden, William Murphy and 
Irving E. Waters 


Whatever you get you have to pay for— 
omewhere the reckoning will be all footed 
up and you can never outrun it. 





The credit man keeps the truthful man in 
mind and his account under his protecting 
wing 
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Why the Triner Postal Scales 


are the Only Positive] ly Accurate and 
Scientifically y Perfect Automatic Scales 
made. 

BECAUSE—tThey do not show any 
variation,no matter where the article 
is placed’ on the platform, they reg- 
ister always correct. 

They are constructed entirely of the 
best Cold Rolled Steel; absolutely no 
castings to break in transportation, 
and handsome in design and finish. 

Sold by all Leading Stationers. If 
yours cannot supply you, we will pre- 
pay the express charges. 


TRINER SCALE & MFG. CO. 


1155-57-59 W. 21st St., Chicago, Ill. 
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DEALERS: 
ATTENTION! } 


We have just added several large carbon paper 
machines to our already large plant. Had to do it 
to take care of the increased business. Built them 
ourselves as no stock machine could turn out 
American Brand quality. 

We have no traveling representatives to support. 
Built our business on quality. Quality is our best 
salesman, our price an irresistible argument. 

























You can’t know how good our carbons and ribbons if 
are until you put them to the most severe test. Try 
them yourselves. Better still, ask your trade to try 
2% them. Their approval is really what counts. We 

- want you to write for samples. Then we will make 
you a proposition startling in its liberality. 





i If you are large buyers we will show you a large 
saving. If you are small we will help you build your 
business and make you large profits. Quality counts. 
Write to-day. We have an interesting pamphlet 
for you. It tells you things about ribbons and 
carbons you never knew before. 


H. M. STORMS CO. 


11-13 Vandewater Street, NEW YORK CITY, U.S. A. 
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dealers. 


Crown Ribbon @ 


Rochester, New 








Of Serviceability 


is in your own office 
and that is where 





Crown Ribbons and Carbon Papers 


prove their worth to you. 
The Secret—Uniform Dependability. 


We havean exceptionally fine proposition for 
Better write to-day for particulars, 


Carbon Mfg. Co. 


York, VU. S. A. 











THE COLLEGE BOOK RING 


be Sumplew, Quictew Operated, and Mow Senstecrory Ring ever lnvemed 


FOR LOOSE LEAF BINDERS 


oF ol sore, ©] Allows the shee to lie perfecily Mat, when opened ot any pone 


Stationers: Here is the idea] book ring for the 
school trade. May also be used asa key ring. Made 
in twosizes 1 3-16 and 1 7-16 inches in diameter 
Retail at 5c each, 0c dozen 


BIG PROFIT FOR DEALERS. 
Samples and prices furnished by A. C. McClurg 

& Co., Chicago, or HENRY T. ADAMS 
6846 So. Park Av., Chicago, lll. U. S.A. 














<_< a — co. 


Will You Try This Perfect Pen 


Ask your stationer or write us to-day for samples, 
giving your dealer's name. Use them on your own 
work—test them in every way—experience the ease, 
comfort. satisfaction of using the best pen. Once 
tried, you will use them always 


, 
Mason’s Steel Pens 
Have become the world’s standard by extreme care in 
manufacture—careful steel selection, delicate temper, 
pane penton and finishing, individual inspection. The 
best that can be made at any price—better than a gold 
pen. Prove it for yourself without a penny's expense. 
Start towards pen satisfaction by getting the samples to- 


day. 
‘’ Ww. L. MASON & COMPANY 


Keene, New Hampshire 











THE RUBY TIME RECORDER 


PRICE $5.00 





FULLY GUARANTEED. 
The most efficient and serviceable Time Stamp 
made. It is simple and compact. There are no 
complicated parts to get out of order. Weight 8 oz 


Discount to Dealers 


The Perry Time Recorders Co. 
new Era Bidg 118 Beekman St 
CHICAGO NEW YORK 














To create dissatisfied custom 
OFFICE and PHOTO PASTE 
two years old that is as soft as 
three months’ standing 











most liberal 


quote you the 





Every Ounce Guar 


The National Paste Co., 





No More Dry Paste 


discount to get you 


‘rs—if you sell INVINCIBLE 
We have paste on our shelves 
our competitors’ goods after 


We'll send you a sample of it—and 


t started 
unteed the Best 


Columbus, Ohio, U. S. A. 











STATIONERY*® 
Ga 








(By Special Correspondente.) 


Indianapolis, Ind. 

Che business of the Iliff Stationery Con 
pany, 116 North Pennsylvania street, whicl 
was owned by FE. S. Iliff, has been bought 
by F. R 
under the name of the Iliff Stationery 
Company, Mr. Kautz for the last five years 
has been connected with the Badger Fur 


Kautz, and will be incorporated 


ture Company and prior to that time for 


fifteen years he was with the Bobbs-Me: 
rill Company Mr. Iliff has been in tl 
stationery business in Indianapolis for the 
last ten years He opened the store at 
116 North Pennsylvania street last January 
and prior to that time his place of bus 
ness was at 26 North Pennsylvania street 
Kansas City, Mo. 

A new and growing concern is the Seit 

located in the Century 


Advertising Co., 
Suilding at No. 415, which handles cale1 
dars and novelties and are after the busi 
ness in new office specialties 

The Western Printing and _ Stationery 
Company, which was burnt out last fal! 
are now in new quarters, elegantly fitted 
up at 110 East 10th, and Manager M« 
Dowell says they are going some agai 
They also handle a line of typewriters 
cluding the Fox 

Milwaukee, Wis. 

The Western States Envelope Company, 
311-314 East Water street, Milwaukee, 
putting out a new record file on which sta 
tioners are meeting a good sale. The West 


ern States Case 








Record File is the name 
of the new line and the company ts ad 


vertising it as “dust-proof, convenient 


economical 


k * 


Che ofhee and sales forces of the Stand 
ard Paper Company of Milwaukee, twenty 
five in number, recently enjoyed their a1 

nual outing at Beaver Lake. The outing 

was rather unique in that it not only cov 
ered one day, but included two whole days, 
the party spending the time in camp. Ther‘ 


was fishing, rowing, sailing and other di 


version \ ball game between the tw 
departments, headed by Charles L. Blanch 
ard and John Moss. was one of the inter 


esting features 


Louis Wilham Bardenwerper, tor thirt 
years one of the best known travelt 
salesmen in tl tationery line out of M 
waukee, tly «died at the Wis 
Veterans’ me, Waupaca, Wis 
thirty years Mr. Bardenwerper was 
mercial travelet r the H. H. West Cor 
pany, well kn stationers and 
book manufacturers of Milwaukee WI! 
he retired he became quartermaster 


iD B Wol tt post (5 \ RR a posit 





| 














which he held within a few months of his 
death. Failing health caused him to resign 
and enter the home at Waupaca at the 
beginning of the present year. Mr. Bar 
denwerper saw active service in the civil 
war and was one of the well known 
veterans of Wisconsin. He is survived by 
a wife and two sons of Milwaukee 


New York, N. Y. 


Yawman and Erbe Co. had an interest 
ing display in their window during the 
Hudson-Fulton Celebration week. They 
had an imitation of New York Bay with 
models of the Half Moon and Clermont 
sailing on it. Indians in canoes were visit 


ing the former ship 
Ottawa, IIl. 


Parks & Skowronski, the La Salle con 
cern which is engaged in the manufacture 
of novelties, such as calendar clocks, pen 
clip pencils and interchangeable pans, have 
leased the Miller hotel building and within 
a few weeks expect to have their plant in 


full operation 


San Francisco, Cal. 

Manager Wiggin, of the Whitaker & 
Ray-Wiggin Company, left a few days ago 
for a much needed vacation, 

* 

Mr. Warner, traveling representative of 
the Berlin & Jones Envelope Company has 
been visiting his trade in San Francisco 

s+ * 

[he Schwabacher-Frey Stationery Com 
pany of San Francisco has just issued its 
splendid new catalogue, which is believed 
to be the finest as well as the largest thing 
of the sort ever published on the coast. It 
contains almost 400 pages and every page 
has some good reason for its existence 

* x 

Fred B. Sadler, Coast representative of 
the Dennison Company 
with headquarters in San Francisco, died 
at San Anselmo, Cal., a couple of weeks 
ago. He had been in San Francisco as 
the representative of the same company 


Manufacturing 


for nearly a quarter of a century 
Seattle, Wash. 

At a special meeting of the stockholders 
of the Lowman & Hanford Stationery and 
Printing Company, of Seattle, Washington, 
held some weeks ago, the capital stock was 
increased from $100,000.00 to $500,000.00, 
and the incorporated name changed to 
“Lowman & Hanford Company.” 

Officers of the company are: 
Jackson, president; Clarence Hanford, vice 
Miller, secretary. 


John N 


president; George E 
St. Louis, Mo. 

\t a recent annual meeting of the bux 
ton & Skinner Stationery Company, the 
following directors were elected: C. M 
Skinner, C. W. 
man. Officers of the company are: C. M 
Skinner, president and treasurer; C. W 
Barnes, vice president; J. S. Skinner, vic« 


sarnes and B. E. Spicker 


president; B. E. Spiekerman, secretary; 


S TD. McCallum, superintendent manufac 
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Celluloid Tip 


Won’t soil nor fray 

















Every Dealer Should 
Know That We Allow 


Large Discounts Either on 














Stock Cards or Special Orders 


Index cards come in such a wide range of sizes, styles, 
ruling, weights, etc., as to be a perplexing problem to 
dealers. If you haven't ‘‘it’’ in stock take the customer’s 

specifications and send us the order. We'll fill it promptly 
either stock or special—and allow you a liberal margin of profit. 

Our prices are lowest consistent with quality. 





Write for samples and prices. 


STANDARD INDEX CARD CO. 


701-709 ARCH ST., PHILADELPHIA. 








Patented 
November 
22, 1904 











From Thousands of Testimonials we offer the ene below: 


Dear Si1x:—The stamp moisteners which you sold us some time have 
given us perfect satisfaction and we find them a very great con ce as 
well as a considerable saving as we used to use damp sponges for this work 
and these were quickly worn out and were rather expensive in the long run. Wecan 


unhesitatingly recommend your Stamp Moistener to be clean and economical. 
Very truly yours, Szars, Rozssvex & Co., Per E. Lennox. 
Price 75 cents delivered. Liberal Discount te the Trade, Write for Special Dealers’ Agency Propesition. 
PEERLESS MOISTENER CoO., 431 Clare t Av e, CHICAGO 











COOPER’S PERPETUAL 
WRITING INK 


[s simply the best ink you ever used 
with three big features added. 

[t is absolutely acid=proof, water- 

proof, and non-corroding. 








These three additional qualities are features which bankers have been looking for, for 
years. This ink INSURES the protection of checks, drafts, and all papers of monetary 
value—Nothing will obliterate it—water will not fade it. 

It is free from sediment, flows easily, cannot gum, and will not corrode the pen 


The letter given below shows first-hand evidence. 


The Cooper Ink Co., 56 Fifth Ave., City. 

Gentlemen :—Enclosed please find order for }¢ gross Cooper’s Perpetual Writing Ink, same as 
last order. We find Cooper’s Perpetual Writing Ink to be the most satisfactory and safest bankers’ 
ink we have ever used. Very truly yours 

CORN EXCHANGE NATL BANK, 
J. Edw. Maass, Ass’t Cashier. 


Dealers—You can COMMAND ALL THE FINANCIAL TRADE in inks 
by handling the Cooper Perpetual. After a banker has once used this ink, he 
Send to-day for a trial bottle. Seeing is believing. 


THE COOPER INK COMPANY 


57 Fifth Avenue Phone Main 3061 CHICAGO, ILL. 


will touch no other. 








DEALERS, Our Advertising Campaign Means Profitable Business For You. 


WRITE With COMFORT 


5 0 secommod ates itself to your hand. Bends to ease pressure of the muscles ; 
Ce eee cae ee ee eateske rate Rr GThotf poar slate ttle Eitan 
packing. 





address and we will give you a sample free. Enclose seven two-cent stamps for postage an 





CUTTER-TOWER COMPANY, 184 Summer Street, BOSTON, MASS. Dept. AA. 
Stationer's Name ee Address , 














TYPEWRITER RIBBONS 


We wish we could herald the 


PRICE 


but “Office Appliances’”’ will 
not print advertisements with 
prices; however, 


0. A. Y. 


is the price of the 


HERALD BRAND 


TYPEWRATER RIBBONS 


Write at once for our 


COST CODE 








THE 


FRANK BAYER 
COMPANY 


MANUFACTURERS OF 


INKED RIBBONS 


OF EVERY DESCRIPTION 


22 NORTH WILLIAM STREET 
NEW YORK CITY 








GOLDMAN'S 









































Smallest, Fastest, Cheapest 
Practical and Reliable 


Computing Machine 
Carries Automatically. Resets mechanically. 
Adds, Subtracts, Multiplies, Divides, Etc. 
Time-Saving! Brain-Resting! 

No Office Complete Withoat It 
Por particulars, agencies and discounts, address 

ARITHSTYLE COMPANY 
Leipziger Str.112 Berlin, W. 8,German . 
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STATIONERY NEWS—Continued. 


turing department; Robt. D. Patterson, 
manager stationery department 


St. Paul, Minn. 


D. F. Perkins, for six years manager of 
the stationery department of the L. F. Dow 
Company of St. Paul, has resigned and 
has accepted a similar position with the 
Pioneer Company of St. Paul. Mr. Perkins 
is well known as a successful stationer and 
buyer, having been for fifteen years with 
the Brown, Treacy & Sperry Company of 
St. Paul 





* * - 


W. M 
ham Printing 
Minneapolis, 
with the L. F. Dow Company made vacant 
by the resignation of Mr. Perkins Mr. 
Miles’ friends will congratulate him upon 


his new position. 


+ * ¥ 


Miles, formerly with the Farn- 
& Stationery Company of 


has accepted the position 


A. J. Walker has been made buyer for 
the Farnham Printing & Stationery Com- 


pany vice W. M. Miles, resigned 
St. Louis, Mo. 





Amedee Peting of Geo. D 
Company is spending the week ends of each 
week on his county property. He recently 
acquired a very fine farm, which is located 
within 18 miles of St. Louis, and intends to 
get this property in good shape by next 
season, when he expects to have the St 
Louis Stationers’ Club as his guests 

* * * 


Harry Decker of Woodward & Tiernan 
Printing Company states that the business 
his firm is now doing eclipses anything 
done in the past. He says that all depart- 
ments are busy and that they are experienc- 
ing some delays getting in materials, espe- 
cially in the manufacturing departments 

* * * 





The Taylor Printing & Stationery Com- 
pany are opening their new plant at 16 
North Fourth street, where they will do a 
general printing and stationery business. 
The location is an ideal one and with their 
improved and up-to-date facilities should get 
their share of the business. Mr. Taylor was 
formerly connected with Skinner & Ken- 


nedy Printing & Stationery Company 
* aa * 
Mr. Albert. Barnett, formerly of the A. 


Barnett Printing & Stationery Company, is 
now connected with Charles M. Monroe 
in the capacity of traveling salesman with 


an unlimited territory. Mr. Barnett is well 
posted in his line and should do a good 
business 

* © * 


Lambert-Deacon-Hall Printing Company 
are again members of the St. Louis Sta- 
tioners’ Club, their application to member- 
ship was favorably acted upon at the last 
meeting of the club. H. J. Rueter Printing 
Company also recently joined the St. Louis 
Stationers’ Club. Mr. Rueter is a_ well 
printing and stationery man. 


posted and 


Barnard & 


LOCAL VIEW 











= Your Own Photographs 


© This is specialized advertising by a house which 
handles nothing but ‘‘Local View”’ work. 

© Well-known advertisers such as Studebaker Bri 
South Ber 1, Ind , Denver Dry Goods Co Bethesd 
Springs, Waukesha, Wis., and others are placing 
] 50.090 post cards of 


with us such large contracts as 


single variety 

© Repeat orders from these firms show that local- 
view post-card advertising pays well. 

* AN ALERT BUSINESS MAN CAN’T GET AWAY 
FROM THIS KIND OF A PROPOSITION. TRY IT! 
Every merchant in your town should use this inex- 


pensive means of advertising. It’s upto you 


WRITE AT ONCE for PARTICULARS, 


E. C. Kropp Company 


Milwaukee, Wis. 
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Glass -Stanals. 


(eon raphical - Lvs. 


osef Junahecker 
~ AACHEN -B. 


Germany : 











Aas nts Wanted. 





Send $ |.~ fer Sarrrple- Carter: 























STATIONERY NEWS—Continued. 
was for a number of years connected with 
Woodward & Tiernan Printing Company 


. 


W. J. Kennedy, president of the Wm. J. 
Kennedy Stationery Company, has been ab 
sent from the city. He is in New York at 
to some association work and inci 
Hudson-Fulton cele 
finds it easier to get 
William, 


Chester and Harry, are quite proficient and 


tending 
dentally attending the 
bration. Mr. Kennedy 
away now, as his three sons, 


quite able to handle the business in their 
father’s absence 
Philadelphia, Pa. 
The October meeting of the Philadelphia 
1 is to be another of 


Stationers’ Associatio1 


those delightful good fellowship meetings | 


which has made the organization success 
ful quite aside from the material benefits 
achieved through it in strictly trade mat 
ters. All the meetings of the association, 
held at the Bellevue-Stratford Hotel are 
predom 


enjoyable but at most business 


inates In October business takes second 
place to the family dinner and reunion and 
the telling of reminiscences of summer ex- 
periences. The only business will really 
not be business at all It will be the annual 
election of officers Nominations were 
made at the September meetings; there is 
entire unanimity of course, and the new of 
ficers, who are largely the old ones, will be, 
president, Charles H. Mann of the William 
Mann Company; first vice-president, Wil 
liam H. Brooks of the William F. 
Sons Company; second vice-president, Wil 
liam J. Coane of the Dixon Crucible Com 
pany; treasurer, Roland Altemus of A. Al 
Sidney J. Burgoyne 
f the Burgoyne Company. Executive com- 
mittee, Frank R. Welsh of the William H 
Hoskins Company; James Hogan, himself, 
and William B. Yeo of Yeo & Lukens, Ar- 
bitration committee, Lewis A. Hawkes of 
the C. Howard Hunt Round Point Pen 
Company; E. S. Wood of the Estabrook 
Pen Company; J. M. Bruner of the Key- 
stone Blue Paper Company; Harry S. Gat 
thell of Gatchell & Manning, and William 
B. Rushton of the Goodrich Rubber Com- 


Murphy’s 


temus, and secretary, 


pany These excellent nominations were 
made by the committee of which Dr. Phil 
lip Jaissohr Deemer and Jaissohn was 


*hairman 


The C. R. Carver Company, 15th and Le 
high avenue, manufacturers of embossing 
presses and statione , machinery, is to be 
incorporated, formal application to be made 
October 29th by Cephas R. Carver, Harry 


FE. Carver and Edward M. Lockwood 


[wo well known stationers passed away 
luring the month—the veteran John J 
Central 


News Company in its stationery depart 


Jones, for many years with the 


ment and previously with David Bentley & 
Co., and the younger, but as widely known; 
John J. Hill, salesman for Deemer & Jais- 
sohn and formerly connected with the J. 
B. Lippincott Company 
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TATUM LOOSE LEAF 
“POST PRICE BOOK” 


THE SAM’L C. TATUM CO. 


Manufacturers of Stationers’ Specialties, Loose Leaf Devices 
Power Paper Punches and Perforators 


No. 3306 COLERAIN AVE., CINCINNATI, OHIO, U. S. A. 


Bound in Full Flexible Levant Grain 
Black Cowhide 
sizes with seven forms of rulings. No loose 
or projecting screws. The ideal catalogue 
cover 

This binde1 
of Loose Leaf Holders and binders fully 
described in our separate 48-page catalog. 


Patented July 13, 1909] 


Carried in stock in eight 


> 
and twenty-five other styles 


150-Page Catalogue of 
STATIONERS’ SPECIALTIES 


mailed on request 


New York Office: No. 185 Fulton Street 











brands. 





the stationer. 








Our ‘‘ EBONY BLACK” and 
Combined Writing and Copying 
THE DEALER. 
We have just issued a new catalogue and price-list for 
You should write for this at once. The 
goods and prices will bear the closest 
inspection. 


Monarch 


have earned a reputation for SUPERI- 
ORITY equal in their line to the estab- 
lished reputation of MONARCH GLUES 
and PASTES. 


For a clear, permanent black ink, or 
blue-black writing fluid, you can find 
nothing superior to the MONARCH 
‘EVERLASTING” 


Ink CREATE TRADE FOR 


WRITE US TODAY FOR NEW 
PRICE - LIST FOR DEALERS. 


® Monarch Glue Company 


125-127 E. 2nd St., 


CINCINNATI, OHIO, U. S. A. 


Inks 









NG and cory ING 


Me MONARCH GLUE Compa 
HNC et Ome 








(A? at 











Black or Red Mates. Ink Pencil- -Stylo Pen.— 


(Est 






ished 1884) 






TIS “VULCAN REGUS 


MADE IN AMERICA PAT_OFF 


M f t f “— Vg “| d de: t’’ ii 
J. M. — & CO., “STYLOCRAPIIC AND FOUNTAIN PENS” 
135 Greenwich Street, (Thames Building.) 





Price $1.00 
Send ~~~ 5 
a 


New Seeks N. Y. 

















THREE MONTHS’ 
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THE MAGAZINE OF OFFICE EQUIPMENT 
TRIAL SUBSCRIPTION 25 CENTS 
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As Good as Any—Betier than Many 


USE A “DUSTLESS” DUSTER fom daale hon, 
ON YOUR OFFICE FURNITURE 478-480 Pearl Street, NEW YORK 


A soft ‘‘downy”’ wiper that gathers Manufacturers of 
up the dust instead of sweeping it C 1) P 
into the air. Can be beaten out ar on aper 





and will out wear the old kind eee 


LOWER SANITARY DUSTER —— 
|| 


Long-lasting, Clean Writings. 


Typewriter Ribbons 








Will not scratch or mar the finest 
furniture. Cleans wall paper, glass 
or furniture | 


Sent prepaid anywhere in Ver all makes of machines. Will give best 
the U.S. for $1.00 service and insure satisfaction to users. 


Money returned if not satisfactory | ty > 4a 
Reference any bank in Little Falls eeocues 


Dealers and Agents Wanted | 


MISS M. A. LOWER, LITTLE FALLS, N. Y. | 








NES Desks 
372 BROADWAY NY. 


Manufacturers of 
A Full Line of 


Office Furniture 


The Trade and Stationers Supplied 
at Wholesale Rates. 
Send for Catalogue O 


Sectional Office Partitions 


Carried in stock in large quantities 
Special cabinet work of all 
kinds made to order. 





























A Magazine 





of unusual 
1 interest to 
the Rub- 
ber Stamp 
Dealer 
















Send for 
Sample Copy. 





$1.00 
A Y car 
Issued 
Monthly 













































































LAMS & TILDEN-PUBLISHE 
7235 - Is S= N.W. WASHINGTON D 


2a —_— 




















The Burgoyne Company has taken pos 
session of the entire fourth floor of the of 
fice appliance building, 908 Chestnut street, 
that it may have more suitable quarters for 
pursuing its printing from steel, contract 
trade and municipal work than was afford- 
ed in the old stand on Ninth street above 
Chestnut street. The store there, however, 
will be continued until the holiday trade is 
over, transient business being then discon- 
tinued. John J. McCarthy, secretary and 
treasurer of the company, retired with the 
removal in location and was succeeded by 
Carleton Keyes. 


ATTRACTIVE LINE OF GOODS. 


The use of diminutive suffixes to the 
names of furniture systems for the small 
office or for any location where space is at 
a premium, is both popular and expressive 
The latest and one of the most useful and 
interesting members of this clan are 
“Wagemakerettes” made by the Wage 
maker Company, Ltd., of Grand Rapids 
Mich. Here, in the design of the makers, is 
embodied in a pre-eminent degree the ex 
pression of quality. It is the intention of 
the company to make these goods as well 
as it is possible to make them for the price 
they charge. They are, in a sense, expres 
sive of the Wagemaker quality—the con 
crete manifestation of the ideal of a manu 
facturer who has put keen zest and inter 
est into the designing and making of the 
goods. 

Isaac Wagemaker, the head of the com 
pany, not only superintends the main work 
of his own factory so far as general over 
sight and insistence upon proper quality 
cost, etc., are concerned, but he gets out on 
the road himself and sells his own goods 
The dealer would rather talk face to face 
with the manufacturer than with a sales 
man whose responsibility ceases when the 
order is entered at the factory. By being 
his own best and least expensive salesman, 
Mr. Wagemaker saves quite an item of ex 
pense which he can afford to turn back into 
the quality of his goods. Better and better 
goods mean bigger sales and the bigger the 
sales the better the goods. 

The factory at Grand Rapids is running 
to its full capacity, and the growing appre 
ciation of the quality of “Wagemakerettes’ 
has had much to do with the plethora of 
orders which keep the factory force busy 

“Wagemakerettes” is a line of small, sin 
gle width sections, each section complete 
in itself. There are appropriate bases and 
tops, and the sections are made in a larg: 
variety of different forms to accommodate 
documents, letters, cards, maps, etc. But 
each section is made of such width that it 
has full drawer capacity. There is nothing 
lost, in point of section capacity, but there 
is much gained in compactness and in elas 
ticity. 

“Wagemakerettes” will bear careful at 
tention by dealers everywhere, who should 
send for descriptive circulars, terms, et¢ 








sree rnin 





THE STORY OF A GOLD PEN. 


A keen realization of the good old days 
that have passed comes to William L. Sim 
mons, head of the Philadelphia paper stock 
firm of John Simmons’ Sons, each morning 
as he stretches out his hand over the count 
ing room desk to grasp the daily companion 
of more than a quarter century—a big gold 
pen of a kind rarely seen these days 
though gold pens are now plentiful. This 
particular gold pen was a decade or more 
old when Mr. Simmons secured it, was used 
by him in boyhood school days and for the 
last fifteen years or so has been in hard 
daily use in keeping the firm’s accounts 
Mr. Simmons does not believe there is an 
other pen in all the world that has had 
such long and hard usage. 

The pen is fully a half inch broad and an 
inch and a quarter long. It is solid gold and 
is stamped with the maker’s name, “E. S 
Johnson & Co., New York, No. 9.” It is odd 
and quaint in appearance. But the really 
marvelous part of the pen is invisible to 
the naked eye. For at the point of each 
wing there is set a chip diamond. It is 
this hard writing point which has pre 
served the pen all these years. 

Mr. Simmons was given the pen, as a boy, 
by his uncle, who had already given it hard 
usage. But the years he employed it for 
school work and afterwards for accounts in 
his fathers’ business, made no changes 
From 1881, when he was presented with it, 
until about a decade ago, Mr. Simmons 
used it every day. Then, in dusting the 
desk, the pen was caught in the duster 
and flung with violence to the ceiling, 
where it stuck. One wing was badly bent 

After unsuccessful efforts in Philadelphia 


to have it repaired Mr. Simmons sent the 
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pen by a friend to New York. The makers 
had gone with time. After a search, how- 
ever, he located an employee of the old 
firm. The man greeted the pen as he 
would an old friend. It required a full day’s 
work to repair it, but the task was a labor 
of love 

Since that day ten years ago, 
labors, 


the pen has 
continued its growing, like good 
wine, mellow every year 

Is there another diamond pointed pen in 
the country, or any other which has given 
such long service? 

MAKE GOOD SETTLEMENT. 

The Stationers’ Board of Trade of New 
York in the matter of Robert Clarke com 
pany of Cincinnati, whose affairs have been 
in liquidation, announces final settlement 
The boards’ attorneys, Johnson & Levy, 
who have represented the board for 35 
years, secured for the boards’ clients a very 
satisfactory settlement of the Clarke Com 
pany matter, the efforts of the attorneys 
securing for creditors a 40 per cent net 
settlement, less three per cent for the serv 
ices of the board in making the collection 
and putting through the settlement 

QUALIFIED ACCUSATION. 

The sages of the general store were dis 
cussing the veracity of old Si Perkins when 
Uncle Bill Abbot ambled in 

“What do you think about it, Uncle Bill?” 
they asked him. “Would you call Si Per 
kins a liar?” 

“Wall,” answered Uncle Bill, slowly, as 
he thoughtfully studied the ceiling, “I don’t 
know as I’d go so far as to call him a 
liar exactly, but I do know this much; when 
feedin’ time comes, in order to get any 
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response from his hogs, he has to get 
somebody else to call ’em for him.” 





GOOD BUSINESS CREED. 


The Western Typewriter Supply Com- 
pany, Grand Rapids, Mich., has adopted 
a creed to which no doubt every honest 
business house could promptly subscribe. 
Here it is: 

I believe in the stuff I am handing out, 
in the company I am working for, and in 
my ability to get results. 

I believe that honest stuff can be passed 
out to honest men by honest methods. 

I believe in working and not weeping; in 
boosting and not knocking, and in the 
pleasure of my job. 

I believe that a man gets what he goes 
after; that one deed done today is worth 
two deeds tomorrow; and that no man is 
down and out until he has lost faith in 
himself. 

I believe in today and the work I am 
doing; in tomorrow and the work I hope to 
do, and in the sure reward which the future 
holds. 

I believe'in courtesy, in kindness, in gen- 
erosity, in good cheer, in friendship and 
in honest competition. 

[ believe I can sell you a Royal Type- 
writer if you will give us an opportunity to 
demonstrate it. 

I believe there is something doing some- 
where for every mar ready to do it. 

I believe I am ready right now. 





The Ad-Service Publishing Company and 
Edward Kimpton Company have applied 
for membership in the Stationers’ Board of 
Trade, New York. 





Made only with 
Iridium Platinum Points 





D. W. BEAUMEL & CO., 





rT } %? is superior to any other, of any style, color, finish, shape or price. 
e “ Red Raven he Every “‘ Red Raven”’ sold means a satisfied customer. 


mers) S ). 


Made with Gold or Sterling Silver Mounting, No. 3 or No. 6 Holders and Pens. 
“RIVAL” FOUNTAIN PENS HAVE NO en 
CATALOG, ILLUSTRATING ALL wat LES AND GIVING PRICES AND DISCOUNTS Aces sent TO DEALERS ON REQUEST 





2 GUARANTEE EVERY PEN AND OUR PRICES ARE 


“OFFICE AND FACTORY, 37 ANN STREET 


(REGISTERED) 


THE “RED RAVEN” STYLO 


RED RAVEN STYLO == 


Made in America. 
Consumer Pays No Duty 


It is made in all red, red and black and all 





NEW YORK 














JONES IMPROVED Li txsesrsow 


BECAUSE OF QUALITY AND NAME. 


A NATIONALLY KNOWN AND RELIABLE STANDARD OF VALUE. 
EUREKA FLEXIBLY TREATED PAPER—IN REAM SIZES. 


OUR LATEST—SOLD THROUGH EXCLUSIVE DEALERS 


Write—JONES IMPROVED LOOSE LEAF SPECIALTY CO.—Chicago 


120 NO. ANN ST, 














OFFICE APPLIANCES 




















DESK CALENDAR 


A NEW LINE OF 


CARD INDEX 


FILING CABINETS & 
DESK ACCESSORIES 





SINGLE TRAYS 











CLOSED SPANISH LEATHER COVERED 
DURABLE . . . SIGHTLY 
LIGHT - . . - INEXPENSIVE 





@ In creating this new line of office cabinets, we 
have aimed to embody durability, style, light- 
ness of weight, and at a price within the reach 
of everyone. 





rs @ The construction is of heavy seasoned straw- 
CARD INDEX DESK CABINET board, reinforced in three-ply layers 
and joined in such a manner that 
they will not warp or sag. There is 

hing to split or swell anywhere in 
their make-up. 


gq They are , covered in Spanish TELEPHONE CALL LIST 
Leather with a large grain, and 
in a rich, subdued shade of red. 
Each drawer is lined with black 
ulster paper, and fits snugly, so 
that no dust can penetrate the 
TWO-DRAWER, 3x5 or 4x6 Cards cabinet. Spanish Leather is 
waterproof so that the cab- 
inets may always be kept 
clean, as they are easily 
washed. 


@ They are wonderfully light, 
although they present a mas- 
sive and impressive appear- 
ance. 




















@ The prices are so low that 
ou will only wish you had 
seid of these little wonders 


before. 


@ We ship all goods with 
the understanding that 
if they are not entirely 








SIX-DRAWER CARD INDEX CABINET 








as represented they may 
be returned to us af our 
expense, provided claim 
is made within ten days 
after receipt. 





DESK STATIONERY RACK 











+» 
DEALERS: yas Write s mon . sachs _- rp a — ee chs desea low price 1 cabinets 


MANUFACTURERS 
{8-22 Twenty-fourth Street, - - CHICAGO 




















MEACHAM ADDRESSING MACHIN 
COMPANY ENTER THE FIELD. 
The Meacham Addressing Company of 

180 Broadway, New York, has just been 

formed with a paid up capital of $30,000. 

They will manufacture and handle the 

Meacham Addressor No. 1, operated by 

hand or motor, and which will address 3,000 

envelopes per hour; the Meacham Auto- 

Addressor, motor driven, which will ad- 

dress from 3,000 to 6,000 envelopes per 

hour; the Meacham Combination Addres- 
sor, a wrapper cutting machine, which will 
cut and address 100 wrappers per minute; 
and the Meacham _ Stencil Typewriter, 
which is capable of preparing 1,200 sten- 
cils per day. The company will also han- 
dle other labor saving devices, and will 
carry on an addressing and mailing busi- 





ness, 

The officials of the company are George 
W. Meacham, president; Thos. W. Meach- 
am, vice-president, and H. Ford Moffatt, 
secretary and treasurer. Mr. Geo. W. 
Meacham, the president, has been engaged 
in financial matters in the city of New 
York for the past eighteen years, where he 
is well and favorably known. He has just 
returned from a trip to Europe, where he 
made arrangements with a gentleman, who 
is connected with a number of. banks and 
financial houses there, to form a company 
to handle and market the Meacham ma- 
chines. The prospects for a large business 
there are most encouraging. Already they 
have of orders from 
abroad for machines and stencils. 

The Meacham Addressing Company en- 
ter the field with a most complete array of 
addressing machines, and dealers and oth- 
ers who are on the lookout for a good and 
remunerative line should write for their in- 
structive handbook, “A Mailing 
How to Make It Pay.” The company are 
prepared to do addressing and mailing for 
firms at lowest cost 


received a number 


Systcm. 


‘Baer Faets” for September is bright and 
breezy. The leading article, “Throwing in 
the Clutch,” is to stiffen 
backbone and hustle all the 
harder for the proper share of the fall busi 
ness. It emphasizes the idea that the 
business man must go forward, try 
things, new methods, enter new fields. Go 
forward or get stepped on is the invariable 
rule of business. Then there is a little story 
about the man who put away a letter and 
couldn’t find it. “He hunted through the 
pigeon-holes, through every single drawer; 


calculated one’s 


make one 


new 


he hunted through the pockets of his coat; 
he shifted all the furniture and looked 
around the floor; but nowhere could he find 
the pesky note. He jumped upon the 
stenofog and bounced the office boy—he 
looked behind the books upon the shelf— 
he put the blame on everyone he had in 
his employ, and never thought to blame it 
on himself.” The moral whereof, of course, 
which the Baers didn’t hesitate to point out, 
was that he should have consulted the Baers 
for the proper sort of a filing cabinet. The 
Jaers usually do achieve that original thing 


a house organ worth reading 
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IT’S NO TROUBLE AT ALL 
| 














to keep Commercial Paste Company products mov- 
ing. They push themselves. Quality is the strongest 
re-order bringer. 


That is the reason why our new three story fire 
proof briek building shown in this advertisement 
is already taxed to its capacity although we only 
moved into it in March of this year. Although the 
Commercial! Paste Company was established as re- 
cently as 1902, the rapid doubling of business each 
year has forced us to abandon three buildings in 
Seven years. 

This is convincing proof that Commercial prod- 
ucts are trade winners. Try them. 


Commercial Combined Carmine, 
Photo Desk Paste, Writing and Copying 
Peerless Mucilage, Fluid and Jet Black Ink, 
Combined Writing Blue Ink, 

Green Ink. 


ang 





WRITE TODAY FOR 
CATALOGUE AND PRICES. 





cS 








THE COMMERCIAL PASTE CO. 


‘“Srmirchless” 
Coe ieee mor Pencil Carbons 


These new features are combined in our Pencil Carbons. They 
are much sought after but are only found in our “‘Smirchless 


Line. 


16-18-20 W. Hoster Street, 
COLUMBUS, OHIO 





















Free Samples on application, 
MADE ONLY BY 
AMERICAN FACTORY; 


Pen-Carbon Manifold Co. Standard Supply Company 


NEW BRUNSWICK, N, J. MONTREAL, CAN. 


Originators of GENUINE PEN CARBONS 
Makers of Duplicators, Stencils and Inks. 










“CHAS. 


ARCHBALD, 
President 











USES A STUB OR ANY STEEL PEN 
Sanford Fountain Pen $1.00 


yw about the Sanford Fountain 






































Everyone who uses a pen ought to kn¢ a be 
Pen, which maen any aoe pen. Patented Feb. 3 5. ea - acme 10 DAYS’ 
mprovement in fountain pens. Office Men-—-bBook-keepers-——~ o 
Shorthand Writers use and endorse it enthusiastically. FREE TRIAL 
“Don’t Drop a Drop of Ink” ; a —" 
It is made of best hard rubber, in 3 : The igen ey try _ very low 
styles, chased, plain barrel and short- rts Uses pen of the Siiperior. 19 any 


hand size—Gives a smooth steady 
flow of ink—Positively will not 
leak or dropink. Pens can 
bechanged easily. 


Pocket 
Clip 
10c 











. We know that it is equal, ‘ 
heh riced pen made. We are willing ent, and we will 
ou. 
send you a complete Sanfo: Pen 1 
da rotons it gg OO Me dage we, See ae 
us the regular price, $1. not, return the pe 
much confidence We have init. Isn’t this a fair offer? ‘You be the judge. 


Satisfaction guaranteed. 
The Sanford Manifolding Pencil isa great convenience tor mass of indelibie pence, 
All parts hard rubber—dust proof—no stain ers. Price 

j YWHERE. ‘Send tor booklet. 


eae Pee 
of indelible leads. AGENTS WANTED EVER 
THE SANFORD PEN CO., Inc., 681 East 105th St., Cleveland, Ohio, U.S.A. 



























Sete > 229355) YPY 





is critical about his cuts- yy 
yet we can satisfy him- ‘Y 
you too if qiven a chance. Ny, 


SC Ene. & Pre, COL: 


mn Ee Wis. 
AVERS — PRINTERS ARTISTS vy 
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Why pay 
5c for a pencil that 
lasts only 3 or 4 
weeks when a 10c 


OH-I-NOO 
PENCIL 


will last 18 to 24 
weeks? 


Don’t take our word for it— 


Buy a Kohinoor and PROVE | 


FOR YOURSELF that it is the pen- 
cil that lasts longest ! 


The proved and recog 
nized standard of pencil 
quality throughout the 
civilized world. 


and paper, nomatter what 
your ‘“‘hand’’ may be 


Sold by Kohinoor Gus 
ity stationers everywhere 
17 different degrees of 


hardness and softness (6B 10c each, $1.00 a dozen 


to 9H) and 2 “copying” 
degrees Pay less and you get less 
Each degree and each Kohinoor Pliable Rub- 


bers and Kohinoor Trac- 
ing Cloth are 2 other 
Hardtmuth specialties 
worth knowing. 


pencil in each degree are 
always the same 


This wide range of selec 
tion, and unvarying uni- 


formity, enable you to If your stationer is not a 
secure an exactly-right Kohinoor Quality  sta- 
pene il for every purpose tioner, write us 









&. & €. 
HARDTMUTH 
Established 1790 
34 E. 23rd Street 
NEW YQRK 








Safety Fountain Pen 
and Pencil Holder 


Fits any Pocket 


Holds Securely One to Six 
Pens or Pencils 


Absorbs Ink From Leaky 
Fountain Pens 


Preserves Pencil Points 
For Sale By All Jobber 


Send 1Sc postage for sample 


The Valley City Novelty Co 
Grand Rapids, Mich 
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A WESTERN HUSTLER. ; 
The accompanying cut is a good likeness 
of C. J. Rush, of the White Company, 
Reno, Nevada. Mr. Rush is well named, 


but he doesn’t get through so much busi 
ness that somebody has to tag along and 
pick undone His 


details he leaves 


up 











c. J. RUSH. 
work is cleaned up like the small boy’s ap 
ple—not even a core left. 
The White Company are not mailed 


knights in white plumes, but a very wide 
awake and progressive firm of office ap- 
pliances dealers, enjoying a leading posi 
tion among the commercial houses of Ne 


vada 


USEFUL AND SUBSTANTIAL. 


The little cut here shown represents one 
of the twenty-seven varieties of spun brass 
by the Ire 


cuspidors made for office use 





land & Matthews Manufacturing Company 
of Detroit. 

These cuspidors are well made of 
polished brass and like a Chinese doll, they 
won't easily tip over. 


POOR PA. 


“Are nearest relative?” 
Said Johnny to his ma. 
“Yes, dear,” she smilingly replied; 


“And the closest is your pa.” 


you my 


NEVER BEFORE. 


“I’ve got a good story to tell you. | 


don’t think I ever told it to you before.” 
“Ts it really funny?” 
“Yes, indeed, it is.” 
“Then you haven’t told 


it to me before.” 





GRAPHITE IN GERMANY. 


answer to inquiries, Consul-General 
Skinner of Hamburg furnishes 


In 
Robert P 
the following 
graphite products in Germany: 

Graphite is obtained in Bavaria and B« 
hemia, although the best pencil graphite is 
apparently from Ceylon and Si 
beria; it is also imported from the United 
States, Japan, China, Australia, Mexico, 
Gretat Britain, Italy, Sweden, Belgium and 
The imports of graphite into Ger 
from all countries amounted to 29, 
398 toms in 1907 and 34,491 in 1908 
The importations at Hamburg for 1908 have 
not yet appeared, but the imports in 1907 
amounted to 5,421 tons, valued at $608,183 
of which 583 tons, valued at $104,765, were 
from the United States. 

The average content in pure carbon of 
crude graphite known in this market is as 


information concerning 


receiv ed 


France. 


many f 
tons 


follows: Select, 78.13 per cent; prime, 67.3 
per cent; seconds, 54.1 per cent. Better 
grades may be obtained, however. The av 


erage prices run about as follows, per 100 
kilos (220 pounds): Bohemian, washed and 
finely ground, $2.50; Bohemian, in pieces 
$2.85; Ceylon, finely ground, $4.28; Ceylon, 
carefully cleaned, $28.56; Ceylon, 
with fluor acid, $69 

The purposes to which graphite is ap 
plied in this country are largely as follows: 
For mixing with clay as crucible lining 
This lining can not be melted and is al 
As for 


cleaned 


most incombustible. an unguent 
machines, which become so hot or which 
are exposed to such great cold that oil 


can not be used for lubricating purposes 
For blackening iron for the prevention of 
rust and for the blackening of leather. Dies 
which are to recéive a metal coating by 
galvanic processes in galvano-plastic work 
are first rubbed with graphite. Artificial 
graphite, which is detached from pig iron 
and from the retorts of gas works, is made 
into electrodes used for the 
facture of arc-light pencils. For the manu 
facture of lead pencils large quantities of 


and is manu 


graphite are consumed. 

The retort graphite, which is very rich 
in carbon, and f itself the 
glowing walls of retorts in a firm and thick 
layer, is used more particularly in the man 
ufacture of crucibles and carbon 
electrodes. The average prices are as fol 
lows, per 220 pounds: In $4.82; 
granulated, $16.85; prepared, $21.64. It is 
impossible to ascertain the total number of 
dry batteries manufactured per annum in 


which forms on 


carbon 


pieces, 


Germany, and equally impossible to ascer 
tain the consumption of carbon electrodes 


When a man is sent to match some braid 
by his wife and finds only one girl clerk out 
of half a dozen who is willing to help him 
to what he wants instead of trying to con 
vince him that all cotton is mercerized o1 
that silk and mercerized are the same, he 
feels like writing a letter to her employe: 
just to boost her along. It is bad judgment 
as well as bad manners for the salesman to 
assume that the customer doesn’t know a 
horse from a hitching post. 








FURNITURE IN GUIANA. 


Consul Arthur J. Clare of Georgetown 
responds as follows an inquiry concern 
ing furniture imports into British Guiana 

During the fiscal year ended March 31, 
1908, cabinet ware and upholstery to the 


value of $24,957 was imported into British 
The United 
United States, 
Furniture 


Guiana 
$19,609; 
$1,398 

native woods of British Guiana is very pop 
immunity from the at 
other 
to some imported ar 


Kingdom 
$3,360: and Canada, 
manufactured from the 
ular, owing to its 
tacks of the wood 
which are destructive 
ticles of furniture. The principal furniture 
manufacturer in Georgetown has for some 
manufacturing 


ants and insects, 


years discontinued articles 
from any of the imported woods, such as 
oak, ash, walnut, maple, etc., and is using 
the native woods exclusively. Under the 
circumstances it is not likely that the im 
ports of furniture will increase to any great 
extent, except perhaps in the line of mod 
furniture, which is not manufac 
tured here, and for which there will 


tinue to be a limited market. 


ern office 


con 


Furniture intended for British Guiana 
need not be packed to stand overland 
wagon hauls, as the transportation after 
arrival here is mostly by steamship or rail 


CONSULAR CERTIFICATION OF IN- 
VOICES NECESSARY IN CUBA. 
In a circular issued by the Cuban cus 
toms department on July 13 the attention 


f the Cuban customs officers is called t 
the fact that invoices without consular cet 
tification have been presented at several 
custom-houses, and the strict application 
f the provisions of article 59 of the law 
of November 11, 1908, is ordered. Article 
59 reads as follows 

With the exception made in the for 


going articles (invoices representing a valu¢ 
Cuban custom-house 
take 
clearance of 


certified to in the re 


of less than $50) the 
shall 


1 declaration or 


require, in order to action on 
mercandis¢ 
the proper invoice 
office, or in exceptional 


security of the later 


spective consular 


necessary 


fulfillment of such requirement 


ases, the 


The custom-houses of the Republic shall 
npose fines amounting to double the reg 
ular consular fees in the event of the pres 
entation of invoices, the certifications of 
which bear a date subsequent to the date of 


the arrival of the importing vessel at the 


first Cuban port of entry 

Invoices whose amounts at the time of 
the assessment of duties should have been 
raised to a larger sum than the one de 


-lared therein as a basis for the application 
shall likewise be fined by the 
double th. 


f this law 


ustoms of the Republic with 
amount of fees short paid at the consulates 


Said fine will not be imposed when the 


merchandise covered by the invoice filed 
proceeds from a country and is shipped at 
1 port wherein no Cuban consular officer 


exists 





furnished | 
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ENVELOPES: FILE-POCKETS @—_= 


WEAR LIKE Lo 
LEATHER 


MADE IN ALL SIZES 


@ It makes no difference what thickness or 
weight of envelope you get, if it’s PAPEROID, 
it has that same tough, fibrous, leathery QUAL- 

















ITY which makes PAPEROID wear like 
leather. 
by 
@So that when you buy different grades of 


PAPEROID you are buying merely different 

weights of stock. If it’s alight grade for mail- 

ing purposes, or extra heavy for Safe Deposit povaid 
Boxes and life-time wear, the same QUALITY 

is guaranteed. 


@ REMEMBER: “PAPEROID” is a coined 
word, secured to us by Registered Trade Mark, 
and fully protected. 


DEALERS 


@ “‘PAPEROID” goods lend themselves natur- 
ally to attractive window and store displays. 
Some of the largest stationers in the country are 
exclusive displays of “PAPEROID” 
their stores the banking 
bonding and financial trade of their cities. 


making 


and so attracting to 


Fur é 
q This is one of the small lines which is really }7@ 
big—big in promise, profits, quick trade anda 
vast potential buying power in your other lines 
and stock Oven 


@ IF YOU ARE STATIONERS, write TO-DAY 
for catalogue and dealers’ introductory propo- 
sition, samples, pricelist and discounts. If you 
desire the best envelopes and wallets for filing, 
tell us of your needs and we will send samples 
adapted to your purpose and give you names 

of stationers selling our goods near to you. 


DO IT NOW 








WALLETS - FOLDERS = 














i 


ALVAH BUSHNELL COMPANY 


942 MARKET STREET, PHILADELPHIA, PA. 
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Clever Business Sketches 


A New Book for Subscribers to 
THE BOOK-KEEPER 


LEVER Business Sketches 

is the title and its contents 

are the best, brightest and most 
interesting short stories on 
business and business life it has 
been our good fortune to 


secure. 


Just the sort of a book one 
would want to turn to after a 
day of hard knocks at the 
office or factory. 


Puts one in the right mood 
to do big things and then too 

every one of the many stories 
in this book has a moral. 

Twenty-nine bright, breezy 
and interesting stories with 
clever illustrations, beautifully 
bound, free with every vearly 
subscription to The Book- 





Keeper at $1.00 per vear. 
Remember this book is only 

for subscribers to The Book- 

Keeper—you cannot secure it 





any other way. 


The Business Man’s Publishing Co., Ltd. 


Department 3, DETROIT, MICHIGAN 











Save More Money! Keep Down Your Costs! 


° are the blood-suckers that creep into business office and fac- 
Growing Cests tory when least expected and suck the life-blood out of them. 


You Can Protect Your Office @ Factory 


from losses by excessive costs [f you understand the thoroughly practical theory of cost 
finding asit is explained in our new book, ‘‘ How to Find Manufacturing Costs and Sell- 


ing Costs."’ 

° k is perhaps the most complete work published on the sub- 
This New Boo ject of costs. Every topic is handled in a simple, easy way 
that it may be understood by a proprietor or manager who knows nothing of the details 
of book keeping. The book {s handsomely bound, 7j In. long by 5 in. wide and contains 
100 pages. good paper and is well printed. 


It will pay every Manager and every Cost Accountant 
to commit the contents of this book to memory because it will increase their efficiency 
100 per cent. For $1.00 we will send it to you at once, prepaid, and the Modern Methods 
Magazine for one year, foreign 36 cents extra. «gy 
MODERN METHODS isa monthly magazine for men in and on the way 
to executive positions in office and factory, nearly 
six years old, nearly 40,000 such men subscribers 
foreign 36c additional. The book to you by next mail after fre- 
Both for $1.0 eceiptof yourremittance, and the magazine, Modern Methods, 
monthly for one year. Address, 


MODERN METHODS MAGAZINE, DETROIT, MICH. 














HOW TO SELL FOUNTAIN PENS. 





Important Points in the Preservation and 
Sale of Fountain Pen Stock. 


1. Place the show case in a prominent 


| place in your store. 


2. Fill the pens with fluid ink. 

3. In filling regular Cone Cap pens hold 
the point of the filler against the inside of 
the barrel, allowing the ink to flow down 
along the side, thus preventing the forma 
tion of air bubbles. Do not fill the barrel 
up to the top; leave space for the thread 
on the point section to screw into the bar 
rel. Screw these two parts together on a 
dry surface. 

4. Try every pen on paper—fine points 
on smooth paper and coarse and stub 


| points on rough linen paper. 





5. Place the filled pens, with cap over 
the point, in the trays in the show case 
with point up, assorting them in the trays 
according to numbers and points. 

6. Always keep two scratch pads near 
the show case—one of smooth paper and 
one of rough linen paper. Permit cus 
tomers to try pens until a suitable style is 
found. 

7. Do not place pens of any other make 
in a Waterman show case, as they are lia 
ble to become confused as you hand them 
out, 

8. The clerk in charge of the pen case 
should examine each pen every morning 
see that points are properly adjusted and 
in working order. This takes only a few 
minutes daily, and you can then rest as 
sured that every pen handed out will dem 
onstrate its own efficiency by writing the 
minute the point touches paper. Filled 
pens cannot be kept in as good condition 
in a show case, without a little care, as 
when carried in the pocket and used con 
tinually. 

9. Whenever you find you are short a 
certain style pen, or pen point, make a note 
of it, and order up at once. 

The above for the keeping of your stock 
and the following, are suggestions of how 
to sell the pens and retain a satisfied cus 
tomer. 

1. Upon request for a fountain pen, sug 
gest that you keep a good assortment. 

2. Ask your customer for what purpose 
the pen is to be used—general writing 
bookkeeping, stenography, manifolding or 
otherwise. 

3. With this information, hand your cus 
tomer several sizes of pens containing the 
points required. There is a special point 
for each requirement. If a pen for gen 
eral writing purposes is wanted deter 
mine whether fine, medium, coarse or stub 
point, then hand out a few of different 
sizes for trial. The action of gold pens 
varies greatly, and a satisfactory pen can 
be obtained only after the trial of several 
points. This course will be found the quick 
est and best way of securing a permanently 
satisfied customer. 
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4. If you cannot satisfy your customer 
from your stock, place before him your 
datalogue, illustrating the various styles 
and prices, and advise that you can get the 
pen desired by return mail. This atten- 
tion is always pleasing, and in many <ases 
affords the sale of high-priced pens. 

5. If the pen you have sold is to be 
carried in the pocket be sure to punch out 
the red wax in the vent holes in the cap. 
The open air holes will prevent the pen 
from sweating, as a result of the heat from 
the body. Explain to the customer how to 
fill the pen, and suggest the purchase of the 
most suitable ink—Waterman’s Ideal Ink. 
Suggest also that if the point is found not 
to be satisfactory, it can be exchanged by 
you, or most anywhere, since the manu- 
facturers are anxious to have every owner 
entirely satisfed—The Pen Prophet. 





SPOILS OF WAR. 


At the siege of Fredericksburg, when the 
Confederates were enduring even more than 
their usual pangs of hunger, one of the 
southern skirmishing parties made a sud- 
den raid on an unsuspecting Federal bri- 
gade. After some interchange of firing, the 
assailants rushed upon their disconcerted 
enemy. One emaciated “Johnny” hurriedly 
emptied the knapsack of a prostrate soldier, 
straightening up, regardless of blades and 
bullets, waved his booty above his head. 

“Charge ’em boys, charge ’em!” he yelled. 
‘They've got cheese!” 





MORE OF THE SAME EVIDENCE. 


“The recent press reports touching the 
use of whisky by juries in Tennessee,” says 
a New York lawyer, “reminds me of an 
amusing incident in connection with a trial 
I once witnessed in Arkansas. 

“The defendant had been accused of sell- 
ing adulterated liquor, and some whisky was 
offered in evidence. 








eee 


This was given the | 


jury as evidence to assist in its delibera- 


tions. 


“When they finally filed into court, His | 


Honor asked: 
‘*Has the jury agreed on a verdict?’ 
“‘No, your Honor,’ responded the fore- 
man, ‘and before we do we should like to 


have more evidence.’” 





merchants in Jamaica 
but depend 
Some 
trade 


Very few of the 
take American trade journals, 
on occasional copies sent them. 
state that they receive copies of 
papers and catalogues printed in Spanish. 
As this is a British colony and English is 


the principal language spoken here, all 
trade journals and advertising literature 
should be printed in English. This con- 


sulate places at the disposal of the mer- 
chants here its file of about 100 American 
trade journals, magazines, and newspapers, 
and thousands of manufacturers’ catalogues, 
and when extra copies of journals are re- 
ceived they are distributed where they will 
do the most good. There seems to be a 
general desire on the part of merchants 
here to receive American trade journals. 


| 




















FORESIGHT LEADS 
TO FORTUNE 


THE SAFEST AND MOST PROFITABLE 
INVESTMENT EVER OFFERED. 




















7 East .42nd Street, 


Anyone with ten or more dollars can 
buy stock on installments in a new indus- 
trial, manufacturing an article used by 
every man, woman and child, without any 
exception; will pay from 25 to 100 per 
cent; investigation courted. 


Call or address for particulars 


INDUSTRIAL DEPARTMENT 
BUSINESS WORLD 


Room 41i9 Transit Building, 








New York. 

















Subscribe to the Business World, $1.00 Per Year. 
America’s Pioneer 


Business Monthly. 
































a. 





BURMESE SHIPMENTS BROKEN 
INTO. 
Consul E. A. Wakefield of Rangoon fur 


nishes the following information concern- 
ing the losses entailed by the looting of 
goods on their way from the United States 
to Burma: 

In a recent trial shipment of small mer- 
chandise from the United States the pack- 
age was opened in transit and one-sixth of 
the consignment abstracted. What was, 
perhaps, of more importance to the future 
trade in this particular line was the loss of 
advertising matter which, presumably, was 
packed with the shipment, but which did 
not arrive. In another instance a case con- 


taining a shipment of rifles and ammuni- 
tion was opened in transit and one rifle, 
with considerable ammunition, abstracted. 
In such cases, while the consignee makes 
claim on the shipper for such losses, the 
claim is seldom allowed, and possibly a 
good customer is lost. 

These occurrences are not infrequent and 
unnecessarily add to difficulties confronting 
American exporters, which are, without 
such occurrences, sufficiently abundant. It 
should be remembered that every shipment 
from the United States to Burma must be 
conveyed 13,000 miles, with two or three 
transshipments. 








146 


OFFICE APPLIANCES 





Sample Copy 15 Cents Subscription $1.50 Per Annum 


Che Government Accountant 


P. O. BOX 27, MAIN OFFICE 
WASHINGTON, D. C 
Official Organ of the Association of American Government Accountants 


A Monthly Magazine of Interest to Accounting and Financial 
Officers of Municipalities, Banks, Railways and 
Other Public Service Corporations. 


Principally devoted to the advocacy of Improved and Uniform Methods of Accounting 


Two Magazines for the Price of One! 


Combination 1 Combination 2 


The Bookkeeper 


The Government Accountant 


Total 
Our offer .. 


One Year 


$1.50 
$2.00 


- $3.50 
- $2.00 


One Year 
$1.00 
$1.50 


. $2.50 
. $1.50 


The Government Accountant 
System 


- * tp eae 

Our offer .. 
Combination 3 

The Bookkeeper oe ons 


The Government Accountan 
System 


Qne Year 
$1.00 
$1.50 
. $2.00 
. $4.50 
. $2.50 


| Pe 
Our offer .. 




















RESULTS OF BRITISH PATENTS ACT 

According to Consul Horace Lee Wash 
ington, of Liverpool, the result of the firs 
year’s working of the British patents 
has been that $2,500,000 of foreign capit 
has been introduced into the United King 
dom, as the following indicates: 

The 


quired by foreign firms who have decided 


value of the land and premises 


to carry on their manufactures in this cou 
maintain rights 
The expenditure f: 


mach 


try in order to patent 
estimated at $635,000. 
buildings was $880,000; plant and 
ery, $895,000, making a total of $2,410,00( 
The annual local assessments on these new 
enterprises is estimated at $135,692. In ad 
dition, it is stated that a great many firms 
English 


arranged for factories 
their patented 


A specialist in factory prop 


have 
manufacture 
royalty basis 


articles on 


erty stated in a recently published inte: 
view that his firm was in _ negotiatio1 
with several German and American firms 
for the acquisition of sites and factories 
principally in the chemical, engineering 
electrical and rubber-making trades, and 


that a French firm of pottery makers ar: 
seeking a site for a model village. He esti 
mated that 24 firms are already manufac 
of the act 


turing here as a result 


To refrain from going with the crowd—t: 
work up-stream instead of drifting down 
is the mark of a strong man. 





Y 


SS 








felt want 





The magazine FURNITURE is 


manufactured. Each issue contains 


—Grand Rapids, Mich.,—where ninety per cent of 
a number of exquisite colored plates, 


HE most beautiful and most unique publication in the world—literally filling a long 
Indispensable to the business man who would know how to secure the 
best values, the most artistic and correct furniture for office and for home 

published in the 


S> 


Furniture 
the furniture of quality is designed and 
illustrating the 


City of America 








newest and most correct styles and ideas in furniture of all kinds and in all woods. Tells how 


to distinguish the recognized styles, and the good from the bad. An encyclopedia of furniture 


lore. Money is saved and good taste conserved in furnishing the home by consulting 


FURNITURE. 
No commercial or catalogue cuts are used but the and 


9 in. by 13 in 


most elaborate expensive half 
Mailed flat, 


Dollar 


sample copy will 


tones, illustrating each piece in its proper environment. 60 pages, 
with corrugated board to protect it from injury in the mails 


On receipt of twenty-five ent i 


Subscription price One 
the Year, single copies thirty-five cents 


be mailed on request, this amount to apply on yearly subscription 


GRAND RAPIDS FURNITURE RECORD CO., Publishers 


346 Houseman Building, GRAND RAPIDS, MICHIGAN. 














PROUDFIT LINES TAKE PRIZES. 
10 


The Proudfit Loose Leaf Co., 8 & 
Lyon street, Grand Rapids, Mich., have 
advices from Blikman & Sartorius, their 


agents at Amsterdam, Holland, that at the 
recent Netherlands Exposition the Proudfit 


line of loose leaf devices received the four 
highest awards. This includes two gold 
medals, one silver and a_ special bronze 


medal from her Majesty the Queen 


Blikman & Sartorius are exclusive agents 
for the Proudfit in the Netherlands and the 
Dutch Indies and are doing a very satis 
factory business 

They have gotten up a 16-page_ cata 


logue descriptive of the line, printed in the 


Dutch language and fully illustrated. 

The foreign business of the Proudfit 
Loose Leaf Co. has assumed large pro 
portions in the past year. They have pro 
gressive agencies in London, England; 


Sydney, New South Wales; Glasgow, Scot 
land; Helsingfors, Finland, and Amster 
dam, Holland, also representatives in near 
ly all of the other foreign countries 

The “Spring Back” or (blank book prin 
ciple) the Proudfit patents has proved 
its worth and the in 
receipt of unsolicited testimonials from all 
The factory is run 


of 


company are daily 


sections of the world. 


ning to its full capacity. The company 
will have to increase their floor space ma 
terially to take care of the heavy fall and 


winter business 


NEAT CARDS BUSINESS ASSET. 


A neatly engraved business or personal 


card is like a good suit of clothes—a man 
may not be able to afford it, but he can 
less afford to be without it 

The John B. Wiggins Company of Chi 
cago, steel engravers, have gotten up a 
line they call the “Peerless Book Form 
Cards.”” The cards are attached to a tab 
and enclosed in a neat leather book, but 
each card is scored in such a way that 
when it is removed from the tab it shows a 
clean edge. Such a card, neatly engraved, 


1 at, modest leather book, 


and 


presented from a n¢ 


promotes excites interest 


Furthermore, cards thus carried are always 


respect 


neat and clean 
The B. 


ward sample tabs 


John Wiggins Company will for 


on 


request 


Byron Weston Company of Dalton 
ot 


Che 
Mass., 
their several grades 
This sample book is one of the most a 
tractive things of the kind to be had. The 
book is bound in red and gold, and opens 
illustrations, includ 


are sending out a sample book 


f linen ledger paper 


al beautiful 


with sever 

ing a birdseye view of the company’s mills 
and a number of interesting interior views 
The quality of the sample shown in the 
succeeding pages 1s such as to make one 
desire to possess a supply of all the several 
grades. The book closes with illustrations 
of three of the company’s artesian wel 
pure water, by the way, being an important 
factor the making of hard, well-sized 
paper. A brief, but interesting history of 


is included in the book 


king 


paper-ma 
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The Successful Man 





American School of Correspondence 


There was a time when?men just happened to be successful. 
Opportunity came their way and took them along with it. 
Now-a-days, success is not an accident; 


Times have changed. 


it is a result. 
Business and Engineering enterprise 
must have experts to handle them 
department 


Are you working toward the head in your chosen occupation ? 


have become so complex that co 


orations 


trained men must be at the head of every 


Are you getting 


the training that will entitle you to the management of your department when the 


opportunity arrives? 
The American School, 


of experience, with its modern 
system of teaching by mail, will qu 


with its thir 


] 


ana 


the higher branches of either busine 


neering professions - 


iry 


by mail 


not an 


agent 


representatives or collectors 


We help men help themselves 


teen years 


seme 
FREE INFORMATION COUPON 








thorough 
ay yous American School of Correspondence: 
or eng! Please send me your Bulletin and ad- 


—will give you the training 
that will enable you to force your way to success 
Don't be an average man at an 
Get into the class of successful 
If you will fillin and mail the coupon, we 
will tell you how you can realize your ambitions. 
The coupon will bring complete information 


vise me how I can qualify for position 
marked “X.”’ 











iverage sal- an 
men. Book-keeper Draftsman 
Stenographer Architect 
Accountant Civil Engineer 
Cost Accountant Electrical Engineer 
L Systematizer _Mechanical Engin’r 
We do not employ Cert’d Pub. Acc’nt Sanitary Engineer 
Auditor . Steam Engineer 
Business Manager _ Fire Insurance En’r 
Commercial Law College Preparatory 
Name 
Address 


Chicago, U. S. A. 





Occupation. 


Office Appl., 10-09 








A NEW ACID PROOF INK. 


lhe story of the instant success of Coop 
s Perpetual Writing Ink is soon told 
has features that bankers and business 
n generally require. By means of a spi 
chemical composition and new tormu 
for mother inks, th manufacture 
ite that this writing fluid absolutely 

S the protection of checks, drafts if 
papers of monetary valu [t is said 

othin will obliterate ter will 

it that it 1s absolutely ree yn 
iment d dos t gun corrod I 
The manutacturers have str g letters 
lorsement for their ink, written by 

irgest banks in the itry 
s cla that this ink will 


withstand the common erasing acids, so 
that it is impossible for the ink to be re- 
moved and the check raised without de- 
stroying the fabric of the paper, but that 
it will also withstand the strongest chemi- 
cal test known to science—the chlorine gas 
test. 

Dealers who wish to control the banking 
and financial trade of their towns should 
write to the Cooper Ink Company, 56 5th 
avenue, Chicago, IIL, for a sample of this 
acid-proof, waterproof, non-corroding ink. 
The company will sign their name in this 
ink, so that you yourself may try it out 
with any acid you may have at hand, This 

a very pretty little demonstration, and 
ill those interested should try it out—see- 
is believing, 
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You Cut That Out 


of YOUR expense account 


| 
! 


Yearly the cost of advertising, 
printing and engraving eats up the 
profit in thousands of otherwise 
successful business concerns. 


They are missing the great 
chance offered them to benefit by 
the experiences of successful 
houses who have spent thousands 
of dollars in experimenting to 
acquire this success-compelling 
business knowledge. 


en 


In clear, strong, plain, understandable 
English, the ADVERTISERS HANDBOOK 
brings to your desk a wealth of practical, 
working business knowledge that repre- 
sents fortunes of money and years of 
effort—invested in experiment by others 
all summarized, analyzed, classified and 
crystallized — for you. 


Don’t you see that such a guide as this is a necessity to 
business success ? 


That you can learn by mere reading things that other men have paid dearly to 
find out? ‘That you can turn your leisure hours into golden knowledge that will pay 
you a profit in actual money —that will increase your earnings —that will enhance 


A MANUAL 





your business value from day to day? 


Don’t you see that here is a great work, which, without effort on your part, is 
finding out for you the things which you would most like to know for yourself — that 
while you are at your desk, this book collects for you from all corners of the earth, 
practical, useful, money-making information that will lighten your labor and lengthen 


your purse. 


The tricks, short-cuts and working Knacks of successful 


advertisers. Trade secrets about printing and engraving. P 3 
A practical dictionary of advertising expressions. Adver- 3's. 
tising pointers heretofore obtainable only through years.” ~<3* 


of experience. ‘‘The Advertisers Handbook ” over-.“ 3s 
flows with this and other information that should / .°9?ss2 
be at your instant command. Sor Ne 


PARTIAL LIST OF CONTENTS 
Advertisements, how to write Engravings, how made, cost 
Reason-Why-Copy, explained Rough sketches, how to make 
Paper Stock, how to figure cost Ads., how to determine size 
Proofs, how to correct Point System, explained 
Cuts and their proper uses explained 





SEND THiS COUPON AT ONCE [3 . 8% 


4 
cA 
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Xs 5 OWEN KY OF 
DEVOTED 10 THE INTERESTS, OF THEADVE RISER! THE AGENG) AND THE PURVEYOR OF PUBLICITY 





Retailers as well as National Advertisers find much of real interest in Signs of 


the Times. 

Because Signs of the Times covers the advertising field from quite a different 
angle—covers it thoroughly. 

It deals with advertising chiefly as an industry. 

It gets right down to the business needs of the man who spends money for 


advertising. 

It is published monthly. Its circulation is national in extent. It is absolutely 
independent. It publishes the news of the month—all the news—covers up nothing. 
It carries valuable lists. 

During the big Louisville Convention of the Associated Advertising Clubs of 
America, Signs of the Times published ‘‘on the spot’ in Louisville a twelve-page 
daily. It was a big stunt. We have a few sets of these dailies left. | 

The September Number of Signs of the Times carried a complete report of the 
Louisville Convention. This number also carried most of the addresses delivered 
at Louisville. We have a limited number of these copies left. 























OUR OFFER 
As an inducement to new subscrib- is 1909 
ers we will, upon receipt of one SIGNS OF THE TIMES, 
dollar, enter your subscription for 416-418 Elm Street, 
1910, and in addition send you the Cincinnati, Ohio. 
November and December Numbers As per your special offer in Office Appliances please 
free, also (as long as the supply lasts) | enter our subscription for fourteen months beginning 
send you a copy of the September with November, 1909, issue, and send us September 
Number (carrying the National Con- | Number, also daily issues published at Louisville. 
vention Report) and a set of the 
We enclose one dollar to pay for the same. 

Daily Signs of the Times (published 
‘on the spot’’ during theconvention). 
SIGNS OF THE TIMES 
416-418 Elm St., Cincinnati, Ohio 

Write name and address plainly. If you desire the paper sent to your home address please give business address also. 
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If you want to be better informed on loose leaf systems, 
their use—their adaptations—their mechanisms. 


F. W. RISQUES TREATISE ON 
LOOSE LEAF BOOKS 
AND SYSTEMS. 


A Practical Book by a Practical Man. 
PRICE $3.00 PER COPY 


g Any inquiries on loose. leaf 
books and systems touched on 
in this work will be answered 
fully and free of charge 
the author. 


by 











q If you are interested in loose 
leaf systems from the view- 
point of either dealer or user; 
@ If you want boiled down 
forms about this modern me- 
thod of accounting and record 
keeping; 

@ If you wish to learn some- 
thing of system devoid of red 
tape; 

q If you desire to know some- 
thing of the adaptability of 
loose leaf to your business; 
q If you want information re- 
garding the mechanical end of 
the business, facts about me- 
chanism, etc.--if you wish to 
acquaint yourself with the dif- 
ferent books included in the 
system, and some of the best 
forms for every business so 
that you can present them 
most intelligently to a pros- 
pective buyer 


GET THE BOOK 

g It contains 200 pages 84x6} 
inches. Thirty-seven illustrat- 
ed chapters. It is printed on 
fine paper in clear type and 
neatly bound in cloth. It gives 
59._ loose. leaf. forms, _ actual 
working size in rulings, head- 
ings and printings. It explains 
their use. 

@ It shows every style of loose 
leaf binderand holder. A cross 
index indicates the forms and 
covers suitable for each class 
of accounts, the reasons for and 
advantages of using covers best 
adapted to each system are ex- 
plained by the author. 

q System in detail and plainest 
termsis fully explained. Every 
branch of accountingiscovered. 


ORDER TODAY 














~The Office Appliance Co. 


305 Dearborn Street, 


CHICAGO. 












WINS GOLD MEDAL FOR WIRELESS 
TELEPHONY. 

After exhaustive tests the electrical jury 
of the Alaska-Yukon-Pacific Exposition 
conferred on A. Frederick Collins, inventor 
of wireless telephony, the Gold Medal, the 
highest award for wireless telephones, on 
commercial utility and technical superior- 
ity. The judges were Prof. F. E. Johnston, 
Washington University; F. N. Turner, U 
S. Army, and Leopold Stocker, Electrical 
Engineer. 

Among the group of mechanisms exhibit 
ed in the booth of the Collins Wireless 
Telephone Co., in the Manufacturers’ Build- 
ing, is the most powerful wireless tele- 
phone transmitter in the world, with which 
the inventor made the first American long 
distance test, talking from Newark to 
Philadelphia. He is now in Seattle super 
intending plans for the establishing of the 
Collins system in the Northwest. 

Not only the judges but laymen have 
been keenly interested at the Exposition 
by Collins’ rotating oscillation arc, which 
makes wireless telephony possible, and it 
is easily understandable, because like all 
great inventions it is simplicity itself. With 
a direct-connected motor-generator, the 
arc and an auto-transformer, it is possible 
for the instruments to stand high potential 
strains, even up to 100,000 volts, in’ the 
transmission of articulate wireless mes 
sages. 


GETS GOVERNMENT CONTRACT. 

The Thaddeus Davids Co., through the 
R. P. Andrews Paper Co. of Washington, 
D. C., have recently received a contract 
from the United States Government for 
3,700 dozen quarts of their well known 
Davids’ Electro Chemical Fluid. Such a 
contract can well be accepted by the Da- 
vids Co., as a sign of merit, since the Post 
Office Department used their Electro 
Chemical Fluid last year. 


NOW BELONGS TO 100-POINT CLUB. 

John J. Range, sales agent of the Na 
tional Cash Register Company at Atlantic 
City, closed June with over 300 points to 
his credit and thereby became eligible to 
membership in the One Hundred Point 
Club, the famous organization restricted 
in membership to those who have averaged 
100 points a month for a year. Mr. Range 
has now succeeded in securing 1,200 points, 
or a year’s requirements, in six months, 
and thereby has established a new high 
record. He is one of the oldest employes 
of the company, having been engaged in 
special work at various places in the United 
States for the last seventeen years. 





BOULDEN TO ENTER NEW LINE. 

It is reported that H. T. Boulden, field 
manager of the Royal Typewriter Com- 
pany, will sever his connection with that 
company in October to become Vice President 
and manager of a company manufacturing 
motor vehicles for commercial use. 
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Aren’t You Looking For New 
Advertising and Selling Ideas? 


Most business men are — most business men are willing to pay and do pay large sums of 
money for the man with ideas—the man who can produce results. 
You as a business man know your business— know its peculiarities—know its different phases 


—know who your buyers are—know their likes and dislikes—but do you get time to think 
out—reason out—have you the money to try out and experiment with new selling and 
advertising schemes? 

If you could find a man who could give you selling ideas that would bring direct results— 
advertising plans that were not mere theories but actual—proven—result-producing plans 
and you knew this man could ‘‘deliver the goods,’ wouldn’t you hire him? I think you 
would if you knew or he could show you he could do all he said he could. 


We know we have a good magazine—we know our magazine will help you and that it is a 
magazine you need. 


But do you know 


ADVERTISING 
& SELLING 


the only single magazine covering these two important. branches of businéss? It contains live 
—-result-producing—-tried out Advertising and Selling plans—helps for you and every man 
in your employ. ; 





But don’t take our say so—we want you to know this magazine—to read it—to study it— 
and if you find it will help you, to pay for it—isn’t that fair? But we want to show you first 
—to prove to you that a subscription to Advertising & Selling will help you increase your 
business. 


READ THIS LIBERAL OFFER 


To every reader of this magazine who will send us his name and address, we will send Adver- 


tising & Selling on trial three months for fifty cents—if you live ina foreign country, seventy- 
five cents, and we will also give you one copy of Emerson P. Harris’ book ‘‘What Makes the 


Best Advertising Medium?’’—FREE. 

This is a special offer to prove to you that Advertising & Selling is worth $2:00 a year, or 
$3.00 the foreign price. 

Take advantage of this offer now—-we will only send this book as long as our stock lasts. 


Write to—Circulation Manager 


Advertising 
& Selling 
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To Promote the Business Welfare 
of the Middle West 
Is the Mission of 


O. M. PAGUE, Publisher 
CHICAGO 





THE NATIONAL BANKER 


112 Dearborn Street 


Subscription Price 
$3.00 Per Year 











235 Pages 
15 Full Page 


Cartoons 









GINGER TALKS 





Sales of 2 Million a Month! 


The Course in Salesmanship that Built Them for the National Cash Register Company. 
YOURS FOR $2.00 


HINK of a course in practical salesmanship, written straight out of the heart of the greatest selling organization in the world, by a Director 
anization; a course that does not merely describe the selling system of this colossal concern—but IS THAT ACTUAL 


of that or 
SYSTEM ITSELF—the word for word Ginger Talks of that world famous company to its 1,000 salesmen—the verbatim coaching, the exact 


specific instruction, the very selling pe 

salesmen, a business of over two millio 
The Pabst Co. Bought it for Its 1,800 Salesmen 

The Quaker Oats Company Invested $450.00 in It. 


inters and arguments and inspiration and enthusiasm that built up, through those 1,000 red-blooded 
n dollars a month in monthly sales. 


1,682 Other Giant Concerns Have Taken It for Their Entire 
Sales Forces, Many Taking from 100 to 1,000 Each. 


Ask us to send you a list 6 feet long of these concerns which emp oy nearly 50,000 salesmen. 


‘Ginger Talks of a Sales Manager” 


FOr several years Mr Holman, author of “Ginger Talks", wrote the talks which the 
National Company sent out to its 100 star salesmen, embodying the system of coach- 
ing and instruction that built up its enormous sales. These very talks, full of snap and 
sparkle, dash and go, and packed with hard-headed selling sense, he has revised so that 
they are adapted to the general use of all salesmen and al! concerns, and has bound them 
up in the book “Ginger Talks.”’ 


GINGER TALKS are a complete text-book of instruction and pointers on the art of 
selling goods. They simplify the whole of practical salesmanship; make clear with 
wonderful illustrations and exact explanations how to make approaches, how to secure 
attention, how to create desire, how to stimulate to immediate action and walk out with 
the order. They tell the salesman how to turn enmity into friendship, cold indifference 
into eager interest, casua! inquiries into actual buyers, actual buyers into permanent 
customers. They touch on a thousand salesmen’s difficulties and perplexities and show 
a way out of each one. 


GINGER TALKS is the only business book ever written that is as brilliant and fas- 
cinating in style and has the same human interest as George Ade’s “Fables in 
Slang.”” Billy Baxter's ‘“‘Letters,’’ or Mr. Dooley’s famous conversations with his friend 
Hennessey. he sentences are crowded with epigrams, sharpened with penetrating wit, 
lighted up with humor and made fairly alive with the tones of a masterful personality. It 
is this wonderful combination of solid instruction and brilliant expression—" beefsteak 
nutriment and champagne style’’—that has brought Ginger Talks to their tremendous 


sales. te RE of 


= SEND YOUR GINGER 

SHELDON UNIVERSITY PRESS 
LIBERTYVILLE, ILLINOIS 

am enclosing Two Dollars. Send me a copy of HOLMAN’S “GINGER TALKS.” 


jor one year.) 


A Magazine of Ginger, Too. 
“THE BUSINESS PHILOSOPHER” is the ome magazine of business that deals with the qualities that make the man. “‘Make the Man Right and His Work Takes 
Care of Itself,"’ it says—and says how—every month. , 
The McCaskey Cash ister Co., subscribed for its entire sales force. Armour & Company, Cudahy Packing Co., Carter’s Ink, Library Bureau, International Salt Co., 


O. W. Richardson & Co., Standa: 
magazines for their salesmen and office 


Plate Glass Co., Postum Cereal Co., The Victor Talking Machine 


o., The National Phonograph Co.—all these have subscribed for blocks of 


ople. 
“THE BUSINES PHILOSOPHER” and “GINGER TALKS” will be sent to you for 


Only Three Dollars. 
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| From brass rule to advanced ideas of America’s fore- 
most authorities on these subjects. 


' motors, from inks to} 
presses, the most {i — It brings to the criticisms and 
| reviews a directness of applica- 
succcessful manu- '} tion that commands notice and 


facturers get into opens up many a new field of 
our columns. thought and-action to the ambi- 
tious printer. 
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Company 
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STEEL for the price of wood 


U-NETTES 


The Short All-Steel Sections that make 
profits long. A unit for every use. A dealer 
for every town. A stack in every office. 





Thirty-seven pieces for thirty-seven needs. 
Thirty-seven new chances to make money. 


U-Nettes are an entering 
wedge to a new field. 





Do You Want to Be a Part of 


the Combination 


We also make special made-to-order 
steel files, desks, tables, omnibus trucks, etc. 
If your customer has a vault to equip let us 
make up drawings and submit figures. 





Write for Our Exclusive Agency 
Proposition 


The General Fireproofing Co. 
“The ddeeb People” 


Youngstown, Ohio 




























them unbreakable. 
way bill. 
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They 
Sold through the dealers. 
THE EUREKA BLOTTER BATH CO., 


155 





constitutes a perfectly sanitary system of letter press copies. 
in the bath 1 assures even distribution of moisture to the cloth, at the same time 
precluding bad odor, mustiness or mildew. The patent chemical surface cloth 
with non-raveling edge affords clean, clear-cut copies. 
Baths in use than all others combined. The wire net in the composition makes 
are furnished in all sizes from correspondence to 
Write for Eurcka Booklet. 
CHICAGO, ILL., U.S. A. 

6215-17-19 Wentworth Avenue 


The Eureka Bath and Cloth 


The composition 


There are more Eureka 
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WANT S 


HELP WANTED. 


WE WANT an active, capable representative 
in each of the following cities: San Francisco, 
Portland, Seattle and Salt Lake, to handle the 
best non-listing Adding Machine on the mar- 
ket. Small investment needed. Address Conde 
& Young, 405 Delta Bidg., Los Angeles, Calif. 


THE FARNHAM Printing & Stationery Co., of 
Minneapolis, Minn., desire the services of a 
first-class specialty salesman for the Roneo 
Copier. 

WANTED — First-class solicitor, experienced 
in stationery and office equipment lines. Must 
come well recommended. Des Moines Station- 
ery Co., 314 Seventh St., Des Moines, Ia. 


WANTED—Young man with six years’ ex- 
perience in stationery and office supplies desires 
change; best of references. Address Office Sup- 
ply, care Office Appliances, Chicago. 

WANTED—In Chicago, three typewriter re- 
pairmen on any standard machine. Highest 
wages. Steady work. State on which machine 
most experience. Address T 50, care Office Ap- 
pliances. 
































WANTED—An exclusive agent in every city 
to sell Transo (transparent face) envelopes, on 
a commission basis. Every business house a 
possible customer. Excellent proposition for 
men with selling ability. Samples and complete 
information on request. Transo Paper Co., 


Chicago. 





YOUNG MAN, five years’ experience both 
selling and repairing typewriters, would like to 
get a position, either in some Western or South- 
ern city. At present employed. Address § 55, 
care Office Appliances. 

COMMERCIAL STATIONER, age 40, high 
grade, successful salesman, expert accountant 
and systematizer, specialist on loose leaf and 
filing devices, familiar with all modern business 
appliances, competent to estimate on printing, 




















lithographing and blank books, is open for a 
change. Proposition to be considered must af- 
ford opportunity to earn not less than $3,000 per 
annum, Location South or West preferred. 
Address X. L., care Office Appliances. 


FOR SALE. — 





FOR SALE—Check protectors. Three latest 

model G. W. Tood & Company “Protectographs.”’ 

Condition good as new. Will send on ap- 

ge Price $15.00 each. R, Payne, Marietta, 
0. 


FOR SALE—Well established typewriter and 
office business located in Central Pennsylvania. 
Only one of its kind in city. Excellent location 
on main thoroughfare. Valuable agencies go 
with business. plendid opportunity for man 
with small capital. Address Typewriter Ex- 
change, care Office Appliances, Chicago. 


FOR SALE—Carbon paper and ribbon busi- 
ness, established three years, in San Francisco; 
large out of town trade selling largest consumers 
on the coast; fine chance for factory wishing to 
gain foothold in San Francisco. Total business 
since January to July, $2,500. Good reasons for 
selling. Address XYZ, care Office Appliances, 
Chicago. 

FOR SALE—One-fourth interest in paying 
incorporated oepery to manager who will in- 
vest money with his services. ddress 051, care 
Office Appliances, Chicago. 








BUSINESS OPPORTUNITIES. 
WANTED—Second-hand vertical filing cab- 

inets and card index. Give description and 

prices. Address Box 13, North Java, N. Y 


WE INVITE manufacturers’ quotations, illus- 
trations and catalogs of all articles carried by a 
first-class stationery house. The Dorsey Print- 
ing Company, Dallas, Texas. 


WANTED — Active partner by responsible 
party in Denver, Colo., for the manufacture and 
marketing of a new office specialty of excep- 
tional merit. A good office man or salesman 
who can invest $2,500 cash. Address A. O. K., 
care Office Appliances, Chicago. 


WANTED—Exclusive right of sale of good, 
practical office specialties in Germany and Bel- 
gium, by one of the largest manufacturers of 
and dealers in office appliances in Germany. 
First-class typewriter especially desired. Ad- 
dress Foreign, care Office Appliances. 














| 








SALESMEN 
WANTED 


We are in need of experienced 
men to sell our lite. We manu- 


facture the following specialties. 


Complete line of manifolding 
books and blanks for billing, ship- 
ping, buying and selling. 


Complete line of Counter Sales 
Pads for retail stores. 


Complete line of Autographic 
Registers and Printed Rolls. 


Philip Hano & Co. 


806 Greenwich Street, 
New York 

















RETAIL TRADE OPPORTUNITIES. 


As supplied by “OFFICE APPLIANCES’’—Magazine, Chicago, Ill, 





GOODS TO BE PURCHASED. The supplying 
of the issue. The perusal of this department by the 


“RETAIL TRADE OPPORTUNITIES” consist of the names and addresses of N 
of this list of LIVE PROSPECTS 


EW FIRMS and CORPORA 


TIONS—the names of the PURCHASING OPFICER, andia most cases the KIND OP 
and for the present wil! not be ay yl yg ~ in advance 
moath, Those 


this publication will be continued monthly, 
devices and supplies, will result ia sales 


LLING ORGANIZATION of all companies engaged in the sale of office 
interested may rest assured the information given is “fresh,” as indicated by the “‘ready’’ dates. 











BOSWELL, OKLA. 

The Lakewest Co., Boswell, Okla. To con- 
duct general merchandise store. James R. 
Sunstrog, proprietor. Interested in general 
supplies for store. 

DE KALB, MO. 

The Citizens’ State Bank, DeKalb, Mo. To 

be engaged in the paokiag business. R. C. 
Dunlap, resident and . H. Vandervert, 
cashier. ave their first supply. 
EAGLE PASS, TEXAS. 
International Grocery Co., le Pass, Tex. 
To be in the grocery business. . G. Gilliland, 
secretary, and O. C. Gilliland purchasing agent. 
Are interested in: Carbon Papers, Card Sys- 
tems, Cash Registers, Duplicating Machines, 
Facsimile Letters, Letter Files and Trays, 
Loose Leaf claities, Manifold Books, r- 
der Blanks, aper, Safes, Show Cases and 
Telephones. Are now ready to order supplies. 
HAZELTON, N. D. 

The Farmers’ State Bank, Hazelton, N. D. 
To be engaged in the banking business. G. A. 
Linehart, cashier. Is interested in: Adding 
Machines, Check Books, Facsimile Letters, 
Time Locks, Typewriters and Typewriter Cabli- 
nets. Are now ready to order supplies. 

LARSON, N. D. 

First State Bank of Larson, Larson, Ward 
County, N. D. To be engaged in the banking 
business. Ole Lovit, cashier. Are interested 
in general Office and Bank Supplies. 

LYONS Ss 


Lyons State Bank, Lyons, Wis. To be en- 
in the banking business. Wilbur G. 
eeks, secretary. Interested in: Adding Ma- 


chines, Banks’ Supplies, Book-keepers’ Sup- 
Iles, Letter Files and Trays, Office Furniture, 
stal Scales, Signs, Time Locks and Type- 
writers. Are now ready to order supplies, 
FARNEY, TEX. 
W. C. McCord Co., Farney, Texas. To be 
éngaged in the business of conducting general 
merchandise store. C. C. -Bennett, secretary, 
and J. A. Loyd, purchasing agent. Are now 


ready to order supplies. 
FORT ORTH, TEXAS, 


Arpeo Investment Co., P. O. 


Box 292, Fort 


Worth, Texas. Clarence Arpeo, secretary. To 


be in the loan and investment business. Have 
their first supply. 
GRUNDY, VA. 
Sandy Valley Phone Co., Grundy, Va. To be 


engaged in the Telephone Line Construction 
Business. R. F. Elswick, secretary. Inter- 
ested in general office supplies. 
KINGSVILLE, TEXAS. 
The First State Bank, Kingsville, Tex. To 


be engaged in the banking’ business. Ben 
Seen, cashier. Interested in general office sup- 
plies. 


LITTLE FALLS, N. Y. 
Corper-Sewell Co., Little Falls, N. Y. To 
be in the engineering and contracting busi- 
ness. R. D. Corper, secretary. Are interested 
in Time Checks and Punches. 
MARYSVILLE, O. 

The Commercial Savings Bank of Marysville, 
Marysville, Ohio. To be engaged in the general 
banking business. Charles W. Southard, 
cashier. Are interested in: Accounting Sys- 
tems, Adding Machines, Bank Fittings and 
Supplies, Office Furniture and Time Locks. 

MT. WASHINGTON, ie 
Washington, Ky. Mr. 


People’s Bank, Mt. 
Are interested 


Bert Hall, purchasing agent. 
in general bank supplies. 
OKLAHOMA CITY, OKLA. 

Oklahoma City Land & Development Co., 
318 Baltimore Bldg., Oklahoma City, Okla. To 
be engaged in the Real Estate and Street 
Railway Construction business. Alfred Hare, 
secretary, and H. S. Hunt. purchasing agent. 

OMAHA, NEB. 

City National Bank Bldg. Co., 704 Brandus 
Bidg., Omaha, Neb. To be in the office build- 
ing business. John R. Webster, secretary. Will 
be ready to order supplies about June 1, 1910. 

PASADENA, CALIF. 


Union Realization Co.,’ Room 310 St. Louis 
Block, Pasadena, Calif. To be engaged in the 
realty brokerage business. A. Goodnel, 


J. a 
secretary. Interested in office supplies. Wil! 
be ready to order by Oct. 1, 1909. 

PORTLAND, OREGON. 
Standard Instrument and Tool Works, 372 E. 


Oak St. To be engaged in the manufacturin 
business. <A. G. Poppert, secretary, and 4 
Schumacker, purchasing agent. Are interested 
in: Accounting Systems, Adding Machines, 
Adding Typewriters, Addressing Machines, 
Autographic Registers, Book-keepers’ Supplies, 
Calculating Machines, Carbon Papers, Card In- 
Cash Registers, Cata- 


dexes, Card Systems, 

logue Cabinets, Check Books, Codes, Coin 
Counters, Copying Presses, Duplicating Ma- 
chines, Envelope Sealers, Facsimile Letters, 
Metal Furniture, Numbering Machines, Paper 
Folding Machines, Safes, Signs, Specialities, 
Stapling Machines, Interior elephones and 


Brackets, Time Locks, Time Recorders, Travel- 
ers’ Expense Books and Typewriters. 
SANFORD, MAINE. 

Maine Fidelity Co., Sanford, Me. To be 
engaged in the real estate and insurance busi- 
ness. S. Feather, secretary, and C. F. Hooper, 
purchasing agent. Are interested in: Account- 
Ing ‘Systems, Binders, Blank Books, Book- 
keepers’ Supplies, Card Indexes, Card Systems, 
Check Books, Codes, Envelope Sealers, Erasers, 
Facsimile Letters, Invoice Books, Ledgers, Let- 
ter Files and Trays, Loose Leaf Binders and 


Specialities, Novelties, Order Blanks, Paper 
Fasteners, Partitions, Pencil Sharpeners, 
Postal Scales, Rubber Stamps, Speciaities, 


Stenographers’ Supplies, Time Stamps, Travel- 
ers’ xpense Books and Typewriter Supplies. 
TALIHINA, OKLA, 

Farmers’ and Merchants’ State Bank, Tali- 


hina, Okla. To be engaged in the banking 
business. John J. Thomas, president, and J. 
N. Ross, cashier. Will be ready by Oct. 10, 
1909. 


TIPTON, OKLA. 

The Farmers’ State Bank, Tipton, Okla. To 
be engaged in the banking business. J. J. 
Mathis, secretary. 

WEST HOBOKEN, N. J. 

The Rathjen Company, 313 Union St., West 
Hoboken, N. J. To be engaged in the business 
of manufacturing structural and ornamenta!} 
iron work. H. E. Muller, secretary, and Louis 
Rathjen, purchasing agent. Have their first 


supply. 
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“ALUMINUM HOLDERS1 


The first device we ever manufactured was 
our ‘Style A’? Aluminum Holder. We built up 
an International Reputation on the device, be- 
cause it was made right, and it is still made 
right. Competitors, in an endeavor to secure 
the business we now enjoy, are misrepresent- 
ing the facts regarding this holder, but they 
will find the task they undertake an extremely 
arduous one. The Stationers are a class of 





people not easily ‘“‘Shoodwinked.”’ 


The correct procedure is to permit us to explain to you the reason for every piece 
of material being just where it is in this style of holder. Always glad to do this. 


C. S. & R. B. CO., Inc. 


> CHICAGO “ u.s. A. © 
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IF YOUR TRADE DEMANDS 


a good serviceable typewriter paper at a very reasonable price, we recommend our 


BERKSHIRE BOND 


This is a snappy, well finished paper, durable and uniform in texture, will withstand numerous 
erasures, and is an excellent paper for lithographed, embossed or 


printed letterheads 





BERKSHIRE BOND may be had in all the standard sizes and 


1 


weights, and in white, blue and goldenrod, 

BERKSHIRE BOND is only one of the many high grade type- 
writer papers that we manufacture. A postal card will bring a 
sample book of the entire line, comprising 100 varieties of typewriter 





papers and 27 manuscript covers 


EATON, CRANE & PIKE COMPANY 
TYPEWRITER PAPER DEPARTMENT PITTSFIELD, MASS. 





Ten Thousand Men 


Our present Sales Organization consists of more than 15,000 active, aggressive, 
capable men. 

This organization, great as it is, cannot cope with the vast expansion of our busi- 
ness and the ever-increasing demand for Olivers. We want 10,000 more men every- 
where as Local Agents for the Oliver Typewriter. 

The innumerable requests for interviews and demonstrations from the smaller 
towns prove that no village or hamlet is too small to afford a splendid field for the work 
of an Oliver Agent. 

Wherever you are, you can become a Local Agent for the Oliver Typewriter regard- 
less of other employment. And just as soon as your sales justify, you can enter the 
ranks as a regular representative. No business worth having can be started with so 
small an initial investment. None offers a wider field for profitable endeavor than this 


which is calling you now. 


A Liberal Education in Salesmanship 
Absolutely Free of Cost 


The Oliver Sales Organization is made up of exceptional, highly trained men. We 
pick out men whe have the material for the making of capable salesmen. After their 
appointment as Local Agents, we train these men, at our own expense, in The Oliver 
School of Practical Salesmanship. 

This school has become famous for the men who have graduated to greatness in 
Salesmanship. There is not, in all the world, its counterpart. It gives first-hand, man- 
to-man instruction, direct from past masters in Salesmanship. 

We demand of each of our men the very best that is in him. This means, to us, 
more than mere business-getting. It means the development of well-rounded character, 
which makes him a man among men. For our salesmen are our ambassadors, bearing 
the Oliver banner to the very ends of the earth. 


Men who can measure up to this opportunity are assured of permanent employ- 


ment, No limits are set to their earnings. Advancement in the service is the reward of 


proven ability. 


Let this be a challenge to the young man who asks “opportunity.’”’ This is not a 
“snap.’’ It means a real rough-and-tumble with Hard work. It requires courage, am- 
bition, enthusiasm, loyalty. But it will give you a firm foothold on the Ladder of Sales- 


manship, up which you may climb to the top. 


The Oliver Typewriter Company 
Oliver Typewriter Bidg. 93 Dearborn St., CHICAGO, ILL. 








